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$3  a  Year 


NEW  YORK,  SATURDAY,  MARCH  31,  1917 


10  Cents  a  Copy 


More  than  ninety  per  cent,  of  the  great  sum  of  money  annually  appropriated  for  resort,  travel  and  vacation  advertising  in  this  country  is 
with  NEWSPAPERS,  because  experienced  advertisers  have  found  that  the  local  appeal  wins  and  that  national  circulations  are  wasteful. 


Mapping  Out  The  Boston  Canvass 

Help  your  Boston  salesmen  conserve  their  sales  energy — help  them  cut  out  all  waste  motion,  all  guesswork  in  connection  with  the  Boston 
canvass — help  them  speed  up  their  calls  and  get  a  stronger  grip  on  their  work. 

The  Merchandising  Service  Department  of  the  Boston  American  will  help  your  men  map  out  each  day’s  canvass,  show  them  all  the 
short  cuts  so  they  can  make  every  move  count.  We  have  here  Trade  Maps  which  show  the  exact  location  of  grocers  and  druggists — arranged 
in  order  of  call.  These  maps  are  for  the  use  of  salesmen  while  in  Boston. 

And  that  is  only  a  part  of  the  work  done  by  this  department.  We  are  equipped  to  make  thorough  trade  investigations,  to  analyze  local 
market  conditions  and  dig  up  facts  which  will  help  advertisers  strengthen  their  Boston  campaigns. 

Ask  us  how  this  department  works — what  we  have  done  for  advertisers — you’ll  not  be  obligated  in  any  way. 
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To  National  Advertisers  Everywhere! 


Tell 

Others 

What 

You 

Know 

About 

The 

New 

York 

State 

Newspapers 


TELL  all  Manufacturers  whom  you  may  meet 
^  what  The  New  York  State  Newspapers  have 
done  for  you! 

Tell  them  that  the  selling  power  of  these 
Newspapers  is  beyond  question  or  quibble. 

Cite  the  proof  of  your  splendid  success! 

Explain  to  them  what  The  New  Y ork  State  Newspapers 
have  done  for  you  in  the  past,  and  what  they  are  doing  now. 

Tell  them  that  through  the  publicity  which  The  York 
State  Newspapers  have  given  you  and  your  products,  your 
names  and  products  have  become  household  words  from  the 
Atlantic  to  the  Pacific,  and  that  your  integrity  and  prosperity 
are  known  in  all  parts  of  the  world. 


National  Advertisers  and  the 
Products  They  Advertise,  Using 
Large  Space  in  the  New  York 
State  Newspapers 

American  Tobacco  Co. 
National  Biscuit  Co. 

Johnson  &  Johnson 
Scott’s  Emulsion 
Sapolio 
Jap*a-Lac 
Pears’  Soap 
Gold  Dust  Twins 
Standard  Oil  Co. 

Campbell’s  Soup 
The  Bon  Ami  Co. 

Colgate  &  Co. 

The  Qii^er  Oats  Co. 
Remington  Typevniter  Co. 
Underwood  Type^vriter  Co. 

Aetna  Life  Insurance  Co. 

Holeproof  Hosiery  Co. 
Waterman  Fountain  Pens 
Western  Clock  Co. 

Edison  Lamp  Works 
United  States  Cartridge  Co. 
Burrough  Adding  Machine 
Murphy  Varnish  Co. 

Carter’s  Liver  Pills 
Sherwin-Williams 
The  Pompeiian  Mfg.  Co. 

Walter  Baker  &  Co. 

Victor  Talking  Machine  Co. 

The  Packer  Mfg.  Co. 
American  Radiator  Co. 
Borden’s  Condensed  Milk  Co. 
Williams’  Shaving  Creatm 
Beech-Nut  Peanut  Butter 
Liggett  &  Myers  Tobacco  Co. 
National  Lead  Co. 

Cluetty  Peabody  &  Co. 

Ivory  Soap 
Postum  Co. 

Goodyear  Tire  &  Rubber  Co. 

W.  L.  Douglas  Shoe  Co. 

(And  many,  very  many  others) 


Tell  it  to  your  neighbors— tell  it  everywhere! 


A  Daily  Force  of  Almost  Four  Million 


Albany  Knickerbocker  Press  (M).. 
Albany  Knickerbocker  Press  (S)  ... 

Brooklyn  Eagle  3c  (E)  . 

Brooklyn  Eagle  3c  (Sunday)  . 

Binghamton  Press-Leader  (E)  .... 
Buffalo  Courier-Enquirer  (M  &  E) 

Buffalo  Courier-Enquirer  (S)  . 

Buffalo  News  . 

Corning  Evening  Leader  (E)  . 

Elmira  Star-Gazette  (E)  . 

Gloversville  Herald  (M)  . 

Gloversville  Leader-Republican  (E) 

Ithaca  Journal  (E)  . 

Jamestown  Post  (M)  . 

Middletown  Times-Press  . 

Mt.  Vernon  Daily  Argus  (E)  . 

Newburgh  Journal  (E)  . 

New  York  American  (M)  . 

New  York  American  (S)  . 

New  York  Globe  (E)  . 

New  York  Herald  (M)  . 

New  York  Herald  (S)  . 

New  York  Evening  Post  (3c)  (E). 

New  York  Sun  (M)  . 

New  York  Sun  (S)  . 

New.  York  Sun  (E)  . 

New  York  Telegram  (E)  . 

New  York  Telegram  (S)  . 

New  York  Times  (M)  . 


New  York  World  (M)  . 

New  York  World  (S)  . . 

New  York  World  (E)  . 

Rochester  Union  &  Advertiser  (E) , 
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EXPERT  SURVEY  OF  RESORT  AND  TRAVEL  FIELD 
SHOWS  OPPORTUNITY  FOR  SERVICE 

Agency,  Transportation  and  Newspaper  Men  Offer  Valuable  Testimony  to  Publishers  on 
Rapidly  Expanding  Industry  Which  Calls  for  Intensive  Cultivation  and 
Renders  Editorial  Interest  As  Well  As  Revenue. 


WHAT  RESORT  SPACE  BUY- 
ERS  EXPECT  OF  PAPERS 

Originator  of  ‘‘Commanity”  Plan  Ex¬ 
plains  His  System — Development  of 
the  Vacation  Idea  Establishes  a  Giant 
American  Industry — Calls  for  Best 
Advertising  Genius. 

By  Wendell  P.  Colton. 

The  constantly  increasing  per  capita 
wealth  of  the  citizens  of  the  United 
States,  during  the  past  ten  or  twenty 
years,  has  wrought 
many  social  won¬ 
ders,  but  the  least 
of  which  is  the 
amazing  number 
who  seek  pleasure 
and  travel  to  break 
the  monotony  of 
life. 

Men  of  middle 

age  remember  that 
MISS  PHOEBE  SNOW.  ,  ..  ,  , 

Dainty  Daughter  of  only  the  very  rich 

OitoD’B  Genius.  formerly  considered 
them.selves  able  to  patronize  the  plea¬ 
sure  resorts  and  the  delightful  trans¬ 
portation  .systems  of  this  country.  To¬ 
day  it  is  indeed  the  very  poor  who  do 
not  participate  in  some  form  of  travel 
recreation. 

The  man  of  modest  salary  takes  his 
family  to  the  shore  or  mountains  or 
.some  country  retreat,  to  realize  respite 
from  the  mid-summer  heat  of  the  large 
city  and  find  refreshment  for  the 
senses.  Real  rest  comes  not  from  in¬ 
activity,  but  from  varied  habit.  Espe¬ 
cially  to  the  house-bound  mother  of 
the  family  are  the  travel  and  resort  ad¬ 
vantages  of  this  country  grateful.  City 
children  take  on  health  with  tan  and 
return  to  their  studies  physically  and 
mentally  capable.  The  mo.st  luxurious 
resorts  furnish  the  background  for  the 
most  brilliant  social  activities  of  the 
country.  Perhaps  there  is  no  more 
beneficent  feature  of  American  life 
than  the  accepted  vacation  period. 

MAGNIFICENT  RESORTS. 

As  a  consequence  of  this  social  trend 
there  has  been  established  a  bewilder- 
ingly  beautiful  system  of  resort  enter¬ 
tainment,  ranging  from  the  magnificent 
hotel  and  casino  features  of  the  most 
fashionable  resorts,  some  functioning 
both  in  summer  and  in  winter,  to  the 
family  flat-tent  on  the  side  of  some 
quiet  hill  or  the  California  bungalow  or 
tiny  cottage  nestling  in  the  sands  where 
lake  or  ocean  breezes  blow. 

1  dare  say  that  more  American  dol¬ 
lars  have  been  invested  to  attract  and 
entertain  the  vacationlnig  multltni^es 
in  this  country  than  in  some  of  the 
greatest  and  more  generally  recognized 
{Concluded  on  page  5) 


Commanding  Position  of  Newspapers  in  Resort  Field 


At  the  thre.shold  of  the  campaign 
for  .summer  resort  advertising  for 
1917  it  is  predicted  by  men  expert 
through  long  experience  that  the  vol¬ 
ume  will  break  all  records. 

The  season  dawns  auspiciously.  It 
follows  a  winter  of  general  prosperity, 
but  with  weather  bleak  enough  in  the 
North,  and  what  with  war  and  war's 
alarms  there  has  been  a  severe  strain 
upon  the  nerves  of  most  men  and  wo¬ 
men,  to  whom  a  summer  vacation  this 
year  will  strongly  appeal. 

Hence  the  general  desire  to  travel  and 
re.st,  supported  by  ability  to  meet  the 
expense,  p?-esages  a  summer  exodus  from 
the  cities  without  an  equal.  Resort  ad¬ 
vertisers  are  preparing  to  meet  the  situ¬ 
ation  and  al.so  the  keen  competition  in 
this  large  indu.stry  by  redoubling  their 
newspaper  adverti.sing,  and  publishers 
are  more  seriously  considering  this  cla.ss 
of  busine.ss  than  heretofore. 

From  the  advertiser's  point  of  view 
there  is  no  substitute  for  newspaper  ad¬ 
vertising  on  resort  business.  The  traf¬ 
fic  is  .se.asonable  and  depends  upon  nor¬ 
mal  weather  conditions.  Through  news¬ 
paper  advertising  it  is  possible  to  adjust 
.space  according  to  the  need.  Magazine 
advertising,  contracted  and  printed  far 
in  advance  of  the  .sea.son,  permits  of  no 
elastic  treatment.  Then,  too,  the  aver¬ 
age  vacationist  is  a  newspaper  reader, 
accustomed  to  find  his  interest  as  re¬ 
gards  the  summer  resorts  in  his  dally 
paix!r.  He  not  only  looks  there  for  the 
actual  day’s  resort  news,  but  depends 
upon  the  advertising  columns  to  guide 
him  to  his  season’s  place  of  rest  and 
recreation.  The  local  appeal  is  best  for 
resort  business.  National  circulations 
embrace  great  waste.  Women,  who  may 
look  more  to  the  social  features,  are 
guided  by  newspapers  which  Indicate  to 
them  the  class  of  people  attending  and 
the  attractions  of  the  various  advertised 
resorts. 

As  newspapers  have  rendered  a  real 
.service  to  the  advertising  resorts,  put¬ 
ting  many  of  them  on  the  map  almost 
magically,  they  have  overwhelmingly 
gained  the  prestige  of  advertisers  and 
the  public  in  this  wonderfully  expanding 
field. 

The  vacation  period  in  the  United 
States  is  no  longer  the  fancy  of  the  few, 
but  a  national  institution.  It  is  respond¬ 
ed  to  by  a  highly  efficient  system  of 
transportation,  both  rail  and  water,  and 
by  a  stuiiendous  Invo.stment  in  hotels, 
casinos,  dancing  pavilions,  playgrounds, 
cottage  settlements,  summer  farms,  sea¬ 
shore  and  mountain  attractions,  camps, 


and  a  wide  range  of  such  allurements. 

So  groat  is  the  summer  rush,  as  dur¬ 
ing  last  year,  that  aocommodations  have 
fi-cquently  to  1)0  reserved  far  in  advance. 
All  of  the  big  resorts  in  1916  turned 
away  business.  During  the  winter  there 
has  l)een  free  investment  in  building  to 
ai'commodate  the  throngs  expected  dur¬ 
ing  this  summer. 

The  seven  leading  New  York  news¬ 
papers,  featuring  this  class  of  business, 
last  year  carried  a  total  of  1,787,933 
lines  of  resort  advertising.  It  is  freely 
predicted  that  the  volume  this  year  will 
run  in  excess  of  two  million  lines. 
Transportation  advertl.sers  tell  The  Edi¬ 
tor  AND  Publisher  that  appropriations 
for  1917  wiil  exceed  the  amounts  spent 
last  year. 

The  newspapers  of  all  of  the  larger 
cities  having  actively  sought  resort  and 
transportation  advertising,  and,  given 
consi.stent  service  to  advertisers  and 
readers,  have  rarely  l)cen  di.sappointed. 

While  rates  are  not  high,  while  ser¬ 
vice  demands  may  .seem  extravagant  in 
Instances,  and  despite  the  heavy  selling 
expense  and  credit  dangers  on  small 
unit  businees.  many  newspapers  are 
publishing  this  class  of  space,  through 
the  usually  light  display  months  of  the 
summer,  with  profit. 

It  is  not  a  business  to  go  into  without 
serious  consideration  pf  the  various 
aspects.  Like  almost  all  classes  of  news¬ 
paper  advertising,  the  re.sort  business  is 
a  gradual  development,  in  fair  ratio  to 
the  effort  made. 

It  is  the  purpose  of  The  Editor  and 
Publisher,  at  this  opportune  time,  to 
suggest  to  publishers  the  varied  features 
of  this  class  of  seasonable  business, 
draunng  out  the  opinions  and  advice  of 
men  who  are  expert  through  years  of 
familiarity  with  resort  and  travel  adver¬ 
tising. 

The.se  .statements  will  be  read  with 
care,  and  we  hope  to  constructive  pur- 
po.se. 

It  is  obvious  to  every  publisher  that 
there  is  an  element  of  public  interest  in 
resort  news,  in  almost  every  American 
community.  The  summer  vacation  is 
intrenched  as  an  In.stitution.  The  tired 
business  man  and  his  house-weary  wife 
take  the  children  SOMBWIHBRE  for  a 
change  of  scene  and  habit,  which  to 
hundreds  of  thousands  is  a  tonic  fit  to 
support  them  through  another  year  of 
busy  life.  To  youth  the  call  of  the  re¬ 
sort  is  Irresistible,  functioning  social  de¬ 
lights  and  outdoor  plea.sures  which  vent 
the  spirits  of  lively  boys  and  girls. 

The  increase  in  summer  and  winter 


EAGLE  RESORT,  PIONEER, 
HAS  A  MODEL  SYSTEM 

Description  of  Information  Bureau 
Which  Has  Attracted  Widespread  In¬ 
terest — Resort  Guides  Stimulate  Pres¬ 
tige- -Heavy  Lineage  Developed  by 
Brooklyn  Newspaper. 

By  Marlen  Ihjw. 

The  Brooklyn  Eagle,  during  1916, 
carried  458,060  lines  of  resort  advertis¬ 
ing,  leading  all  New  York  newspapers. 

For  twenty-four  years  this  great  3- 
cent  evening  and  Sunday  newspaper, 
with  infinite  care  and  remarkable  vi¬ 
sion,  has  worked  to  build  up  a  service 
equally  l)eneflcial  to  reader  and  adver¬ 
tiser. 

It  is  regarded  as  the  pioneer  in  the 
field  of  systematized  resort  advertising, 
and  it  maintains  a  resort  bureau,  func¬ 
tioning  the  Interest  of  the  readers  and 
as.sisting  the  advertising  department, 
which  is  so  complete  and  effective  that 
it  has  been  set  up  as  the  model  news¬ 
paper  information  bureau  of  the  United 
States. 

This  bureau  is  believed  to  be  the  larg¬ 
est  plant  of  the  kind,  and  its  fame  has 
spread  abroad,  attracting  scores  of 
newspaper  men  as  investigators.  A 
number  of  the  larger  and  more  success¬ 
ful  resort  bureaus  now  maintained  by 
other  new.spapers,  were  modelled  on  the 
lines  of  the  Eagle  department. 

NECESSITY  the  MOTHER. 

"Our  resort  bureau  v/as  a  develop¬ 
ment  in  response  to  a  public  demand, 
but  we  hit  upon  it  rather  by  accident,” 
said  Mr.  Herbert  F.  Gunnison.  "You 
may  recall  that  during  the  World’s  Fair 
at  Chicago  vi.sltors  were  seriously  em¬ 
barrassed  by  the  failure  of  the  fair 
management  to  provide  adequate  hotel 
facilities  and  Information.  The  Eagle 
discovered  that  many  readers  were  at 
great  Inconvenience  in  Chicago,  and  we 
.set  about  plans  to  assist  them.  We  not 
{Concluded  on  page  4) 

re.sort  axlvertising  during  the  past  decade 
has  l)een  tremendous.  It  is  the  opinion 
of  men  who  are  the  leaders  in  this  far- 
flung  Industry  that  it  is  still  in  its  in¬ 
fancy.  Each  year  shows  an  increase  in 
the  number  of  the  mighty  middle  class 
who  take  vacations  away  from  their 
homes.  The  more  attractive  features  of 
the  country,  when  near  to  centres  of 
population,  are  quickly  responded  to  if 
appropriate  resort  accommodations  are 
furnished.  The  tent  cities  of  the  Middle 
West  are  an  evidence  of  the  desire  of 
the  average  man  and  his  wife  to  gain 
respite  from  the  routine  of  the  home. 

.411  of  which  is  a  social  trend — and 
wi5ie  is  the  publisher  who  follows  the  in. 
terest  of  the  public,  with  advertising  ad¬ 
vantages  as  well  as  news  facilities. 
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only  made  arrangements  to  direct  them 
to  proper  places  of  accommodation,  but 
we  also  aided  them  in  securing  banking 
facilities.  From  that  short  but  rather 
Intense  experience  we  felt  the  demand 
for  newspaper  direction  of  vi.sitors  to 
resorts,  and  as  this  field  has  developed 
the  Kagle  has  kept  pace. 

■•\Ve  regard  this  as  a  public  service 
and  have  kept  to  that  plane.  We  have, 
of  cour.se,  developed  a  strong  prestige, 
and  we  are  in  a  position  to  influence, 
through  our  advertising  columns,  a  wide 
circle  of  touri.sts  and  vacationists,  ex¬ 
tending  lK*yond  our  regular  daily  read¬ 
ers.  ilenc-e  we  feel  a  deep  responsi- 
l»ilit>\  and  we  strive  to  maintain  scru¬ 
pulous  supervision  of  our  columns. 
From  the  publishing  standpoint  we  have 
found  the  hu.siness  profitable,  as  well  as 
a  builder  of  influenc-e.  After  all,  a  news- 
[>aiier  is  much  like  an  individual;  peo¬ 
ple  respect  It  in  exact  ratio  to  its 
<  onduct.  If  we  are  helpful  to  our  read- 
•■rs,  <'areful  of  the  general  public  Inter¬ 
est.  it  will  redound  to  our  credit,  and 
the  p«‘ople  will  generously  reward  us. 

"Our  resort  bureau  is  a  very  busy  de- 
ji.artment  throughout  the  year,  and  at 
the  p-articular  vacation  sea.sons  it  is 
thronged  with  visitors.  We  have  accu¬ 
mulated  a  great  fund  of  information, 
and  no  one  need  leave  the  bureau  with¬ 
out  exact  data  concerning  any  vacation 
I>roject.  We  handed  out  something  over 
91,000  pieces  of  resort  literature  last 
year,  which  indicates  the  activity. 

“I  look  upon  the  service  as  a  friend 
maker,  a  circulation  maker,  a  revenue 
prfMlucer  in  advertising  and  a  worthy 
enterpri.se.  We  are  glad  to  have  news- 
[>ap<-r  men  call  here  for  suggestions  as 
to  this  cla.ss  of  business.” 


of  the  hotel,  at  the  rate  or  J1.20  a  line 
across  two  columns.  To  those  not  ad¬ 
vertising  in  The  Elagle,  as  specified,  the 
rate  in  the  directory  is  $2.00  a  line. 
Twelve  line  by  two  columns  Is  the 
smallest  advertisement  taken.  The  forms 
forms  close  on  May  3. 

A  WINTEat  GUIDE. 

In  the  fall  The  Eagle  also  publishes 
a  lieautiful  Winter  Resort  Directory, 
same  form  as  the  summer  directory,  but 
the  1917  book  contained  twenty-eight 
pages.  The  arrangement  and  the  plan  is 
identical  with  that  described  above. 

Each  Spring  there  is  also  issued  an 
attractive  little  twelve-page  booklet 
called  "Boys’  and  Girls’  Summer  Camp 
Directory."  It  Is  designed  to  answer 
the  annual  question  asked  by  parents: 
“Where  shall  I  send  my  son  or  daughter 
this  summer?”  The  information  offered 
comprehends  established  camps,  near 
and  far,  where  the  moral  and  mental 
environments  are  features  and  covering 
about  the  .same  points  as  those  covered 
by  the  larger  directories. 

L.  L.  Heaton,  manager  of  the  classified 
department  and  formerly  manager  of 
The  Eagle’s  information  bureau,  said: 
"Our  re-sort  business  is  profitable.  The 
selling  cost  to  us  is  not  as  great  as 
might  be  supposed  and  is  much  less 
than  to  those  newspapers  who  have  not 
specialized  and  developed  the  depart¬ 
ment  as  has  The  Eagle.  Last  season 
I  think  we  had  only  five  solicitors  out, 
perhaps  for  a  month  on  the  summer 
business.  The  bulk  of  the  business 
comes  to  us  by  mail.  I  have  a  mass 
of  testimonials  from  advertisers  show¬ 
ing  the  power  of  The  Eagle.  We  give 
service  v/ithout  stint  and  or  course  the 
results  are  sure  to  follow. 

LARGER  DEMAND. 

"Other  publishers  may  complain  of 
the  credit  feature,  but  we  do  not,  be¬ 
cause  we  have  this  systematized  as 
well  as  other  features  of  the  business. 
You  would  be  suprised  to  see  the  ac¬ 
tivities  of  the  bureau  in  the  rush 
season,  hundreds  of  people  calling  and 
coming  from  all  parts  of  New  York 
and  Long  Island,  with  bags  of  mail, 
inquiries  and  the  telephones  ringing  all 
day.” 

The  Eagle,  a.s  a  service  feature  and 
without  profit  consideration,  has  con¬ 
ducted  some  remarkable  special-train 
tours  for  its  patrons.  Each  of  the  great 
fairs  for  twenty  years  has  been  visited 
by  Eagle  tourists.  This  has  been  an 
activity  of  the  bureau. 

Re.sort  business  in  the  Eagle  is  car¬ 
ried  at  the  following  rates:  16  cents  per 
agate  line,  one  insertion;  sixteen  in¬ 
sertions,  three  week  days  and  Sundays, 
for  four  weeks,  12  cents  per  line;  thirty 
consecutive  insertions,  10  cents  per  line. 

The  New  York  Post  statistics  are 
quoted  by  The  Eagle  in  a  new  pamphlet 
as  showing  the  relative  positions  of  the 
New  York  new.spapers  on  resort  busi¬ 
ness  last  year,  as  follows:  Eagle,  468,- 
060  lines;  World,  312,327;  Times,  268,- 
841;  Herald,  249,196;  Evening  Post, 
184,498;  Sun,  166,314;  American,  148,697. 


BOYS  AND 


ORY 


TRIO  OP  RESORT  DIRECTORIES  ISSUED  ANNUALLY  BY  BROOK 
LYN  EAGLE,  WHICH  SERVE  RE.\DERS  AND  STIMULATE  ADVER 
TISING  PATRONAGE. 


rent  a  small  cottage  that  adjoins  a  In.serted  as  a  .suj 

hotel,  where  meals  are  served.  You  ition  is  the  Eagle 

want  to  know  about  baths,  lights,  dis-  rectory.  This  is  a 
tance  from  station,  whether  there  is  a  on  gloss  paper,  cob 
telephone,  what  the  transportation  sys-  .stock,  in  size  8  by 
tern  is,  prices  and  have  a  general  de-  1916  it  ran  to  84  pa 
scription  of  the  social  and  recreative  The  book  is  gene: 

features  of  the  place.  advertisers.  The  cc 

The  clerk  begins  to  open  his  envel-  mainly  by  the  trans 
opes.  Finally,  we  will  say,  he  locates  specializing  on  vac 
Big  Moose  station,  located  on  a  lake  la.st  year’s  directory 
and  surrounded  by  mountains  and  wild  nola  nan  a  page  in 
fore.sts.  He  tells  you  how  to  reach  the  number  is  .seen 
it,  and  shows  you  pictures  of  it.  Re-  telephone  companj 
viewing  the  hotels  he  discovers  that  company,  a  camei 
a  charming  little  hotel,  with  cottages  and  travelling  bag! 
attached  for  families,  is  situated  five  .sories. 
miles  from  the  station.  He  has  every  The  directory  gi^ 

detail  concerning  this  resort  and  if  you  resort  hotels  and  1 

wish  to  judge  whether  the  society  all  the  way  throug 
would  be  congenial  he  will  tell  you  the  tising  busine.ss  of  ! 
names  of  Brooklyn  or  New  York  peo-  advertisment  being 
pie  who  have  been  patrons  of  this  ho-  connection  with  thi 
tel  and  read  to  you  their  references,  geographical  order. 
You  may  know  them,  or  you  may  call  definite  i 

them  up  and  confirm  the  statements  of  information 

the  clerk.  nicely  arranged.  In 

advertise  for  facts.  that  on  Long  Islanc 

Each  year  the  Eagle  sends  to  every  Amagansett,  104  m 
resort  proprietor  a  blank  form  which  population.  551;  or 
is  filled  in,  signed,  and  filed  at  the  bu-  fare,  $5.33;  that  tl 
reau.  called  the  Ocean  H 

To  insure  completeness  In  this  list  of  40  guests,  locate 
di.scarded  as  unreliable.  This  matter  the  Eagle,  this  season,  is  taking  four-  the  depot,  near  to 
is  furnished  by  the  tran.sportation  inch  double  column  advertisements  In  K.  M.  Terry  as  pr 
lines  and  re.sort  proprietors  and  is  ef-  103  country  newspapers,  a-sking  for  are  $12.  per  week 
fectively  distributed,  as  every  one  vis-  information  from  ad  re.sort  proprietors  from  July  to  Septe 

Iting  the  bureau  is  a  direct  applicant  for  free  filing  in  the  resort  bureau.  On  the  same  pi 

for  accommodatlon.s.  It  is  estimated  that  150  people  dally  have  a  three-inch,  > 

The  ser\’ice  does  not  end  with  the  visit  the  Eagle  bureau  and  this  does  not  ti.sement,  showing 

mere  distribution  of  these  brochures  include  the  .service  rendered  by  mail  and  her  house  and  tell 
and  time-table  folders.  In  the  centre  by  the  four  telephones  that  are  in  al-  features, 
of  the  offices  is  a  large  set  of  filing  most  constant  use  by  the  Information  Thus  the  director 
cases.  Herein,  by  alphabetical  and  ge-  clerks,  answering  the  que.stions  of  pros-  5,000  hotels  and  bi 
ographlcal  arrangement,  may  be  found  pectlve  vacationl.sts.  tlonal  maps  are  ri 

a  bewildering  mass  of  resort  data,  ev-  On  June  3  the  Eagle  will  publish  its  and  railroad  route 
ery  piece  of  it  kept  up  to  date.  regular  summer  resort  numl)er.  This  newspaper  circulat 

Suppose  that  you  desire  to  have  is  always  a  large  and  complete  re.sort  directory  is  distrlbi 
some  information  about  accommodation  edition,  with  over  twenty  pages  devoted  bureau  and  brand 
In  the  Adirondacks.  A  clerk  opens  a  to  special  articles,  pictures  and  adver-  New  York  departm 
case  bearing  all  such  matter.  You  say  tisements  about  summer  re.sorts  of  large  circulation, 
that  you  desire  to  visit  a  quiet  place,  every  section.  Resort  adverti.ser 

near  to  a  lake  where  the  fishing  Is  While  the  Eagle  rate  is  16  cents  a  a  running  card  of 
g<K>d,  with  plenty  of  wooded  trails  and  line,  the  charge  for  this  special  number  sertlons  or  advertl: 
generous  mountain  views.  You  will  is  only  10  cents  a  line  on  advertisements  $10.00  in  a  month, 
l>e  accompanied  by  your  wife  and  chil-  measuring  100  lines  or  over.  All  cuts  tisements  in  the  si 
dren  and  maid.  You  would  prefer  to  for  advertisements  are  made  free.  tory,  to  closely  fol 


RESORT  AD  ACCESSORIES 

Each  is  a  prospect  in  special  solici¬ 
tation. 

Railroads  Automobiles 

Steamships  Motor  Boats 

Tour  Agencies  Canoes 
Trunks  and  Bags  Toys 
Department  Stores  Phonographs 
Tent  Makers  Trust  Companies 

Sporting  Goods  Florists 
Real  Estate  Druggists 

Express  Companies  Jewelry 
Taxicab  Companies  Safe  Deposits 
Cameras  Beer  and  Vintages 

Field  Glasses  Medicinal  Waters 

Books  Smoking  Materials 

Telephone  Company  Artists’  Materials 
Portable  Garages 
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PHILADELPHIANS  ASK  HERE. 


View  of  the  Noith  American  Travel  Bureau,  Where  Information  Is  Piled 
and  Furnished  Fi  ee  to  the  Public. 


WHAT  RESORT  SPACE  BUY¬ 
ERS  EXPECT  OF  PAPERS 

iContimied  from  page  3) 
industries.  The  business  has  become 
scientific  and  hence,  by  its  very  nature, 
calls  for  the  best  that  those  of  us  in¬ 
terested  in  advertising  have  to  offer. 
The  transportation  systems  have  an 
interest  to  conserve  as  well  as  every 
one  engaged  in  the  entertainment  and 
provisioning  of  the  visitors  at  a  resort. 

I  have  been  asked  by  The  Editor  and 
Publisher  to  express  an  opinion  in  re¬ 
gard  to  the  class  of  newspapers  that 
are  favorably  looked  upon  by  resort  and 
travel  space  buyers.  Certainly  the  vol¬ 
ume  of  this  class  of  business  has  shown 
a  sufficient  increase  to  warrant  the  very 
.serious  attention  of  publishers. 

Any  newspaper,  reaching  the  rank 
and  file  of  prospering  American  citizens, 
should  be  a  good  medium,  if  the  rates 
are  fair.  I  do  not  find  that  the  men, 
women,  and  children  that  populate  re- 
.sort  hotels  read  any  particular  class 
of  newspapers.  They  read  what  interests 
them.  The  most  fashionable  and  the 
wealthiest  visitors  at  the  brilliant  re¬ 
sorts,  I  observe,  read  newspapers  that 
are  virile,  enterprising,  and  popular, 
and  do  not  confine  their  interest  espe¬ 
cially  to  tho.se  publications  which  seem 
made  for  the  so-called  “upper  classes.” 

SERVICE  APPRECIATED. 

Of  course,  those  newspapers  that  spe¬ 
cialize  upon  resort  news  and  make  at¬ 
tractive  cla-ssiflcations  of  resort  adver¬ 
tising  gain  favor  from  advertisers.  It 
becomes  apparent  to  the  space  buyer 
that  an  effort  is  being  made  to  give  ser¬ 
vice  in  his  direction  and  he  reciprocates. 
Many  people,  in  making  selection  of  a 
resort,  will  be  influenced  by  publica¬ 
tions  that  are  known  to  speak  authori¬ 
tatively  on  this  special  subject. 

There  are  some  newspapers  in  which 
no  one  ever  seems  to  die,  e;ccept  by 
violence,  and  others  where  mortuary  in¬ 
terest  seems  to  be  a  ruling  feature.  Natu¬ 
rally,  when  one  wishes  to  place  a  death 
notice  he  will  select  the  latter  news¬ 
paper.  By  the  same  token,  when  one  is 
thinking  of  taking  a  vacation  and  de¬ 
sires  to  read  on  the  subject,  he  will  take 
to  a  newspaper  that  features  that  class 
of  interest.  It  follows  that  the  best 
resort  and  travel  medium  is  that  one 
which  has  gained  popular  confidence  in 
this  respect. 

It  comes  within  my  knowledge  that 
some  newspapers  have  been  to  great  ex¬ 
pense  to  establish  themselves  as  appro¬ 
priate  media  for  this  class  of  business. 
By  personal  solicitation,  sending  out 
men  in  buggies  and  automobiles  to  con¬ 
tract  isolated  hotels,  the  business  has 
been  won,  but  usually  at  a  high  selling 
cost. 

THE  CXIMMUNITY  PLAN. 

The  broadest  and  the  best  system  of 
resort  advertising  is  that  known  as 
“community  advertising."  It  is  in  every 
way  scientific  and  equitable.  It  means 
that  some  one,  especially  an  agency, 
shall  take  the  Initiative  and  bring  the 
various  beneficiaries  of  resort  advertis¬ 
ing  into  a  pool  to  purchase  publicity.  I 
remember  many  years  ago  a  personal 
adventure  of  my  own  In  effecting  this 
plan  of  advertising  at  Delaware  Water 
Gap,  which  I  believed  was  the  first  re¬ 
sort  to  use  the  system. 

I  argued  that  it  was  not  fair  that 
tlie  larger  hotels  should  bear  the  whole 
burden  of  advertising  the  town.  They 
advertised  their  special  advantages  and 
service,  but  they  brought  the  visitors  to 
the  town.  They  had  really  "sold”  Dela¬ 
ware  Water  Gap.  When  the  visitors  ar¬ 
rived  they  were  under  no  obligaiion  to 


patronize  the  advertising  hotel,  though 
the  tendency  might  be  in  favor  of  a 
hotel  whose  name  they  were  familiar 
with.  Other  non-advertising  hotels 
nught  get  the  business,  as  guests  have 
a  way  of  distributing  themselves  after 
they  reach  a  resort. 

Then,  too,  every  merchant,  every 
banker,  every  church  or  real  estate 
dealer  had  a  distinct  interest  in  the 
arrival  of  persons  with  money  to  spend. 
The  whole  town  would  benefit  from  the 
expenditures  of  a  few  of  its  business 
men.  It  was  only  fair  that  the  com¬ 
munity  should  appropriate  money  for 
general  advertising,  to  attract  visitors 
to  the  town,  while  the  hotels  so  disposed 
might  specialize  in  the  advertisement  of 
their  peculiar  facilities. 

This  form  of  business  is  not  only  cor¬ 
rect  and  successful  from  the  viewpoint 
of  the  advertisers,  but  it  is  in  improved 
form  for  the  publishers.  It  means  larg¬ 
er  and  more  attractive  units  of  adver¬ 
tising.  It  begets  copy  singing  and 
praising  the  real  points  of  attraction 
and  is  therefore  effective  and  pulling 
copy.  It  covers  the  essential  point  of 
dealing  with  established  credit,  which 
is  sometimes  a  sore  point  in  this  busi¬ 
ness,  when  units  are  small.  Little  ad¬ 
vertisers  may  be  slow  pay  when  hit  by 
unfavorable  weather  conditions  during 
a  season. 

Advertising  has  become  as  important 
to  the  resort  interests  as  to  any  other 
class  of  business.  Each  year  the  resort 
attractions  show  Improvement  and  the 
Hood  of  patronage  keeps  pace. 

I  believe  the  most  constructive  idea 
I  can  urge  upon  the  newspaper  publish¬ 
ers  who  are  investigating  this  impor¬ 
tant  feature  of  advertising  is  that  they 
promote  the  community  form  of  resort 
business,  for  the  reasons  that  I  have 
specified. 

Publishers  must  not  lose  sight  of  the 
fact  that  the  heavy  transportation  ac¬ 
counts  frequently  follow  the  flag  of 
resort  advertising. 

The  advertiser  is  plainly  impressed 
by  those  newspapers  which  give  him 
definite  service.  It  is  logical  that  there 
should  be  a  favorable  response  to  the 
activities  of  the  newiipapers  that  have 
established  resort  and  travel  bureaus, 
which  function  in  a  definite  way  in  the 
Interest  of  the  advertiser.  The  resort 
directories  published  by  several  of  the 
larger  newspapers  are  attractive  and 
serve  an  excellent  purpo.se. 

Then,  again,  advertisers  feel  that  they 
are  getting  service  from  a  newspaper 
which  liberally  publishes  the  news  of 


the  resort.  It  supports  the  advertis¬ 
ing. 

I  have  known  many  of  the  solicitors 
of  the  newspapers  who  cover  the  re¬ 
sorts  at  stated  seasons  and  it  has  been 
my  observation  that  it  is  a  good'policy 
to  keep  a  man  on  a  given  territory 
year  after  year.  He  establishes  a  person¬ 
al  relation  with  the  advertiser.  There 
is  confidence  between  them.  The  solici¬ 
tor  is  not  a  man  who  will  make  prom¬ 
ises  which  cannot  be  fulfilled.  The  ad¬ 
vertiser  learns  to  know  that  he  it  not 
buying  a  pig  in  a  poke  from  a  man 
who  has  served  him  faithfully  in  the 
past.  The  newspaper  is  also  assured 
that  the  solicitor  will  not  bring  in  dis¬ 
creditable  advertising  or  an  account 
which  is  of  doubtful  credit.  From  every 
viewpoint  it  is  advisable  to  retain  men 
on  specified  territory. 

There  is  opportunity  to  expand  resort 
advertising  and  the  way  most  quickly 
to  realize  that  end  is  to  render  service 
to  advertisers.  I  think  I  need  not  say 
more  to  convince  readers  of  The  Edi¬ 
tor  AND  Publisher  that  an  interesting 
possibility  lies  within  the  reach  of  the 
newspapers  of  this  country,  particularly 
through  the  fostering  of  the  community 
form  of  resort  space  buying. 


LARGE  N.  A.  TRAVEL  BUREAU 


Philadelphia  Paper  MaJ^es  Wide  Solicita¬ 
tion. 

For  ten  years  the  Philadelphia  North 
.■Vmerican  has  made  special  efforts  to 
gain  resort  advertising,  and  it  maiil- 
tains  an  attractive  “Travel  and  Resort 
Information  Bureau,”  which  is  looked 
upon  as  an  institution  in  its  city. 

Any  reader  desiring  specific  informa¬ 
tion  as  to  a  resort  may  get  information 
without  cost  through  this  newspaper. 
Resort  literature  is  filed  and  is  given  out 
to  the  public  on  reque.st. 

The  advertising  is  kept  within  the 
columns  of  the  North  .Vmerican,  there 
being  no  effort  to  stimulate  the  busine.ss 
by  the  publication  of  resort  magazines. 

.Vt  regular  intervals,  during  the  sum¬ 
mer  and  winter,  the  newspaper  pub¬ 
lishes  attractive  Sunday  supplements 
devoted  to  this  class  of  space. 

North  American  men  cover  the  coun¬ 
try  from  Nova  Scotia  to  Florida, 
with  occasional  expeditions  in  Cuba  and 
the  West.  Frequently  from  ten  to  twelve 
men  are  out  on  this  business. 

North  American  rates  for  resorts, 
cla.ssified,  are  20  cents  per  line  for  single 
insertion:  thirty  times  or  more,  15  cents 
per  line. 


HOW  AMERICAN  TIES 

MAGAZINE  TO  PAPER 


Sells  Space  in  Resort  Guide  With  Large 

Free  Circulation  if  Advertisers  Also 

Run  in  Daily — Eight  Solicitors  in  Field 

— Bad  Credits  Kept  Low — Definite 

Propositions  Are  Always  Offered. 

In  its  annual  campaign  for  summer 
resort  advertising,  the  New  York  Amer¬ 
ican  publishes  a  vacation  guide,  10x15 
inches,  on  heavy  calender  paper,  vo¬ 
luminously  illustrated  and  made  inter¬ 
esting  by  clever  descriptive  articles 
dealing  with  all  of  the  large  summer 
resorts. 

This  complete  resort  magazine  carries 
general  transportation  and  resort  ac¬ 
cessory  space,  while  the  hotel,  cottage, 
farm  and  camp  business  is  classified  al¬ 
phabetically  and  geographically. 

The  space  is  sold  in  this  vacation 
guide  on  an  interlocking  plan  with  the 
newspaper.  Space  cannot  be  had  In 
the  guide  unless  a  certain  amount  is 
taken  in  the  American. 

FREE  DISTRIBUTION. 

A  circulation  of  the  magazine  of  110,- 
000  was  offered  last  year,  the  free  dis¬ 
tribution  being  effected  through  the 
American  offices,  by  mail  on  application, 
through  500  New  York  drug  stores,  sev¬ 
eral  large  department  stores  and  vari¬ 
ous  transportation  and  tour  offices 
which  attract  people  looking  for  resort 
information. 

The  American  does  not  conduct  a  re¬ 
sort  information  bureau. 

The  rates  for  summer  resort  adver¬ 
tising  in  the  American  range  from  25 
cents  per  line,  solid  agate,  in  the  dally, 
to  35  cents  per  line,  displayed  in  the 
Sunday.  Thirty  insertions,  3  times  a 
week  or  consecutive  Is  offered  at  $7 
per  line. 

TIED  CP  with  paper. 

The  rate  card  on  the  vacation  maga¬ 
zine  reads  as  follows: 

“.All  10-line  ads.  will  coat  1.1  and  will  be 
strictly  conflned  to  small  boarding  bonsea  and 
only  allowed  to  advertisers  using  2  ilnes  and 
over  for  00  times  or  more. 

‘‘.A  2.1-llne  ad.  In  Vacation  Magazine  wili 
cost  $10.00  and  will  only  be  allowed  to  ad- 
Tcrlisera  using  2  lines  or  over  for  30  times  or 
more. 

“A  50-llne  ad.  In  Vacation  Magazine  wili  cost 
$17  .10  and  will  only  be  allowed  to  advertlsera 
using  3  lines  and  over  for  30  times  or  more. 

“A  lOO-llne,  200-Ilne,  300-llne,  or  400-llne 
ad.  in  Vacation  Magazine  will  be  taken  at  a 
Sat  rate  of  30  cents  a  line  and  will  only  be 
allowed  to  advertisers  using  5  lines  and  over 
for  30  times  or  mure. 

"No  hotel  ads.  will  be  accepted  for  the  Va¬ 
cation  Magazine  at  any  price  unless  accom¬ 
panied  by  a  30-tlme  order  on  these  schedules. 

“Board  of  Trade  or  Combination  ads.  ac- 
cepte<l  for  the  Vacation  Magazine  at  50  cents 
a  line  only  with  a  written  agreement  to  fur¬ 
nish  as  much  space  in  the  daily  and  Sunday 
.American  as  used  In  any  other  paper.” 

To  secure  the  business  the  Ameri¬ 
can  finds  it  necessary  to  keep  eight  men 
out  on  the  road  for  at  least  six  weeks. 
The  selling  cost  is  high.  Charles  P. 
Fearing,  in  charge  of  the  business,  said 
that  his  plan  of  making  collections  kept 
the  resort  lo.ss  on  bad  accounts  within 
4  per  cent.  He  predicted  that  the  busi¬ 
ness,  despite  the  heavy  overhead 
charges  and  the  magazine  expense, 
would  show  a  satisfactory  profit  In  1917. 

In  selling  space  an  American  man 
goes  armed  with  definite  propositions. 
He  takes  to  a  resort  pencil  drawings 
and  copy  that  the  advertisers  may  pass 
upon.  He  may  have  several  plans  from 
which  the  prospective  advertisers  may 
make  selections. 


“No  man  will  find  the  best  way  to  do 
a  thing,”  a  Japanese  proverb  has  it, 
“unless  he  loves  to  do  that  thing.” 
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PUBLIC  LEDGER  FINDS 
RESORTS  PROFITABLE 


Travel  Bureau  Popular  with  Readers — 
Expert  Traveller  and  Railroad  Man 
Direct  Inquirers  —  Business  Runs 
Throuph  Year— Personal  Solicitation, 
Letters,  and  Circulars  Bring  It. 


By  Gborgb  E.  Goldsmith. 
Advrrtijiimif  Manager,  Philadelphia  PuhHe  Ledger, 
An  interesrtlng  expansion  of  resort, 
travel,  and  vacation  advertising  un¬ 
doubtedly  follows  a  really  constructive 
effort  on  the  part 
of  publislhers  to 
get  it,  and  I  am 
pleased  to  advise 
you  that,  nearly 
twenty-flve  years 
ago,  I  pioneered 
in  the  resort  ad¬ 
vertising  field  and 
specialized  in  it 
for  a  number  of 
years  for  the  Pub¬ 
lic  Ledger. 

On  a  number  of 
occasions  I  felt 
that  1  would  like 
«.  K.  (x>u)8MiTH.  fQ  have  written  of 
my  experiences  in  this  varied  field  of 
advertising,  because  it  presented  such 
a  great  diversity  of  interest. 


MANY  CALLERS. 


Ten  years  ago  the  Public  Ledger  es¬ 
tablished  a  Travel  Bureau,  and  during 
our  first  season  we,  notwithstanding 
the  fact  that  it  was  situated  on  the  sec¬ 
ond  floor  of  the  Public  Ledger  Building, 
had  nearly  6,000  callers,  who  registered 
their  names  after  we  had  supplied  them 
with  the  necessary  information.  This 
was  but  the  beginning  of  the  growth  of 
our  resort-bureau  endeavor,  and  we 
have  extended  it  consistently  for  a  num¬ 
ber  of  years  until,  three  years  ago,  we 
established  the  Ledger  Central  Bureau, 
a  booklet  of  unusual  artistic  quality, 
which  Invites  the  public  to  freely  call 
upon  our  resort  and  travel  bureau  for 
information. 

EMPLOYS  EXPERTS. 

Since  having  established  this  bureau, 
which  undoubtedly  is  the  finest  estab¬ 
lishment  of  its  kind  in  the  United 
Statea  located  as  it  is  at  the  busiest 
corner  in  Philadelphia,  Broad  and 
Chestnut  Streets — apart  fro»n  our 
main  office,  the  demands  made  upon  us 
have  been  so  great  that  within  the 
past  year  we  had  to  employ  a  railroad 
ticket  agent  to  assume  its  general 
management. 

Within  the  pa.st  three  months,  we 
broadened  to  an  appreciable  extent  by 
employing  a  world-wide  traveller,  Mr. 
t'harles  H.  Tilbury,  a  man  who  has  had 
actual  direction,  supervision  and  travel 
experience  with  one  of  the  largest 
tourist  agencies  in  the  world,  whose 
time  is  taken  up  mainly  with  planning 
not  only  of  near-by  trips,  but  trans¬ 
continental  and  winter  and  summer  re¬ 
sort  points  trips,  near  to  and  far  from 
Philadelphia. 

I  need  not  tell  you  that  the  equip¬ 
ment  of  this  bureau  is  absolutely  com¬ 
plete,  travelling  Philadelphians  and 
those  from  surrounding  territory,  to  a 
great  extent,  depending  upon  it  to  fur¬ 
nish  them  with  stop-overs,  hotel  ac¬ 
commodations,  taxi  accommodation.s, 
Pullman  reservations,  baggage  check¬ 
ing  and  the  numerous  incidentals  per¬ 
taining  to  a  vacation  or  business  trip. 

TRUST  THE  PAPER. 

It  is  usual  for  groups  of  two  to  flvs 
to  have  trips  lasting  from  one  to  three 


SMART  BUFFALO  BUREAU. 

This  Neat  Appearing  Resort  Bureau  of  the  Buffalo  Express  Is  Located  on 
the  Ground  Floor  of  the  Express  Building  and  Is  Said  to  be  Most  Complete 
of  Any  Bureau  Between  New  York  and  Chicago.  The  Express  Has  a  Heavy 
Volume  of  P.cson  and  Travel  Advertising. 


months  planned  by  us.  In  many  in¬ 
stances  young  people  and  very  old  ones 
have  such  confidence  in  our  plans,  that 
the  entire  detail  of  safety,  etc.,  is  plac¬ 
ed  in  our  care.  And  that  we  have  been 
particularly  helpful  is  evidenced  by  the 
letters  of  praise  and  personal  thanks 
which  we  receive  from  those  who  have 
applied  for  information. 

ADVERTISING  RESPONSE. 

It  is  needless  to  state  that  we  have 
found  it  extremely  profitable  to  pro¬ 
mote — both  in  our  news  and  in  our  ad¬ 
vertising  departments — the  interest  of 
Philadelphians,  and  it  is  not  unusual 
for  us  to  carry  hundreds  of  thousands 
of  lines  of  hotel  and  tourist  advertising 
within  a  year,  and  at  a  very  profitable 
rate. 

Our  method  of  employment  of  this 
type  of  adverti.slng  is  both  by  personal 
q(>licitation,  as  well  as  specially  con¬ 
structed  letters  and  circular  matter  of 
the  very  highest  type,  and,  for  a  num¬ 
ber  of  reason.s,  our  selling  cost  is  not 
high. 

Let  me  digress  here  because  of  my 
actual  knowledge  of  the  facts.  The 
newspaper  which  carries  but  a  limited 
amount  of  this  business  necessarily  has 
to  do  it  at  an  extremely  high  cost.  Thl.s 
charge,  of  course,  is  reduced  as  the  vol¬ 
ume  of  advertising  increase!?,  because, 
after  you  have  been  in  the  field  for  a 
number  of  years  and  have  "made  good” 
on  your  advertising  for  your  clients, 
the  ratio  of  solicitation  is  necessarily 
reduced,  and  in  many  instances  person¬ 
al  solicitation  is  unnece.ssary. 

It  is  not  true  that  we  value  this  ad¬ 
vertising  liecause  it  fills  in  when  general 
Imsiness  may  be  light  in  midsummer. 
The  re.sort  busineas  of  the  Public  Ledger 
.starts  in  January  and  reaches  its  high- 
w'ater  mark  in  June,  and  in  midsummer 
it  is  not  much  greater  than  it  is  in  the 
month  of  March,  whereas  winter  resort 
advertising  starts  in  December  and 


reaches  its  high  mark  in  January, 
shrinking  toward  the  end  of  February. 

KIND  IT  READABLE. 

We  do  value  it  particularly  because, 
first,  it  i.s  usually  extremely  readable 
and  attractive  and  adds  an  atmosphere 
to  the  advertising  columns  of  the  paper, 
which  are  necessarily  filled  with  mer¬ 
chandising  propositions;  .second,  because 
it  lends  variety  to  the  advertising  pages; 
and,  third,  because  it  undoubtedly  bears 
the  earmarks  of  a  paper’s  character. 

Of  course,  I  am  aware  of  the  fact  that 
many  newsi>apers  secure  much  of  this 
advertising  at  a  very  high  cost,  and  at 
a  very  low  rate,  because  of ^ their  knowl¬ 
edge  that  it  does  add  prestige  to  their 
columns,  but,  as  a  general  proposition, 
the.se  new.spapers  do  not  continue  carry¬ 
ing  this  type  of  adverti.sing  many  years, 
nor  in  large  volume. 

MIDDLE  CLASS  APPEAL. 

Do  not  let  it  be  understood  that  resort 
advertising  in  it. self  neces.sarily  appeals 
to  the  wealthy  cla.s.ses.  We  feel  that  its 
greate.st  appeal  is  to  the  huge  middle 
class  of  every  community,  because,  from 
my  past  experienc-e  and  from  our  col¬ 
umns  to-day,  I  have  evidence  that  the 
huge  number  of  medium-priced  board¬ 
ing  houses  and  smaller  hotels  greatly 
outnumber — as  advertisers — the  higher- 
priced  hostelries,  and  that,  in  many  in- 
•stances,  these  smaller  houses  recognize 
the  value  of  adverti.sing  to  a  most  re¬ 
markable  degree.  This  is  due  to  the 
fact  that  it  is  easier  for  the  large  house, 
with  its  superior  accommodations  and 
.service,  to  please  the  wants  of  patron.s, 
W'hile  the  .smaller  ones,  with  their  rate 
averaging  from  IS  to  $15  per  week,  feel 
that  the  competition  of  the  larger  houses 
necessarily  demands  a  larger  propor¬ 
tionate  amount  of  advertising. 

And  that  this  is  true  is  proved  by 
the  fact  that  the  columns  of  the  Public 
Ijedger  carry,  year  in  and  year  out, 
houses  which  have  been  following  this 
.same  course,  to  the  writer’s  knowledge. 


for  twenty  years.  And  their  example 
is  followed  by  others  in  their  immediate 
territory,  which,  of  course,  accounts  for 
the  great  increase  in  the  volume  of  re¬ 
sort  advertising. 

The  day  is  gone  by  when  the  adver¬ 
tising  solicitor  made  his  rounds  and 
covered  a  territory  in  two  or  three  days; 
my  original  plan  was  to  divide  the  east¬ 
ern  seaboard  into  districts  and  cover 
in  sequence,  travelling  from  place  to 
place  and  keeping  to  this  method  from 
February  until  the  end  of  June. 

ASSOCIATED  DEPARTMEU«TS. 

At  this  time  we  are  compelled  to  keep 
a  greater  number  of  men  on  the  road 
because  of  the  greater  opportunity  pre¬ 
sented;  but  they,  in  no  sense,  solicit 
resort  advertising  only,  we  having  a 
department  composed  of  resort,  educa¬ 
tional,  farm,  and  garden  and  poultry 
advertising,  solicited  by  the  same  group 
of  men,  who  cover  all  these  classifica¬ 
tions  at  practically  the  same  time. 

It  is  a  mistake  to  my  mind,  based  on 
two  decades’  personal  experience,  for 
the  average  publication  to  attempt  to 
get  much  business  not  in  its  own  terri¬ 
tory.  In  other  words,  it  is  more  profit¬ 
able  for  a  newspaper  to  scour  its  own 
territory,  where  railroad  and  steamboat 
transportation  is  easy,  where  commu¬ 
tation  is  possible,  where  family  heads 
spend  their  nights  and  certainly  their 
week-ends,  as  well  as  their  entire  va¬ 
cations,  than  to  solicit  advertising  from 
territories  which  are  far-seated  from 
the  source  of  publication.  Inasmuch  as 
the  returns  cannot  be  as  profitable  to 
those  hotels  situated  far  away  as  to 
those  near-by. 

In  the  case  of  the  Public  Ledger, 
however,  reaching  as  it  does  those  be¬ 
sides  the  great  middle  class  who  have 
the  inclination  and  also  the  means  in 
which  to  indulge  in  the  luxuries  of  life, 
as  represented  at  the  leading  hotels  of 
the  country,  we  have  been  proud  of  the 
fact  that  a  great  group  of  Philadel¬ 
phians,  those  who  representh  the 
wealthier  type  have  for  years  been 
readers  of  this  publication  and  instinc¬ 
tively  turn  to  our  columns  and  to  the 
resirt  bureau  when  in  search  of  infor¬ 
mation. 

This  type,  in  Itself,  would  make  a 
wealthy  clientele  for  any  leading  hotel, 
and  I  know  from  positive  contact  with 
hotel  men  throughout  the  country  that 
actual  returns  in  large  quantities  have 
been  the  result  of  advertising  to  them. 

FOUND  SOLICITATION  COSTLY 

Cinrinnati  Enquirer  Now  Depends  Upon 
Agencies  for  Resorts. 

By  Ed.  Flicker. 

Hutinruf  Manager,  Cincinnati  Enquirer. 

A  number  of  years  ago  we  made  spe¬ 
cial  effort  to  get  resort,  travel,  and  va¬ 
cation  advertising  by  sending  special 
representatives  out  after  it.  We  found 
it  unprofitable,  and  of  recent  years  have 
made  no  special  effort  for  it. 

What  we  carry  of  this  class  of  busi¬ 
ness  comes  to  us  mostly  from  recognized 
advertising  agencies?,  and  we  are  favor¬ 
ed  with  it  because  the  Enquirer  reaches 
the  class  of  people  who  can-  afford  and 
who  do  patronize  advertisers  in  these 
page.-t. 


Gave  Ball  for  Red  Cross 
New  York  newspaper  men  who  have 
served  on  the  Mexican  border  held  a 
costume  ball  at  Webster  Hall  last 
Thursday  evening  for  the  benefit  of  the 
Red  Cross.  The  ball  was  known  as 
the  "Rio  Grande  Rally.”  Among  the 
patrones.ses  were  Mrs.  Leonard  Wood, 
Mrs.  Cornelius  Vanderbilt,  Mrs.  John 
F.  O’Ryan,  Mrs.  Nathaniel  R.  Usher 
and  Mrs.  William  Klnnlcutt  Draper. 
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RESORT  DIRECTORY  LISTING  BLANK 
BROOKLYN  EAGLE  INFORMATION  BUREAU 

Mail  (Hike.  Eagle  Baading,  BrooUya,  N.  Y. 

Branokasi  Pulllsar  Bulieing,  ei  Park  Row,  ManhaMani 
608 14III  Straot,  Waahlnoten.  D.  C.|  S3  Rua  Cambon,  Parla,  Pranoa  i 
3  Ragant  Stroat.  London  |  and  nina  olhar  Branohaa  In  Grantor  Now  York  Olty 

Pill  out  blank  comptoCe  aod  return  within  lo  days. 

Send  a  supply  of  your  Circulars  and  photo  ol  your  house. 

Date . 191 . . 

Name  of  House . 

Underline  whether  (1)  Hotel,  (2)  Boarding,  (3)  Private,  (4)  Farm  House 

Post  Office  Address .  State . 

Nearest  R.  R.  or  Steamboat  Sta . Phone  No . 

Distance  from  Station . How  reached . 

Lines  of  Travel  from  New  York  City . 

.  Elevation . Feet. 

No.  Persons  accommodated . No.  of  rooms . 

. Lighted  by . No.  of  baths . 

Price  per  day,  each,  $ . Per  week,  each,  $ . 

Bklyn.  &  Mhtn.  References  {Fortner  patrons)  with  addresses.  {This  is 
important.)  . 


Name  of  Nearest  Body  of  Water . Distance 

Any  Fishing? . What  kind? . 

Are  there  Golf  Links  in  Vicinity? . Distance 

Any  Hunting? . What  kind? . 

Near  what  Churches? . 

Give  the  special  features  of  your  House . . 


z 

<  Season:  House  opens  when? . Qoses  when? . . 

g  Signed  . Proprietor. 

£  Name  of  Manager . (If  not  Proprietor.) 

(In  Winter . . 

In  Summer . 

N.  Y.  City  Office . 

4007-1— 1-20-lS  lOM. 

KACaiMlLE  OF  FOHM  l^SED  BY  THE  EA(JLE  TO  OBTAIN  AUTHENTIC 
RESORT  INFORMATION  FOR  ItEADERS. 


WORLD  EXPERT  SEES 

BIG  SEASON  AHEAD 


MrCabe  Tells  Story  of  Practical  Resort 

Solicitation— Selling  Cost  High  and 

Credits  Must  Be  Watched —Vacation 

Period  a  Great  Rage  Now  Among 

New  Yorkers. 

By  Frank  McCabe. 

Manager  Claiaifled  Advertiaing,  New  York  World. 

This  is  about  the  time  of  the  year  that 
the  advertising  managers  of  the  large 
city  newspapers  instinctively  turn  their 
attention  to  summer  resort  advertising. 

Its  importance  is 
recognized  in  all 
newspaper  offices. 
Not  so  much  on 
account  of  its  in¬ 
trinsic  value  as  a 
revenue  producer, 
but  for  the  effect 
It  creates  among 
advertisers  gener¬ 
ally.  It  is  what 
advertising  men 
call  "class  adver¬ 
tising."  By  this  is 
meant  that,  as 
summer  vacations 
are  considered 
more  of  a  luxury  than  a  necessity,  any 
newspaper  which  carries  a  considerable 
quantity  of  resort  advertisements  may 
be  regarded  as  a  desirable  medium  for 
all  kinds  of  advertising. 

GOOD  TALKING  POINT. 

It  also  furnishes  advertising  solicitors 
with  a  valuable  talking  point  when 
presenting  the  advantages  of  their 
newspapers  to  prospective  advertisers, 
for  they  reason  that  if  a  newspaper  can 
produce  results  for  summer  resort  ad¬ 
vertisers,  they  must  be  read  by  people 
who  have  money  to  spend,  and  readers 
with  money  to  spend  are  those  that  most 
advertisers  appeal  to. 

Then  again,  many  large  advertisers 
closely  watch  the  resort  advertisements, 
and  many  an  unsolicited  order  reaches 
the  advertising  manager  on  the  strength 
of  his  showing  in  summer  resorts. 
These  advertisements  are  very  costly  to 
secure.  Practically  eighty  per  cent,  of 
all  the  summer  resort  advertisements 
carried  by  the  newspapers  are  obtained 
by  personal  solicitation.  Very  little 
comes  voluntarily  to  the  newspaper  of¬ 
fice.  It  costs  about  $60  weekly,  exclu¬ 
sive  of  salary,  to  keep  a  solicitor  on 
the  road.  Roughly  speaking,  it  costs 
about  $7  dally  for  automobile  or  car¬ 
riage  hire;  $2.60  per  day  for  board. 
Then  add  to  these  railroad  fares,  post¬ 
age,  telephone,  tips,  and  other  minor 
incidentals. 

The  solicitors  are  out  in  the  worst 
weather  of  the  year.  It  is  hardly  an 
agreeable  task  for  men  to  be  travelling 
in  the  mountains  during  the  months  of 
March  and  April.  Yet  it  must  be  done 
if  the  advertising  is  to  be  is  to  be  ob¬ 
tained. 

IX)W  RATES. 

With  most  newspapers  the  resort  ad¬ 
vertising  is  the  cheapest  on  the  rate 
card.  Then  there  are  concessions  in  the 
form  of  thirty  or  more  time-rate  per¬ 
missions  to  change  copy,  long  credits, 
and  generous  reading  news  publicity 
during  the  months  of  June,  July,  and 
August. 

Resort  advertisers  receive  advantages 
that  no  other  advertisers  enjoy.  It  is 
certainly  no  fault  of  the  newspapers  if 
they  are  not  successful. 

The  season,  geneially  speaking,  is 
coexistent  with  the  closing  and  opening 
of  the  schools.  The  latter  part  of  Au¬ 
gust  and  September  to  Labor  Day  is 
the  flood  tide  of  the  season’s  activity. 


There  is  a  movement  now  being  advo¬ 
cated  along  the  Atlantic  Uoast  and 
other  places  to  defer  the  opening  of 
schools  until  the  middle  of  September. 
It  is  claimed  that  the  early  days  of 
September  are  warmer  than  the  early 
days  of  July  and  that  it  is  less  a  physi¬ 
cal  hardship  for  the  young  to  attend 
school  during  the  early  part  of  July 
than  it  is  during  the  dog-days  of  Sep¬ 
tember. 

FOUR  CLASSES. 

The  resort  Industry  may  he  divided 
into  four  general  cla.sses.  Hotels  and 
boarding  houses  long  established,  farm¬ 
ers  and  country  people  who  take  sum¬ 
mer  boarders  as  a  side  issue,  hotels  own¬ 
ed  by  railroads  and  other  corporations: 
hotels  and  boarding  houses  that  are 
leased  from  year  to  year. 

It  is  in  the  latter  class  that  news¬ 
papers  have  the  most  trouble  in  collect¬ 
ing  for  their  adverli.slng.  Oftentimes 
those  who  lease  a  place  for  the  summer 
are  chefs,  stewards,  cooks  or  waiters 
employed  in  city  hotels.  Their  invest¬ 
ment  frequently  represents  their  en¬ 
tire  savings. 

If  the  season  has  not  been  what  they 
call  successful,  they  will  skip  off  Im¬ 
mediately  after  Labor  Day  and  leave 
nothing  behind  but  unpaid  bills.  But 


local  tradesmen  last  year  were  more 
and  more  refusing  credit  to  the  class. 

So  great  has  been  4he  unpaid  adver¬ 
tising  abuse  among  the  transient  re¬ 
sort  adverti.sers  that  the  American 
Newspaper  Association  has  been 
obliged  to  i.ssue  a  yearly  bulletin  which 
mentions  tho.se  who  are  not  entitled  to 
credit. 

AID  BY  A.  N.  P,  A. 

L.  B.  Palmer,  s<-<‘ietary  of  the  asso¬ 
ciation,  has  his  assistants  read  the  re¬ 
sort  adverti-sements  carefully  and  then 
notifies  the  new.spaper8  If  they  are 
publishing  the  cards  of  those  who  do 
not  pay  their  Iiills.  It  is  an  eminently 
practical  service  that  the  publishers’ 
a.ssociation  renders  the  various  news¬ 
papers  in  this  matter. 

As  a  general  proposition  the  resort 
advertising  does  not  appeal  to  adver¬ 
tising  agents.  The  only  agency  1  know 
of  that  specializes  in  resort  adverti.sing 
is  the  Borland  Advertising  Agency,  of 
Atlantic  City,  N.  J.  While  It  is  true 
that  many  of  the  large  advertising 
agencies  have  a  few  individual  ac¬ 
counts  they  seem  to  make  no  effort  to 
enlarge  their  list  of  clients. 

TRANSPORTATION  C»PT. 

The  great  railroads,  such  as  the  New 


York  Central.  Lackawanna,  Pennsyl¬ 
vania,  Erie,  New  York,  New  Haven  & 
Hartford,  Ontario  &  Western,  Delaware 
&  Hudson,  New  Jersey  Central,  Boston 
and  Maine,  Ulster  &  Delaware,  and  Ca¬ 
nadian  Pacific,  spend  thousands  of  dol¬ 
lars  in  newspaper  advertising,  which 
have  a  stimulating  effect  in  inducing 
many  to  take  valuations. 

They  all  i.s.sue  expensive  guides, 
beautifully  Illustrated  which  contain 
the  names  and  addresses  of  those 
reached  by  their  lines  who  take  sum¬ 
mer  boardera 

The  great  steamship  and  steamboat 
companies  also  spend  many  thousands 
of  dollars  for  newspaper  advertising 
and  many  of  them  publish  guides  sim¬ 
ilar  to  those  published  by  the  railroads. 

It  is  a  matter  of  record  that  there  is 
less  sickness  during  the  summer 
months  than  at  any  other  time  of  the 
year.  This  is  attributed  to  the  fact 
that  people  live  more  in  the  open  air. 
Hence  the  vacation  season  is  becoming 
more  popular  and  necessary  every  year, 
particularly  to  city  people. 

Many  philanthropic  and  religious  so¬ 
cieties  recognizing  the  healthful  and 
normal  improvement  that  the  summer 
vacations  have  upon  children  and 
mothers  send  them  away  for  a  couple 
of  weeks  to  the  seashore  or  mountains. 

A  never-ending  summer  question  in 
New  York  seems  to  be  "Have  you  been 
away,”  or  “Did  you  enjoy  your  vaca¬ 
tion?” 

This  year  pro.mises  to  be  an  excep¬ 
tionally  good  ,vear  for  summer  resorts. 
The  submarine  has  practically  closed 
the  ports  of  Europe  to  visitors.  The 
people  must  go  somewhere  and  here  is 
America’s  opportunity.  The  summer 
vacationists  have  money  to  spend  for 
pleasure  and  recreation.  They  number 
hundreds  of  thousands.  Here  is  the 
most  desirable  patronage  that  can  be 
reached. 

I  for  one  believe  that  newspaper  ad¬ 
vertising  is  the  most  effective  instru¬ 
mentality  that  can  be  employed.  It  is 
the  one  overwhelming  class  of  adver¬ 
tising  that  the  people  look  to  the  news¬ 
papers  to  supply. 


SAYS  IT  HELPS  CIRCULATION 


Providence  Journal  Has  Made  Travel 
Business  Pay  Well. 

By  W.  G.  Roblkek. 

Adrertiaing  Manager,  Providence  Journal. 

We  have  found  it  decidedly  profitable 
to  promote  resort  advertising  from  the 
point  of  view  of  the  advertising  depart¬ 
ment. 

We  have  run  advertising  in  the  paper 
calling  the  attention  of  our  readers  to 
•the  resort  advertisements  being  publish¬ 
ed.  We  have  also  had  booklets  of  the 
different  resorts  advertising  on  display 
on  our  counter  in  the  business  office. 

Our  method  of  solicitation  is  twofold 
— by  mail  and  personal  calls.  We  have 
had  very  satisfactory  results  from  mail 
matter  at  a  moderate  expense,  but  we 
have  found  it  much  more  advantageous 
to  .send  a  man  direct  to  the  prospects. 

Although  the  expense  is  high,  it  is 
frequently  possible  to  greatly  increase 
the  amount  of  the  order  by  personal 
contact. 

The  busine.ss  is  valuable  in  itself  as  a 
circulation  builder.  As  a  result  of  push¬ 
ing  this  policy  for  the  past  three  years 
we  have  constantly  Increased  the  vol¬ 
ume  of  business  appearing  in  the  Provi¬ 
dence  Journal  and  the  Providence  Sun¬ 
day  Journal.  This  year  we  expect  to 
double  the  large  volume  we  carried  last 
year. 


FRANK  McOABE. 
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the  Atlantic  Coast  west  to  Kansas  City 
and  from  Ottawa,  Canada  to  the  great 


HOW  ADS  ARE  SOLD 
IN  COMMUNITY  BLOCKS 


ATLANTIC  CITY  AN 

ADVERTISING  TRIUMPH 

Development  by  the  Great  Uorland 
Agency — When  Founder  Employed  an 
Office  Boy  He  Got  E^ge,  a  Genius — 
Now  International  in  Scope — 90  Per 
Gent  of  Business  Reaches  Newspapers. 

Itv  Samuel  H.  Paine. 

It  is  the  experi¬ 
ence  of  the  Dor- 
land  Advertising 
Agency,  of  Atlan¬ 
tic  City,  New 
York,  and  Lon¬ 
don,  specialists  in 
resort  advertising, 
that  the  newspa¬ 
per  is  the  over¬ 
whelming  superior 
of  all  advertising 
mediums  for  this 

cov.  w.  K.  EPGE.  ^.jass  of  business 
as  is  demonstrated  by  thefact  that  about 
SO  per  cent,  of  the  resort  advertising 
tilacs'd  by  that  concern  goes  to  the  daily 
and  Sunday  press. 

tJrganized  thirty-five  years  ago  by 
John  M.  Dorland,  a  Philadelphia  news- 
|iui>er  man,  who  saw  in  Atlantic  City 
the  posidbility  of  a  national  summer 
playground,  this  agency  has  developed 
into  the  largest  organization  of  its  kind, 
with  more  than  3,000  separate  clients. 
W  hen  Mr.  Dorland  started  it  he  had 
two  little  hotel  clients,  with  appropria¬ 
tions  of  *25  each.  To-day  there  are 
numerous  advertisers  who  spend  $25,000 
per  year  through  the  Dorland  Agency. 

Aside  from  possessing  a  clear  vision 
of  the  future  possibilities,  Mr.  Dorland, 
who  was  ill  most  of  the  time,  did  not 
get  far  with  the  business,  and  the  great¬ 
est  stroke  of  genius  that  he  delivered 
for  the  advancement  of  his  house  was 
when  he  discovered  Walter  E.  Edge, 
now  proprietor  of  the  agency  and  also 
the  honored  Governor  of  New  Jersey. 

STARTS  AT  SIXTEEN. 

Gov.  Edge,  born  in  Philadelphia,  No- 
vemtier  20.  1873,  spent  bis  boyhood  with 
his  family  at  Pleasantville,  N.  J.,  across 
the  .salt  marsh  five  miles  from  Atlan¬ 
tic  City.  He  had  graduated  from  the 
public  schools,  and  to  aid  the  family 
decided  to  go  to  work.  He  secured  a 
job,  at  the  age  of  sixteen  years,  with 
Mr.  Dorland,  who  was  doing  the  adver¬ 
tising  work  then  for  a  few  local  hotels, 
but  was  in  wretched  health. 

Young  Edge  took  hold  like  a  young 
giant,  and  displayed  such  an  aptitude 
that  when  the  proprietor  died,  two  years 
later,  friends  made  it  possible  for  the 
lad  to  buy  the  business. 

Given  a  free  rein  for  management. 
Edge  aimed  high.  He  told  the  resort 
kii'pers  of  Atlantic  City  that  if  they 
would  .send  the  lue.ssage  across  this 
lountry  that  ocean  breezes  blow  most 
gratefully  at  .\tlantic  City,  that  no¬ 
where  does  land  and  water  meet  more 
gently  than  upon  her  "soft  and  spa¬ 
cious  liosom,**  and  if  they  would  give 
the  public  all  that  might  be  desired  in 
the  way  of  luxury  and  summer  recrea¬ 
tion.  the  pos.sibility  for  development 
would  only  be  defined  by  the  limited  of 
the  sandy  i.sland  on  which  the  re.sort 
then  nestled. 

Twenty  years  ago  Governor  Edge  told 
his  clients  how  to  get  the  maximum  ad¬ 
vantage  for  th**  rccort  and  for  them¬ 
selves  by  con>bining  In  advertising. 
He  never  succeeded  in  getting  the  city 
itself  to  advertise,  or  to  induce  all  of 
the  hoteJs  and  merchants  to  pool,  but 
he  has  brought  the  great  hotels  to¬ 
gether  and  each  season  their  business 
runs  in  a  selection  of  new.spapers  from 


cities  of  the  Southland. 

CITY  BESPEAKS  SUCCESS. 

Atlantic  City  itself  is  the  best  testi¬ 
monial  of  the  advertising  it  has  done. 
It  is  known  the  world  over.  There  is 
no  hotel  man  in  the  great  resort  who 
does  not  testify  to  the  part  which  Edge 
played  in  putting  Atlantic  City  on  the 
map. 

The  agency  developed  until  its  field 
became  first  national,  advertising  hotels 
North,  South,  l<Iast,  and  West  in  the 
United  States,  and  then  international, 
advertising  the  watering  places  of  Eu-  \ 
rope. 

Governor  Edge  owns  the  Atlantic 
City  Itaily  PrcHs  and  the  Evening 
Union  and  his  agency  is  operated  in 
connection  with  thosi'  daily  newspapers. 

John  C.  Henson,  general  manager  of 
the  Dorland  Agency,  was  asked  by  The 
Editor  and  Plii!.isker  representative 
to  state  in  approximate  figures  the 
amount  of  money  that  is  spent  for  ad¬ 
vertising  in  Atlantic  City  to-day.  He 
replied  that  he  thought  the  figure  would 
be  in  the  neighlioihood  of  half  a  mil¬ 
lion  dollars  and  that  about  90  per  cent, 
of  this  went  to  newspapers. 

great  winter  resort. 

Due  to  advertising  work  almost  en¬ 
tirely  Atlantic  tSty  has  been  developed 
into  almost  as  great  a  winter  resort  as 
a  summer.  Many  of  its  stupendously 
large  hotels  arc  oix-n  the  year  through. 
The  summer  season  runs  from  the  first 
of  June  to  the  latter  part  of  October. 

It  calls  out  a  democratic  crowd,  rang¬ 
ing  from  those  who  can  pay  $8  a  week, 
to  those  who  can  pay  $10  a  day  for  a 
room. 

The  winter  rush  season  starts  just 
before  Christfi.as  and  goes  through 
Easter,  with  the  wonderful  boardwalk 
Sunday  parade  the  climax  of  the  sea.son. 

Di.scussing  the  general  question  of  re¬ 
sort  advertising  Mr.  Henson  said: 
“Newspapers  are  favored  because, 
among  other  things,  it  is  believed  by  ad¬ 
vertisers  that  the  best  results  come 
from  the  local  ai>pcal.  If  national 
magazines  are  used,  while  certain  re¬ 
sults  are  to  la;  looked  for,  it  is  never¬ 
theless  apparent  to  Atlantic  City  re- 
.sorts  that  there  is  to  lie  some  waste  cir¬ 
culation.  We  do  not  specifically  try  to 
induce  tratfic  in  the  direction  of  Atlan¬ 
tic  City  from  the  Pacific  Coast,  for  the 
people  there  nave  their  own  beach  re- 
.sorts.  If  national  advertising  is  pur¬ 
chased  there  is  waste  wherever  the  cir¬ 
culation  covers  fields  which  sustain 
their  own  beach  resorts.  Of  course  At¬ 
lantic  C'ity  has  an  individuality  all  its 
own  and  there  is  really  no  rival  to  its 
particular  fcatuies. 

"We  find  that  advertisers  prefer 
newspapers  th.at  go  to  a  substantial 
class  of  citizens  and  of  course  those 
newspapers  that  make  an  effort  to  give 
the  resorts  service,  through  various 
means  of  cooperation,  are  looked  upon 
with  favor. 

wide  opportunity. 

“While  there  has  Vieen  an  interesting 
development  in  resort  advertising  wo 
who  make  a  constant  study  of  it  believe 
that  the  surface  has  not  been  .scratched. 
The  American  people  are  an  amuse¬ 
ment  loving  public  and  with  increa.sing 
wealth  they  will  make  more  and  more 
of  the  national  advantages  for  recrea¬ 
tion  and  pleasure. 

“We  have  found  it  of  distinct  advan¬ 
tage  to  attractively  illustrate  advertis¬ 
ing  and  much  depends  for  results  on 
the  nature  of  the  copy.  We  maintain 
in  Atlantic  City  an  engraving  and  art 
department  and  a  stereotyping  plant. 


Experienres  of  American  Expert  Who 
Has  Put  Many  Resort  Hotels,  Mer¬ 
chants,  Railroads,  Steamship  Lines, 
and  Trade  Organizations  Into  Bene¬ 
ficial  Advertising  Clubs. 

By  Charles  P.  Fearing. 

Sianager  Travel  and  Retort  Department  New 
York  .linerican. 

In  view  of  an  extensive  experience  in 
the  resort  advertising  field,  particularly 
working  on  the 
community,  or 
"block"  plan,  I  am 
glad  to  comply 
with  the  request 
of  The  Editor 
AND  Publisher  to 
relate  some  of  my 
experiences,  for 
the  benefit  of 
newspaper  men 
Investigating  this 
method. 

Three  years  ago 
last  November,  I 
started  the  Flor¬ 
ida  West  Coast 
Hotel  Men’s  Asso¬ 
ciation  on  a  very 
extensive  adver¬ 
tising  campaign 
throughout  the  East  and  Northwest. 
This  combination  took  in  all  the  hotels 
on  the  west  coast  of  Florida  from  Clear 
Water  and  Tampa  down  to  Fort  Meyers, 
then  as  far  behind  as  Florence  Villa. 

We  raised  this  appropriation  by  indi¬ 
vidual  subscriptions  from  members  of 
the  Association,  and  al.so  contributions 
from  the  three  Southern  railroads.  This 
campaign  has  run  each  year  since,  and 
in  the  last  year  has  come  out  with  half, 
page  display  advertisements.  Through 
this  camjiaign  they  have  induced  more 
jieople  to  come  to  the  west  coast  of 
Florida  than  ever  before. 

Another  very  extensive  campaign  of 
Southern  resort  advertising,  which  I 
brought  back  to  life,  was  in  connection 
with  the  officials  of  the  Southern  Rail¬ 
way  and  the  Asheville  Board  of  Trade. 

I  .spent  £.lK)ut  one  week  on  this  prop¬ 
osition,  laying  out  campaigns  and  sub¬ 
mitting  drawings  to  them,  as  well  as 
copy.  This  was  a  very  successful  prop¬ 
osition,  and  since  then  has  also  been 
carried  on  in  the  Northeast  and  North¬ 
west  during  the  winter  months,  so  as 
to  attract  winter  visitors  to  a  Southern 
winter  resort,  and  also  to  make  Ashe¬ 
ville  more  popular  than  it  had  been. 

CLUB  PAYS  HALF. 

Galve.ston,  lex.,  is  another  town  in 
which  I  worked  a  successful  campaign 
on  the  community  plan  with  the  Com¬ 
mercial  Club  of  that  town,  whereby 
they  paid  half  the  cost  of  this  campaign, 
and  a  steamship  line  plying  between 
New  York  and  Galveston  paid  the  oth¬ 
er  half.  This  campaign  covered  a  pe¬ 
riod  of  two  months  and  was  very  pro¬ 
ductive  tc  them. 

I  also  worked  some  successful  cam¬ 
paigns  out  at  Jacksonville,  Fla.,  getting 
a  meeting  of  the  Hotel  Men’s  Association 
of  that  town  and  laying  before  them  a 
campaign  of  adverti.slng  to  bring  more 
people  to  Jacksonville  by  urging  them 
to  stoi)  off  at  that  town  rather  than  go 
through  to  places  such  as  St.  Augu.stine, 
Palm  Beach,  and  Miami. 

STOP  AT  JACKSONVILLE. 

Jacksonville  is  the  gateway  of  Flor¬ 
ida.  but  the  trains  only  stop  there  for 
half  an  hour,  and  Jacksonville  was  not 
getting  its  proportion  of  the  people  go¬ 
ing  South.  We  made  up  a  campaign, 
covering  a  period  of  ninety  days,  using  a 


to  the  inducements  the  city  of  Jackson¬ 
ville  had  for  tourists  to  stop  for  a  day 
or  two  before  going  farther  North  or 
South. 

1  also  worked  out  a  beneficial  com¬ 
munity  campaign  at  St.  Petersburg, 
Florida. 

One  of  the  most  enjoyable  campaigns 
I  worked  was  in  Burlington,  Vermont. 
In  this  particular  instance,  we  raised 
this  appropriation  by  public  subscrip¬ 
tions  from  all  the  local  merchants  in 
town.  The  grocery  stores,  hotels,  de¬ 
partment  stores,  banks,  music  stores, 
hardware  stores,  street  railway  com¬ 
pany,  gas  company,  electric  lighting 
company,  lumber  companies  and  vari¬ 
ous  industries  in  town,  subscribed 
money  in  sums  of  from  $10  to  $100. 

In.side  of  three  days,  on  my  last  visit 
there  in  1915,  I  raised  over  $800  for  a 
campaign  in  two  New  York  papers  and 
c-ne  Boston  paper.  The  local  merchants 
subscribed  with  the  idea  that  the  more 
people  that  could  be  brought  to  Bur¬ 
lington  the  more  business  there  would 
be  for  them.  ^ 

ALL  1*AY  who  shark. 

For  illustration,  take  the  department 
stores.  The  more  people  there  were 
spending  the  summer  in  Burlington, 
the  more  mercliandise  would  have  to  be 
bought  of  the  department  stores.  The 
grocer  would,  naturally,  derive  his 
benefit  by  the  sale  of  the  necessities  of 
life;  the  more  people  there  were  there, 
the  more  groceries  they  would  sell. 
The  same  applies  to  all  the  different 
trades  in  town. 

'rhree  years  .ago,  1  had  a  satisfactory 
block  campaign  started  in  Old  Orchard 
Beach,  Maine.  This  was  one  of  the  first 
community  campaigns  ever  started.  It 
is  now  a  permanent  thing  with  the  Ho¬ 
tel  Men’s  Association  of  that  town. 

BLOCK  PLAN  BEST. 

Community  advertising  is  absolutely 
the  best  form  of  advertising  for  any 
section  where  there  are  at  least  from  ten 
to  fifteen  hotels  within  a  radius  of 
fifteen  or  twenty  miles;  for  the  sim¬ 
ple  reason  that  it  costs  the  Individuals 
le.ss  and  by  clubbing  together  they  can 
get  larger  space  in  the  paper  and  the 
advertisement  will  rim  for  a  longer 
time,  than  if  they  were  doing  it  indi¬ 
vidually.  This  form  of  advertising  is 
becoming  more  popular  among  re¬ 
sorts.  Each  year  about  three  new 
combinations  of  community  advertisers 
spring  up. 

Probably,  one  of  the  most  successful 
campaigns  that  has  been  run  on  this 
idea  is  the  Alonroe  County  Hotel  Men’s 
As.sociation  of  Pocono  Mountain,  Pa. 
Another  successful  one  is  the  White 
Mountain  block,  in  New  Hampshire; 
also  the  Lake  George  combination  of 
Lage  George,  New  York. 

Community  advertising  brings  better 
coiiperation  between  the  transportation 
companies  and  the  hotel  proprietors. 


Post  Compositors'  Banquet 
About  sixty-five  employees  of  the 
composing  room  of  the  Evening  Post 
of  New  York,  and  their  friends,  en¬ 
joyed  the  annual  banquet  at  the  Rock¬ 
well  Terrace,  in  Brooklyn  last  Satur¬ 
day  evening.  Under  the  skilful  guid¬ 
ance  of  Toastmaster  Arthur  Bierce 
there  was  not  a  dull  moment  from  the 
start  to  finish.  During  the  course  of 
the  dinner  entertainment  was  furnish¬ 
ed  from  the  regular  cabaret  of  the 
Rockwell  Terrace,  interspersed  with 
talent  from  the  ranks  of  the  composi¬ 
tors.  A  number  of  "special”  telegrams 
were  read  by  Mr.  Bierce,  supposed  to 
t,e  from  different  ones  who  were  unable 
to  be  present  and  as  each  one  hit  on 
some  little  failing  of  the  absent  mem¬ 
ber,  they  caused  considerable  amuse¬ 
ment. 
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HOW  WORLD  HAS  WON 
BIG  TRAVEL  SUCCESS 

Free  Information  Bureaus  Supplemented 

By  Two  Heavy  Resort  Magazines  With 
•  Free  Circulation — Gives  Business  At¬ 
tractive  Display — Rate  Low  and  Selling 

Cost  High,  But  Business  is  Prized. 

Resort  advertinny  has  for  many 
years  been  a  feature  of  the  New  York 
World.  A  heavy  volume  of  business  is 
carried  in  the  d».ily  and  Sunday  papers, 
an  information  bureau  is  maintained  in 
the  lobby  of  the  Pulitzer  Building,  and 
summer  and  winter  resort  guides  are 
published  annually. 

Year  by  year  the  World  has  shown 
.substantial  lncrea.se, s  in  re.sort  lineage. 
The  1916  volume  was  quoted  in  the  New 
York  Kvening  Post  statistics  as  312,327 
lines. 

The  World’s  classified  rate  card  reads 
as  follows:  “Resorts,  25  cents  per  line, 
daily  and  Sunday.  Three-time  rate,  63 
cents  per  line.  Seven-time  rate,  $1.25 
I)er  line.  Thirty-time  rate,  $5  per  line." 

These  rates  figure  down  about  as  low 
as  any  other  feature  of  World  advertis¬ 
ing.  The  bulk  of  the  business  is  solici¬ 
ted. 

CI.EVP.l  .MAU.iZlNES. 

The  resort  annuals  are  10  by  14 
inches,  with  attracti\e  two-color  covers, 
on  magazine  stock.  There  is  no  read¬ 
ing  matter  in  the  72- page  Summer  Re- 
.sorts  Annual,  except  the  index  and  the 
book  is  made  uj)  of  the  regular  adver- 
ti.sements  as  they  appear  in  the  World, 
the  matter  being  lifted  from  the  news¬ 
paper  forms  to  the  magazine  forms. 
The  advertisements  are  neatly  classi¬ 
fied  with  geographical  arrangement. 

The  transportation  lines  and  some 
summer-resort  accessory  dealers  buy 
.space  in  the  World  Annual,  but. the  regu¬ 
lar  resort  advertisers  do  not  pay  for 
the  added  service  given  by  this  publica¬ 
tion. 

It  is  the  opinion  of  the  World  man¬ 
agement  that  the  advertisements,  when 
classified,  in  the  Annual,  make  up  a 
comprehensive  director  of  summer  re¬ 
sorts  from  which  .any  reader  may  quick¬ 
ly  make  selection. 

The  Winter  Resorts  Annual  varies 
from  the  summer  book  only  in'  that  it  is 
thirty-.six  imges,  and  is  very  attractive¬ 
ly  illu.strated  with  half-tone  reproduc¬ 
tions  of  strikingly  'beautiful  scenes  at 
the  various  winter  resorts. 

FREE  CIRCULATION. 

The  annuals  have  a  generous  free  cir¬ 
culation,  being  given  away  to  adults  at 
the  World  branch  offices  and  at  various 
points  where  there  is  a  demand  for  re¬ 
sort  direction.  Newspaper  advertising  is 
taken  by  the  World,  in  .addition  to  that 
of  its  own  columns,  advising  the  public 
to  write  for  these  directories,  furnished 
free.  Hence,  there  is  a  heavy  mailing 
service. 

The  World  maintains,  in  addition  to 
the  information  bureau  in  the  lobby  of 
the  big  Park  Row  Building,  a  chain  of 
information  bureaus  in  connection  with 
its  offices  at  congested  points  of  tnaffic 
in  New  York  city,  Brooklyn,  Asbury 
Park,  and  other  crowded  resorts.  The 
public  is  asked  to  accept  the  helpful  ser¬ 
vices  which  the  new.spaper  gratutdously 
offers. 

INFORMATION  BUREAUS. 

At  the  main  information  bureau  a 
fund  of  general  information  is  main¬ 
tained.  in  addition  to  the  circuiar  mat¬ 
ter  i.ssued  by  the  transportation  systems 
and  the  re.sorts.  Much  of  this  material 
is  handed  out,  during  the  season.  Sev¬ 
eral  clerks  are  employed.  Steamship 


tickets,  travellers’  checks,  and  insurance 
and  express  money  orders  are  sold  at 
this  bureau.  There  is  no  fee  charge 
for  information  of  any  sort. 

A  novel  feature  of  the  World’s  win¬ 
ter  resort  advertising  propaganda  .has 


For  the  purpose  of  giving  service  to 
advertl.sers  and  readers,  the  New  York 
Evening  Post  publishes  summer  and 
winter  resort  guides  in  attractive  form 
and  arrangement,  and  al.so  maintains 
an  information  bureau,  where  directions 
are  given  by  experts  to  any  one  inquir¬ 
ing  in  person  or  by  mail  or  telephone. 

Last  year  the  Summer  Resorts  Guide, 
published  by  this  newspaper,  contained 
eighty-four  pages,  with  heavy  stock 
cover  in  two  colors.  News  print  was 
used  for  the  body  of  the  book.  It  pre¬ 
sented  in  geographical  and  alphabetical 
classification  what  is  said  to  be  com¬ 
plete  information  of  all  of  the  leading 
resort.s,  hotels,  and  boarding-hou.ses, 
giving  location,  sport  advantages,  name 
of  proprietor,  rates,  and  season  dates. 
This  matter  is  made  up  from  informa¬ 
tion  collected  on  the  Brooklyn  Eagle 


FOUND  LOCAL  RESORTS 
OFFERED  BEST  FIELD 


Knickerbocker  Press  Did  Not  Find  Sat¬ 
isfactory  Results  for  Two  Years,  but 
Persisted  and  'Won  -  Send  men  to 
Prominent  Hotels  —  Gets  Classified 
from  Small  Resorts. 

By  Lyman  J.  Arnold,  jr. 

AtlrrrtiHnff  Mnnaprr,  The  Knickerbocker  Prett. 

For  the  past  three  years  we  have  made 
a  real  effort  to  secure  summer-resort 
advertising,  and  in  that  time  we  have 
learned  several  things.  We  have  en¬ 
deavored  to  get  advertising  only  from 
what  we  call  the  Capitol  District.  Re¬ 
.sorts  on  the  coast  have  not  been  solic¬ 
ited. 

The  first  two  years  v/e  carried  sum¬ 
mer-resort  business  we  did  not  find  it  a 
pa.vlng  proposition,  as  the  advertisers 
were  .skeptical  and  did  not  u.sc  much 
space.  However,  we  made  a  good  foun- 
datiop,  and  last  year  we  found  this  busi¬ 
ness  of  some  value. 

We  have  found  the  .Vdirondack  Moun¬ 
tains  to  be  our  strongc.st  field  for  ad¬ 
vertising,  together  with  mountain  re¬ 
sorts  in  Massachusetts  and  Vermont. 


been  to  induce  the  hotel  and  restaurant 
proprietors  of  New  York  city  to  adver¬ 
tise  on  the  fact  that  the  metropolis  is 
becoming  more  and  more  a  “winter  re¬ 
sort"  for  those  who  prefer  the  excite¬ 
ment  and  attractions  of  city  life. 


plan.  The  classification  includes  both 
adverti.sers  and  non-advertisers. 

There  are  also  generous  descriptive 
articles  on  the  better-known  resorts. 

The  rates  range  from  25  cents  for 
.single  insertion  to  15  cents  for  thirty 
or  more  times,  three  or  more  times  per 
week.  There  is  also  an  intermediate 
rate  of  18  cents  per  line  on  contracts 
for  fifteen  to  thirty  insertions,  three 
or  more  times  per  week. 

All  advertisers  contracting  for  fifty  or 
more  lines  and  ordered  with  a  thirty¬ 
time  running  card  are  entitled  to  in¬ 
sertion  in  the  guide,  without  extra  cost. 

’The  .same  system  applies  to  the  winter 
re.sort  guide. 

The  Evening  Post  advertises  that  it 
carries  more  resort  adverti.sing,  summer 
and  winter,  than  any  other  New  York 
evening  newspaper.  The  customary 
methods  of  personal  solicitation  are  em¬ 
ployed. 


We  have  maintained  In  connection 
with  this  advertising  an  information  bu¬ 
reau,  where  patrons  of  the  paper  can 
secure  Information  about  advertised  or 
non-advertised  places  to  spend  a  vaca¬ 
tion.  We  send  a  man  out  each  year  to 
solicit  the  prominent  hotels,  and  what¬ 
ever  .smaller  places  he  can  conveniently 
reach.  We  also  solicit  a  selected  list  of 
hotels  by  mail.  The  selling  cost  is 
rather  high,  but  the  advertising  comes  at 
a  time  when  bu.siness  in  general  is 
rather  .slow.  We  have  found  that  a 
man,  given  a  light  automobile,  such  as 
a  Ford,  can  work  effectively  and  more 
cheaply  than  by  any  other  means  of 
transportation. 

We  have  not  confined  our  efforts  to 
display  advertising  alone,  but  have  so¬ 
licited  cla.ssified  advertising  from  the 
smaller  e.stablishments  that  cannot  af¬ 
ford  display  advertistements.  Our  first 
two  years  in  the  summer-resort  bufd- 
ness  cost  us  a  great  deal,  through  bad 
eotlcctioiis.  but  this  has  proved  to  be 
our  own  fault,  as  we  waited  until  the 
season  was  practically  finished  before 
endeavoring  to  collect. 


SAYS  CERTAIN  PAPERS 
BEST  FOR  BUSINESS 


Springfield  Republican  Man  Declares 
Trade  Advertising  May  be  Successfully 
Offered  to  Newspapers,  Without  Re¬ 
gard  to  Circulation — Issues  Annual 
Resort  and  Recreation  Number. 

By  Advertising  Managed, 

The  Springfield  Republican. 

We  have  found  it  profitable  to  pro¬ 
mote  and  solicit  summer  resort  travel 
and  vacation  advertising. 

This  promotion,  however,  has  always 
l)een  strictly  confined  to  our  advertising 
department,  and  our  editorial  depart¬ 
ment  has  never  been  called  upon  to 
run  matter  designed  purely  to  as.sist 
in  securing  this  class  of  business. 

Every  year  we  print,  once  a  week, 
special  news  reports  from  nearly  all  of 
the  summer  resorts  to  which  Spring- 
field  people  are  accustomed  to  go,  but 
this  editorial  department  activity  was 
established  long  before  resort  advertis¬ 
ing  was  given  any  special  consideration. 

We  Issue  in  June  each  year  an  an¬ 
nual  re.sort  and  recreation  number  and 
in  this  the  editorial  department  plays 
an  Important  part.  This  number,  how¬ 
ever,  was  established  by  the  editorial 
department  itself  many  years  ago  and 
as  a  matter  of  actual  practice,  our  ad¬ 
verti.sing  department  has  connected  with 
it  and  has  found  it  to  be  an  effective 
means  for  the  development  of  a  large 
amount  of  resort  and  travel  advertising 
For  such  papers  the  selling  co.st  of 
re.sort  advertising  would  be  exceedingly 
high.  For  papers  In  the  first  class  the 
selling  cost  is  low. 

We  value  this  business  not  so  much 
because  of  the  season  at  which  it  comes, 
but  because  we  believe  that  resort  ad¬ 
vertisements  are  distinctly  Interesting 
to  our  readers  and  that  in  printing  a 
large  number  of  them  we  are  giving  our 
readers  a  valuable  service. 


BALTIMORE  AMERICAN  SUCCESS 


Personal  Solicitation  Valuable,  Except 
in  South. 

By  W.  M.  Scott, 
llnninciie  Manager,  Baltimore  American. 

Our  resort  advertising  has  iHjen  profit¬ 
able,  due  to  the  large  volume  of  adver¬ 
tising  that  we  receive  from  the  Atlantic 
City  hotehs.  If  it  were  not  for  the  ad¬ 
vertising  from  Atlantic  City,  the  resort 
advertising  would  be  quite  an  expense 
instead'  of  a  profit. 

We  have  a  direct  representative  in 
Atlantic  City.  In  addition  to  the  work 
that  is  being  done  by  this  representa¬ 
tive,  we  circularize  the  hotels  two  or 
three  times  each  year.  Heretofore  we 
have  had  all  the  leading  Atlantic  City 
hotels  on  our  mailing  list  for  a  copy 
of  our  paper  during  the  summer  months, 
but  now  that  we  have  cut  off  all  free 
copie.s,  this  will  be  eliminated.  .\s  a 
great  many  Baltimoreans  spend  some 
time  at  the  different  near-by  resorts  each 
.summer,  we  believe  that  the  news  mat¬ 
ter  we  print  from  these  different  resorts 
has  a  certain  news  value,  and,  at  the 
same  time,  is  helpful  in  getting  us  re¬ 
sort  busines.s. 

The  only  resort  advertising  that  we 
have  solicited  and  found  unprofitable 
was  that  of  the  Southern  winter  re¬ 
.sorts.  On  several  occasions  we  sent 
men  out  to  work  on  this  class  of  adver¬ 
ti.sing,  and  they  met  with  very  little  suc¬ 
cess.  Then  we  made  arrangements  with 
the  agency  (which  represents  eight  to 
ten  large  papers)  to  cover  the  Southern 
resorts,  and  for  which  we  agreed  to  pay 
our  proportion  of  the  expense,  but  this, 
also,  was  a  failure. 


INFORMATION  BUREAU  FEATURE  OF  TRAVEL 
SERVICE  OF  THE  NEW  YORK  EVENING  POST 


RESORT  BUREAU  OP  THE  NEW'  YORK  EVENING  POST. 


INFORMATION  BUREAU. 
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RESORT  SUPPLEMENT  OF  THE  EDITOR  &  PUBLISHER 


SISSON  SAYS  ADS 

REVIVED  SARATOGA 


Reminded  of  Charms  of  Old  Resort  and 
Virtues  of  Bubbling  Springs,  the  Pub- 
lir  Quickly  Responded— Railroad  Ex* 
perl  Praises  Newspapers  as  Advertis¬ 
ing  Media. 

By  F.  H.  SiSSON. 

\'ir€-l‘rrndenl  H.  E.  Letan  Advertitinff  Agency. 

ProltaWy  the  earliest  form  of  rail¬ 
road  advertising,  and  cne  that  is  used 
••ontinuou.sly  from  coast  to  coast,  is  the 
familiar  road  sign,  “Stop — Look — Lis¬ 
ten."  It  is  a  constant  reminder  to  the 
public — for  the  public  forget. 

And  people  do  forget — forget  the  brac¬ 
ing  air  and  countless  charms  of  the 
Arlirondacks,  the  curative  waters  of 
Saratoga,  the  wonderful  climbs  In  the 
White  .Mountains,  the  happy  days  along 
the  New  Kngland  Coast  or  the  fine  fish¬ 
ing  and  boating  of  the  Thousand  Islands. 
So  tlie  raiiroad.s  each  spring  advertise 
their  resorts’  virtues  to  the  stranger 
and  remind  the  old  friends  of  past  sea¬ 
sons'  happy  days. 

Will  newspaper  advertising  bring 
iMuk  an  old  resort?  I  believe  this  ques¬ 
tion  is  answered  by  what  Saratoga 
Springs  has  done  within  the  past  few 
years,  i’.sually  money  for  advertising  a 
resort  ‘s  contributed  by  the  individual 
hotels  and  by  substantial  funds  which 
the  l(M'al  merchants  contribute.  In  the 
c  ase  of  Saratoga  Springs  the  money  was 
voted  l»y  the  taxpayers  and  the  village 
pre.sident  appointed  a  commissfion  to 
govern  the  exi>enditure,  the  transporta¬ 
tion  interests  contributing  to  the  gen¬ 
eral  fund 

CREAT  RESPONSE. 

Saratoga  Springs  immediately  felt  the 
effect  of  the  newspaper  advertisements. 
The  adverti.slng  plan  included  not  only 
a  mentioning  of  the  various  attractions 
of  Saratoga  Spring.s,  but  also  played 
up  strongly  the  appeal  “LET  CS  HET..P 
YOC  CHOOSE  YOUR  HOTEL  OR 
HOARDING  PLACE."  Publicity  Agent. 
Charles  Marshall,  personally  an.swered 
each  inquiry  and  then  as  the  summer 
visitor  arrived,  placed  him.  her  or  the 
family,  as  the  case  might  be,  in  the  hotel 
or  tcoardlng  house  that  he  knew  would 
meet  their  requirements.  Answers 
[coured  into  his  office  from  people  who 
wanted  this  personal  service,  liter¬ 
ature  was  mailed  out  promptly  and  the 
letter  always  said.  “LET  ME  HELP 
YOC.”  It  can  be  truthfully  .said  that 
the  personal  .service  Mr.  Marshall  rend- 
erc-d  to  the  people  who  answered  the 
news|iaper  advertisements  made  Sara¬ 
toga  Springs  “come  l)ack”. 

What  .Marshall  did  with  Saratoga  can 
t>e  repeated  to-day  by  almost  any  resort 
that  has  real  .summer  attractions,  good 
t>oarding  places,  and  is  willing  to  adver¬ 
tise  the  fact  and  help  visitors  find  the 
accommodations  they  desire. 

The  advertl.sing  a  city  or  resort  may 
do  and  the  publicity  that  a  railroad  may 
give  to  a  section  are  entirely  different. 

The  former  has  only  its  own  Im¬ 
mediate  interests  to  consider,  while  a 
railroad  like  the  New  York  Central,  on 
which  a  good  many  resorts  are  located, 
must  conduct  its  advertising  along  broad 
general  lines,  so  that  each  place  may 
receive  its  proper  share. 

SCHOOLS  MAKE  SEASON. 

The  “.season”  of  the  summer  resorts 
are  nearly  all  governed  by  “when  school 
lets  out”  and  “when  school  begins,” 
which  means  from  June  30  to  Labor 
Day;  but  there  is  a  tendency  growing 
stronger  every  year  to  prolong  the 
vacation  i>eriod  e.specially  in  the  Ad- 
irondacks. 

There  are  four  kinds  of  summer 
travellers: 


FIRST:  The  family  that  rents  or 
owns  a  summer  camp.  They  are  the 
most  desirable  for  the  railroad,  for  they 
mean  the  sale  of  many  tickets.  There 
is  the  traffic  of  the  family  coming  and 
going,  the  week-end  visits  of  the  fathers, 
sons  and  the  stream  of  coming  and 
going  house  guests  during  the  season. 

SECOND:  The  family  that  stays  at 
a  hotel  during  the  season  with  the 
father,  and  sons  as  week-end  com¬ 
muters. 

THIRD:  The  two  or  three  weeks 
vacation  trip. 

FOURTH:  The  two  or  five  days  week¬ 
end  traffic  where  no  long  vacation  can 
be  obtained  and  the  tourist  spends 
week-ends  at  different  resorts. 

The  railroads  advertising  must  neces¬ 
sarily  be  restricted  to  general  publicity, 
featuring  the  advantages  of  all  of  the 
resorts  in  a  most  general  way.  Each  ad¬ 
vertisement  carries  the  message: 

Let  Us  Plan  Your  Vacation 

If  you  will  tell  our  Travel  Bureau  iu  a  general 
way  the  numlier  in  your  party,  about  the 
Hiniuiif  of  money  yon  want  to  K|iend,  what  you 
nioat  like  to  do,  we  will  propone  one  or  two 
trill*  for  your  conalderatinn  with  complete  lu- 
firmatinn.  and  aend  descriptive  iKKiklets.  Or, 
If  .vou  know  Jiwt  exactly  Where  you  want  to 
Ko.  let  n*  know  and  we  will  give  you  all  in¬ 
formation. 

Addreaa  TRAVEL  BUREAU 
Grand  Central  Terminal  New  York 

Here,  again,  is  where  the  personal 
service  “Let  us  help  you”  or  “service 
plus”  feature  is  the  proof  of  the  value 
of  the  advertising. 

Thousands  of  letters  are  answered 
each  season — thousands  of  passengers 
are  routed  to  the  New  York  Central 
re.sorts  because  each  Inquiry  gets  a  per¬ 
sonal  answer  from  one  who  is  in  a  posi¬ 
tion  to  give  expert  advice. 

The  family  that  wants  to  dress  for 
dinner  each  evening  and  is  strong  for 
the  social  life,  find  its  requirements  met 
by  the  exclusive  hotels. 

The  Travel  Department  will  tell  the 
best  place  to  camp — the  best  place  to 
hunt — best  place  to  fish — what  to  take 
with  you — what  supplies  you  can  buy 
in  the  Adirondacks — where  you  can  ob¬ 
tain  them  and  scores  of  other  questions. 

PUT  TO  TEST. 

A  few  years  ago  a  test  was  made  to 
find  out  If  the  Vacation  Bureau  was 
rendering  all  of  the  service  that  the 
people  wanted  and  if  it  was  possible  to 
make  Improvements.  Several  thou.sand 
letters  were  sent  out  to  the  names  of 
those  who  had  addre.ssed  the  Vacation 
Bureau  for  advice.  A  questionnaire 
a.sked  “where  did  you  go?”  “How  long 
did  you  stay?”  “How  did  you  like  the 
re.sort?”  “Was  the  hotel  all  that  you 
wi.shed  for?”  “Was  the  fishing  good?” 
“Were  the  crowds  congenial?”  etc.,  and 
when  the  replies  came  back  they  were 
compared  with  the  original  letters  of 
inquiry  and  the  advice  given  by  the 
Travel  Department.  In  almost  every 
case  the  answers  showed  that  the  peo¬ 
ple  got  what  they  wanted  and  that  the 
Travel  Bureau  had  been  an  immense 
help  to  them. 

The  railroad  is  quick  to  take  advan¬ 
tage  of  opportunities  to  secure  long 
hauls,  and  quick  action  and  service  is 
usually  rewarded  with  business. 

A  ca-se  in  point  Is  that  of  a  banker 
who  wrote  in  from  Little  Rock  to  the 
New  York  Central  Line’s  Travel  Bureau 
at  the  Grand  Central  Terminal  asking 
about  a  place  to  bring  his  family  for  the 
summer.  A  quick  wire  from  New  York 
to  St.  Louis  resulted  in  the  New  York 
Central’s  St.  Louis  office  sending  one  of 
their  travel  men  in  the  vicinity  of  Llt- 
Ufe  Rock  to  call  on  the  banker — the  re¬ 
sult  was  a  party  of  five  to  Lake  Placid 
and  return  via  New  York  Central  lines. 


Travel  Resorts 

and  tlie 

Brooklyn  Daily  Eagle 


The  Eagle  stands  First  in  this  Field  in 
New  York  City, 

Because — Brooklyn,  with  its  2,000,000  in¬ 
habitants  is  the  largest  single  community 
from  which  to  draw  prospective  guests. 

Because  the  Eagle  is  a  three  cent  quality 
newspaper  read  by  the  class  of  residents 
who  are  naturally  interested  in  Travel  and 
Resorts. 

Because  the  Eagle  gives  service  through  its 
Resort  Bureau  wnich  is  conceded  to  be 
the  best  of  its  kind  in  the  country.  Dur¬ 
ing  the  year  1916  the  Bureau  distributed 
to  applicants  over.  91,000  pieces  of  travel 
literature. 


Brooklyn  Daily  Eagle 

Brooklyn,  N.  Y. 


Summer 

Resort 

Advertising 


The  Philadelphia  Press  has  long  held 
the  ^  distinction  of  being  the  pre¬ 
ferred  medium  for  Resort  Advertisers. 


This  preference  is  due  to  the  char¬ 
acter  of  The  Press  readers,  who  have 
means  at  their  disposal  which  permits 
them  to  go  where  they  please,  when  they 
please. 

The  Newspaper  which  has  readers  of 
this  class  is  logically  the  FIRST  Choice 
of  Advertisers  seeking  a  full  season’s 
business  with  profitable  returns. 

No  Advertiser  anywhere  can  dispense 
with  The  Press  Service  without  losing  a 
definite  amount  of  business  which  the 
tens  of  thousands  of  Press  Patrons  prac¬ 
tically  assure. 

Address  Summer  Resort  Department 

THE  PRESS 

Seventh  &  Chestnut  Streets 
Philadelphia, Pa. 


RESORT  SUPPLEMENT  OF  THE  EDITOR  &  PUBLISHER 


TRANSCRIPT  A  RESORT 
MEDIUM  FOR  87  YEARS 


Cranddaddy  Cot  His  Vacation  Thrill 
Through  Newspaper  Advertising,  Even 
as  We  Do — Famous  Old  Hub  Newspa¬ 
per  Has  Developed  Business  Wonder¬ 
fully — 12,000  Lines  in  Regular  Issue. 

By  J.  A.  Currier. 

Boston  Transcript  Advertising  Department. 
The  Boston  Evening  Transcript  re¬ 
sort  and  transportation  advertising 
started  eighty-six  or  eighty-seven  year.s 
ago. 

Back  in  1831,  before  the  little  sheet 
was  yet  a  year  old,  summer  resort  pro¬ 
prietors  realized  the  advantage  of  plac¬ 
ing  announcements  of  the  attractions  of 
their  houses  in  its  columns.  Doubtless 
they  did  so  because  it  appealed  to  the 
cultured  and  well-to-do  families  then, 
even  as  it  does  to-day,  although,  of 
course,  in  that  day  it  had  a  circulation 
far  smaller  than  the  present-day  dis¬ 
tribution,  and  covering  by  no  means 
as  wide  a  field. 

At  that  time  one  advertiser  offered 
for  the  consideration  of  the  public  the 
following  attritions: 

“The  salubrious  qualities  of  the  water — 
the  beautiful  lake,  on  the  border  of  which 
the  establishment  is  situated,  abounding  with 
fish  of  various  descriptions,  and  surround¬ 
ed  with  the  most  wild  and  romantic  scenery 
— splendid  boats  for  sailing  or  fishing.  The 
delightful  situation  of  the  house  rarely  equal¬ 
led  in  any  part  of  the  country,” 

Surely,  not  a  great  difference  from 
the  appeal  of  the  hotel  men  of  to-day. 

EARLY  VACATIONISTS. 

In  1830,  packets  plying  to  Europe, 
Asia,  and  the  Indies  bid  for  passengers 
through  the  Transcript,  as  well  as  did 
the  little  steamship  lines  which  even 
then  made  trips  to  points  about  Boston 
harbor  and  In  Massachusetts-  Bay. 

The  growth  of  resort  advertising  for 
the  first  few  decades  in  the  Transcript, 
while  steady,  was  due  to  no  concerted 
effort  on  the  part  of  the  publishers  to 
attract  that  particular  class  of  business. 
For  a  long  time  the  orders  were  sent  in 
regrularly  each  season  and  were  renewed 
without  solicitation.  So  strong  was  the 
tendency  to  let  the  business  grow  of  its 
own  accord  that  it  practically  became 
the  policy  of  the  paper  never  to  solicit 
an  advertisement,  and  It  was  not  until 
about  1875  that  this  condition  changed. 

About  thirty-five  years  ago,  when  it 
became  the  general  custom  to  take  sum¬ 
mer  vacations,  and  business  houses 
started  to  allow  their  officers  and  em¬ 
ployees  a  week  or  two  for  outings,  larg¬ 
er  and  better  hotels  and  boarding  plac¬ 
es  were  built;  more  effort  was  put  forth 
to  secure  this  class  of  advertising;  and 
steps  were  taken  to  give  proper  atten¬ 
tion  to  the  rapidly  growing  industry. 

SPLENDID  OROWTH. 

From  that  time  the  growth  of  the  bus¬ 
iness  has  been  tremendous,  and  not  a 
little  of  the  credit  for  its  growth  Is  due 
to  the  pulling  power  of  printer’s  Ink. 

There  is  no  way  of  knowing  how  many 
summer  resort  hotels  there  were  when 
the  business  started  its  real  growth,  but 
Transcript  men  are  sure  that  to-day  in 
the  "Playground  of  America,”  as  New 
England  has  been  called,  the  number 
is  In  excess  of  12,000  hotels,  farms,  and 
boarding  houses  where  guests  are  re¬ 
ceived  during  the  summer  months.  Of 
these,  probably  half  realize  the  Impor¬ 
tance  of  newspaper  advertising  and  are 
doing  their  share  to  tell  the  world  of  the 
Joys  of  summer  In  New  England,  and 
there  Is  no  doubt  that  most  of  them 
are  having  splendid  success  with  their 
publicity. 

Some,  of  course,  are  using  copy  which 


defeats  its  own  purpose  through  poor 
wording,  improper  display,  or  faulty  il¬ 
lustration,  but  taken  through  and 
through,  the  resort  field  is  as  aggres¬ 
sive  and  as  progressive  as  any,  and  In 
it  all  the  leaders  and  most  of  the  oth¬ 
ers  are  faring  well  Indeed.  We  do  feel, 
however,  that  with  improvement  in  copy 
will  come  better  results  and  more  busi¬ 
ness. 

Some  advertisers,  of  course,  through 
mistakes  in  their  eDoice  of  mediums, 
do  not  find  their  -idvertising  one  hun¬ 
dred  per  cent,  efficient,  but  neverthe¬ 
less,  there  is  enough  intelligent  use  of 
worthwhile  meuiuios  so  that  the  re¬ 
sults  as  a  whole  are  far  from  di.sap- 
pointing. 

The  tendency  of  re.sort  advertisers  to 
use  the  Transcript  is  due  very  largely 
to  the  fact  that  there  is  probably  no 
other  paper  in  the  country,  and  cer¬ 
tainly  no  other  papci  in  New  England, 
read  by  so  many  well-to-do  per-sops 
who  consider  .•summer  vacations  abso¬ 
lutely  essential,  and  is  at  the  same  time 
consulted  as  a  resort  guide  by  so  large 
a  number  of  persons  who  are  not  regu¬ 
lar  readers. 

Among  the  leaders  in  the  resort  field 
is  one  man  wh.o,  when  building  up  his 
business  .some  twenty-five  years  ago, 
used  most  of  his  space  when  his  house 
was  practically  filled  with  guests.  His 
idea  was  that  if  the  “S.  R.  O.”  sign 
brought  throngs  to  the  theatres  where 
it  was  displayed,  so  a  crowded  hotel 
would  be  a  magnet  lor  crowds,  and  he 
was  right,  as  are  the  others,  among 
“live  wires”  who  have  shown  a  ten¬ 
dency  of  late  years  to  use  front  page 
space  in  preference  to  inside  locations, 
feeling  that  better  lesults  would  war¬ 
rant  their  paying  a  higher  rate  for  the 
preferred  position. 

I'ROFIT.ABIE  BUSINESS. 

As  far  as  credit  is  concerned,  the 
Transcript  finds  the  resort  business 
reasonably  profitable  as,  aside  from  the 
bulk  of  the  business  being  prepaid, 
credit  is  extended  only  to  financially  re¬ 
sponsible  proprietors  and  managers. 

A  fair  indication  of  the  growth  of 
this  business  is  in  the  fact  that  from 
the  few  scattered  advertisements  in 
those  early  issues,  the  Transcript’s  re¬ 
sort  columns  hove  grown  to  the  point 
where  last  year  (the  largest  year  In 
the  Transcript’s  history),  in  a  single 
regular  issue — not  a  "special” — we  car¬ 
ried  7,177  lines  of  ‘‘.New  England  Sum¬ 
mer  Resort”  .advertising,  4,242  lines  of 
“Houses  for  the.  Summer”  and  860  lines 
of  “Camps  for  Boys  and  Girls.” 

Certainly  with  all  their  faith  in  the 
business,  these  pioneers  of  the  resort 
field  would  be  astounded  at  the  propor¬ 
tions  it  has  attained,  and  assuredly 
they  could  hardly  believe  that  the  busi¬ 
ness  they  started  has  to-day  attained 
proportions  th-nt  brings  into  the  six 
New  England  States  a  total  of  over 
$115,000,000  each  year,  for  a  season  of 
four  or  five  months. 


Waste  Paper  Week  in  Des  Moines 
School  children  of  Des  Moines,  la., 
prompted  by  the  Des  Moines  Capital, 
gathered  together  old  waste  paper  to 
the  value  of  $2,155.62  in  one  week.  This 
amount  was  net,  after  paying  all  ex¬ 
penses  of  collection  and  delivery  to  the 
factory.  The  Greenwood  School,  with 
less  than  450  pupils,  gathered  the  larg¬ 
est  amount,  receiving  $176.44  for  the 
paper  brought  in  by  Its  pupils.  Five 
other  schools  received  over  $112  each 
while  one  school  only  received  $1.44. 
The  preparations  for  "Waste  Paper 
Week”  were  made  by  the  (Capital,  and 
representatives  of  that  paper  attended 
to  the  sale  of  the  paper  gathered. 


THE  EVENING  MAIL 

New  York 
Will  Publish 

The  Annual  Summer 
Resort  Number 

June  9th,  1917. 

Special  stories  written  by  experts 
will  cover  the  following  sections: 

New  York  State,  Catskill  and 
Adirondack  Mountains 

New  Jersey  Coast  and  Inland 

Delaware  Water  Gap  and  Pocono 
Mountains 

Block  Island 

New  England  States 

Saratoga  and  Lake  George 

Long  Island 

A  Resort  Gui(ie  in  which  will 
be  reprinted  every  advertise¬ 
ment  that  appears  in  the  Re¬ 
sort  Edition  published  June  9th. 

Our  rate  for  resort  advertising 
is  25  cents  per  line  on  one 
time  orders,  and  20  cents  on  a 
26  time  order,  daily  or  every 
other  day. 

THE  EVENING  MAIL 

Resort  and  Travel  Department 


Orioil  India 


The  World  Resort  and  Travel  Bureau 

For  years,  TIIP.  WORLD  has  specialized  in  Resort  Advertising  and  Resort  News. 

In  other  words,  THE  WORLD  co-operates  with  its  Resort  Advertisers  by  following  up  the  advertising 
with  pertinent,  personified  Resort  Correspondence,  which  gives  an  added  value  to  all  Resort  Publicity 
appearing  in  THPi  WORLD’S  columns. 

And  again,  in  THE  WORLD  TRAVEL  BUREAU,  located  in  the  Arcade  of  THE  WORLD  BUILD¬ 
ING,  descriptive  literature  and  information  are  furnished  gratuitously  to  all  inquirers. 

Thus  The  World  is  indispensable  to  All  Resorts  Everywhere. 

SUMMER  RESORT  ADVERTISING 


NEW  YORK  WORLD 

The  Leading  Resort  Advertising  Medium 

A  MILLION  DOLLARS  will  be  spent  this  season  in  advertising  Summer  Resorts. 

Unless  this  sum  shall  be  expended  In  mediums  of  known  productive  capacity,  such  as  THE  NEW 
YORK  WORLD,  fully  fifty  per  cent,  of  it  will  be  wasted. 

If  Advertisers  would  spend  the  larger  part  of  this  Million  in  THE  WORLD,  they  would  get  LARGER 
RETURNS  and  eliminate  the  LARGER  proportion  of  waste. 

THE  WORLD’S  circle  of  usefulness  is  ceaselessly  expanding  with  no  prospect  of  a  break. 

In  circulation,  especially  in  New  York  City,  THE  WORLD  surpasses  by  many  thousands  each  week¬ 
day  morning  every  other  New  York  Newspaper. 

Its  Sunday  Circulation  exceeds  the  half  million  mark — the  highest  in  New  York. 


The  number  of  “Resort”  advertisements  published  in  the  four  leading  New  York  newspapers  during  the  year  i9J6wasas  follows: 

THE  WORLD  43,013  Ads. 

The  American  23,566  Ads. 

The  Times  14534^  ^ds. 

The  Herald  11,692  Ads. 

From  these  figures  it  is  easily  seen  that  The  World  printed  nearly  20,000  more  “Summer  Resort”  ads.  than  any  other 
New  York  newspaper. 


The  great  and  only  reason  for  The  World’s  remarkable  supremacy  may  be  summed  up  in  one  word 
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Establuhed  1884 — The  Oldest  Publishers'  and  Advertisers'  Journal  in  America. 


44  Pages  Including  Resort  Supplement  Containing  a  Survey  of  Newspaper  Advertising  in  Resort  and  Travel  Fields. 


$3.00  a  Year  copvHgM,  ion,  lu  The  Editor  and  Pubuther  co.  NEW  YORK,  SATURDAY,  MARCH  31,  1917  10  Cents  a  Copy 
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For  the  maker  of  Food 

Products:  During  1916  The 

Chicago  Daily  News  printed  more  adver¬ 
tising  of  food  products  on  its  six  publish- 


ing  days  a  week  than  any  other  Chicago  newspaper 
printed  on  the  same  days.  The  figures  (in  agate  lines) 
are: 


The  Daily  News  {6 
The  Tribune  {6 
The  Herald  {6 
The  American  {6 
The  Journal  {6 
The  Examiner  {6 
The  Post  (6 


days)  256,158  lines 
days)  254,168  lines 
days)  121,176  lines 
days)  103,700  lines 
days)  93,366  lines 
days)  89,585  lines 
days)  70,499  lines 


The  wise  food  manufacturer  will  consider  these  figures 
carefully  in  planning  his  campaign  in  Chicago. 

THE  CHICAGO  DAILY  NEWS 

Over  425,000  daily 

“It  Covers  Chicago” 


There’s  Money  In  Canada 

Over  five  hundred  American  Manufacturers  have  established 
branch  factories  in  Canada. 

Some  of  them  have  invested  millions  in  land,  plant  and  equipment. 
The  average  is  over  $300,000. 

In  a  number  of  cases,  the  branch  has  outgrown  the  parent  concern. 

The  majority  of  them  started  by  spending  a  portion  of  their  ad¬ 
vertising  appropriation  in  Canadian  newspapers.  They  found 
the  Canadian  Market  profitable  and  the  future  so  promising  that 
they  decided  to  develop  their  business  by  manufacturing  in 
Canada.  _ 

|l  The  branch  factory,  however,  was  evolved.  The 

Jttlu  start  was  made  by  advertising  in  Canada  and  sup- 

plying  the  demand  from  the  American  factory. 

Ex-Governor  Eugene  Foss,  of  Massachusetts,  says: 

■•itox  i\cK  OF  u.M'AKio  I  “Undoubtedly  thc  devclopmcnt  of  Canada  in  the 

poimiation  2,5i.*3.274.  twenty-five  ycars  will  be  relatively  greater 

.Net  i*aia  2.500-10,000  than  in  the  United  States.  I  his  fact  impels  enter- 

Ilruutfurd  Kxpoollor  (Ej  7,500  .0175  .015  .  .  r  T  1  ill" 

ifriuifoni  Courier  (E)  4,so2  .0105  .OOS5  prising  concems  to  fortify  themselves  by  locating 

t.  liatliam  News  (E>  2,:25‘J  .ul  .007J  ^ 

iiauiiiton  Spectator  (B>  28.200  .0425  .04  within  Canadian  borders.” 

llauiiltuu  Herald  (E)  lb. 000  .04  .025 

KiuKstuD  British  Whig  (Ej  5,429  .015  .01  Ilk  •  •  /• 

38.0M  .''o!"  |l|||.  Adveitise  in  Canada  for  immediate  profit 

uim  ;o28i  iolss  ^ttd  futuro  oxpansion. 


l\CF  OF  O.NTAHIO  l 

PooulatiuD  2.5 

23.274. 

Circulation.  linet>. 

Net  l*aid  2.500-10,000 

Bruiitfurd  Kxpotnitor  (E) 

7.500  .0175  .015 

itr:iuirur<l  Courier  (E) 

4,S92  .0105  .OOS5 

C  hatham  News  (E> 

2,259  .01  .0071 

llauiiltoo  Spectator  (E> 

28.200  .0425  .04 

llauiiltuu  Herald  (E) 

10.000  .04  .035 

KiugstoD  British  Whig  (E) 

5,429  .015  .01 

laoudoo  Advertiser  (51.  N.  A  E.) 

21,7(M;  .045  .035 

London  Free  Fress  (M.  N.  A  E. 

)  38,050  .05  .04 

ottavi'a  Citizen  (.M.  &  E.) 

29,029  .05  .05 

Ottawa  Juurual-I’reea  (M.  &  E. 

)  31,160  .05  .05 

Ottawa  Le  Uruit  (E) 

15,125  .0281  .0188 

retuTborough  Examiner  (E) 

4,000  .0131  .01 

St.  Thomus  I'imes  (E> 

0.330  .  0125  .01 

St.  Catherines  Standard  (E> 

7.800  .025  .0125 

Toronto  Qlobe  (M) 

SO, 900  .12  .09 

'ioruDto  News  (E) 

49,000  .00  .05 

Turuutu  Star  (Et 

97,045  .11  .085 

Toronto  World  (M) 

46,926  .085  .06 

Toronto  World  (S( 

92,006  .10  .07 

Windivor  lit  cord  (Ej 

9,650  .02  .015 

PKUVl.NCF  OF 

dtEBEC. 

Fopulution  2,Um2,721 — 

English  297,392 

.Montreal  Itaily  .Mail  (.M) 

22,028  .05  .05 

Montreal  Gazette  (M,  (2c-|C  jr 

)  24,388  .00  .05 

.Montreal  La  I'atrie  tEi 

35,827  .06  .045 

.Montreal  La  Fresse  (E) 

140,000  .10  .08 

1  .Montreal  Le  Devoir  (E)  (2c-|5  yr. >15.959  .05^  .04  | 

•Montreal  Star  (El 

100,000  .11  .095 

Quebec  Le  Sulell  (E) 

35,000  .05  .05 

Sherbrooke  Record  (E) 

10,084  .03  .025 

904,372  1.4102  1.1469 

The  Newspapers  listed  on 

(Aia  page  offer  Slfi'ioo 

average  Circulation  at  d  total 

combined  cost  of  •1,14 

■  per  line,  or  a  fraction  leei  than  one  and  one-half  tenthe  ■ 

I  of  a  cent  per  line  per  thoueand.  ■ 

1  Hake  pour  own  deduction  ae  to  whether  that  U  not  1 

■  Low  Cost  advertising,  bearing 

in  mind  that  the  terri-  m 

1  torg  IS  covered  most  intensively,  and  that  it  covers  ■ 

1  fourteen  of  the  prinapal  Vitict  of  the  moet  populou*  I 

■  portion  of  prosperous  Canada 

and  their  suburbs,  and  M 

■  coters  them  well  uHth  Newspapers  of  High  Standing  ■ 

1  and  Heputation, 

■ 

1  Suppoee  you  had  thit  tremendoue  Publtoity  Force  1 

■  working  for  you;  aon’t  you  think  you  would  soon  feel  1 

I  (*e  benefltt 

_ j 

Hudson 

W  / 

-Say 


More  than 

4,500,000 

of  Cauda’t 

8,075,000 

Total  Popnla- 
tioa  if  Cen¬ 
tered  Here. 
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Prepared  and  Written  by 

George  F.  Hobart 

Hamilton  Adv.  Agency 
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Be 

°  COBB; 


The  New  York  Evening  Post  is 
Very  Critical  in  Matters  Artistic; 

But  Has  Found  a  Cartoonist  Who  is 

Also  an  Artist 

As  its  Managing  Editor  says  over  his  own  signature: 

“Because,  whether  dealing  with  politics  or  war,  social 
subjects,  humorous  situations,  portraits  or  caricatures,  Cesare 
is  always  an  artist.  His  technique  is  in  my  judgment  superior 
to  that  of  any  other  newspaper  cartoonist  in  America.  He 
is  good  enough  for  The  Evening  Post.” 


Mats  supplied  daily  by  special -delivery  mail.  Syndicate  fights  for 
simultaneous  publication  in  certain  cities  now  open.  Wire  today 
for  terms.  Address:  Syndicate  Department,  New  York  Evening  Post. 
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THE  EDITOR  &  PUBLISHER  FOR  MARCH  31.  1917 


No.  1 


“Advertise  It  NOW” 

in  the  SOUTHERN  STATES 


The  subscribers  to  this  adv'^ertisement — publishers 
of  newspapers  in  the  Southern  States  know  that  they 
have  a  real  business  message  to  give  national  adver¬ 
tisers.  Thev  have  started  in  this  issue  of  THE 
EDITOR  AND  PUBLISHER,  a  year’s  advertising 
campaign  to  tell  manufacturers  and  distributors  the 
opportunities  awaiting  them  in  the  South. 

These  announcements,  reaching  the  big  business 
men  of  the  country,  will  cover  the  following  points: 


— Population  of  South 
— Wealth  of  South 
— The  Industries  of  the  South 
— Distribution  facilities 
— The  markets  of  the  South 
— ^The  Newspaper  of  the  South 
— The  Progress  of  the  South 


No  section  of  this  country  is  growing  and  changing  so  much  as  the 
South.  No  business  men  know  this  better  than  newspaper  men  in  touch 
with  every  activity  and  development.  It  is  always  time  to  advertise  in 
the  South,  Manufacturers  and  advertising  agents  should  watch  these 
_  pages  which  will  unfold  the  business  historv  of  this  new 


ALABAMA.  Net  Paid 

CircDlation 

BIrniinKhani  Ledfcer  (E)  33,250 

Birininifrham  Age- 

Herald  (M)  17,000 

Birmlnicliam  A^e- 

Herald  (S)  28,000 

BirminKham  N'ewa  (E)  40,000 

llIrminKham  .\ewH  42,500 

Mobile  KeKiHter  <M)  15,000 


2,600  10,000 
linea  llnea 

.06  .06 


South. 


Mobile  Heiclnter 
Mobile  N'ewa-ltem 
MontKOiuery  Ad-/ 
tcrtiser  ( 

Ijoaiavllle  Herald 
Loaiaville  Herald 
Lexinarton  Herald 
Lexiii^oii  Herald 


(8)  28,000 
(  E  )  40,000 

(  8  I  42.500 

<M)  15.000 

4  8)  15,000 

4E>  11,000 

(M)  17,664 

(8)  lf>,»03 

KEXTUfKY. 

4  M  >  4»,4>»6 

48)  42,44)3 

4  M  )  8.4)04) 

4  8  )  8.4)00 

TENNESSEE. 
4E)  14,000 


Chaltanoosa  Nerra  4E>  14,000 

CbaltanuoKa  Timen  4M)  (  ,,,, 

CfaattanooKa  Timea  4  8)  f 
Meiupbla  Nerra- 

Srlmitar  4E)  45,000 

Memphia  Commercial 

Appeal  4M)  71,000 

Memphia  Commercial 

Appeal  4  8)  113,600 

Naahvllle  Tenneaaeeati 

American  4M)  30,665 

Naata^'ille  Tenneaaeran 

d:  American  4  8)  30,129 

Naah\’ille  Banner  4K)  40,54)2 

Knoxville  Sentinel  4E)  10,658 

NORTH  CAROLINA. 
Aaheville  Timea  4E)  7,144) 

lireenaborol  4M)  11,54)0 

HaiIrNewar  48)  15,04)0 

SOUTH  CAROLINA. 
Colnmbia  Recorfl  4E)  11,325 

Columbia  Record  4  8)  0,416 

Colnmbia  State  4M)  18,501 

GreenvillePledmont  4  E  ) 

GEORGIA. 

Atlanta  GeorKlan  4E)  60,010 

Atlanta  Sunday 

American  4  8)  81,557 

Colnmbua  LedKcr  (E) 

Macon  Telenraph  4M)  22,300 

Macon  Teleitraph  48) 

Anicanta  Herald  4E)  13,124 

AuKuata  Herald 

Prnaacoln  Newa  4E)  5’2JJ 

Penaacola  Journal  4M)  .5,315 

Penaacola  Jonrnal  4  8)  5,315 

JacWaon  l„e  Tln^^^ 
Jac'waonvllleMetr»poH-<E»^18.185 

New  Orleana  Item  4E)  ^n’ooo 

New  Orleana  Item  4  8)  70,04)0 

New  Orleana  Timea- 

Picayune  (M)  63,J5W 

^'?lc”aV-nr  (S)  ««.453 

(E)  37.462 

^Tta^ei"'*""  <S)  36.500 

VIRGINIA. 


Richmond  Newa 

Lender  IE) 

Newport  . 

TImea-HernId  4M&E) 

Newport  New*  Daily 
rremm  .  ^ 

Norfolk  Virginian 
Pilot  .  - 

Norfolk  VlrKlnlnn 
Pilot 


.07  .06 

.035  .035 


Nearly  one  fifth  of  the  entire  population  of  the 
United  States  live  within  the  influence  of  the  daily 
newspapers  published  within  the  circle  shown  above. 


Issued  every  Saturday — forms  closiiu  at  ten  A.  M.  on  the  F  riday  preceding  tne  date  oi  p^iication—  by  me  C^tor  and  I'ublislier  Lio.,  Smte  1117,  INew  Yoik 
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SEARCHLIGHT  ON  WALL  STREET  REPORTING 

Situation  Which  Calls  for  the  Attention  of  Newspaper  Publishers  If  Interests  of  the  Public 
Are  to  Be  Protected— Managing  Editors  Allow  Too  Much  Latitude  to  Financial 
Writers  and  Rely  Too  Blindly  on  Agencies  to  Furnish  Important 
News — Time  to  Call  a  Halt  on  Some  Methods. 


By  M  HELEN  Pew. 

DUBING  recent  weeks  there  have 
been  a  few  grateful  Indications  that 
newspaper  publishers  were  getting 
a  direct  slant  on  a  Wall  Street  "leak” 
of  considerably  more  intrinsic  impor¬ 
tance  than  the  one  bunged  by  Congress 
during  the  winter. 

While  the  statements  which  appeared 
in  newspapers  concerning  this  "leak” 
have  very  inadequately  represented  it, 
they  have  been  as  balm  to  the  strained 
eyes  of  the  sophisticated  public,  and 
have  given  evidence  that  there  are  edi¬ 
tors  disinclined  to  swallow  whole  the 
tlnancial  bait,  relishing  even  the  hook. 

The  particular  "conscientious  objec¬ 
tors”  to  the  vicarious  role  the  news¬ 
papers  of  the  country  are  playing  in  the 
present  get-rlch-and-poor  orgy  of  the 
New  York  flnaneJal  district,  have  ba.sed 
their  objections  mainly  on  the  loose 
character  of  the  New  York  curb  market. 
As  a  matter  of  facT  they  might  carry  it 
much  further  and  include  a  variety  of 
security  markets  in  New  York  and 
other  cities. 

The  New  York  Mail  recently  warned 
its  readers  that  although  the  New  York 
curb  is  the  world's  second  largest  stock 
exchange  In  volume  of  busine.ss.  It  has 
no  official  sy.stem  of  recording  transac¬ 
tions,  and  that  the  quotation  lists  pub¬ 
lished  in  the  columns  of  the  new.spapers 
are  not  dependable,  evidenced  by  the 
fact  that  even  the  different  newspapers 
disagree  upon  them  daily.  The  indepen¬ 
dent  agencies  reporting  the.se  "prices” 
are  frequently  in  di.sagreement. 

Hence  newspapers  are  in  the  anomal¬ 
ous  po.sition  of  giving  their  readers  mis¬ 
information  on  a  highly  speculative  mar¬ 
ket,  listing  some  of  the  soundest  securi¬ 
ties,  among  them  the  Standard  Oil  is- 
.sues. 

According  to  the  Mail  this  state  of 
affairs  has  cau.sed  many  investors  to 
hesitate  to  trade  on  the  curb.  The  paper 
suggested  that  the  curb  as.sociation 
regulate  Its  business  by  installing  tick¬ 
ers  and  officially  reporting  quotations. 

The  Mall  said:  "Without  any  advice, 
the  uninformed  man  with  limited  capi¬ 
tal  is  very  apt  to  be  attracted  by  the 
glowing  advertisements  of  promoters 
in  the  daily  newspapers,  who  spend 
more  money  in  advertJfring  than  they 
do  in  actual  develoipment  of  the  prop¬ 
erty  they  are  heralding.  It  is  hardly 
necessjiry  to  say  that  the  ultimate  out¬ 
come  Is  disastrous.” 

This  plain  statement  to  the  readers 
of  the  Mail  is  to  be  commended,  for  It 
was  published  on  a  page  which  also 
contained  the  inaccurate  quotations 


complained  of,  as  well  as  promotion  ad¬ 
vertisements  that  were  obviou.sly  ex¬ 
travagant  and  misleading,  if  not  actual¬ 
ly  a  swindler’s  bait. 

The  New  York  Tribune  regularly  pub¬ 
lishes  in  the  lead  of  its  curb  list  a  state¬ 
ment  to  readers  that  it  does  not  assume 
n'.sponsibility  for  the  accuracy  or  au¬ 
thenticity  of  the  quotations,  and  says 
that  “anyone  can  make  prices  on  the 
curb  and  get  them  printed.”  It  also  in¬ 
dicates  with  asterisks  “unlisted”  stocks, 
and  calls  attention  to  the  fact  that  there 
is  nothing  to  distinguish  between  “oper¬ 
ating  comi)anies”  and  mere  “prospect.s." 
It  does  succeed  in  pointing  out  a  few  of 
the  latter  clas.s. 

The  reason  that  the  curb  association 
does  not  organize  and  l>ecome  responsi¬ 
ble  to  the  public  for  whom  it  buy*  and 
sells  .securities  is  that  the  Neir  York 
Stock  Exchange  opposes  this,  as  its 
busine.ss  would  be  interfered  with  in 
various  ways. 

It  is  a  situation  which  urgently  calls 
for  the  attention  of  newspaper  publi.sh- 
ers.  The  curb  is  an  object  of  great 
public  interest,  sometimes  dealing  in 
more  shares  in  a  .single  day  than  even 
the  “■big  inside  market,”  and  It  cannot 
well  be  ignored  liecause  of  defect.s. 

SOME  PERTINENT  QUESTIONS. 

Consider  critically  the  financial  page, 
as'  r.  whole; 

(1.)  Why  should  financial  writers 
have  latitude  that  no  other  reporters 
are  given,  freely  printing  opinion, 
ananymou!^  interviews,  guesses,  opinions, 
gossip,  guesses,  .snap-judgment,  press 
agent  guff,  and  unqualified  advice  to 
the  public  to  buy  or  sell  securities? 

(2.)  Why  do  publishers  blindly  rely 
upon  financial  agencies  to  furnish  this 
Important  news,  without  questioning 
their  method.s,  when  they  are  so  care¬ 
ful  of  other  sources  of  Information? 

(3.)  Why  do  many  newspapers  print 
the  advertisements  of  promoters  when, 
on  the  face  of  the  copy,  there  is 
“F-r-a-u-d”  written  so  glaringly  that 
the  senses  of  the  average  reader  must 
be  violated? 

It  is  believed  that  a  committee  of 
managing  editors  examining  the  finan¬ 
cial  pages  of  the  larger  newspapers  of 
the  country  would  find  that  they  con¬ 
tained  more  violations  of  the  accepted 
rules  of  news  writing  and  editing  than 
all  other  pages  combined. 

It  Is  but  fair  to  say  that  there  are 
a  few  metropolitan  newspapers  which 
appear  conscientiously  and  intelligently 
to  discriminate  between  the  real  and 
the  artificial  in  financial  news,  and  some 
that  bar  out  fraudulent  advertising. 


The  lines  are  conspicuou.s  enough  to 
identify  these  newspapers  and  where 
criticism  does  not  apply  it  is  not  intend¬ 
ed. 

The  fact  that  a  financial  writer  signs 
his  name  to  a  column  does  not  exactly 
absolve  the  newspaper  of  responsibil¬ 
ity,  especially  when  the  writer  of  opin¬ 
ions  and  loose  advice  happens  to  go 
wrong  and  involves  a  reader  in  loss. 

One  who  would  charge  that  the  re¬ 
sponsible  financial  writers  of  New  York 
are  consciously  false  to  their  newspaper 
trust  and  are  the  deliberate  agents  of 
financial  interests  would  be  a  scoundrel 
or  a  fool.  There  are  plenty  of  finan¬ 
cial  writers  as  conscious  of  press  ethics 
as  any  other  members  of  a  news  room. 
However,  they  are  all  more  or  less 
caught  In  a  false  system,  as  the  writer 
views  the  situation. 

They  work  on  a  system  that  does 
not  check  up  to  sound  reporting  prin¬ 
ciples.  This  is  the  effect  of  resistance. 
■Wall  Street  is  a  tremendous  assign¬ 
ment.  No  one  man  can  comprehend  it, 
from  a  reporter’s  point  of  view.  It  is 
not  so  much  that  it  requires  a  technical 
knowledge,  as  that  it  is  so  big,  so  rami¬ 
fied,  and  that  the  human  elements  com¬ 
posing  it  are  so  exclusive. 

It  Involves  vast  wealth  and  men  who 
handle  money  are  habitually  reserved 
in  their  attitude  toward  the  public. 

Hence,  it  is  difficult  for  Wall  Street 
reporters  to  obtain  first-hand  oral  or 
documentary  evidence  of  facts  and  the 
temptation  often  yielded  to  is  the  ac¬ 
ceptance  of  the  condition  and  the  cov¬ 
ering  of  the  natural  gaps  by  resort  to 
anonymous  interview,  guesses,  oplnlon.s. 
press  agent  "dope,”  and  following  the 
whisperings  of  the  "back  .stairs  crew,” 
some  of  which,  of  course,  is  inspired 
in  the  front  office. 

Here  is  a  case  In  point:  During  the 
autumn  certain  well  known  press 
agents.  Ivy  Lee,  among  others,  began 
to  plant  some  seed  for  the  railroad  cor¬ 
porations.  The  object  was  to  create 
public  Interest  in  railroad  securltle.s. 
Despite  the  enormously  increased  earn¬ 
ings  of  the  Interstate  railroads,  the 
market  position  of  the  securities  of 
most  of  them  was  bad,  in  that  the  pub¬ 
lic  was  not  actively  buying. 

The  press  agent  work  was  an  echo 
of  many  speeches  by  railroad  men  and 
financiers  indicating  that  the  railroads 
needed  to  float  their  securities.  The 
reason  the  public  did  not  invest  was 
that  the  staggering  advances  made  by 
industrial  corporations  had  attracted 
the  average  Investor  away  from  the 


less  productive  railroad  stocks  and 
bonds.  The  business  of  the  press  agents 
was  to  revive  interest,  at  the  expense  of 
the  new.spapers.  This,  it  may  be  re¬ 
marked,  is  a  standard  practice  in  Wall 
Street,  a  natural  outgrowth  of  condi¬ 
tions  which  this  article  Intends  to 
criticise. 

It  is  debatable  whether  the  railroad 
.securities  were  a  good  “buy.”  But  who 
am  I,  or  who  are  you,  to  rush  into 
print  as  news  writers,  with  unqualified 
advice  to  our  readers  that  they  should 
invest  their  dollars  in  any  form  of 
merchandise  ? 

BOOMINO  THk  RAILROADS. 

In  the  latter  part  of  November,  1916, 
the  press  agent  guff  began  to  catch  im¬ 
petus  in  the  newspapers  of  the  nation. 
Sprung  in  New  York  It  quickly  filtered 
over  many  lines  of  communication  and 
easily  found  form  In  the  printed  word — 
as  free  as  the  breath  of  life. 

The  New  York  financial  writers,  with 
few  exceptions,  began  openly  to  “tout” 
the  game.  It  Is  Important  to  note  here 
that  one  of  the  exceptions  was  a  New 
York  writer  whose  financial  column  la 
often  in  error,  he  so  frequently  con¬ 
tradicting  himself  and  bridging  gaps 
that  it  is  wonderful  that  readers  con¬ 
tinue  to  place  any  confidence  in  his 
statements.  However,  for  some  rea- 
.son,  he  took  the  opposite  view  and  ad¬ 
vised  his  readers  not  to  buy  railroad 
securities. 

This  amazing  movement  became  very 
interesting  around  November  29.  It  is 
.startling,  looking  backward,  to  recall 
with  what  unanimity  the  press  of  the 
nation  insisted  that  the  public  buy  rails. 
Why,  if  an  advertising  manager  with 
a  milllon-dollar  appropriation  had  co¬ 
operated  with  the  best  agency  man  in 
the  country,  he  could  not  have  ap¬ 
proached  the  service  that  the  NEWS 
COLUMNS  gratuitously  offered. 

After  the  newspaper  editors  had 
bugled,  day  after  day,  "buy  rail  stocks.” 
"much  neglected  railroads,”  "standard 
.securities,”  "old  reliables,”  “going  up,” 
etc.,  the  magic  began  to  work  as  It  al¬ 
ways  does  and  as  it  always  will  while 
men  have  faith  in  newspapers.  Th* 
public  was  gathered  in  on  rails;  proof 
of  this  lies  in  the  official  records  show¬ 
ing  the  volume  of  trading  before  and 
after  this  press  agent  assault.  It  was 
just  like  mother  buying  a  cake  of  yeast 
for  two  cents  and  raising  enough  bread 
iKitter  to  sustain  the  family  for  a  year. 

(Concluded  on  page  22) 
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EDITORS,  THOUGH  IGNORED  BY  GOVERNMENT 
WILL  OBSERVE  CENSORSHIP  REGULATIONS 


Only  One  Rule,  Known  as  Number  Six  and  Proposed  by  Secretary 
Lansing,  is  Meeting  with  Severe  Criticism — Representative  News¬ 
paper  Men  May  Be  Called  Into  Conference  with  Federal 
Authorities  in  April— EDITOR  AND  PUBLISHER’S  Sug¬ 
gestion  That  Journalist  be  Chief  Censor  is  Favor¬ 
ably  Commented  on  in  Washington. 


On  March  24,  without  consultation 
with  the  newspapers  of  the  country,  or 
asking  for  suggestions,  announcement 
was  made  at  Washington  of  regulations 
"relative  to  censorship,”  which  news- 
pai)ers  of  the  country  were  asked  to  ac- 
t-ejit  and  follow  voluntarily,  pending  the 
enactment  of  a  press  censorship  law  by 
Congress  after  a  conference  between 
rei)resentatives  of  the  State,  War,  and 
Navy  I>epartments  and  of  four  press 
aswK-iations. 

Thos«-  present  at  the  conference, 
which  was  held  in  the  Navy  iX'part- 
ment,  were  Secretaries  Baker  and  Dan¬ 
iels,  Counsellor  Polk,  Major  MacArthur, 
of  the  army;  Commander  Belknap,  of 
the  navy,  Mr.  Harrison  of  the  Depart¬ 
ment  of  State,  and  the  representatives 
of  the  press  associations. 

All  the  regulations  had  been  drawn  at 
the  Navy  Department  with  the  excep¬ 
tion  of  No.  6,  but  opportunity  for  their 
study  was  not  given  to  most  of  those 
present  who  -saw  them  for  the  first 
time  when  the  conference  was  begun. 

Officials  of  the  three  departments  rep- 
re.sented  were  made  aware  that  after¬ 
noon  that  the  newspapers  of  the  coun¬ 
try  would  find  cause  for  objection  to 
several  of  the  regulations  and  particu¬ 
larly  to  No.  6.  It  was  made  plain  that 
the  press  a.ssociatlons  had  no  right  to 
speak  for  the  new.spaper  press  of  the 
country  which  reflect  opinion  and  seek 
to  give  an  idea  of  the  impression  made 
by  governmental  policies. 

TEXT  or  THE  REGULATIONS. 

This  statement,  embodying  the  text 
of  the  regulations,  was  given  out  after 
the  conference: 

"In  view  of  the  de.slre  of  the  press 
of  the  country  to  refrain  from  the  pub¬ 
lication  of  information  harmful  to  the 
public  Interest,  and  with  the  intention 
«if  .securing  the  maximum  publicity  with 
the  lea.st  injury  thereto,  the  following 
regulations  are  hereby  issued  for  its 
guidance,  which  it  is  earnestly  reque.st- 
ed  be  closely  observed: 

"llegul.ation  1. — No  Information,  re- 
port.s.  or  rumors  should  be  published 
which  tend  to  disclose  the  military  and 
naval  policies  of  the  Government  of 
tile  United  States.  (This  regulation  is 
directed  against  the  publication  of  any 
news  or  comment  which  might  reveal 
the  strategic  disposition  or  oper.ation 
of  armies  or  their  subdivisions  or  the 
fleet  or  its  subdivision;  any  mea¬ 
sures  which  might  be  adopted  in  con¬ 
sonance  with  the  Department  of  State 
for  the  furtherance  of  American  de¬ 
fence.  and.  in  general,  any  plans  for 
the  u.se  of  the  army  and  navy  during 
the  existence  of  a  national  emergency.) 

“Regulation  2. — No  information,  re¬ 
ports.  or  rumors  should  be  published 
which  tend  to  disclose: 

“(a)  Movements  or  employment  of 
armies  and  their  subdivisions,  fleets, 
and  their  subdivisions. 

“(b)  Movements  of  vessels  of  the  navy 
or  their  arrival  at  or  departure  from 
any  port. 

“(c)  Departures  of  merchant  vessels 
should  not  be  mentioned,  and  it  is  de¬ 
sired  that  the  name  of  the  port  of  ar¬ 
rival  be  omitted. 


“(d)  .\.s.signment  or  movement,  wheth¬ 
er  as  groups  or  individuals,  of  officers 
and  men  of  the  military  and  naval 
establishments. 

"(e)  Transportation  of  mails,  supplies, 
or  munitions. 

“(f)  Information  of  any  desigms,  in¬ 
ventions,  or  test  thereof:  or  of  manu¬ 
facture,  tran.sport,  or  distribution  of 
implements  of  war. 

“(g)  Concentration  of  military  or  na¬ 
val  supplies;  or  location  of  such  sup¬ 
plies. 

“(h)  Activities  in  or  about  arsenals, 
fortifications,  army  posts,  naval  maga¬ 
zines,  navy  yards,  naval  bases,  and 
radio  stations. 

“Regulation  3. — Publication  of  any 
maps,  diagrams,  or  photographs  which 
in  any  way  might  seem  of  military  or 
naval  value. 

“Regulation  4. — No  moving  pictures 
should  be  displayed  which  are  of  mili¬ 
tary  or  naval  value. 

“Regulation  5. — Any  doubtful  matter 
should  be  submitted  to  the  authorized 
representatives  of  the  department  con¬ 
cerned,  who  shall  give  an  immediate 
decision  thereon  and  keep  the  inquiry 
made  strictly  confidential. 

“Regulation  6. — It  is  requested  that  no 
information,  reports  or  rumors  attribu¬ 
ting  a  policy  to  the  Government  in  any 
international  situation,  not  authorized 
by  the  President  or  a  member  of  the 
Cabinet,  be  published  without  first  con¬ 
sulting  the  Department  of  State. 

“Note — The  above  regulations  shall 
not  be  enforced  in  any  matters  offi¬ 
cially  given  to  the  press  by  properly 
authorized  officials." 

APPEAL  TO  IGNORED  EDITORS. 

A  few  hours  after  the  pa.ssing  of  the 
regulations.  Secretary  Daniels  addres.sed 
to  2,600  editors  whose  opinions  he  had 
Ignored  the  President’s  executive  order 
increasing  the  authorized  enlisted 
strength  of  the  navy  to  87,000  men,  a 
telegraphic  appeal  in  which  the  Secre¬ 
tary  said: 

“Will  you  not  emphasize  this  need  by 
giving  special  prominence  on  Monday 
on  the  fir.st  page  of  your  paper  to  the 
President’s  order,  and  also  by  making 
an  editorial  appeal  for  new  recruits  for 
the  navy?” 

In  tVa.shlngton.  the  matter  of  press 
censorship  is  regarded  as  Important  to 
the  people  of  the  country  as  well  as  to 
the  press.  A  recent  tendency  in  Wash¬ 
ington  to  conduct  public  affairs  with  the 
utmost  secrecy  has  emphasized  the  dan¬ 
ger  of  the  censorship  question.  Uttle 
guidance  is  afforded  the  press  in  telling 
of  the  international  situation,  and  the 
old  policy  of  informing  the  newspapers 
of  what  is  being  done  as  much  to  pre¬ 
vent  as  to  further  the  publication  of 
certain  news  is  rapidly  becoming  a  dead 
letter. 

WILL  CALL  A  CONFERENCE. 

In  official  circles  in  Washington  it  Is 
stated  that  regulation  six  was  placed  In 
the  li.st  at  the  request  of  the  State  De¬ 
partment.  Officials  favorable  to  Regu¬ 
lation  6  disclaim  any  desire  to  suppress 
any  Information  which  they  think 
it  proper  for  the  public  to  know. 
They  say  that  there  is  no  inten¬ 


tion  to  place  an  embargo  on  the 
expression  of  editorial  opinion.  The 
matter  of  press  censorship  is  regarded 
here  as  of  importance  to  the  people  of 
the  country  as  well  as  to  the  press.  The 
fact  that  the  newspapers  of  the  coun¬ 
try  generally  other  than  through  the 
representatives  of  the  press  associations 
had  no  opportunity  to  make  sugge.stlons, 
and  were  not  consulted,  has  brought  the 
question  of  general  conference  of  rep¬ 
resentatives  of  news  and  editorial  pub¬ 
lications  to  the  point  where  the  con¬ 
ference  seems  imperative. 

Commander  Belknap,  who  has  charge 
of  the  censorship  of  naval  news,  is  most 
urgently  working  for  this  conference, 
and  it  is  confidently  expected  that  it  will 
be  called  shortly  after  the  convening  of 
Congress.  The  .suggestion  of  The  Editor 
AND  Publisher  made  in  the  Washing¬ 
ton  dispatches  at  the  time  of  the  estab¬ 
lishing  of  a  censor  by  the  War  Depart¬ 
ment,  over  a  year  ago,  that  newspaper 
men  be  employed  by  the  Government  to 
assist  the  army  and  navy  officers  in  the 
practical  censorship  of  new.s,  both  in 
the  editing  of  the  matter  and  in  its  se¬ 
lection,  has  met  with  universal  approval, 
and  it  is  believed  that  after  Con¬ 
gress  shall  have  enacted  a  law  gov¬ 
erning  censorship  relating  to  matter 
given  out  by  the  State,  War,  and  Navy 
Departments  that  experienced,  compe¬ 
tent,  and  efficient  newspaper  men  will 
be  employed  by  the  Government  to 
superintend  and  assist  in  this  great 
work  of  censoring  the  news  which  is 
to  be  disseminated  to  the  people  of  the 
United  States  and  to  the  world  at  large. 


ANOTHER  A.  A.  C.  W.  PROGRAM 


Financial  Advertisers’  Association  Will 
Hold  Important  Discussions. 

The  FTnancial  Advertisers’  Associa¬ 
tion,  which  is  one  of  the  leading  de- 
partmentals  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World,  will  hold  a 
very  important  meeting  at  the  conven¬ 
tion  of  the  main  body  in  St.  Louis,  June 
3-7.  The  former  is  devoted  exclusively 
to  the  Interest  of  banks,  trust  compan¬ 
ies,  and  investment  concerns.  It  is  a 
separate  organization,  to  a  certain  ex¬ 
tent,  having  its  own  cons'titution,  by¬ 
laws,  and  officera  It  conducts  its  af¬ 
fairs  in  an  Interim  convention,  which 
Is  held  annually,  jointly  with  the  con- 
ventlon  of  the  A.  A.  C.  "W.  This  de¬ 
partment  was  organized  two  years  ago 
at  the  Chicago  convention,  when  John 
Ring,  jr.,  publicity  managed  of  the 
Mercantile  Trust  Co.  of  St.  Louis,  was 
elected  president.  At  the  Philadelphia 
convention  last  year,  M.  E.  Holderness, 
manager  of  the  savings  department  of 
the  Third  National  Bank  of  St.  Louis, 
was  elected  to  succeed  Ring.  He,  as 
present  president,  will  direct  the  pro¬ 
ceedings  of  the  department  at  the  com¬ 
ing  convention. 

B.  W.  Moser,  of  the  St.  Louis  Union 
Trust  Co.,  will  have  chargfe  of  the  finan¬ 
cial  advertising  exhibit  at  the  conven¬ 
tion.  included  in  which  will  be  animated 
pictures  displaying  bank  advertising. 
Among  the  prominent  speakers  before 
the  departmental  will  be  E.  B.  Wilson, 
New  York.  Bankers’  Trust  Co.,  who 
will  speak  on  “,\dvertising  a  Bank  Na¬ 
tionally”;  H.  D.  Robbins,  New  York, 
prominent  broker  of  Wall  Street,  whose 
.subject  will  be  “Blue  Sky  T.«ws”;  H. 
B.  Mulford.  (!1ilcago,  Ames-Emerlch  Co., 
on  “Bond.s,  Mortgages,  and  Other  In- 
vestment.s,  and  Their  Distribution.” 
Mulford  Is  financial  editor  of  the  (Til- 
cago  Evening  Post,  and  publicity  man¬ 
ager  of  the  Paris  Trust  &  Savings  Bank, 
of  CTilcago.  C.  W.  Dailey,  (^ark.svllle. 
Tenn.,  has  been  assigned  the  subject, 
“Organization  Among  Financial,  Busi¬ 


ness  Publicity  Men.”  L.  C.  Critchell 
will  speak  on  “How  to  Organize  a  Pub¬ 
licity  Deaprtment.” 

W.  R.  Morehead,  of  the  German - 
American  Trust  Co.,  Los  Angeles,  Cal., 
one  of  the  premier  financial  publicity 
men  of  the  Coast,  will  talk  on  “Opera¬ 
tions  of  a  Business  Department.” 
Messrs.  Ring  and  Moser  will  represent 
St.  Louis  banking  institutions  on  the 
programme.  Among  the  prominent  New 
York'  financial  men,  who  have  given 
assistance  in  arranging  the  programme 
are  Prank  Vanderlip,  Fred  I.  Kent,  and 
Otto  H.  Kahn. 


N.  O.  AMERICAN  PLANT  SOLD 


Bought  by  Attorney  for  Principal  Credi¬ 
tor  of  Defunct  Paper. 

The  building  and  equipment  of  the 
New  Orleans  (La.)  American  were  .sold 
March  15  to  Bernard  McCloskey  at 
public  auction.  Mr.  McCloskey  paid 
$40,000  for  the  building  and  $23,960  for 
the  equipment. 

The  s,ale  was  the  culmination  of  a 
.series  of  unfortunate  circum.stances 
that  have  enveloped  the  paper  for  some 
time.  Mr.  McCloskey  is  a  lawyer  and 
his  firm  represented  the  Hibernia  Bank 
&  Trust  Company,  the  principal  creditor 
of  the  now  defunct  paper.  He  refused 
to  say  just  who  was  the  real  purcha.ser 
or  the  purpo.se  that  the  plant  will  lie 
put  to. 

.A  large  crowd  of  newspaper  men, 
realty  operators,  and  ju.st  curious  folk 
were  attracted  by  the  sale,  and  the  bid¬ 
ding  was  very  spirited  up  to  a  certain 
point.  Mr.  McCloskey,  however,  led  the 
bidding  throughout.  The  electric  fix¬ 
tures  brought  *225.  Three  type-casting 
machines,  made  by  the  Intertype 
Corporation,  .sold  for  $3,500,  while  a  lot 
of  type  made  by  the  American  Type 
Foundry  Company  brought  $700.  One 
linotype  machine  sold  for  $700,  two 
others  for  $1,700,  and  three  of  a  more 
modern  type  brought  $5,400.  The  four- 
deck,  three-icolor  combination  Go.ss 
pre.ss  and  the  stereotyping  outfit  sold 
for  $8,400. 


BUFFALO  NEWS  IN  MOVIES 


Three-Reel  Play  .Advertising  Paper  Is 
in  Big  Demand. 

The  management  of  the  Buffalo  (N. 
Y.)  Evening  News,  has  adopted  a  novel 
plan  to  advertl.se  the  paper  through  the 
movle.s.  A  three-reel  play,  entitled  “The 
Press  and  the  SpolLsman,”  has  been 
produced  and  now  Is  being  pre.sented  In 
western  New  York  picture  theatres. 
Display  of  the  film,  on  a  national  scale, 
has  been  as.sured.  William  P.  Good- 
.speed,  bu.slness  manager  of  the  News, 
.says  there  Is  a  big  demand  for  the 
privilege  of  showing  the  pictures. 

The  pictures  visualize  the  production 
of  the  sNews,  and  show  scenes  In  the 
editorial  and  mechanical  departments 
of  the  New.s.  .As  part  of  the  film  re¬ 
markable  pictures  of  Niagara  Falls  are 
shown,  and  a  spectacular  flight  In  a 
Curtl.ss  aeroplane  is  pictured.  To  be 
iLsed  in  connection  with  the  film,  the 
News  has  ls.sued  a  booklet  In  which  the 
production  of  the  paper  la  described. 

The  scenario  for  the  film  was  writ- 
ton  by  Arthur  C.  Wiltats.  of  the  New.s’s 
advertl.slng  department.  He  won  the 
first  prize  offered  by  E.  H.  Butler,  edi¬ 
tor  and  publl.sher,  and  a.ssl.sted  In  stag¬ 
ing  the  play.  With  one  or  two  excep- 
tion.s.  members  of  the  News’s  staff  and 
business  office  employees  are  .seen  In 
the  play,  filling  the  respective  rfiles. 


Yesterday’s  mental  capacity  will  not 
meet  to-day’s  demands. 
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$1,000,000  RESERVE  FUND  FOR  ADVERTISING 
CREATED  BY  AMERICAN  SUGAR  REFINING  CO. 

Corporation  Provides  a  Fund  to  Maintain  Future  Advertising,  Inde¬ 
pendent  of  Annual  Appropriations — Recent  Newspaper  Adver¬ 
tising  Campaign  Prevented  an  Artificial  Sugar  Famine — 
Spent  $25,000  to  $30,000  to  Inform  the  Public — Larger 
Advertising  for  the  Future  Indicated. 


THK  American  Sugar  Refining 
Company  has  set  aside  a  reserve 
fund  of  $1,000,000  for  advertising. 
The  company  now  carries  advertising 
on  its  books  the  same  as  it  does  de¬ 
preciation,  insurance,  employee  pen¬ 
sions,  contingency,  replacements,  build¬ 
ing,  or  other  reserve  accounts.  The 
item  is  one  of  a  number  in  the  general 
balance-.sheet  of  the  company  for  1916, 
which  has  been  is.sued  recently. 

RECOGNIZES  ADVERTISING  AS  A  COMMODITY. 

The  idea  of  Karl  1).  Rabst,  pi'esident 
of  the  company,  is  to  provide  a  fund  in 
the  form  of  a  reservoir  that  will  main¬ 
tain  an  advertising  policy  for  the  fu¬ 
ture,  independent  of  set  appropriations 
and  sufficient  to  meet  the  exigency  of 
any  future  situation.  In  setting  aside 
this  sum,  out  of  its  1916  earnings,  the 
company  takes  a  step  forward  in  ad¬ 
vertising,  placing  it  on  a  commodity 
basis.  This  is  a  new  departure  in  ad¬ 
vertising  and  in  finance.  It  assures  a 
permanent  fund,  available  at  all  times 
and  at  any  time  to  meet  any  condition 
that  may  arise.  It  is  independent  of 
any  set  rule  as  to  the  amount  that 
.shall  be  expended  in  any  one  year.  It  is 
quite  possible,  indeed  highly  probable, 
that  all  advertising  expenses  will  be  met 
without  reference  to  this  reserve  fund, 
but  the  million  dollars  is  available  at 
any  time  any  portion  or  all  of  it  may  be 
required. 

UKES  NEWSPAPERS  BEST. 

The  advertising  of  the  American 
Sugar  Refining  Company,  Which  has 
been  almost  wholly  through  the  col¬ 
umns  of  the  newspapers,  has  been  suc- 
ces.sful  In  every  respect.  The  company 
and  the  public  have  recently  had  a 
demon.stration  of  its  efficiency,  which 
supplements  the  in.stances  of  its  bene¬ 
fits,  with  which  it  has  been  acquainted 
for  a  great  many  years  past. 

ADVERTISING  PREVENTS  SUGAR  FAMINE. 
Advertising  undertaken  in  a  bold, 
fearless  fashion  enabled  the  company 
recently  to  prevent  an  artificial  famine 
in  sugar.  That  this  was  threatened  was 
heard  on  all  sides.  The  alleged  short¬ 
age  stories  started  as  an  incident  of  a 
strike  in  the  company's  plant  in  Phila¬ 
delphia,  January  23.  February  8  the 
first  of  the  stories  regarding  a  sugar 
famine  appeared  in  the  Philadelphia 
evening  papers,  and  shortly  afterward 
liegan  to  appear  in  other  evening  news¬ 
papers  in  Pennsylvania  and  New  Jer¬ 
sey.  These  stories  were  printed  in 
widely  separated  sections  of  the  coun¬ 
try.  The  result  was  an  unusual  demand 
for  sugar.  It  was  like  a  run  on  a  bank. 
Housewives  swamped  dealers  with  or¬ 
ders.  These  stories,  it  is  alleged  by  the 
officers  of  the  American  Sugar  Refining 
Company,  bore  the  "earmarks  of  clever 
publicity  work”  and  were  calculated  to 
create  a  demand  on  the  part  of  the 
public  for  a  settlement  of  the  strike, 
based  on  the  claim  that  a  sugar  famine 
threatened  the  country. 

('OMPANY  APPEALS  TO  THE  PUBLIC. 

From  Philadelphia  the  campaign  to 
create  a  shortage  jumped  to  Washing¬ 
ton,  D.  C.,  to  Boston,  New  York,  and 
New  Orleans  by  the  middle  of  Febru¬ 
ary.  To  combat  these  rumors,  circu¬ 
lated  so  persistently,  the  Franklin  sug¬ 


ar  Refining  Company,  of  Philadelphia, 
one  of  the  company’s  properties,  adver¬ 
tised  in  that  city  on  February  10,  as¬ 
suring  the  pubiic  that  normal  deliv¬ 
eries  of  sugar  were  being  made  and  that 
there  was  an  ample  supply  to  take  care 
of  the  company's  business.  There  was 
a  statement  that  the  strike  had  follow¬ 
ed  an  increase  in  the  pay  of  the  gen¬ 
eral  labor  of  the  Company,  coupled  with 
the  .statement  of  the  general  increases 
in  the  hourly  wages  for  the  year,  as 
well  as  information  relating  to  the  c.om- 
pany’s  pension  policy. 

EXTENDING  THE  ADVERTISING  CAMPAIGN. 

On  February  21,  there  was  a  signed 
statement  from  Mr.  Babst,  as  President 
of  the  American  Sugar  Refining  Com¬ 
pany,  in  the  advertising  columns  of  the 
Boston  newspapers,  deprecating  the 
publicity  that  had  been  given  to  sensa¬ 
tional  stories  as  to  the  refined  sugar 
supply,  which  were  calculated  to  ad¬ 
vance  the  price  unnecessarily  to  con¬ 
sumers.  He  stated  that  the  company 
has  been  selling  large  supplies  of  sugar 
at  Vi  to  ^c.  per  pound  below  existing 
market  prices,  and  that  its  deliveries 
had  been  greater  to  date  than  for  the 
same  period  in  1916.  He  advised  house¬ 
wives  to  pay  no  attention  to  the  stories. 
This  advertisement  was  printed  in 
Washington  on  February  23,  as  well 
as  an  advertisement  dealing  with  the 
increa.ses  of  wages  and  the  important 
fact  that  the  price  of  refined  sugar  to 
domestic  consumers  has  remained  low¬ 
er  than  that  prevailing  in  any  foreign 
country.  This  same  advertisement  ap¬ 
peared  in  Philadelphia  on  February  23. 
On  February  27  the  same  advertisemeni 
appeared  in  the  newspapers  of  Bayonne, 
Hoboken,  Jersey  City,  Trenton,  and 
Newark.  On  March  1  there  was  a  three- 
column  statement  in  the  dally  new.spa- 
pers  of  New  York  and  Brooklyn,  in 
which  the  same  information  was  re¬ 
peated  to  the  public  for  the  purpose  of 
allaying  the  fear  of  housewives  as  to 
the  actual  condition  of  the  sugar  .sup¬ 
ply. 

WHAT  THE  CAMPAIGN  COST. 

These  advertisements  had  the  effect 
of  reassuring  the  public  and  preventing 
the  artificial  famine  which  the  officers 
of  the  American  Sugar  Refining  Com¬ 
pany  state  was  attempted  to  be  forced 
upon  the  country.  This  advertising 
campaign,  which  cost  the  company  be¬ 
tween  $25,000  and  $30,000,  has  resulted 
in  Mr.  Babst  receiving  letters  from  all 
sections  of  the  United  States  and  from 
people  in  all  walks  of  life  commending 
the  frank  and  open  statement  of  the 
corporation  in  its  dealings  with  the 
public  and  the  manner  in  which  it  re- 
a.ssured  consumers  of  sugar  as  to  the 
actual  conditions  and  prevented  what 
would  otherwise  have  been  a  panic 
produced  by  the  unnece.ssary  hoarding 
of  a  necessity  of  life. 

BEnjE\'ES  IN  ADVERTISING. 

Earl  D.  Babst,  the  president  of  the 
American  Sugar  Refining  Company,  was 
formerly  vice-president  of  the  Nation¬ 
al  Biscuit  Company.  He  is  a  believer 
in  advertising.  He  has  spent  and  di¬ 
rected  the  expenditure  of  millions  of 
dollars  in  advertising  in  the  past  fif¬ 


teen  years,  and  does  not  have  to  be 
told  about  its  efficacy.  When  he  had  a 
statement  to  make  for  the  American 
Sugar  Refining  Company  he  went  to 
the  public  direct  through  the  advertis¬ 
ing  columns  of  the  newspapers.  He 
asked  no  favors,  requested  no  free  pub¬ 
licity.  He  had  a  statement  to  make  and 
he  paid  for  it  in  cash  and  he  got  re¬ 
sults. 

INCREASED  ADVERTISING  PROBABLE. 

Just  what  the  future  advertising  pol¬ 
icy  of  the  company  will  be  is  not  stated. 
That  the  volume  will  not  be  less  than 
in  the  past  is  known.  That  it  will  be 
greater  is  probable  because  of  the  mil- 
lion-dollar  reserve  fund  which  has  been 
created  for  that  purpose.  This  is  a 
point  upon  which  Mr.  Babst  will  not 
talk.  He  is  a  man  who  is  given  to  ac¬ 
tion  and  not  to  words.  He  said  what 
he  had  to  say  through  the  medium  of 
advertising  during  February  and  the 
early  part  of  March,  and  will  assure 
you  in  response  to  questions  that  the 
advertisements  tell  all  he  knows. 


THREE  LIBEL  BILLS  PASSED 


Laws  Pushed  by  Texas  Press  Assoriation 
Become  Effective  in  May. 

Three  libel  bills  Introduced  before  the 
Texas  Senate  by  Senator  Johnston,  edi¬ 
tor  of  the  Houston  (Tex.)  Post,  were 
finally  passed  by  the  House  in  the  clos¬ 
ing  hours  of  the  Thirty-fifth  Legisla¬ 
ture,  and  have  been  approved  by  Gov¬ 
ernor  Ferguson.  The  three  bills  amend 
the^  present  statute  regulating  and  de¬ 
fining  civil  libel,  and  the  procedure  in 
civil  libel  suits.  They  were  propos¬ 
ed  and  advocated  by  the  Texas  Press 
Association,  the  Association  of  Man¬ 
aging  Editors  of  the  Associated  Press 
Papers  in  Texas,  and  other  newspaper 
organizations. 


PITBLLSHERS’  CONFERENCE 


Meeting  of  New  York  Newspaper  Men  to 
Discuss  Economies. 

There  was  a  conference  of  New  York 
publishers  in  the  office  of  Ralph  Pulit¬ 
zer,  of  the  World,  on  Tuesday.  There 
were  present  Ogden  Reid,  of  the  Tri¬ 
bune;  Bradford  Merrill,  of  the  Ameri¬ 
can,  and  Emil  Scholz,  of  the  Evening 
Post,  and  Ralph  Pulitzer.  The  meeting 
was  for  the  purpose  of  discussing 
newspaper  economies;  and,  it  is  under- 
.stood,  the  vital  question  was  increasing 
the  price  of  the  daily  newspapers  of 
Manhattan  to  2  cents  a  copy. 


Says  Buyer  Is  at  Fault 
San  Francisco,  March  21. — Harry 
Hroh,  an  auctioneer,  was  recently  caught 
in  the  net  spread  by  the  San  Francisco 
Adverti.sing  Club  for  merchants  who 
niisrepre.sent  their  goods,  and  was  ar¬ 
rested  upon  the  charge  of  obtaining 
money  undei’  false  pretences.  The  test 
case  brought  through  the  efforts  of  the 
San  F'ranclsco  Advertising  Club  against 
Broh  feli  through  when  Police  Judge 
Matthew  Brady  dismis.sed  it  on  the 
ground  that  the  man  who  buys  extrava¬ 
gantly  repre.sented  goods  is  as  much  at 
fault  as  the  seller. 


Manager  Allison  Spoke 
J.  H.  Allison,  general  manager  of  the 
Nashville  (Tenn.)  Tennesseean  and 
American,  talked  last  Saturday  night 
at  a  social  supper  in  the  Nashville  Y. 
M.  C.  A.  Mr.  Allison  described  in  de¬ 
tail  the  making  of  a  modern  newspaper 
so  far  as  the  editorial  end  is  concern¬ 
ed,  telling  clearly  the  story  of  how  news 
is  gathered  and  handled  until  the  pa¬ 
per  is  ready  for  distribution  through 
the  circulation  department. 


FAITHFUL  PRESTON  TO 
BE  PROPERLY  REWARDED 


Will  be  Presented  With  a  Handsome 
.Automobile  in  Recognition  of  His 
Twenty  Years’  Efficient  Service  .As 
Superintendent  of  tbe  Senate  Press 
Gallery  in  Washington. 

Washington,  March  27th. — Twenty 
years  as  Superintendent  of  the  Sen¬ 
ate  Press  Gallery  is  the  record  of 
James  D.  Preston,  and  in  recognition 
of  this  efficient  and  faithful  service, 
by  way  of  a  modest  token  of  esteem 


James  D.  Preston. 


and  in  appreciation  of  his  years  of 
service,  the  present  and  i>a.st  members 
of  the  press  galleries  of  the  Senate 
and  House,  will  present  him  with  a 
handsome  automobile.  The  presenta¬ 
tion  will  be  made  after  the  extra  ses¬ 
sion  of  Congre.ss  Ix-gins  .April  2nd. 

“Jim,”  as  everybody  knows  him, 
tomes  of  a  newspaper  family  and  in¬ 
herits  the  traits  that  have  endeared 
him  to  the  men  of  that  profession. 
He  has  been  more  than  a  mere  su- 
I)erintendent  of  the  gallery,  important 
as  are  the  duties  of  that  office.  He 
is  considered  a  walking  encyclopedia 
of  hi.storical  facts  bearing  upon  the 
doings  of  both  houses  of  Congress*  and 
can  j)oint  instantly  to  rules  and  pre- 
cedent.s  whenever  a  knotty  question 
ari.ses  in  the  gallery.  He  is  said  to 
have,  if  not  in  his  head,  at  least  at 
his  fingers’  tips  where  he  can  reach 
out  arid  lay  hands  upon  it,  an  in- 
exhaiLstible  store  of  information  that 
has  proven  of  value  to  the  corps  of  cor¬ 
respondents  in  more  than  one  emer¬ 
gency. 

No  man  in  Washington  has  a  more 
extended  acciuaintance  with  imblic  men 
tlian  has  Mr.  Preston.  Once  met,  he 
never  forgets  a  name  or  face.  At  the 
national  conventions  he  is  prominent. 
When  there  are  all-night  se.ssions  of 
Congre.ss  "Jimmie”  remains  on  the  job, 
sleeping  on  sofas  or  going  without  sleep 
as  need  he. 

SO.N  OF  A  NEWSPAPER  MAN. 

.\Ir.  Preston's  father  was  Herbert  A. 
I’reston,  for  many  years  Washington 
correspondent  of  the  New  York  Herald. 
Preston,  the  older,  served  that  paper  in 
the  press  gallery  from  shortly  before 
the  Forty-fir.st  Congress  to  the  end  of 
the  Fifty-first  Congre.s.s,  a  period  of 
more  than  twenty  years.  .As  a  lad, 
James  1>.  Preston  went  into  the  office  of 
E.  B.  Wright,  then  Wa.shington  corre- 

{Concluded  on  page  29) 
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“I  honor  aoj  man  who  in  tlie  conscioua  diacharge  of  hia  duty  darea  to  stand  alone; 
the  world,  with  ignorant,  intolerant  judgment,  may  condemn ;  the  ooantenancea  of 
relatlTes  may  be  averted,  and  the  hearts  of  friends  grow  cold;  bnt  the  sense 
of  duty  shall  be  sweeter  than  the  applause  of  the  world,  the  countenancee  of  rela¬ 
tives,  or  the  hearts  of  friends.”  Charles  Sumner. 


ACTIVE  PREPARATIONS 
FOR  BIG  CUNVEiNTIONS 

Week  of  April  23  W'ill  Bring  Great  Host 

of  Newspaper  Men  from  All  Parts  of 

the  Continent  to  Metropolis  for  An¬ 
nual  Meetings  of  Associated  Press  and 
A.  N.  P.  A. 

Arnuisments  for  the  two  big  news- 
paiters  events  of  the  year,  commenc¬ 
ing  April  23rd,  are  progressing  rapidly, 
and  from  present  indications  it  will  be 
the  greatest  week,  from  a  newspaper 
point  of  view,  that  New  York  has  ever 
seen.  The  occasion  will  be  the  annual 
meeting  of  the  Associated  Press  and  of 
the  American  Newspaper  Publishers 
Association. 

The  week  starts  Monday,  April  23rd, 
with  the  meeting  of  the  Associated 
Press^  to  be  followed  Tuesday  with 
the  annual  luncheon  at  1  P.  M.  at  the 
grand  ball  room  of  the  Waldorf-As¬ 
toria.  On  Wednesday  the  A.  N.  P.  A. 
annual  meeting  starts.  At  12:30  noon 
of  that  day  the  Advertising  Bureau  will 
hold  its  annual  luncheon  in  the  grand 
ball  room.  On  Thursday  evening,  the 
26th,  annual  dinner  of  the  A.  N.  P.  A. 
takes  place  in  the  same  place.  Reser¬ 
vations  for  all  three  of  these  dinners 
are  coming  in  in  larger  numbers  than 
ever  before,  and  in  each  case  the  din¬ 
ner  was  changed  from  the  Astor  Gal¬ 
leries  to  the  grand  -ball  room,  to  ac¬ 
commodate  the  crowd.  Speakers  for  each 
have  l>een  tentatively  agreed  upon,  but 
as  acceptances  have  not  been  received 
from  all,  no  announcement  has  been 
made  as  yet. 

All  of  the  meetings  will  be  held  at 
the  Waldorf-Astoria,  as  well  as  the 
dinners.  The  dinners  will  be  under  the 
personal  charge  of  the  well  know  Oscar, 
with  Mr.  Hamilton  assisting;  while 
George  C.  Roldt,  who  has  succeeded 
his  father  in  the  management  of  the 
famous  hotel,  will  look  after  the  com¬ 
fort  of  the  many  hundreds  of  publish¬ 
ers  from  all  over  the  country  who  will 
be  present. 

Kxhiljiitors  ana  also  busy  making  prep¬ 
arations  to  display  their  wares  at  the 
Waldorf  for  the  edification  of  the  pub- 
li.shers  and  already  reservations  have 
Iteen  made  for  twenty-three,  who  have 
.secuied  space.  Those  who  have  so  far 
.signified  their  intention  of  displaying 
their  wares  are: 

The  Editok  and  Publisher,  Duplex 
Printing  Press  Company,  The  Globe  & 
Commercial  Advertiser,  International 
Syndicate,  Peerless  Pattern  Company, 
Pollard  Ailing  Manufacturing  Com¬ 
pany,  Paper  Incorporated,  Machinery 
Development  Company,  Lanston  Mono- 
tyi)e  Company,  The  Haskin  Letter,  In- 
tertype  Corporation,  I'Jewspaper  Fea¬ 
ture  Service,  The  World  Color  Print¬ 
ing  Company,  R.  Hoe  &  Company, 
Photographic  News  Service,  Interna¬ 
tion, il  News  Service,  Fourth  Estate, 
Fcrnald’s  Exchange,  Mergenthaler 
Einotypc  Company,  The  Goss  Printing 
Press  Company,  The  Philadelphia 
Press,  Central  News  of  America,  Rapid 
Press  Bulletin. 


Costly  Pulp  Wood  Fire 

The  8,000-cord  pile  of  pulp  wood  at  the 
Norfolk,  N.  Y.,  works  of  the  Remington 
Paper  and  Power  Company,  valued 
at  about  25,000,  has  been  consumed, 
and  the  company’s  sawmill  and  the  car 
l>arns  of  the  Norwood  &  St.  Lawrence 
Railroad  are  also  in  ashes  as  a  result 
of  a  fire. 

Word  are  like  sunbeams — the  more 
they  are  condensed,  the  deeper  they 
bum. — Selected. 


IT  IS  AS  IMPORTANT  TO  USE  good 

judgment  in  the  selection  of  our 
amusements  as  It  is  in  the  choo.sing 
of  our  work.  Both  work  and  play 
build  character — and  the  character 
they  build  l.s  the  character  of  the 
work  and  play. 

•  *  » 

MORE  THAN  ANY  OTHER  PERSON 
in  the  country,  George  W.  Coleman, 
of  Boston,  has  developed  the  open 
forum  idea. 

He  believes  that  most  of  our  social 
and  economic  ills  are  due  to  the  fail¬ 
ure  of  people  to  understand  one  an¬ 
other.  If  the  capitali.sts  and  the  so¬ 
cialists  met  oftiner,  and  discussed 
their  differences  in  a  spirit  of  friend¬ 
liness,  much  3*  the  bitterness  that  ex¬ 
ists  would  disappear. 

Otto  Kahn,  the  big  New  York  bank¬ 
er,  seems  to  have  the  same  idea.  In 
a  re<-ent  talk  at  a  dinner  of  New 
York  Stock  Exchange  brokers,  he 
pointed  out  that  an  ounce  of  personal 
relationship  and  personal  talk  is 
worth  many  i>oui<ds  of  speech-mak¬ 
ing  and  publicity  propaganda. 

"When  you  look  a  man  in  the 
face,”  he  said,  “aj.:d  talk  to  him  and 
question  him  and  realize  in  the  end 
that  he  is  sincere  in  his  viewpoint, 
whether  you  share  it  or  not,  and  that 
he  is  made  of  the  .same  human  stuff 
as  you,  and  has  neither  horns  nor 
claws,  nor  hoofs,  much  animosity, 
many  preconceived  notions  are  apt 
to  vani.sh,  and  you  are  not  so  cock¬ 
sure  any  longer  that  the  other  fel¬ 
low  is  a  destructive  devil  of.  radical¬ 
ism  or  a  bloated  devil  of  capitall.sm, 
as  the  case  may  be.” 

Coleman  argues  that  if  men  and 
women  of  differing  opinions  meet 
regularly  to  listen  to  education  talks, 
and  then  have  the  privilege  of  asking 
questions  afterwards,  they  become 
more  tolerant,  more  just,  and  are  en¬ 
abled  to  express  them.selves  more  ef¬ 
ficiently  as  citizens. 

THE  SOCIAL-MINDED  MAN  is  the 
religious  man.'  He  is  interested  in 
the  welfare  of  others.  He  believes  in 
creating  gootl-will.  He  tries  to  in¬ 
crease  neighlxirliness  in  the  world. 
He  is  a  great  lover. 

The  question  is  often  asked,  “Was 
Lincoln  a  religious  man?”  Edward 
Markham  answers  that  by  saying 
“Yes.”  “Lincoln,”  went  on  Mr.  Mark¬ 
ham.  “believed  in  love,  in  compassion, 
in  generosity,  in  justice.  And  the 
man  who  believes  in  love  has  in  him 
the  root  principl?  of  the  Christian 
religion,  for  t'hrist  .said,  ‘You  men 
will  know  that  ye  are  my  disciples,  be¬ 
cause  ye  lovj  one  another.’  ” 

The  loving  man  conquers  all.  “Why 
is  that  man  so  iwpular,”  is  a  ques¬ 
tion  you  sometimes  hear  asked.  And 
the  answer  is.  “Because  he  is  lovable.” 


The  man  who  radiates  love  Is  the 
man  who  radiates  happiness  because 
he  is  a  happy  man. 

*  •  a 

ACCORDING  TO  EDWIN  MARKHAM 
the  complete  life  consists  of  the  pos¬ 
session  of  three  things — bread,  beauty, 
and  brotherhood.  “Bread,”  he  says, 
“is  the  material  need  of  man;  beauty 
is  the  a«thetic,  artistic  need  of  man; 
and  brotherhood  is  the  spiritual  need 
of  man.” 

*  *  * 

MOST  OF  US  ARE  BECOMING  inter- 
nationalists  in  the  .sense  that  we 
agree  with  Corra  Harris  when  she 
.says,  in  “A  Circuit  Rider’s  Widow,” 
“A  Hindu  who  i)ractices  chastity, 
honesty,  sacrifl’e,  love  and  mercy  is 
no  less  a  Chri.stian  than  a  Methodist 
bishop.”  Or,  we  add,  any  other  kind 
of  religious  leader.  Always  it  is  the 
man  who  counts,  not  the  label  he 
wears. 

*  m  * 

A  YOUNG  MAN  OF  MY  ACQUAINT- 
ANCE  refuses  to  acKnowledge  to 
himself  that  evil  can  triumph  perma¬ 
nently.  Whenever  he  undertakes 
work  that  meets  with  the  opposition 
of  a  few,  he  does  not  clinch  his  jaws 
and  light  his  way  through.  He  ap¬ 
proaches  opposition  with  such  seren¬ 
ity  and  confidence  that  the  opposition 
seems  to  disappear.  He  holds  that 
the  best  will  always  drive  out  the 
worst — that  g’XMiness  must  always 
triumph.  This  is  the  sort  of  faith 
that  moves  inountuins. 

I 

•  *  * 

A  PUBLIC-SERVICE  OFFICIAL  was 
complaining  the  other  day  of  the  legal 
restrictions  that  prevent  him  from 
conducting  his  business  as  other  busi¬ 
ness  men  conduct  theirs.  I  tried  to 
give  him  comfort  by  reminding  him 
that,  if  Germany  had  not  been  sur¬ 
rounded  by  restrictions,  she  would 
never  have  developed  her  wonderful 
efficiency.  Just  because  the  American 
business  man  can  do  what  he  pleases, 
he  is  wasteful,  extravagant,  inefficient. 
There  would  probably  be  fewer  fail¬ 
ures  if  our  business  men  were  less 
free  to  make  fools  of  themselves  and 
of  others.  Conditions  that  restrict  are 
often  our  best  friends. 

*  •  •  * 

THE  TIME  MUST  COME  when 
strikes  wilt  be  prevented  by  legisla¬ 
tion.  In  New  South  Wales,  in  the 
,year  1915,  the  colliery  troubles  ac- 
’counted  for  67  per  cent,  of  the  disloca¬ 
tions  of  industry,  72  per  cent,  of  the 
.unemployment,  and  82  per  cent,  of  the 
working  days  thrown  away.  Think  of 
the  way  the  public  is  being  robbed  of 
service  under  such  management  of 
industry!  We  must  all  help  to  create 
sentiment  against  strikes  and  in  favor 
of  arbitration. 


WILLIAM  HAZEN  PROMOTED 


Elected  Treasurer  of  New  York  Evening 
Post  After  Forty-Five  Years  Service. 

William  Hazen,  who  for  forty- 
five  years  has  been  with  the  New 
York  Eevening  Post  and  for  twenty- 
four  years  has  been  cashier,  has 
been  elected  treasurer  of  the  'Evening 
Post  Company  and  a  member  of  the 
board  of  trustees.  John  Palmer  Gavlt, 
managing  editor,  who  has  been  secre¬ 
tary  and  treasurer,  will  continue  as 
secretary. 

A  tidy  fortune  in  salaries  has  been 
di.stributed  by  Mr.  Hazen  during  his 
connection  with  the  Evening  Post.  His 
first  position,  that  of  clerk,  was  ob- 


WiLUAM  Hazen. 

talned  October  5,  1871.  In  the  ensu¬ 
ing  years  he  held  positions  in  a  num¬ 
ber  of  departments.  His  aptitude  for 
his  work  and  his  application  to  his  du¬ 
ties  won  succe.ssive  promotions.  In 
1881  he  became  assistant  publisher 
and  held  that  position  until  1893  when 
he  was  made  cashier. 

William  Cullen  Bryant  was  editor- 
in-chief  of  the  Evening  Post  when  Mr. 
Hazen  joined  the  establishment,  and 
.so  he  is  a  link — a  vigorous  and  virile 
link — between  the  journalism  of  the 
pa.st  and  that  of  the  future.  *  He  Is  a 
refutation  of  the  claim  often  made  by 
newcomers  that  there  are  no  native 
New  Yorkers.  Mr.  Hazen  was  born 
in  the  metropolis  and  spent  his  life 
thus  far  within  its  precincts. 

The  new  honor  which  has  come  to 
Mr.  Hazen  is  regarded  as  a  Just  trib¬ 
ute  to  his  loyalty  and  efficiency.  His 
fine  personal  qualities  have  long  since 
made  him  one  of  the  most  highly  re¬ 
garded  men  connected  with  the  Even¬ 
ing  Post.  The  pas.slng  of  his  fortieth 
milestone  of  service  in  1911  was  sig¬ 
nalized  by  a  dinner  In  his  honor. 


OHIO  SELECT  LIST  MEETING 


Semi-Annual  Session  of  Buckeye  Publish¬ 
ers  to  Be  Held  in  Cincinnati,  April  12. 

^he  Ohio  Select  List,  composed  of 
forty-three  newspaper  publishers,  will 
hold  its  semi-annual  gathering  at  the 
Sinton  Hotel,  in  Cincinnati,  April  12. 
They  will  entertain  the  advertising  men 
of  Cincinnati,  the  meeting  to  be  along 
the  lines  of  that  held  in  Cleveland  last 
November.  The  speakers  at  the  lunch¬ 
eon  will  be  Prof.  William  Hammond 
Parker,  of  the  University  of  Cincinnati; 
Ren  Mulford,  jr.,  of  the  Proctor  &  Col¬ 
lier  Co.,  and  L.  K.  Oppenheimer,  presi¬ 
dent  of  the  Advertisers’  Club  of  Cincin¬ 
nati,  plus  a  number  of  five-minute 
talks. 
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FREE  ICE-CREAM  ADS 
NET  MAKERS  MILLIONS 


Daily  Newspapers  in  Twenty-five  Large 

Cities  Printed  Publicity  That  Enabled 

Manufacturers  to  Increase  Price  With¬ 
out  Protest— How  the  Thing  Was 

Done. 

Twenty-eight  hundred  ice-cream  man¬ 
ufacturers  of  the  United  States  received 
free  publicity  in  the  newspapers  worth 
millions  of  dollars  to  them.  It  enabled 
70  per  cent,  of  them  to  raise  their 
prices.  Editors  in  twenty-five  of  the 
largest  cities  of  the  country  printed 
matter  free  of  charge,  bearing  on  the 
increased  cost  of  everything  that  en¬ 
ters  in  the  making  of  ice  cream,  thus 
paving  the  ground  for  the  manufactur¬ 
ers,  and  making  it  easy  for  them  to  ele¬ 
vate  the  price  of  their  product.  None 
of  the  publicity  was  paid  for,  and  there 
will  be  no  advertising  campaign  of  a 
national  character  to  back  it  up.  It  is 
not  necessary,  they  say.  The  papers 
gave  their  space  for  nothing. 

L.  O.  Thayer,  secretary  of  the  Nation¬ 
al  Association  of  Ice  Cream  Manufac¬ 
turers,  prepared  the  copy  and  sent  it 
out  during  the  latter  part  of  1916,  clos¬ 
ing  the  campaign  in  January  of  this 
year. 

“Is  it  the  intention  of  the  National  As¬ 
sociation  to  conduct  a  campaign  in  the 
newspapers?”  Mr.  Thayer  was  asked. 

"No,”  he  replied. 

"How  was  your  publicity  campaign 
conducted?” 

"Why,  I  simply  wrote  publicity  mat¬ 
ter  showing  that  everything  that  enters 
Into  the  cost  of  making  ice  cream  has 
increased  in  price,  and  mailed  It  to  the 
dally  newspapers  in  about  twenty-five 
leading  cities.  The  information  was 
printed  by  the  large  newspapers,  and 
copied  from  them  by  the  smaller  ones.” 

"Did  It  help  the  manufacturers?” 

•  WORTH  MILLIONS.  - 

"It  was  worth  millions  of  dollars  to 
them.  Not  only  those  in  the  Associa¬ 
tion,  but  those  who  are  not  members 
profited  by  It.” 

"Was  any  of  the  publicity  paid  for?” 

"Why,  no;  of  course  not.  I  sent  it 
out  as  publicity  matter — as  news,  and 
It  was  published  as  such.” 

The  International  Confectioner,  In  its 
March  l.ssue,  tells  the  story  of  the  man¬ 
ner  In  which  the  newspapers  gave  the 
manufacturers  free  advertising,  substan¬ 
tially  as  follows: 

The  gecretary  of  the  National  Aaaoclatlan  aent 
ont  to  the  papera  matter  which  haa  been  printed 
hy  more  than  two  hundred  inflncntiai  daliiea,  and 
hnndreda  of  the  amalier  papera  are  copiring. 
Thia  haa  pared  the  way  for  timid  mannfactnrera 
to  annonnee  a  raiae  in  price.  They  hare  been 
anrpriaed  at  the  few  knocka  received,  and  they 
ahonid  remember  that  it  waa  thia  pnblicity  cam¬ 
paign  which  haa  prevented  a  howl  beinn  raiaed. 
It  la  hoped  that  thoae  mannfactnrera  who  have 
not  ainiiated  with  the  National  Aaaociatlon  will 
feel  aahamed  of  their  lack  of  appreciation  in 
anpportinif  the  oraranizatlo*  which  la  doing  ao 
much  for  their  Indlvldnal  hnalneaaea.  There  ia 
no  exctige  for  any  wholeaale  ice-cream  mann- 
factnrer  in  not  afflllatinR  with  the  organization 
which  ia  lighting  hia  hattlea. 

It  aeema  from  data  at  hand  that  the  price  of 
at  leaat  70  per  cent,  of  all  the  ice  cream  made 
thia  year  will  be  higher  than  ever  before.  Prob¬ 
ably  I."!  per  cent,  of  the  total  gallonage  will  he 
aold  at  the  old  flgiirea  becanae  the  price  in 
certain  aectiona  la  large  enough  to  aaanre  a 
fair  profit  in  aplte  of  the  40  per  cent.  Increaae 
In  the  price  of  all  anppllea.  The  other  15  per 
cent,  repreaenta  the  price  cntterg  and  foollah 
hnalneaa  men  who  think  they  can  get  by  with  a 
cheap  price  to  aaanre  an  Increaaed  gallonage. 
There  will  be  many  fallnrea  in  thia  amall  elasa 
of  fake  merchantf,  and  no  one  will  be  aorry 
for  them. 

The  Job  of  keeping  a  record  of  aectiona  where 
the  price  baa  been  raiaed  baa  long  alnce  been  ao 
large  that  It  had  to  be  dropped.  It  can  be 
atated  all  in  the  paragraph  preceding,  which 
ahowa  that  thia  campaign  haa  done  more  for 
the  indnatry  than  any  ever  attempted  before. 


NEWSPAPER  MAKERS  AT  WORK 


RALPH  PULITZER. 


Ralph  PULITZER,  who  is  at  the  head  of  the  New  York  World,  was  raised 
in  the  atmosphere  of  a  newspaper.  As  far  back  as  he  can  remember,  he 
has  known  the  World.  From  the  time  he  was  sixteen  years  of  age  he 
has  lived  In  the  environment  of  the  newspaper  over  whose  destinies  he  now 
preside.s.  He  was  present,  as  a  boy,  at  the  daily  conferences  between  his 
father,  the  late  .Toseph  Pulitzer,  and  his  associates,  when  the  affairs  of  the 
— paper  were  di.scussed.  He  heard  discussions  about  the  editorial  policy 
of  the  World  and  later  on  he  participated  in  the  Conduct  of  that 
newspaper.  He  learned  from  the  in.side,  and  from  the  master  mind  of 
the  organization,  the  Ideals  for  which  the  paper  stands.  He  was  brought  up 
to  regard  journalism  as  a  great  profession,  and  to  realize  the  responsibility 
of  the  publisher  to  his  readers.  Always  his  father  impressed  upon  him  the 
thought  that  the  World  should  be  Independent,  free,  unhampered,  and  un¬ 
shackled,  the  organ  of  no  man,  clique  or  combination,  a  public  institution  con¬ 
ducted  in  the  interest  and  for  the  benefit  of  the  people.  The  World  office  was 
as  a  playground  to  him.  He  knew  by  contact  every  department  and  every 
department  head,  the  Ins  and  the  outs,  every  nook  and  corner,  from  the 
big  presses  in  the  basement  to  the  offices  of  the  editors  in  the  tower.  With 
his  father  he  travelled  over  Europe.  On  these  jrlps  Joseph  Pulitzer  took 
with  him  trained  men  from  the  World,  with  whom  he  talked  over  the  policy 
of  the  paper,  and  Ralph  Pulitzer  was  brought  into  every  conference,  and  his 
opinions  were  sought.  All  this  was  done  by  Jo.seph  Pulitzer  the  better  to 
impress  his  son  with  the  Ideas  he  had  followed  to  make  the  World  a  power. 
Ralph  Pulitzer  gained  his  knowledge  of  the  newspaper  business  by  daily  con¬ 
tact.  During  all  these  years  his  education  continued.  He  was  fitted  for  his 
life’s  work  as  few  men  have  been,  and  that  he  Is  measuring  up  to  the  standard 
Is  acknowledged.  , 

Ralph  Pulitzer’s  greatest  ambition  la  to  hold  the  World  steadfast  to  the 
Idea's  of  his  father,  to  continue  it  for  the  benefit  of  aTl  the  people,  and  not  In 
the  Intere.st  of  a  class  or  a  section  of  the  people. 

Taught  from  childhood  to  be  Independent,  Mr.  Pulitzer’s  as.sociates  state 
that  he  Is  annoyed  at  times  by  statements,  nearly  always  Intended  to  be  in 
the  nature  of  a  compliment,  that  the  World  is  the  organ  of  the  national  Ad 
mini.stration.  The  principles  of  the  World  and  the  ideas  of  its  publisher 
happen  to  run  parallel  to  those  of  the  President,  and  in  so  far  as  they  do, 
the  President  is  endorsed,  but  the  instant  the  ideas  or  ideals  or  either  cross 
the  other  at  right  angles,  the  World  is  as  free  and  frank  to  criticise  Pre.si- 
dent  Wilson  as  it  has  been  to  comment  upon  the  conduct  of  any  other 
President.  This  was  .shown  by  the  manner  in  which  the  World  took  ex¬ 
ceptions  to  till  Pre.sident’s  appointment  of  Dr.  Grayson.  The  World’s  criticism 
of  that  act  did  no*  Indicate  that  It  was  the  organ  of  the  Pre.sldent,  or  that  Mr. 
Wilson  has  any  influence  with  the  newspaper. 

Ralph  Pulitzer  has  vision,  a  sense  of  proportion,  news  value,  and  judgment. 
His  Interest  In  th .  work  of  his  associates  is  keen.  He  takes  as  great  a  measure 
of  satisfaction  over  a  beat  as  does  the  man  who  brings  in  the  news.  He  is 
interested  in  +he  welfare  of  his  employees,  and  liberally  rewards  the  efforts 
of  Individual  members  of  the  staff  by  the  giving  of  bonuses  for  exceptional 
work.  He  writes  editorials  that  hit  he  mark,  that  are  commented  upon,  and 
that  are  copied  bv  other  newspaper.s,  for  he  has  originality  and  forethought. 
He  is  interested  in  and  aids  the  Pulitzer  School  of  Journalism  of  Golumbia  Uni¬ 
versity,  established  and  endowed  by  his  father;  the  Newsboys’  Home,  and  in 
numerous  clv'c  reforms. 

A  tall,  clear-faced  young  man,  who  looks  you  straight  in  the  eye  when  he 
talks,  he  la  convincing,  and  impresses  one  with  the  fact  that  he  Is  a  thinker. 


ASSOCIATED  PRESS  WINS 
FIRST  ROUND  OE  BATTLE 


Federal  Justice  A.  N.  Hand  Grants  Tem¬ 
porary  Injunction  Against  Internation¬ 
al  News  Service,  Which  Is  Restrained 
from  Selling  A.  P.  News  in  Advance  of 
Its  Publication  by  Member  Papers. 
Justice  Augustus  N.  Hand,  of  the 

United  States  District  Court,  on  Thurs¬ 
day  handed  down  a  decision  in  the  case 
brought  by  the  Associated  Press  against 
the  International  News  Service,  in 
which  the  A.  P.  asked  for  a  sweeping 
injunction  against  the  I.  N.  S.  The 
Justice  grants  a  temporary  injunction, 
pending  trial  of  the  action,  restraining 
the  I.  N.  S.  from  using  and  sending  out 
any  A.  P.  news  at  any  time  prior  to 
publication  in  member  newspapers  of 
the  A.  P.  As  to  the  right  of  the  I.  N.  S. 
to  use  news  after  publication  in  A.  P, 
newspapers,  the  Justice  says  in  his  de¬ 
cision:  "While  I  am  personally  satis¬ 
fied,  after  giving  most  careful  and  de¬ 
liberate  consideration,  that  the  right 
exists  to  prevent  the  sale  by  a  compet¬ 
ing  news  agency  of  news  that  is  taken 
from  early  publication  of  complainant’s 
members  before  a  sufficient  time  has 
elapsed  to  afford  opportunity  for  gen¬ 
eral  publication,  and  that  the  exist¬ 
ing  practice  amounts  to  unfair  trade, 
yet  the  matter  is  one  of  first  impres¬ 
sions  and  my  decision  cannot  be  re¬ 
garded  sufficiently  free  from  doubt  to 
justify  the  granting  of  a  preliminary 
injunction  upon  this  branch  of  the 
case.” 

The  effect  of  this  decision  is  to  re¬ 
strain  the  I.  N.  S.  from  using  any  A.  P. 
news  before  the  same  has  been  pub¬ 
lished  by  the  member  newspapers  of 
the  A.  P.  until  the  actual  trial  of  the 
action  in  court,  and  the  decision  by  the 
court  at  that  time.  As  to  the  right  of 
the  I.  N.  S.  to  use  A.  P.  News  after 
Its  publication  in  A.  P.  newspapers, 
that  is  left  for  decision  by  the  court 
on  the  trial  of  the  action.  For  the  pres¬ 
ent  the  T.  N.  S.  may  continue  to  use  the 
A.  P.  news  after  its  publication  in 
member  newspapers. 

The  decision  also  acquits  the  A.  P. 
in  definite  terms  of  appealing  to  the 
court  "with  unclean  hands,”  as  charg¬ 
ed  by  the  T.  N.  S. 

The  matter  will  now  come  before  the 
court  for  trial  of  the  issues  on  a  date 
to  be  agreed  upon  hy  counsel  and  the 
court. 


In  a  conference  he  tries  to  get  the  oth¬ 
er  man’s  viewpoint.  If  It  runs  contrary 
to  his.  he.  wants  to  know  the  reaston.  He 
tries  to  get  at  the  fac^s.  It  makes  no 
difference  to  him  whether  he  Is  right 
and  the  other  man  Is  wrong,  or  whether 
the  other  man  Is  right  and  he  Is  wrong, 
so  long  as  he  picks  the  right  from  the 
wrong,  and  assorts  out  of  the  mass  the 
thing  that  is  Ideal.  That  la  his  con¬ 
stant  effort. 

Like  all  men  of  affairs,  he  has  a  hob¬ 
by.  He  likes  nothing  better  than  to  go 
out  Into  the  wilds  of  the  Rockies  and 
.stalk  big  game.  He  Is  a  crack  shot.  He 
likes  tennis,  yachting,  and  outdoors 
sports.  In  fact,  he  Is  a  red-blooded  man, 
full  of  energy,  brimming  over  with  gen¬ 
erosity,  enthusiastic  about  the  World, 
but  as  diffident  as  a  girl  about  himself. 
If  he  has  a  title,  no  one  knows  what 
It  l.s.  He  doesn’t  believe  In'  them — for 
himself,  though  he  l.s  lavish  In  the  man¬ 
ner  In  which  he  bestows  them  on  oth¬ 
ers.  He  takes  no  credit  to  himself  for 
what  the  World  Is  doing,  but  thoae  con¬ 
nected  with  him  say  that  he  la  entitled 
to  the  credit  for  holding  the  World  on 
its  present  lines. 
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STAGE  SET  FOR  ANNUAL 
JOURNALISM  CONFERENCE 


Despite  News  of  Special  Session  of  Con- 

ftress.  Newspaper  Men  Say  They  Will 

I<eave  Their  Work  I^ng  Enough  to 

Address  Meeting  of  American  Asso¬ 
ciation  of  Teachers  of  Journalism. 

Despite  the  news  of  a  special  session 
of  the  Pongress,  most  of  the  editors  of 
Chicago  newspapers  who  have  been  In¬ 
vited  to  address  the  seventh  annual 
conference  of  the  American  Association 
of  Teachers  of  Journalism,  which  will 
l)e  held  in  Chicago  Thursday,  Friday, 
and  Saturday  of  this  coming  week,  have  - 
said  they  would  not  be  so  busy  that 
they  could  not  get  away  to  talk  to  the 
teachers. 

The  list  of  .speakers  as  completed  to 
date  Includes:  James  Keeley,  editor  of 
the  Herald:  Tiffany  Blake,  editorial 
writer  on  the  Tribune;  C.  L.  Speed,  city 
editor  of  the  Evening  Post;  Paul  T. 
Gilbert,  managing  editor  of  the  Car¬ 
toons  Magazine:  B.  H.  Beitler,  city  edi¬ 
tor  of  the  News;  Ray  Long,  editor  of 
the  Red,  Green,  and  Blue  Books;  Wil¬ 
bur  D.  Nesbit,  vice-president  of  the 
Rankin  Advertising  Agency  of  Chicago; 
.\.  L.  Clarke,  city  editor  of  the  Herald; 
Russell  Whitman,  managing  director  of 
the  Audit  Bureau  of  Circulations. 

James  Melvin  Lee,  director  of  the  de- 
(lartmcnt  of  journalism  and  president 
of  the  American  Association  of  Teach¬ 
ers  of  Journalism,  will  go  to  Chicago 
the  first  of  next  week,  and,  together 
with  N.  W.  Barnes,  of  the  University 
of  Chicago  Press,  will  complete  the  de¬ 
tails  of  the  programme.  Additional 
speakers  will  be  added  to  the  list  of 
those  who  have  already  consented  to 
talk. 

Included  among  those  who  will  at¬ 
tend  the  conference  are:  Dr.  Talcott 
Williams  and  Dr.  J.  W.  Cunliffe,  of  Co¬ 
lumbia  University:  James  Melvin  Lee, 
of  New  York  University;  Robert  W. 
Neal,  of  Massachusetts  Agricultural 
College;  Willard  G.  Bleyer,  A.  W.  Hop¬ 
kins,  Grant  Hyde,  all  of  the  University 
of  Wisconsin;  Walter  Williams,  of  the 
University  of  Missouri;  A.  L.  Stone  and 
Ralph  Casey,  of  the  State  University 
of  Montana;  J.  S.  Myers,  Carl  H.  Getz, 
and  Clarence  M.  Baker,  of  the  Ohio 
State  University;  Dr.  Fred  Newton 
Scott  and  Lyman  Bryson,  of  the  Uni¬ 
versity  of  Michigan;  L.  N.  Flint,  of  the 
University  of  Kansas;  H.  M.  Blaln,  of 
the  Louisiana  State  University;  Conger 
Reynolds,  of  the  University  of  Iowa; 
N.  A.  Crawford,  of  Kansas  State  Col¬ 
lege;  Jno.  M.  Cooney,  of  the  Univer¬ 
sity  of  Notre  Dame;  H.  F.  Harrington, 
of  the  University  of  Illinois;  M.  L. 
Spencer,  of  Lawrence  College,  and  the 
entire  Journalism  faculty  of  Marquette 
University. 


WILL  INSPECT  UNIVERSITY 


Oklahoma  Editors  to  Visit  School  of  Jour¬ 
nalism  at  Norman. 

Two  to  three  hundred  editors  will  be 
brought  by  special  train  from  Shawnee, 
Oklahoma,  to  Norman,  the  seat  of  the 
State  University,  to  inspect  the  Institu¬ 
tion  and  especially  Its  School  of  Jour¬ 
nalism,  and  thus  close  the  four-day  ses¬ 
sion  of  the  Oklahoma  Press  Association 
convention  on  May  10  to  13.  This  trip 
to  the  University  will  be  the  customary 
excursion  which  winds  up  the  press 
convention  each  year.  Elaborate  prep¬ 
arations  are  being  made  by  the  Uni¬ 
versity  to  receive  the  visitors. 


Confidence  Is  the  basis  of  permanent 
business. 


NEWS  FROM  THE  SCHOOLS  AND  DE¬ 
PARTMENTS  OF  JOURNALISM  IN  THE 
COLLEGES  AND  UNIVERSITIES 

Edited  by  CARL  H.  GETZ, 

Secretary,  American  Association  of  Teachers  of  Journalism 
Attached  to  Ohio  State  University,  Columbus. 


AN  EXPERIENCE  EXCHANGE 

Federated  Printers  and  Publishers  Will 
Meet  in  Madison,  Wis. 

The  third  State  conference  on  print¬ 
ing  and  newspaper  publishing  will  be 
held  in  M<adison,  Wis.,  May  17,  18,  and 
19. 

“That’s  My  Experience;  What’s 
Yours?”  will  be  the  slogan  of  the  con¬ 
vention  which  will  be  held  under  the 
auspices  of  the  Wisconsin  Federated 
Printing  and  Press  .\ssoclations.  Near¬ 
ly  100  printers  and  publishers  will  at¬ 
tend. 

The  programme  includes  discussion 
on  co.st  system.s,  economy  on  print  pa¬ 
per  and  other  supplies,  rural  corre¬ 
spondence,  subscription  rates,  flat  rate 
on  advertising,  operating  a  linotype  in 
a  country  shop  and  other  topics  of  In¬ 
terest.  Those  in  charge  of  plans  for  the 
conference  are  Prof.  W.  G.  Bleyer,  Uni¬ 
versity  of  Wisconsin,  college  of  journal¬ 
ism,  chairman:  H.  L.  Hoard,  Fort  At¬ 
kinson,  and  F.  W.  Coon,  EMgerton,  rep- 
re.senting  the  Wisconsin  Pre.ss  Associa¬ 
tion;  F.  C.  Blied,  and  F.  W.  Cantwell, 
both  of  Madison,  rv^presentlng  the  Wis¬ 
consin  Franklin  Club;  W.  T.  Evjue, 
Madison,  and  E.  C.  Jones,  Portage,  rep¬ 
resenting  the  Wisconsin  Daily  League. 


TO  CELEBRATE  25TH  BIRTHDAY 

Student  Newspaper  at  University  of  Wis¬ 
consin  Plans  Big  Jubilee. 

The  twenty-fifth  anniversary  of  the 
founding  of  the  Daily  Cardinal,  a  news¬ 
paper  published  by  the  students  at  the 
University  of  Wisconsin,  will  be  cele¬ 
brated  by  a  Cardinal  Jubilee  during  the 
first  week  in  April. 

An  all -university  convocation,  ad¬ 
dressed  by  Henry  J.  Allen,  editor  of  the 
Wichita  (Kan.)  Beacon,  a  banquet,  an 
all-university  social  mixer,  a  special 
exhibit  In  the  historical  museum,  a  re¬ 
union  of  former  editors  of  the  Cardinal, 
and  a  meeting  of  editors  of  college 
dailies  in  the  Middle  West  will  be  fea¬ 
tures  of  the  celebration. 

Among  the  former  editors  are:  W. 
W.  Young,  the  first  editor,  who  has 
since  been  Sunday  editor  of  the  New 
York  World,  editor  of  Hampton’s  Maga¬ 
zine,  and  is  now  head  of  a  motion-pic¬ 
ture  company;  W.  T.  Arndt,  for  many 
years  political  writer  of  the  New  York 
Evening  Post;  F.  H.  Hatton,  play¬ 
wright:  W.  S.  Skies,  vice-president  of 
a  New  York  city  bank;  T.  W.  Brazeau, 
former  State  Senator,  and  Prof.  C.  E. 
Allen  and  Prof.  W.  G.  Bleyer,  of  the 
university  faculty. 


Byron  W.  Orr  Will  Speak 
Byron  W,  Orr,  secretary  and  publi¬ 
city  director  of  the  Manufacturers’  As¬ 
sociation,  of  St.  Louis,  will  be  on  the 
programme  for  journalism  week  at  the 
University  of  Missouri,  Columbia,  May 
6  to  11.  He  will  address  the  meeting 
Thursday  on  ’’Writing  Advertising 
Copy."  Mr.  Orr  will  also ,  do  some 
boosting  for  the  St.  Louis  Convention 
of  the  A.  A.  C.  W.  in  Columbia. 


BUILDING  FOR  AD  FRATERNITY 

Publicity  Men  and  Publisbers  Will  Oc¬ 
cupy  Big  St.  Louis  Structure. 

A  large  nine-story  commercial  and 
office  building  to  be  tenanted  principally 
by  the  advertising  fraternity,  publish¬ 
ers,  and  kindred  lines  of  business,  is 
l)eing  erected  in  St.  Louis  at  17th  and 
Locust  Streets  by  a  private  company 
as  a  rental  investment. 

The  Garrison-Wagner  Printing  Com¬ 
pany  has  leased  the  three  upper  floors 
and  the  following  concerns  will  occupy 
space  in  the  premises;  Fisher-Stein- 
bruegge  Advertising  Company,  Trades- 
■men’s  Publi.shing  Company,  The  Dry- 
goodsman.  Root  Newspaper  Association, 
Missouri  Women  Publishing  Company, 
Masonic  Directory  Company,  Rapid 
Engraving  Company. 

The  Gardner  Advertising  Company 
has  leased  the  entire  fifth  floor.  All 
lca.ses  are  for  a  term  of  fifteen  years. 

The  building  will  be  one  of  the  finest 
in  the  wholesale  district. 


Dr.  F.  W.  Scott  Ill 

Dr.  Franklin  William  Scott,  assistant 
professor  of  English  and  director  of  the 
courses  in  journalism  at  the  University 
of  Illinois,  has  been  111  with  cerebral 
meningitis  for  several  weeks,  but  is 
no.w  on  the  road  to  recovery.  Dr.  Scott 
has  been  acting  head  of  the  department 
of  English  during  the  sabbatical  leave 
of  Dr.  S.  P.  Sherman.  Overwork 
caused  a  complete  breakdown.  Dr. 
Scott’s  courses  have  been  distributed 
among  the  members  of  the  English  fac¬ 
ulty. 


Urges  Teaching  of  Journalism 
In  the  January  number  of  the  Golden 
Belt  Teacher,  official  publication  of  the 
Golden  Belt  Educatlontil  Association,  P. 
Caspar  Harvey,  head  of  the  department 
of  English  and  Instructor  In  journalism 
at  the  Fort  Hays  Kansas  Normal 
School,  Hays,  Kan.,  urges  the  smaller 
high  schools  of  the  State  to  teach  Jour¬ 
nalism.  Mr.  Harvey  says  that  journal¬ 
ism  is  the  means  of  applying  rhetorical 
principles  and  of  vitalizing  the  teach¬ 
ing  of  English. 


Students  Edit  Real  Newspaper 
Thursday’s  edition  of  the  Macon  (Ga.) 
Telegraph  was  edited  by  the  Wesleyan 
class  In  journalism ;  and  so  well  was  the 
work  done  that  the  readers  of  that  pa¬ 
per,  which  is  ably  edited  every  day  in 
the  week,  lost  nothing.  A  leading  edi¬ 
torial,  “Young  Man — To  Arms,”  was  a 
strong  plea  for  compulsory  military 
training. 


Ballinger  Ledger  Election  ^ 
Stockholders  of  the  Ballinger  (Texas) 
Printing  Company,  publishers  of  the 
Ballinger  (Texas)  Daily  Ledger,  have 
have  elected  directors  for  the  coming 
year  as  follows:  C.  P.  Shepherd,  A.  W. 
Sledge,  H.  M.  Jones,  T.  P.  Simpson,  and 
Miss  Evelyn  Routh.  Considerable  new 
equipment  was  also  authorized. 


MADE-IN-JAPAN  DINNER 
TO  FEATURE  CONFERENCE 

Three  Tons  of  Japanese  Products  Will 
Be  Imported  for  Novel  Banquet  Which 
Is  to  Be  Crowning  Event  of  Ninth  An¬ 
nual  Journalism  Week  at  the  Univer¬ 
sity  of  Missouri. 

The  progressive  idea  of  “Made-ln” 
journalism  banquets  held  at  the  Uni¬ 
versity  of  Mi.s.sourl  from  year  to  year 
now  stretches  from  Missouri  and  other 
American  States  to  foreign  countries, 
and  the  climax  of  the  ninth  Journalism 
week.  May  7  to  11,  will  be  a  “Made-ln- 
Japan’’  banquet  on  the  night  of  May  11. 

During  the  week  a  regular  pro¬ 
gramme  of  information  and  instruction 
will  be  carried  out,  as  In  former  years, 
and  well  known  American  adverti.sing 
and  news  men  will  address  the  visitors 
and  students.  Advertising,  general 
newspaper  management,  editorial  writ¬ 
ing  on  both  country  and  city  papers, 
circulation,  and  the  mechanical  side  of 
publishing  are  some  of  the  main  phases 
of  the  work  which  will  be  discussed. 

The  banquet — the  crowning  event  of 
the  week — is  a  distinctly  propaganda 
idea.  Two  years  ago  it  was  a  “Made- 
in-Missouri”  affair;  last  year  it  was  a 
“Made-ln-America”  celebration,  the 
■souvenir  products  and  decorations  com¬ 
ing  from  all  parts  of  the  Union  instead 
of  from  Missouri  alone,  as  they  did  the 
year  previous.  This  year,  however,  the 
souvenirs  will  come  from  far-away 
.Japan,  and  the  three  tons  of  Japanese 
products  sent  out  by  manufacturers  in 
the  "land  of  gardens  and  cherry  bios' 
soms”  will  be  distributed  among  the 
guests.  Eminent  American  journalists 
and  officials  of  the  State  will  speak. 

All  of  the  decorations,  which  arc  to 
be  put  in  place  by  a  Japanese  decora¬ 
tor,  will  come  direct  from  Japan.  They 
have  been  chosen  by  expert  decorators 
with  a  view  of  transplanting  a  setting 
for  a  regular  Nipponese  dinner,  exclud¬ 
ing,  of  course,  the  geishas. 

The  food  will  consist  of  Japanese  deli¬ 
cacies.  Each  dish  may  have  its  Indi¬ 
vidual  flavor,  but  the  flavor  of  It  all 
will  be  Oriental. 

The  souvenirs,  the  sample  products 
of  Japan’s  Industries,  may  make  It 
necessary  to  enlarge  to  a  considerable 
extent  the  size  of  the  souvenir  holders 
formerly  used  at  the  journalism  ban¬ 
quets. 


PATRIOTIC  PARTY  POSTPONED 


Brooklyn  Press  Club’s  Thumb-Bit  Put 
Off  Until  April  10. 

The  Brooklyn  Press  Club  decided  to 
postpone  its  patriotic  thumb-bit,  which 
was  to  have  taken  place  Thursday 
night.  This  was  done  at  the  re¬ 
quest  of  the  troopers  in  whose  hon¬ 
or  the  affair  ^s  to  be  given.  On 
the  night  scheduled  for  the  event 
there  will  be  another  dinner  in  Man¬ 
hattan  to  the  boys  who  did  service  at 
the  Mexican  border. 

The  thumb-bit  will  be  held  on  April 
10  in  headquarters.  No.  5  Willoughby 
Street.  The  committee  has  reported  to 
its  chairman,  Arthur  G.  Dore,  that  the 
requests  for  reservations  were  rapidly 
approaching  the  point  where  the  books 
would  have  to  be  closed. 

Major-Gen.  Leonard  A.  Wood  and  the 
heads  of  local  regiments  have  assured 
the  committee  that  they  will  attend. 
The  boys  who  have  just  returned  from 
the  border  will  be  called  upon  to  tell 
their  experiences  while  in  the  South. 


Organize  yourself  and  systematize 
your  efforts. 
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NEWS  PRINT  SHORTAGE 
UNLESS  OWNERS  AGREE 


Demand  Creeping  Up  on  Supply,  with 
No  Reserve  Being  Arruniulated 
Against  An  Increased  Demand  Later 
On  In  the  Year — New  York  Pub¬ 
lishers  Not  Agreed  On  2  Cent  Price. 

There  is  no  improvement  in  the  news 
print  situation.  If  anything,  conditions 
are  worse  than  they  htive  been  at  any 
time  for  four  weeks  oa.st.  While  some 
new  tonnage  has  come  on  the  market, 
the  rapid  increase  in  the  circulations 
of  the  newspapers,  due  to  the  demand 
for  the  momentous  world  news,  has 
increa-sed  the  oonsumption  of  white 
paper  to  a  point  where  the  difference 
l>etween  supply  and  demand  is  extreme¬ 
ly  clase.  'While  .some  publishers  have 
cut  down  si7e.s,  others  continue  to 
print  as  large  newspapers  as  before 
the  shortage,  hoping  to  gain  an  ad¬ 
vantage  over  those  less  fortunately 
situated.  Reserve  /stocks  arc  lower 
than  they  were  one  year  ago  by  more 
than  37,000  tons.  It  is  .said  that  very 
little  news  print  is  being  accumulated 
against  the  spring  and  fall  demand. 

NKW  YOKK  PUBIJSHERS  PISACiRKK. 

.\  numlicr  of  New’  York  publishers 
aie  in  favor  of  advancing  their  rates 
from  1  to  2  cents  a  copy.  The  matter 
is  under  discus.sion  in  New  York 
city,  w'here  25  per  cent,  of  all  the 
news  print  manufactured  on  the 
continent  is  consumed,  but  so  far 
the  publishers  have  not  been  able 
to  eet  together.  The  attit\ide  of  .sev¬ 
eral  publi.shers  Is  again.st  the  propo¬ 
sition  though  the  majority  are  in 
favor  of  the  step,  which  the  Federal 
Trade  Fommission  has  recommended 
as  one  of  the  means  necessary  to 
curtail  the  u.se  of  news  print,  and 
bring  the  demand  within  the  supply. 

WAR  WII.I.  BRTNO  PAPER  SHORTAOE.. 
With  w’ar  it  is  generally  admitted 
that  it  will  not  be  pos.sible  to  get  suf¬ 
ficient  news  print  to  continue  to  pub- 
li.sh  papers  of  the  present  sixe,  in 
w’hich  case  the  price  of  white  paper 
will  advance  to  higher  levels  than 
has  been  known  in  years,  for  the 
reason  that  publishers  would  be  com¬ 
pelled  to  bid  against  one  another  to 
get  sufficient  to  meet  their  require¬ 
ments.  Such  a  condition  would  bring 
about  next  summer  and  fall  a  situation 
more  serioiis  than  existed  during  the 
latter  part  of  1916.  This  .seems  to  be 
generally  admitted  by  publi.shers,  not¬ 
withstanding  their  failure  to  agree 
among  them.selves.  either  as  to  size 
reduction,  price  increase,  or  both. 

An  additional  supply  of  news  print,  to 
the  amount  of  945  tons  a  day,  will  come 
on  the  market  during  1917.  Some  of  it 
is  available  at  the  present  time,  and 
more  will  Ix^  ready  next  month.  In  1918, 
there  will  be  an  additional  supply  to  the 
amount  of  775  tons  daily,  or  a  total  of 
1,720  in  excess  of  the  present  daily  .sup¬ 
ply,  and  at  a  period  not  stated,  but  prob¬ 
ably  within  two  years,  additions  to 
other  plants  to  the  amount  of  550  tons 
a  day.  or  2,270  tons  more  than  Is  made 
at  the  present  time,  an  increase  of  some¬ 
thing  like  37  per  cent,  over  the  product 
manufactured  dally  at  the  present  time. 

ES’nXTATI'X)  INCREASED  TONNAGE. 

The  increased  tonnage  of  news  print 
for  1917,  according  to  the  A.  N.  P.  A. 
Bulletin,  revised  to  March  22,  is  as  fol¬ 
lows: 

per  (liiy. 

'\c.  Itnis 

Hawit-y  I’ulp  A  Paper  Co.  ."■o  ..\.nv  niniihig 

Great  Nto'lli.  Paper  <‘o....  .‘>0  .N'nW  niiiiiiiig 

Simnlah  Klvcr  Pulp  A  Pi¬ 
per  Co . . .  H.l  A'ow  riiiiiiliig 

CO  November 


St.  Maurice  Paper  Co...  ."lO 
.^0 

Paclflc  .Mills,  Ltd .  tlO 

00 

Price  Bros.  &  Co .  o.-> 

’  ■>« 

Northwest  Pa|)er  Oo .  .">0 

Brompton  Pulp  &  Pap.  Co.  ."«o 

Ontario  Paper  Co .  ."io 

.lO 

Abltlbl  Pow.  &  Paper  Co.  17.1 
.Mill  orcanizing  .  00 

»4.1 

New  1918  tonnage — 

Laiirentide  Co..  Ltd .  200 

Price  Bros.  &  Co .  17.1 

I>ake  Wlnnl|)eg  Paper  Co.  200 
Mill  organizing  .  200 

Tonnage  uncertain  as  to 
date : 

International  Paper  Co.,  200 

Three  Rivera.  P.  Q. _ 

Pic  River  &  Nipigon  Pow.  1.10 
K(-iiora,  (Milt..  IK.  IV. 

PiKkiisI  .  9(Mt 

.1.10 

111  other  word.s,  the  additional  tonnage 
that  will  come  on  the  market  this  year 
will  equal  about  one-sixth  of  the  pres¬ 
ent  production,  the  amount  available  by 
the  end  of  1918  will  be  nearly  one-third 
of  the  pre.sent  daily  output,  and  ulti¬ 
mately  more  than  one-third  of  the  pres¬ 
ent  product. 

The  prices  paid  by  New  York  publish¬ 
ers,  for  news  print  delivered  to  the  of¬ 
fice,  for  the  pa.st  twenty-four  years, 
show  very  little  change  until  this  year. 
At  no  time  during  that  period,  except 
for  the  past  three  months,  have  contract 
quotations  lx*en  in  excess  of  $2.25  per 
100  pounds,  while  for  ten  years  the 
price  ruled  at  $2.10,  and  for  three  years 
at  $2.15  per  100  pounds.  The  figures, 
furni.shed  by  A.  G.  McIntyre,  represen¬ 
tative  of  the  Paper  Committee  of  the 
American  Newspaper  Publishers  As.so- 
ciation,  follow; 


1*504  .... 

.  2.2.1 

1900  .. 

. .  2.10 

1  RO.'i  .... 

.  2  25 

ISOfi  .... 

.  2.2.1 

1908  . . 

.  2.10 

1S97  .... 

.  2.21 

1909  .. 

. .  2  25 

1  SOS  .... 

.  2.10 

1910  .. 

.  .  2.21 

1 S99  .... 

. -2.10 

1911  .. 

. .  2.21 

lilOO  _ 

.  2.10 

1912  ., 

1001  .... 

.  2.10 

1913  .. 

. .  2.25 

1002  .... 

.  2.10 

1002  .  .  .  . 

.  2.15 

1913  .  . 

..  2.15 

1004  .... 

.  2.10 

1910  .. 

..  2.15 

lOO.-i  .  .  .  . 

.  2.10 

1917  .. 

.  .  3.30 

These 

prices,  as 

stated,  are 

for 

paper 

purchased  on  contract,  delivered  in 
Manhattan,  and  do  not  include  open 
market  quotations  or  excess  tonnage 
purchased  in  the  last  half  of  1916,  when 
the  co.st  of  news  print  to  publishers 
went  .skyward.  The  abrupt  rise  in  the 
open  market  took  place  during  the  last 
four  months  of  1916,  and  while  prices 
went  to  the  highest  levels  known  in 
year.s,  the  amount  so  sold,  compared 
with  the  tonnage  under  contract,  was 
small.  It  was  sufficient,  however,  to 
form  the  ba.sls  of  the  price  demanded  by 
the  manufacturers  for  1917,  who  took 
the  "spot”  prices,  and  justified  them  by 
the  .statement  that  costs  had  Increased 
to  such  an  extent  that  an  increase  was 
neceasary.  There  are  no  means  of  esti¬ 
mating  just  what  the  average  costs  were 
for  the  paper  sold  during  1916.  If  the 
tonnage  bought  In  the  open  market  at 
auction  figures  in  1916  were  added  to  the 
contract  prices  in  New  York  city,  the 
average  might  be  increased  to  $2.25. 
It  would  hardly  go  more  than  that.  Had 
the  .aame  condition  lasted  throughout  the 
entire  year,  the  price  would  have  been 
much  higher.  The  price  of  $3.30  for 
1917  is  the  cost  of  news  print  per  100 
pounds  delivered  in  New  York. 


To  Disru.sR  Power  of  Press 
The  Humanitarian  Cult  of  New  York 
will  meet  at  Carnegie  Hall  on  April  10th 
to  discuss  “The  Power  of  the  Press.” 


Study  your  profession  and  strive  for 
efficiency  in  it 


BOOK-PAPER  MACHINES 
NOW  MAKE  NEWS  PRINT 

Over-Supply  of  Higher  Priced  Paper 
Turns  Eight  Machines  Back  to  Cheaper 
Grades,  and  Will  Make  Possible  Great¬ 
er  Tonnage  for  Dailies  for  Publish¬ 
ers. 

The  book-paper  market  is  glutted  to 
such  an  extent  that  four  machines  have 
been  taken  oft  of  that  grade,  and  are 
now  available  for  the  manufacture  of 
news  print.  This,  with  the  addition  of 
four  machines  added  to  the  newspaper 
grade  by  manufacturers  who  make  both 
kinds,  gives  a  total  of  eight  more  ma¬ 
chines  on  news  print,  or  something  like 
400  tons  daily  more  than  was  the  case 
January  1. 

The  Interesting  point  in  this  is  that 
manufacturers  have  insisted  that  the 
demand  for  other  grades  of  paper  and 
specialties  which  sell  for  a  higher  price, 
and  therefore  return  a  greater  profit, 
has  lured  them  away  from  the  making 
of  news  print.  With  panic  conditions 
in  the  market,  stimulated  artificially, 
and  consumers  bidding  against  one  an¬ 
other,  prices  have  been  going  to  new 
high  levels.  Each  consumer  has  en¬ 
deavored  to  outbid  the  other.  The  same 
conditions  that  existed  in  the  news  print 
market  have  obtained  among  the  buyers 
of  every  kind  of  paper. 

GREAT  .'VK'K-PAPER  STOCK. 

The  result  has  been  the  turning  of 
machines  to  other  classes  of  work,  with 
the  result  that  more  book  paper  has 
been  made  than  can  be  absorbed.  Print¬ 
ers  and  dealers  have  been  loaded  up  on 
high-priced  book  grades,  and  stocks  have 
accumulated. 

In  the  meantime,  the  peak  of  the  kraft 
demand  has  been  reached.  In  this  mar¬ 
ket,  auction  conditions  existed,  also. 
While  during  the  past  year  there  has 
been  a  steady  tendency  to  Increase  the 
number  of  machines  for  the  making  of 
kraft,  that  is  no  longer  necessary,  and 
it  is  believed  that  there  is  a  surplus  in 
that  market,  as  well,  and  that  shortly 
there  will  be  machines  available  that 
are  now  working  on  that  class  of  paper. 


'  ^Departmental  Officers  to  Meet 
The  offiqprs  and  directors  of  the  News¬ 
paper  Departmental  of  the  Associated 
Advertising  Clubs  of  the  World  will  hold 
a  special  meeting  at  the  Waldorf-Astoria 
on  Monday,  April  23,  at  11  A.  M.,  for 
the  completion  of  final  arrangements  for 
the  convention  in  Jurie.  The  date  se¬ 
lected  is  the  fir.st  day  of  the  annual 
meeting  of  the  A.ssoclated  Press,  when 
the  majority  of  the  members  of  the  De¬ 
partmental  will  be  present. 


Newspaper  Men  on  St.  Louis 
The  safe  arrival  of  the  American  liner 
St.  I.,ouls  at  London,  she  being  the  first 
armed  American  merchantman  to  reach 
a  European  port,  brought  joy  to  many 
homes.  Donald  MacGregor,  of  the  New 
York  Herald,  and  John  Kirby,  of  the 
New  York  World  bureau,  at  Washing¬ 
ton,  were  among  the  passengers.  Mr. 
MacGregor  is  married.  Other  American 
newspaper  men  on  the  St.  Louis  were 
John  W.  Lawrence,  of  the  New  York 
Evening  Mail;  Carl  Dickey,  New  York 
Times,  and  Arthur  W.  Copp,  of  the  As¬ 
sociated  Pre.ss. 


To  Celebrate  Diamond  Jubilee 
The  Galveston  (Tex.)  Dally  News, 
published  by  A.  H.  Belo  &  Co.,  is  pre¬ 
paring  to  publish  a  "Diamond  Jubilee 
Number”  on  Wednesday,  April  11,  com¬ 
memorating  its  seventy-fifth  anniver¬ 
sary.  The  Galveston  News  has  been 
published  continuously  since  1842. 


SHEPHERD  SAILS  FOR  RUSSIA 


Will  Represent  United  Press  in  New  Bu¬ 
reau  at  Petrograd. 

William  G.  Shepherd,  one  of  the  best 
known  of  the  American  war  dorre- 
spondents,  sailed  on  Tuesday  aboard 
the  Norwegian  liner  Kristianiafjord  for 
Petrograd,  where  he  will  represent  the 
United  Press  as  a  staff  correspondent 
attached  to  the  new  bureau  the  organ¬ 
ization  has  opened  there. 

Hitherto  the  United  Press  has  cover¬ 
ed  Petrograd  through  a  resident  corre¬ 
spondent  whose  efforts  during  the  ac¬ 
tivities  of  last  summer  were  supple- 


WiLLiAM  G.  Shepherd. 

mented  by  William  Philip  Simms,  now 
with  the  British  army  in  Prance.  Ap¬ 
preciating  the  Important  part  which 
Petrograd  promises  to  play  in  the 
world’s  affairs  hereafter  the  United 
Press  has  put  the  covering  of  the  news 
of  the  Russian  capital  on  the  same 
basis  as  London,  Paris.  Berlin,  and 
Rome. 


"ON-TO-ST.  LOUIS”  IN  JUNE 


New  York  Advertising  Men  Mobilizing 
for  tbe  Big  Show. 

Announcement  has  been  made  by  the 
Advertising ,  Club  of  New  York  of  the 
arangements  for  the  "On-tt-St.  Louis” 
trip  to  attend  the  annual  convention 
of  the  A.  A.  C.  W.  in  June.  Fifty 
rooms  have  been  engaged  at  the  Hotel 
Jefferson,  convention  headquarters,  for 
the  accommodation  of  members  or 
members  of  the  Association  of  Adver¬ 
tising  Agents,  the  Six-Point  League, 
the  Representatives’  Club,  and  the 
League  of  Advertising  'Wbmen,  which 
are  cooperating  with  the  Advertising 
Club.  Rooms  are  to  be  assigned  In  the 
order  of  application,  two  persons  to  a 
room. 

The  delegates  and  others  who  will 
attend  the  convention  will  leave  New 
York  on  a  special  train  over  the  New 
York  Central  Lines  at  5  P.  M.,  Friday, 
.lune  1,  and  .-irrive  in  the  convention 
city  at  7:58  Sunday  morning.  The  total 
expense  to  St.  Louis  and  return,  ex¬ 
cept  meals  while  in  St  Louis  and  on 
the  trip  back  to  New  York,  and  the 
Pullman  fare  on  the  return  trip.  Is 
$77.50.  If  transportation  Is  wanted  for 
the  going  trip  only,  $24.75  can  be  de¬ 
ducted  from  the  above  amount  Appli¬ 
cation  should  be  made  to  Daniel  D.  Lee, 
chairman  of  the  On-to-St  Louis  Com¬ 
mittee,  at  the  Advertising  dub,  47  Bast 
25tb  Street 
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ADVERTISING  MEN  PLEDGE  MOBILIZATION  OF 
FORCES  TO  AID  THE  GOVERNMENT  IN  CRISES 

Committee  of  Experts  Who  Visited  Washington  to  Discuss  Problems 
with  Officials  of  the  Government  Welcomed  by  Cabinet  Members 
— President  Wilson  Interested,  and  Studing  Advertising 
Plans  of  England,  Secretary  Tumulty  Says. 


Advertising  is  to  play  an  Important 
part  in  the  plan  of  the  Council  of  Na¬ 
tional  Defence,  at  Washingrton.  It  is 
to  be  placed  on  the  same  status  as  4he 
industries  of  the  country,  which  will  be 
mobilized  by  the  Federal  authorities. 
A  committee  will  be  appointed  to  de¬ 
cide  on  a  definite  plan  for  the  organi¬ 
zation  of  the  forces  of  paid  advertis¬ 
ing,  should  It  be  required  in  the  pres¬ 
ent  international  crisis. 

President  Wilson,  Secretary  Tumulty 
told  the  committee,  is  Interested,  and 
has  been  studying  the  advertising  plans 
utilized  in  England. 

Thi.s  is  the  assurance  given  to  Her¬ 
bert  S.  Houston,  president  of  the  As¬ 
sociated  Advertising  Clubs  of  th« 
World;  W.  H.  Rankin,  president  of  the 
.Vdvertising  Agents’  Association,  of 
Chicago;  Thomas  A.  Moore,  associate 
director  of  the  Bureau  of  Advertising 
of  the  American  Newspaper  Publishers 
As.sociatlon ;  O.  C.  Ham,  of  the  ■  Na¬ 
tional  Dead  Co.,  and  O.  J.  Gude,  of  New 
York,  who  visited  Washington  Wed¬ 
nesday  to  confer  with  officials  of  the 
Government  on  the  subject. 

AnVERnSINO  MEV  PLEDGE  SUPPORT. 

These  men  pledged  to  the  Secretary 
to  the  President  Tumulty  and  Secre¬ 
taries  Daniels,  Baker,  McAdoo,  Lane, 
and  Redfield  the  unqualified  support  of 
the  best  advertising  expert.s  in  the  Unit¬ 
ed  Slates,  in  any  campaign  the  Gov¬ 
ernment  might  wish  to  put  into  action. 

Samples  of  all  the  advertising  done 
in  England  are  on  the  way  to  this  coun¬ 
try  at  the  present  time,  and  will  be 
studied  by  the  committee  in  the  prep¬ 
aration  of  its  campaign.  It  is  possible 
that  it  will  be  necessary  to  obtain  new 
legislation  before  a  comprehensive  ad¬ 
vertising  campaign  can  be  successfully 
launched,  because  of  an  ancient  Trea¬ 
sury  ruling  that  prevents  the  pur¬ 
chase  of  anything  through  an  agent, 
which  caused  the  cancellation  of  ad¬ 
vertising  agency  relations  previously 
held  with  the  Navy  Department. 

As  a  result  of  a  discussion  with  a 
representative  of  the  Bureau  of  Ad¬ 
vertising  last  year  with  Secretary  of 
War  Baker,  a  clause  was  Inserted  In  the 
Army  Appropriation  bill  allowing  the 
department  to  employ  an  advertising 
agent,  but  It  failed  of  passage  during 
the  Senate  filibuster.  It  Is  the  opin¬ 
ion  of  some  officials  that  the  emergency 
war  appropriation  will  allow  the  Gov¬ 
ernment  to  go  ahead,  until  such  time 
as  specific  authorization  of  advertising 
plans  can  be  obtained  from  Congress. 

It  was  decided  to  cofirdlnate  under  a 
committee  of  ten  men  every  depart¬ 
ment  of  advertising,  the  committee  to 
consist  of  men  who  are  not  interested 
in  any  profit  that  would  accrue  from 
advertising.  The  committee,  which  will 
he  appointed  by  Mr.  Houfiton.  will  con¬ 
sist  of  five  well  known  national  adver¬ 
tisers  and  five  general  advertising 
agents. 

MEN  WHO  wn.l.  CO-OPERATE. 

While  the  committee  has  not  been 
definitely  decided  upon,  among  the 
names  sugge.sted  are  O.  C.  TTarn.  Na¬ 
tional  I.rf>ad  Co.,  New  York  city;  Geo. 
H.  Hopkins,  American  Chicle  Co..  New 
York;  Wm.  H.  Mann.  Marshall  Field 
A  Co..  Chicago;  Harry  W.  Ford,  f?axon 
Motor  Co.,  Detroit,  and  L.  B.  Jones, 


Elastman  Kodak  Co.,  Rochester,  N.  Y., 
for  the  national  advertisers.  The  ad¬ 
vertising  agents  suggested  are  William 
H.  Rankin,  chairman  of  the  Advertising 
Agents’  Association  of  Chicago;  Collin 
Armstrong,  chairman  of  the  Advertis¬ 
ing  Agents’  Association  of  New  York; 
William  H.  Johns,  of  the  George  H. 
Batten  Co.;  W.  C.  D’Arcy,  of  the  D’Arcy 
Advertising  Co.,  St.  Louis,  and  one  oth¬ 
er  to  be  named.  It  is  the  belief  that 
Mr.  Harn  will  be  named  chairman  of 
the  committee. 

With  this  body  there  is  a  subordinate 
committee  representing  the  different 
mediums  which  will  solicit  for  them, 
and  advise  with  the  officials  of  the  Gov¬ 
ernment  as  to  their  proper  use.  This 
committee  will  probably  consist  of  Wil¬ 
liam  A.  Thomson,  director  of  the  Bu¬ 
reau  of  Advertising  of  the  American 
Newspaper  Publi.shers  Association,  for 
the  newspapers;  Herbert  S.  Hou.ston. 
pre.sident  of  the  Associated  Advertising 
Clubs  of  the  World,  for  the  magazines; 
O.  J.  Gude.  of  the  O.  J.  Gude  Co.,  of 
New  York,  for  outdoor  signs;  A. 
M.  Briggs,  for  poster  advertising; 
Barren  Collier,  of  New  York,  for 
street-car  advertising;  E.  T.  Mere¬ 
dith,  of  Des  Moines,  for  the  farm  pa¬ 
pers;  IjOuIs  Hammerling.  of  New  York, 
for  the  foreign-language  newspapers; 
.John  H.  McGraw,  of  New  York,  for  the 
Technical  Press,  and  John  Irving  Ro- 
mer,  of  Prlnter.s’  Ink.  for  the  Adver- 
ti.slng  Trade  Pre.s.s. 

MET  WITH  SECRETARY  BAKER. 

The  committee’s  first  conference  was 
held  with  Secretary  of  War  Baker,  who 
announced  that  he  would  be  glad  to 
have  outlined  to  him  a  definite  plan 
that  would  assi.st  him  in  picking  the 
proper  mediums,  and  that  would  aid 
him  In  knowing  the  various  advertis¬ 
ing  Interests.  The  tender  of  the  com¬ 
mittee  was  well  received  by  him.  He 
assured  the  committee  that  he  would 
Instruct  the  Adjutant-General  of  the 
Army  to  hereafter  refer  all  advertis¬ 
ing.  other  than  that  for  routine  sup¬ 
plies.  to  the  committee.  He  suggested  a 
conference  with  the  Council  for  Na¬ 
tional  Defence. 

mSCI-SSED  EREE  Pt'RI.ICTTT. 

A  conff-rcnce  was  then  he'd  with  Sec- 
re*arv  of  the  Navy  Daniels  Assistant 
Secretarv  Roosevelt.  and  .Admiral 
Palmer.  Chief  of  the  Bureau  of  Naviga¬ 
tion.  .Advertising  prohlems  were  dis- 
cus.sed  at  length,  the  Secretary  stating 
that  he  would  confer  with  Secretary 
Baker  to  ascertain  whether  or  not  it 
would  be  nossible  to  put  all  prohlems 
under  one  head.  Secretary  Daniels 
spoke  of  the  splendid  response  of  the 
newspapers  to  his  telegrams  a.sking  for 
recruits. 

Thomas  H.  Moore,  asswclate  director 
of  the  Biireau  of  .Advertising  of  the 
.A.  N.  P.  A.,  had  a  lengthy  discussion 
with  Secretary  Daniels  as  to  the  value 
of  free  ptiblicity.  He  explained  that 
while  the  newspapers  were  intensely 
patriotic,  the  news  value  of  an  atf- 
nouncement  of  that  character  ceased  in 
a  day.  He  .stated  that  if  the  Secretarv 
wished  to  raise  an  army  quickly,  paid 
advertising  .should  he  utilized.  He 
should  use  It,  Mr.  Moore  .said,  because 
it,  Mr.  Moore  .said,  becau.se  it  is  the  most 
efficient  thing  tq  con.sider. 


While  going  over  the  matter.  Secre¬ 
tary  Daniels  was  shown  an  extract  from 
a  letter  received  not  long  ago  by  the  Bu¬ 
reau,  from  a  publisher,  which  stated: 

A  publisher’s  viewpoint. 

“We  have  just  received  this  morning 
a  telegram  from  the  Secretary  of  the 
Navy  urging  us  to  give  prominence  to 
his  need  for  men  and  editorial  support. 

"This  is  all  very  well  as  a  starter,  and 
we  are  willing  to  do  it,  but  he  paid  cash 
for  the  telegram  and  asks  us  to  give 
the  only  thing  we  have  to  sell — space 
for  nothing. 

“In  England  they  bought  .space  and 
paid  the  newspapers  the  same  as  they 
did  everybody  else.  It  seems  as  though 
your  Bureau  should  get  this  viewpoint 
to  the  Honorable  Secretary  at  once." 

This  meeting  was  followed  by  a  con¬ 
ference  with  Secretary  of  the  Trea.sury 
McAdoo.  The  committee  explained  to 
him  how  advertising  could  be  utilized 
for  the  recruiting  of  an  army.  The 
matter  of  free  publicity  came  up  again, 
and  the  questions  were  replied  to  in  the 
same  manner  in  which  Secretary  of 
the  Navy  Daniels  had  been  answered. 

PRESIDENT  WIISON  INTERESTED. 

The  committee  then  called  on  Mr. 
Tumulty,  .secretary  to  Pre.sident  Wilson, 
who  .said  that  the  Pre.sident  had  been 
studying  the  advertising  campaign  con¬ 
ducted  in  Great  Britain.  The  Prc.sldent, 
he  said,  would  welcome  the  advice  of 
experienced  advertising  men  who  would 
be  able  to  save  the  Government  from 
ml.stakes  and  foolish  expendlture.s. 

There  was  a  conference  with  Mr.  Gif¬ 
ford.  of  the  National  Defence  Commis¬ 
sion  later  in  the  day,  at  which  the  offer 
of  Mr.  Hou.ston  was  accepted,  which  is 
to  be  made  in  a  letter  naming  the  mem¬ 
bers  of  the  committee  to  pass  on  all 
Government  advertising. 

Interviews  were  given  by  Secretary 
I^ane,  of  the  Department  of  the  Interior, 
and  Secretary  Redfield,  of  the  Depart¬ 
ment  of  Commerce. 

The  conference  of  the  advertising 
men  with  the  officials  of  the  Govern¬ 
ment  followed  a  meeting  held  at  the 
home  of  President  Hoilston,  at  Plan- 
dome,  L.  I.  There  were  present  at  the 
meeting,  besides  Mr.  Hou.ston,  O.  C. 
Ham.  John  Clyde  Oswald,  William 
Woodhead,  William  H.  John.s,  and  A. 
E.  Chamberlain,  O.  J.  Gude,  Thomas  H. 
Moore,  Collin  Armstr9ng,  William  H. 
Rankin,  A.  W.  Erickson,  George  W. 
Hopkins,  Harry  Tipper,  Robert  E.  Rine¬ 
hart,  and  O.  J.  Gude.  jr,  of  the  Flying 
Corps  of  the  Ttnited  States  army. 

ADVOCATES  PAID  ADVERTISING. 

“The  Bureau  of  Adverti.sing,”  .said 
Thomas  H.  Moore,  as.sociate  director  of 
the  Bureau  of  Adverti.sing,  “has  heard 
from  Mr.  Thomson,  who  has  accepted 
a  place  on  the  committee.  I  have  also 
heard  from  nearly  all  members  of  our 
committee  by  telegraphic  vote,  and  be¬ 
lieve  our  committee  will  be  unanimous 
in  endorsing  the  work  done  by  the 
Bureau  in  this  matter. 

“I  want  to  say  that,  from  the  begin¬ 
ning,  the  Bureau,  speaking  for  the 
newspapers,  has  opposed  all  plans  ten¬ 
dering  free  adverti.sing  space  to  the 
Government. 

“We  have  advocated  paid  advertising, 
not  from  our  own  selfish  point  of  view, 
hut  because  we  believe  it  will  pay  the 
Government. 

“While  many  publishers  are  intensely 
ratriotic,  we  have  opposed  ail  .suggested 
tenders  of  free  space,  because  we  be¬ 
lieve,  with  the  publishers  of  Canada  and 
England,  that  adverti.sing  is  a  ci^m- 
modity,  and  should  be  sold  as  such.” 


The  fellow  who  does  only  what  he  is 
told  will  never  be  told  to  do  big  things. 


DUBIOUS  COMPLIMENTS 
BY  WALDO  IN  BOSTON 


Retail  Board  of  Trade  of  Chamber  of 
Commerce  Greeted  with  Cold  Silence 
His  Slurring  of  Hebraic  Element  in 
New  York  Business  Circles — Cimbel 
Case  Discussed. 

(Special  to  The  Editor  and  Publisher.! 
Boston,  March  26. — Richard  H.  Waldo, 
of  the  New  York  Tribune,  paid  us  a  visit 
and  a  few  dubious  compliments  last 
week.  He  was  the  speaker  at  the  open¬ 
ing  dinner  of  the  Retail  Trade  Board  of 
the  Boston  Chamber  of  Commerce,  held 
at  the  City  Club,  Thursday,  the  22d. 

Mr.  Waldo’s  theme  was  the  relation 
of  the  newspapers  to  business  men,  and 
he  laid  down  the  law  about  honest  ad¬ 
verti.sing,  using  the  Tribune  as  the 
model  for  all  papers  to  follow. 

His  opening  was  facetious  and  pleas¬ 
ant,  and  it  looked  as  though  he  would 
trot  without  a  break  when  he  slipped 
one  over  that  put  a  damper  on  things. 
In  commenting  on  the  New  York  situa¬ 
tion,  he  said:  “New  York  business  men 
will  never  cooperate  with  each  other 
the  way  they  should  because  there  is  a 
large  Hebraic  element  in  the  community, 
and  they  are  afraid  to  trust  each  other.” 

As  there  were  several  prominent  bus¬ 
iness  men  of  Boston  of  the  Jewish  faith 
attending  the  dinner,  this  remark  was 
greeted  in  cold  silence. 

He  gave  the  Boston  papers  a  few 
well  cho.sen  knocks  for  carrying  so 
many  patent-medicine  but  said 

that,  on  the  whole,  the  situation  here 
was  much  better  than  In  Pittsburgh. 

TALKED  ABOUT  GIMBEI,  SUIT. 

In  showing  how  a  newspaper  could 
clean  up  a  city  if  it  wished,  he  cited 
the  case  of  the  Gimbel  Brothers’  copy 
being  thrown  out  of  the  Tribune  in 
New  York  and  gave  the  history  of  that 
matter  from  the  Tribune’s  standpoint. 
He  stated  that  the  Gimbel  people  had 
no  intention  of  going  to  court  in  their 
libel  suit  again.st  the  Tribune,  and  that 
the  Tribune  people  would  use  every  ef¬ 
fort  to  compel  a  trial  of  the  case. 

At  the  close  of  his  remarks  the  chair¬ 
man  Invited  questions  from  the  diners. 

One  que.stion  put  to  Mr.  Waldo  was: 
“whether  there  was  any  foundation  in 
fact  to  .substantiate  Gimbel  Brothers’ 
claim  that  the  Tribune  abrogated  the 
Gimbel  contract  because  it  was  costing 
the  Tribune  more  than  it  was  worth  to 
handle  it?” 

He  answered  that  such  a  claim  on 
Gimbel’s  part  was  false.  He  said: 
“while  the  Tribune  lost  money  on  the 
account,  they  also  lost  money  on  other 
accounts.  As  a  matter  of  fact,  the 
Gimbel  contract  had  already  expired 
three  days  when  the  copy  was  thrown 
out  by  the  Tribune.” 

Explaining  the  Gimbel  rate  of  5  cents 
or  less  per  line,  Mr.  Waldo  said  there 
were  several  matters  of  circulation  and 
special  assistance  from  Gimbel  Broth¬ 
ers  that  entered  into  It.  This  was  a 
general  and  not  a  specific  explanation. 

Asked  by  the  writer  if  Gimbel  was 
the  only  big  store  in  New  York  city 
restrained  from  using  the  Tribune,  he 
said  that  Gimbel  was  the  only  “big” 
one. 

Mr.  Waldo  added  that  Macy  didn’t 
advertise  in  the  Tribune,  but  it  was 
not  because  of  unwillingness  to  accept 
the  account.  “Macy  thinks  our  rates 
are  too  high,”  was  the  way  he  put  it, 
and  he  got  a  good  laugh  on  the  fearless 
honesty  of  his  remark. 

The  general  impres.«don  was  that  Mr. 
Waldo  hit  straight  from  the  shoulder, 
and  hit  to  make  the  hit  count.  If  he 
shows  up  again  he  will  have  a  bigger 
crowd  to  hear  him. 
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LINOTYPE 
LUDLOW 

All-Slug  System 


A  Statement  from  the  Milwaukee  Journal 


March  19.  1917 

Mergenthaler  Linotype  Company, 

1 1 00  So.  Wabash  Avenue, 

Chicago,  Illinois. 

Gentlemen: 

Our  ad  alley  is  equipped  with  four  Model  Eight  Linotype  ma¬ 
chines,  a  battery  of  two  Ludlow  Typographs  and  a  Lead  and  Rule 
Caster. 

All  composition  up  to  and  including  14-point  is  set  on  Linotype 
machines  including  some  16-point  in  the  lighter  faces.  Sizes  other 
than  those  noted  up  to  and  including  42-point  are  set  by  the  Ludlow 
process. 

The  addition  of  the  two  Ludlow  Typographs  to  our  typesetting 
equipment  automatically  established  the  so-called  “Non-Distribution 
System,”  for  all  of  our  ads  are  dumped  at  the  close  of  the  day. 

The  Ludlow  installation  has  increased  the  efficiency  of  our  ad 
room,  economized  floor  space  and  saved  the  purchase  of  several  thou¬ 
sand  dollars’  worth  of  new  type. 

The  system  deserves  the  consideration  of  anyone  interested  in  the 
non-distribution  plan. 

Yours  very  truly, 

P.  C  Treviranus. 

Publisher 


Ad  Composition 


Let  us  prove  to  you  the  savings 
the  Linotype  All-Slug  system  of 
composition  will  effect  in  your 
composing  room.  Write  our  near¬ 
est  agency  to-day  for  the  facts. 


MERGENTHALER 
Linotype  Company 


CHICAGO: 

SAN  FRANCISCO 
NEW  ORLEANS; 
TORONTO: 


1100  South  Wabash  Avenue 
647  Sacramento  Street 
549  Baronne  Street 
Canadian  Linotype,  Limited 
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NEWS  PRINT  SITUATION 
SHOWS  HOPEFUL  SIGNS 


Federal  Trade  Conunission’s  Efforts  Have 
Resulted  in  Some  Relief,  Especially  to 
Users  of  Sheet  Paper — Important  Con* 
ference  Will  Be  Held  in  New  York 
Soon. 

Washington,  March  28. — While  the 
Federal  Trade  Commission’s  strenuous 
*  fforts  to  bring  relief  to  publishers  suf¬ 
fering  from  shortage  of  news  print 
pai)or  have  not  been  as  sweeping  or 
widespread  as  some  possibly  had  hoped, 
yet  the  efforts  of  the  Trade  Commission 
have  brought  results,  more  particularly 
up  to  the  present  time  to  the  users  of 
sheet  paper  rather  than  to  the  users 
of  roll. 

”'he  desired  relief,  while  it  has  been 
lirought  to  .some  publishers,  has  not 
been  given  to  others  owing  to  numerous 
ohstncles  that  have  befallen  the  plans 
of  the  Commission.  The  Commission 
has  depended  more  upon  the  5  per  cent, 
surplus  tonnage  for  immediate  relief 
than  upon  any  other  source.  Up  to  the 
present  time  publishers  who  were  ex¬ 
pected  to  release  the  6  per  cent,  ton- 
niige  to  be  placed  with  those  more  ur¬ 
gently  in  need  have  not  been  able  to  see 
their  way  clear  to  make  this  release, 
and  until  the  larger  publishers  can  see 
that  their  own  supply  is  secure  this  6 
per  cent,  surplus  will  not  be  available. 

The  Commission  has  been  able  to 
place  three  cars  of  roll  paper  to  pub¬ 
lishers  in  Pennsylvania,  while  not  at 
the  Commission’s  stated  price,  at  a  fig¬ 
ure  just  slightly  higher  than  the  2.50 
rate.  Of  tlie  sheet  paper  sixteen 
cars  have  lieen  placed  by  the  Com¬ 
mission  to  publishers  in  urgent 
need  within  the  last  two  week.  One 


car  went  to  Missouri,  five  to  Illinois, 
two  to  Ohio,  one  to  Maryland,  four  to 
Pcnn.sylvania,  one  to  Ma.ssachusett.s, 
one  to  Virginia,  one  to  Georgia.  This 
sheet  paper  was  furnished  at  the  3.25 
rate  by  the  Berlin  Mills  Company,  Ber¬ 
lin,  New  Hampshire,  and  the  Commis¬ 
sion  hopes  for  still  further  relief  to  the 
users  of  sheet  paper  right  along. 

CONFERENCE  IN  NEW  YORK. 

The  committee  representing  all  in¬ 
terests  that  are  involved  in  the  paper 
.situation  will  probably  meet  in  New 
York  in  the  near  future.  The  commit¬ 
tee  will  be  composed  of  one  representa¬ 
tive  from  the  Commission,  one  from 
the  manufacturers,  one  from  the  larger 
publishers,  probably  Mr.  McIntyre;  one 
from  the  jobbers,  Mr.  Ridgeway;  and 
one  from  the  smaller  publishers,  J. 
Raymond  Hoover.  This  committee  will 
not  meet,  of  course,  until  the  represen¬ 
tative  from  the  Federal  Trade  Commis¬ 
sion  is  decided  upon.  Most  likely  this 
decision  will  be  made  in  the  immediate 
future,  as  the  surplus  tonnage  con¬ 
sisting  of  the  5  per  cent,  released  by 
the  big  publishers  is  looked  upon  for 
the  first  relief  in  the  paper  situation. 

It  can  be  stated  authoritatively  that 
the  Commission  will  only  supply  those 
in  the  most  urgent  need.  Those  under 
contract  with  manufacturers  for  a 
definite  supply  will  not  be  expected  to 
participate  in  this  5  per  cent,  surplus 
release.  The  seven  original  manufac¬ 
turers  who  signed  the  agreement  of  the 
Commission  to  furnish  at  the  2.50  rate 
have  not  been  joined  by  any  other 
manufacturers  though  most  probably 
they  will  be  later  on  as  the  Commission 
is  in  daily  correspondence  with  others 
who,  it  may  be  said,  are  favorably  in¬ 
clined  to  the  Commission’s  plan,  but 
at  this  time  the  Commission  cannot 


di.sclose  who  these  additional  manu¬ 
facturers  may  be. 

FINAL  REPORT  IN  APRIL. 

The  .seven  original  manufacturers 
arc:  International,  P.  T.  Dodge;  Obitibi 
Power  &  Paper  Co.,  Alexander  Smith; 
Spanish  River  Pulp  &  Paper  Mills,  Geo. 
H.  Mead;  I.iaurcntide  Co.,  George  Ca- 
houn,  jr. ;  Belgo-Canadian,  W.  H.  Bier- 
man;  Northwest,  C.  I.  McNair;  Tag¬ 
garts  Paper  Co.,  G.  C.  Sherman. 

The  final  report  of  the  Commission  on 
the  paper  situation  will  in  all  likelihood 
be  delivered  to  Congress  surely  during 
the  month  of  April,  if  not  within  the 
next  two  weeks.  Also  a  statement  of 
the  Commission  is  forthcoming  as  to 
the  rebating  of  the  price  paid  for  paper 
during  the  month  of  March.  Those  pub¬ 
lishers  who  are  desirous  of  help  from 
the  Federal  Trade  Commission  should 
make  application  to  the  chairman  of 
the  Federal  Trade  Commission  and 
.state  clearly  what  is  their  situation  as 
to  paper,  giving  information  as  to  size 
requirements  and  the  name  of  the 
broker  or  mill  through  whom  they  have 
been  dealing.  While  the  Commission¬ 
ers  cannot  do  the  impossible,  they  want 
to  assure  publishers  that  they  will  do 
everything  in  their  power  to  give  as¬ 
sistance,  but  that  too  much  cannot  be 
expected  until  some  of  their  schemes 
for  securing  paper  meet  with  fewer  ob¬ 
stacles  and  are  more  nearly  perfected. 


CIRCUS  ADVERTISING  GROWS 


More  Money  to  Be  Spent  This  Year  for 
Paid  Space  in  Newspapers. 

The  circus  has  started  its  annual 
migration,  and  as  a  result,  not  only 
will  the  small  boy  be  pleased,  but  the 
newspaper  publisher  will  be  equally 
glad.  For  In  a  thIrty-three-week  trip 
around  the  country,  the  circus  will 


leave  in  the  coffers  of  various  news¬ 
paper  owners  at  least  $150,000,  and  per- 
liaps  1200,000.  The  average  appropria¬ 
tion  made  by  the  owners  of  Barnum 
and  Bailey’s  Circus  for  the  past  five 
years  has  been  $150,000,  but  it  is  be¬ 
lieved  that  this  amount  will  be  ex¬ 
ceeded  by  at  least  $50,000  this  year. 

The  circus  has  officially  opened  in 
New  York  for  a  three  weeks’  run.  After 
a  week  in  Brooklyn,  it  .starts  over  the 
country.  This  years  it  is  expected  that 
it  will  make  stops  at  Indianapolis,  Cin¬ 
cinnati,  Columbus,  Charleston,  W.  Va., 
Wheeling,  W.  Va.,  Detroit,  Toledo, 
Cleveland,  Pittsburgh,  McKeesport,  Al¬ 
toona,  Harrisburg,  Easton,  Allentown, 
WSlkes-Barre  and  Scranton,  Pa.,  Battle 
Creek,  Jackson,  Grand  Rapids  and 
Kalamazoo,  Mich.,  Fort  Dodge,  Sioux 
City,  la.,  Fargo,  N.  D.,  Duluth,  Minne¬ 
apolis  and  St.  Paul,  Minn.,  Milwaukee, 
Des  Moines,  Lincoln,  Omaha,  Quincy, 
Peoria,  Springfield,  and  Cairo,  Ill., 
Nashville,  Louisville,  Lexington,  Knox¬ 
ville,  Tenn.,  Atlanta  and  Macon,  Ga., 
Birmingham,  Ala.,  Chattanooga,  Tenn., 
and  a  ho.st  of  smaller  towns  in  between. 
When  the  circus  strikes  a  town,  not 
only  do  they  advertise  in  the  newspa¬ 
pers  of  that  town,  but  in  those  two 
miles  around. 

The  contracting  press  agent  for  the 
show,  who  goes  three  weeks  In  advance 
and  arranges  for  the  newspaper  space, 
is  Will  L.  Wilkins.  One  week  In  ad¬ 
vance  go  the  “Distributers  of  News”  for 
the  show,  Dexter  Fellowes,  J.  Riall,  and 
Harry  Staton,  who  have  taken  the  place 
of  the  old  and  well-known  press  agent. 
They  will  see  to  it  that  the  newspa¬ 
pers  are  furnished  with  plenty  of  news 
of  the  circus. 


Everywhere  we  see  the  sign  “Men 
Wanted” — an  indication  of  indu.strial 
conditions  in  this  country  to-day. 


THE 

PHILADELPHIA  BULLETIN 

has  the  largest  2c  circulation 

in  America 

Net  Paid  Average  for  February 

349,479  ft: 

The  Bulletin  circulation  figures  are  net;  all  damaged,  free  and  left 
over  copies  have  been  omitted. 

WILLIAM  L.  McLEAN,  Publisher 


**In  Philadelphia  nearly  everybody  reads  the  Bulletin** 
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MONEY  TALKS! 

Cleveland  is  unusually  responsive  to  finan¬ 
cial  advertising — business  is  booming;  wages 
are  high  and  everyone’s  busy! 

During  the  Last  Four  Months 

October  16-February  17,  inclusive 

The  Plain  Dealer 

Printed  371,420  Lines  of 

Financial  Advertising,  a  gain  of  235,046 
lines  over  the  same  period  a  year  ago. 

This  is  6,062  lines  more  financial  advertising  than 
appeared  during  the  time  named  in  any  two  other 
Cleveland  papers^  combined. 

To  all  general  advertisers  who  wish  to  keep  “in  the 
money”  the  moral  is  plain. 

The  Plain  Dealer 

FIRST  NEWSPAPER  OF  CLEVELAND,  SIXTH  CITY 


Western  Advertising  Representative: 
JOHN  GLASS 

CHICAGO,  Peoples  Gas  Building 


Eastern  Advertising  Representative: 
JOHN  B.  WOODWARD 
Times  Building,  NEW  YORK 


THE  QUAUTY  STORY  OF  A  GREAT 
MUSICAL  INSTRUMENT  HOUSE 
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EDITORIAL 


LNCXE  SAM  AS  AN  ADVERTISER 

ME  (Jovernment  should  be  the  largest  user  of 
newspaper  advertising  space  during  the  months 
to  come.  The  national  need  should  control  the 
national  policy. 

’I'here  are  a  few  misguided  people  who  thing  that 
the  newsparx-rs  should  contribute  advertising  space 
in  unlimited  quantities  to  the  Government.  These 
siuiie  people  would  not  argue  that  flour  should  be 
so  <ontribute<l — or  that  any  other  commodity  need¬ 
ed  by  the  Government  in  connection  with  military 
o|«  rations  sho\ild  be  offered  as  a  patriotic  gift. 

In  their  editorial  and  new.s  columns  the  patriotic 

editors  of  .\merican  newspafiers  will  allot  great  .space 
to  matter  lalculated  to  stimulate  recruiting.  But 
iliis  will  not  lie  enough.  Great  Britain  and  Canada 
h;,ve  demonstrated  that  great  advertising  campaigns 
have  lK*en  nece.s.sii ry  in  order  to  raise  voluntary  ar¬ 
mies  and  to  s«dl  war  loans  to  the  p ‘ople.  THEY 

II  WE  he.mo.nstii.vte:)  i’H.vt  si’ck  .\dvej{- 
TISI.N-G  CA.MI’.VIG.NS  KEDrCE  TO  THE  EOWEBT 
l-O.C.'^IBEE  I’OINT  THE  COST  OP  SECIJUING  UE- 
citCITS  .\N1>  THE  ('OST  OK  SEELING  W.\K 
i;(iNI>S. 

\dvertising  .space  in  a  newspaper  has  a  definite 
produ.  ing  i-ost,  so  must  have  a  dednite  selling  mice. 
Gifts  of  .su.  h  space  to  the  Government,  or  cut  rate.s 
liy  piililisticrs  patriotically  inclined,  ers  ju.st  as  per- 
n'iissil.le  as  gifts  of  yachts,  of  gun.s,  or  of  .supplies. 
C.nt  the  Government  must  not  be  mi.sled  into  ex¬ 
pecting  that  the  needs  of  the  two  braiiclics  of  the 
military  -service  for  ad.-ertising  may  Ix'  met  through 
such  contributions.  This  would  be  quite  as  great 
a  folly  a-  to  depend  upon  contributions  of  bxid  lor 
tie  ariuerl  forces  of  the  nation. 

The  tentative  jdans  foi"  a  great  c.s.m,<aign  of  ad¬ 
vertising  to  stimulate  recruiting  should  he  promptly 
pushed  to  completion,  and  the  work  gotten  under 
wa\.  Cmle  Sam  should  have  the  lowe.st  card  rate 

_ a  rate  as  low  as  could  be  quoted  to  any  other 

large  buyer  of  s|Kice.  One  .successful  campaign,  on 
right  lines,  will  convinci'  him  th.at  "advertising 
pay.s." 

THE  MYSTERY  OF  AMBROSE  BIERCE 

G<);{KES1^E^■1)E^■T  of  the  New  York  Times, 
inqiiiiing  whether  it  is  certain  that  Ambrose 
C.iiTce  is  <lead.  is  informed  that;  "Nothing  defl- 
n  .<  is  known.  He  has  not  b<>en  heard  from  since 
he  went  to  .Mexico."  .Vnibrost;  Bierce  has  long  held 
Irgh  rank  among  the  really  great  writers  of  Amer- 
iia.  His  short  stories  are  cla.s.sics,  yet  have  had, 
thus  far.  no  wide  vogue.  Kor  many  years  he  wrote 
;i  I'olumn  for  th<‘  Hearst  papers,  ".V  Tran.sient  Kec- 
ciil  of  Indiviilual  Opinion,"  whi<h  ranked  with 
I'bigene  h'li'ld’.x  "Sharps  and  Klat.s”  for  delightful 
oi  iginulity,  although  permeated  with  a  bitter  cyni- 
ciMii  never  found  in  the  writings  of  h'ield.  It  has 
b  en  stated  that  hanlly  another  publisher  would 
h.i\e  had  the  ((Ullage  to  employ  a  writer  on  the 
terms  under  which  Bierce  worked  for  Mr.  Hear.st. 
His  copy  could  not  lx*  altertsl  or  edited.  He  was  to 
h.  is  rmitted  to  wholly  d  s regard  the  {lolicies  of  the 
paper- to  even_ combat  the  ideas  and  ideals  of  Mr. 
He.ir.st  himself  whenever  his  own  ideas  conflicted 
v\ith  tho.se  of  his  employer. 

I'reviocs  to  the  a.s.sassination  of  Bivsident  Mc- 
b'iiilev.  dcr  ii'edly  the  most  cutting  critacisms  of  the 
Ihesidi  nt  which  had  apixared  in  the  Hear.st  news- 
i;:;m  is  were  tho.-e  written  by  Mr.  Bierce,  in  his  own 
.  i.'umii  under  his  ow  n  name,  and  for  which  he  made 
It  plain  t!iat  he  was  per.sonally  r<‘.s|MmsiWe.  In  the 
c.'.mpaign  of  abuse  undertaken  against  Mr.  Hearst 
b\  .'(ime  (  f  his  contemporary  publishers  after  tho^ 
(hath  of  the  I'resident,  one  of  Mr.  Bierce’s  couplets, 
.so  written  that  it  was  su-sceptible  of  a  sinister  in¬ 
terpretation.  was  resurrected  and  blazoned  forth  as 
(  valence  that  the  .Journal  had.  editorially,  fostered 
li<  stiiity  to  the  President,  and  should,  therefore,  be 
Ik  Id  to  accountability  for  the  crime  of  the  crazed 
anarchi.st  who  shot  him — a  man,  by  the  way,  who 
c(  iild  not  read  English,  and  who  had  never  seen  nor 
heard  of  the  Hearst  newsiiapers. 

.Mr.  Hearst.  in  his  answer  to  his  critics — a  memor¬ 
able  epi.siKie  in  the  history  of  New  York  journali.sm 
--did  not  take  the  trouble  to  explain  that  the  offend¬ 
ing  verse,  turned  to  wholly  unfair  interpretation 


“No  man  can  produce  great 
things  who  is  not  thoroughly 
sincere  in  dealing  with  himself.** 

— Lowell. 


ARE  YOU  COMING  TO  NEW  YORK? 
ITHIN  a  few  w'eeks  a  great  regiment  of 
newspaper  makers  will  Invade  New  York. 
The  annual  conventions  of  the  Associated 
Press  and  of  the  American  Newspaper  Publishers 
As.sociation,  to  be  held  during  the  week  of  April 
23,  will  bring  to  the  big  city  more  than  a  thou- 
.sand  newspaper  men  from  all  parts  of  the  coun¬ 
try. 

The  New  York  hotels  are  unusually  crowded. 
In  many  of  them  reservations  must  be  made  far 
in  advance.  In  about  all  of  them  the  trade  con¬ 
tracts  with  publishers  have  been  eliminated.  The 
problem  of  finding  suitable  hotel  accommodations 
will  be  a  more  serious  one  than  for  many  years. 

In  view  of  these  conditions.  The  Editor  and 
Publisher,  in  the  desire  to  serve  its  friends,  will 
be  glad  to  reserve  hotel  accommodations,  so  far 
as  may  be  possible,  for  any  of  its  readers  who 
plan  to  attend  either  or  both  of  the  big  conven¬ 
tions.  In  instructing  us  to  act  for  you  in  this 
matter,  will  you  be  good  enough  to  specify  as 
nearly  as  possible  the  time  of  arrival  and  length 
of  stay;  preferences  as  to  hotels,  naming  these 
in  the  order  of  your  preferences,  and  such  other 
particulars  as  may  enable  us  to  serve  you? 
Prompt  action  is  urged.  There  will,  of  course, 
Ik-  no  charge  attached  to  this  service. 


1  nd  cited  as  the  (-ditorial  opinion  of  Mr.  Hearst  him¬ 
self,  was  th(‘  work  of  a  writer  whose  genius  wax  so 
undoubted  that  he  had  been  given  full  liberty  to 
expre.ss  him.self  untrammelled  in  the  columns  of  the 
Journal. 

In  .sjiite  of  his  cynic-ism,  and  of  his  passion  for 
ubhampered  expre.ssion  of  his  views,  Ambrose  Bierce 
will  occupy  a  high  place  among  the  writers  of  his 
time.  And  all  newspajier  men  who  have  known  him 
and  have  recognized  the  essential  kindliness  of  the 
man,  in  spite  of  his  masque  of  brusqueness,  will 
continue  to  hoiie  that  the  reports  of  his  death  In  a 
'Mexican  desert  may  prove  to  be  untrue. 


CH.VKLES  \V.  ME.\ftS,  advertising  manager  of 
..he  \N  inton  Motor  Company,  says  that  men  who 
buy  advertising  space  have  far  greater  faith  in  its 
value  than  have  the  men  who  sell  it.  The  comment 
ha.s  often  iieen  made  that  publishers  of  newspapers 
have  little  faith  in  the  value  of  advertising — so  little 
that  they  u.se  it  but  sparingly  for  promoting  the 
sale  ol  their  own  space.  The  charge,  of  course,  does 
not  hold  against  the  considerable  number  of  pro- 
gre.s.sive  publishers  who  use  space  in  their  trade 
newsiiapers  as  generously  as  they  advise  merchants 
to  u.se  space  in  their  own  newspapers — and  who  find 
that  the  policy  pays  the  publisher  ju.st  as  well  as 
it  pays  the  merchant. 


Thebe  is  a  growing  tendency  to  use  daily  news- 
paper.s  as  text-books  for  the  study  of  current 
history  in  the  schools  of  the  country.  In  a  period 
when  history  is  being  made  day  by  day,  when  the 
maps  of  the  world  are  undergoing  almost  hourly 
revision,  when  great  nations  are  swinging  toward 
democracy,  when  economic  as  well  as  political  revo¬ 
lutions  are  shaking  the  citadels  of  the  old  order, 
the  daily  newspaper  is  the  only  available  text-book. 
The  editor  is  at  once  the  annalist  and  the  analyst 
of  the  day’s  events. 


'T'HE  editor  of  the  Ohio  State  Journal  says:  “We 
have  been  in  the  newspaper  business  for  fifty 
years,  and  we  never  knew  of  an  editor  getting  a 
dollar  for  the  expression  of  an  opinion.  Newspaper 
•standards  are  the  highest  of  any  business.”  The 
man  who  assures  you  that  editorial  opinion  can  be 
bought  is  the  type  of  man  who  probably  would  sell 
it  if  he  were  in  a  position  to  do  so. 


PAPER  FOR  SMALL  PUBLISHERS 

HAT  many  small  publishers  are  having  a  hard 
time  of  it  to  secure  news  print  at  the  prices 
fixed  by  the  Federal  Trade  Commission  is  evi¬ 
denced  by  the  letters  which  come  to  The  Editor 
AND  Publisher.  As  a  matter  of  fact,  the  plan  of 
distribution  devised  by  the  Commlisslon  is  not  yet 
in  working  order.  The  supply,  at  the  prices  fixed 
for  publishers  of  small  dailies  and  wocklie.s,  must 
come  from  the  tonnage  released  for  that  purpose  by 
the  publishers  of  the  large  dailies.  As  a  majority 
of  these  publishers  do  not  have,  under  their  existing 
contract  arrangements,  sufficient  paper  for  their 
own  needs,  there  has  been  a  good  deal  of  reluctance 
on  their  part  to  relinquish  any  of  it  for  the  benefit 
of  others  even  less  able  to  weather 'the  storm. 

That  the  plan  of  the  Commission  will  eventually 
succeed  seems  to  be  the  general  belie*’,  'that 
enough  tonnage  will  be  released  with  wliich  to  sup¬ 
ply  the  actual  needs  of  the  small  publishers  seems 
assured.  The  members  of  the  Commission  and  the 
larger  publishers  have  been  in  almost  continuous 
conference,  and  the  new  committee  on  distribution, 
which  will  operate  in  New  York,  is  getting  ready  for 
business.  The  situation  should  improve  rapidly  from 
this  time  on.  Meantime,  publishers  of  small  news¬ 
papers  who  expect  to  share  in  this  distribution 
should  see  to  it  that  they  have  complied  fully  with 
the  requirements  of  the  Commission. 


AGENCY  RESPONSIBILITY 

As  related  in  the  news  columns  of  The  Editor 
AND  Publisher  recently,  City  Court  Justice  Ran¬ 
som,  of  New  York,  has  decided  that  the  disclosed 
prAnctpals,  and  not  the  advertising  agents  acting  for 
them,  are  responsible  for  the  payment  of  advertis¬ 
ing  bills. 

The  decision,  however,  an  action  brought  by 
the  publisher  of  a  New  York  weekly  paper  against 
the  advertising  firm  of  Albert  Frank  &  Co.,  to  en¬ 
force  payment  for  advertising  under  an  agency 
contract  in  which  the  cancellation  clause  had  been 
eliminated,  sustained  the  contention  of  the  defend¬ 
ant  company  that  the  publisher  must  look  to  their 
principal,  the  Mason-iSeaman  Transportation  Co., 
for  the  amount  claimed  to  be  due. 

The  decision  will  be  appealed  to  a  higher  court. 
If  affirmed  there,  a  revolutionary  precedent  will 
have  been  established.  To  absolve  placing  agenedes 
from  responsibility  to  publishers  for  payment  for 
advertising  oontr^ted  by  them  would  be  to  alter 
the  whole  process  of  business  in  this  field.  It 
would  place  all  agents  upon  a  common  footing. 

(  Heretofore  advertising  agents  have  been  compelled 
to  establish  unquestionable  financial  responsibili¬ 
ty  before  receiving  recognition  from  publishers. 
This  new  legal  principle  would  render  this  unneces¬ 
sary.  Publishers  would  have  to  amend  all  contracts 
so  that  the  accountability  of  the  advertiser  for  the 
payment  of  the  bill  would  be  clearly  established. 

It  has  often  happened  that  advertising  agents 
have  sustained  serious  losses  through  placing  busi¬ 
ness  for  concerns  which  have  failed,  and  through 
the  fixed  policy  of  agents  of  standing  to  protect  the 
new.spapers  from  loss.  The  ruling  of  Judge  Ran¬ 
som,  if  upheld,  will  serve  to  revolutionize  relations 
between  agents  and  publishers. 


Me.  MEIGS,  the  new  assistant  publisher  of 
•  the  Chicago  American,  was  a  famous  football 
star,  and  played  first  base  on  the  University  of  Chi¬ 
cago  baseball  team.  In  the  larger  game  of  life  he 
has  found  a  place  which  will  call  for  all  of  the 
alertness  in  fielding,  the  quick  thinking,  instant 
action,  and  the  hard  hitting  which  served  him  so 
well  at  first  base  in  the  old  days. 


Dr.  TALCOTT  williams  says:  “From  the  year 
one  all  cities  have  had  some  form  of  publicity. 
To-day  they  have  the  newspapers.  The  newspaper 
is  the  common  consciousness  of  city.  State,  and  na¬ 
tion.”  Will  advancing  civilization  evolve  soimethlng 
better  than  the  newspaper — or  simply  a  better  news¬ 
paper? 


be  able  to  combine  clarity  with  brevity  is  the 
mark  of  the  real  “star  reporter.”  The  news 
writer  Who  uses  useless  phrases  con.sumes  useful — 
and  marketable — space. 
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PERSONALS 


*‘lf  there  be  no  nobility  of  descent,  all  the  more  indispensa¬ 
ble  isM  that  there  should  be  nobility  of  ascent  s,  character 
in  them  that  will  rule  so  fine  and  high  and  pure,  that  asjmen 
come  within  the  circle  of  its  influence,  they  involuntarily  pay 
homage  to  that  which  is  the  one  pre-eminent  distinction,  the 
royalty  of  virtue.”-  Bishop  Henry  C.  Potter. 


NTEW  YORK— Donald  H.  aarke,  of 
il  the  World’s  reportorial  staff,  has 
joined  the  American’s  staff  as  a  rewrite 
man. 

Vincent  Kelly,  of  the  Evening 
World,  is  confined  to  his  home  in  Pali¬ 
sade,  N.  J.,  by  a  severe  attack  of  grip. 
Mr.  Kelly  devotes  his  “off”  hours  to  his 
duties  as  secretary  of  the  “Fighting 
Mayors"  of  eastern  Bergen  County,  and 
contracted  a  heavy  cold  while  on  a  trip 
to  Tenafly. 

Frank  C.  Drake,  art  manager  of  the 
World,  who  has  been  confined  to  his 
home  three  months  because  of  a  broken 
hip,  returned  to  his  duties  on  Monday. 

Alden  March,  Sunday  editor  of  the 
New  York  Times,  goes  to  the  Philadel¬ 
phia  Pre.ss  on  April  7.  Mr.  March,  who 
has  been  with  the  Times  for  seven  years, 
was  connected  with  the  Pre.ss  /or  nine¬ 
teen  years  before  coming  to  New  York. 

Oswald  Garrison  Villard,  of  the  New 
York  Evening  Post,  is  scheduled  to  de¬ 
liver  an  address  on  peace  to-morrow 
afternoon  (April  1)  in  the  Majestic 
Theatre,  Buffalo,  under  the  auspices  of 
an  organization  known  as  the  Amal¬ 
gamated  Peace  Society. 

Manton  Marble,  at  one  time  editor  of 
the  New  York  World,  is  still  alive  and 
well,  living  in  London.  He  is  now 
eighty-three  years  of  age.  When  the 
late  Dr.  St.  Clair  McKelway  was  a 
young  man  on  the  World,  Mr.  Marble 
was  his  chief. 

Grantland  Rice,  the  sports  .specialist 
of  the  New  York  Tribune,  paid  a  flying 
visit  to  Americus,  Ga.,  this  week  to 
vi.sit  relatives. 

F.  M.  Ball,  the  circulation  counsellor 
and  efficiency  expert,  takes  up  special 
work  on  the  Los  Angeles  Express- 
Tribune  April  1.  Mr.  Ball  has  been 
connected  with  the  Minneapolis  Trib¬ 
une,  the  Capper  Publications,  Des 
Moines  Register  and  Leader,  Crowell 
Publishing  Company,  and  New  York 
Tribune.  Recently  he  was  called  into 
consultation  by  the  Argus  Syndicate 
of  Newspapers  and  Magazines  of  South 
Africa. 


OTHER  CITIES.— Grafton  Nutter, 
former  editor  of  the  Republic  City 
News,  is  temporarily  acting  as  manag¬ 
ing  editor  of  the  Scandia  (Kan.)  Jour¬ 
nal,  which  newspaper  was  lately  pur¬ 
chased  from  William  H.  Hill,  by  J.  W. 
Plotner  and  Parlee  Plotner. 

Rev.  M.  J.  Hibbs,  of  Smith  Centre, 
has  accepted  the  position  of  editor  of 
the  Cedar  (Kan.)  Enterprise.  H.  G. 
Vines,  the  present  editor,  will  move  his 
plant  to  another  location.  Rev.  Hibbs 
will  Install  an  entire  new  outfit. 

D.  H.  (Ted)  Lawson,  newspaper  man, 
formerly  of  Hutchin.son,  Kan.,  who 
for  a  number  of  years  has  been  con¬ 
nected  with  the  advertising  department 
of  the  Kansas  City  Star,  has  accepted 
a  position  with  the  Curtis  Publi.shlng 
Co.,  Philadelphia,  Pa. 

Matthew  G.  Peirce,  of  the  Chicago 
Daily  News,  has  accepted  the  position  of 
adverti.sing  manager  of  the  Harris  Trust 
&  Savings  Bank. 

John  F.  Carroll,  publisher  of  the 
Portland  (Ore.)  Evening  Telegram,  is 
recovering  from  a  serious  operation  per¬ 
formed  recently. 

Following  the  recent  resignation  of 
John  L.  Travis,  news  editor  of  the  Port¬ 
land  (Ore.)  Journal,  to  become  manag¬ 
ing  editor  of  the  Seattle  Times,  Jen¬ 
nings  Sutor,  city  editor,  has  been  named 
news  editor  of  the  Journal.  Charles  T. 
Hoge,  railroad  “reporter,  is  the  new 


city  editor.  He  has  been  with  the  Jour¬ 
nal  for  the  past  four  years,  going  to 
Portland  from  the  United  Press  in  New 
York  after  service  with  Omaha,  Lincoln, 
Council  Bluffs,  and  Indianapolis  papers. 

F.  W.  McKechnie  has  been  named  bu¬ 
reau  manager  of  the  United  Press  at 
Portland,  Ore.,  succeeding  Hugh  L. 
Baillie,  transferred  to  the  Chicago  office 
of  the  United  Press.  McKechnie  has 
been  night  editor  of  the  Oregon  City 
(Ore.)  Enterprise. 

Henry  Moe,  until  recently  a  reporter 
on  the  St.  Paul  Dispatch,  has  been  ap-, 
pointed  private  secretary  to  Congre.ss- 
man  Ernest  Lundeen,  of  Minneapolis, 
and  has  gone  to  Washington  to  take 
up  his  new  work. 

Dan  Hart,  a  billiard  expert,  has  ac¬ 
cepted  the  position  of  sporting  editor  of 
the  Vallejo  (Cal.)  Times,  recently  filled 
by  Edward  Longan,  who  is  now  editor 
of  i  that  newspaper. 

John  C.  Blackall,  assistant  city  editor 
of  the  Hartford  (Conn.)  Times,  has  been 
appointed  private  secretary  to  Congress¬ 
man  Augustine  Lonergan,  of  the  First 
Connecticut  Congressional  District. 

A.  J.  Smith,  business  manager  of  the 
Newtown  (Conn.)  Bee,  has  been  criti¬ 
cally  ill  with  threatened  lockjaw,  re¬ 
sulting  from  compulsory  vaccination 
during  a  smallpox  scare.  Charles  Smith, 
of  the  Bee  staff,  has  also  been  in  a  se¬ 
rious  condition  from  the  .same  cause. 

Johnstone  Vance,  .managing  editor, 
and  Harold  R.  Jones,  reporter,  of  the 
New  Britain  (Conn.)  Evening  Herald, 
have  been  prominent  in  the  organizing 
and  recruiting  of  two  companies  of  city 
guards  at  New  Britain,  to  take  the  place 
of  militia  in  case  of  trouble  following 
declaration  of  war. 

Howard  H.  Fitzgerald,  of  the  Flint 
(Mich.)  Journal,  accompanied  by  Mrs. 
Fitzgerald,  is  enjoying  a  two-month.s’ 
vacation  at  Los  Angeles. 

John  D.  Wells,  managing  editor  of 
the  Buffalo  Evening  News,  spoke 
Thursday,  March  29,  before  the  Cfiiam- 
ber  of  Commerce  of  Corning,  N.  Y.  Mr. 
Wells,  who  is  being  hailed  as  a  worthy 
successor  of  the  late  James  Whitcomb 
Riley,  is  in  much  demand  as  a  public 
speaker. 

Edward  Scanlon,  well  known  In  news¬ 
paper  circles  throughout  western  New 
York,  has  been  acting  as  the  publicity 
director  for  the  Red  Cross  Member- 
.ship  Campaign  in  Buffalo,  which  ends 
with  the  month. 

James  J.  Smith,  publisher  of  the  Bir¬ 
mingham  (Ala.)  Ledger,  has  returned 
to  his  desk  after  a  vacation  spent  in 
travelling,  recuperating  from  a  sea¬ 
son  of  hard  work. 

Silliman  Evans,  staff  correspondent 
of  the  Fort  Worth  (Tex.)  Record,  who 
has  been  in  Austin  during  the  session  of 
the  Texas  Legislature,  has  returned  to 
Fort  Worth  and  has  resumed  his  work. 

A.  B.  MacDonald,  of  the  Kansas  Oty 
Star,  was  in  Buffalo  last  week  to  observe 
the  wind-up  of  the  Billy  Sunday  evan¬ 
gelistic  campaign.  Colonel  E.  C.  Ben¬ 
ton,  of  the  Boston  Transcript,  also  vis¬ 
ited  Buffalo  during  the  past  week  to 


uiecL  i3uuua>  auu  lu  si.uu>  cue  levivai. 

jveul  vv  ucsuii,  siau  cui  i  espundeni  tor 
me  iieuuiuuui  ^  i  ex.;  iiiUierprise,  ai  Fort 
Armur,  lex.,  nas  severeu  cuimectluu 
witu  mat  paper  to  become  news  edi¬ 
tor  ox  me  Fort  Artnur  xtecord.  Mi', 
watsou  IS  staff  correspouueut  at  Fort 
.a.rmur  lor  me  Houston  ciiromcie.  New 
urieaus  ti-ia.;  'iniies-Facayune,  auj  me 
.-essociated  Fress. 

waiter  W.  Hubbard,  jr.,  has  re.'jign- 
ed  from  the  Binghamton  (N.  1.)  Fre.ss 
and  Leader  to  become  cartoonist  of  tiie 
aiaiicnesier  tiN.  H.;  umoii  and  Leaner. 

\\niiani  J.  McLormacK,  tor  some  iniie 
ciiy  editor  of  tiie  Columbia  (S.  C.)  uec- 
oiu,  has  been  made  managing  editor, 
^d  Marion  A.  Wright  becomes  city 
editor. 

J.  i^'rank  Wilson,  editor  of  the  Wood¬ 
bury  (N.  J.)  Daily  Times,  has  rounded 
out  thirty-six  consecutive  years  of  ser¬ 
vice  as  a  trustee  of  the  local  Methodist 
cnurcn.  He  has  declined  a  renomina¬ 
tion. 

Copeland  C.  Berg,  former  Secretary 
of  the  State  of  Montana,  has  accepted  a 
po.sition  as  one  of  the  editors  on  the  staff 
of  the  Livingston  (Mon.)  Enterprise. 
He  was  formerly  city  editor  of  the  Post, 
of  the  same  city,  and  is  an  experienced 
newspaper  man. 

Governor  W.  D.  Stephens,  of  Califor¬ 
nia,  has  appointed  Martin  Madsen,  a 
former  Fresno  and  San  Francisco  news¬ 
paper  man  as  his  private  secretary. 
Mad.sen  has  been  acting  as  executive 
.secretary  for  the  Governor. 

Marcellus  E.  Foster,  editor  and  pub- 
li.sher  of  the  Houston  (Tex.)  Chronicle, 
addressed  the  free  night  school  of 
Houston,  discussing  “Advertising  as 
Viewed  by  the  Editor.”  Mr.  Foster’s  ad¬ 
dress  was  a  continuation  of  a  series  of 


addresses  by  men  of  broad  advertising 
experience. 

Allen  Gates,  editor  of  the  Fayetteville 
(Ark.)  Democrat,  has  made  formal  an¬ 
nouncement  of  his  candidacy  as  delegate 
to  the  Constitutional  Convention  from 
the  ’I'hird  Arkansas  District. 

W.  A.  Randolph,  who  has  been  a 
member  of  the  editorial  staff  of  the 
Henryetta  (Okla.)  Free-Lance,  has  re¬ 
signed  to  accept  a  position  in  the  legal 
department  of  an  oil  company  at  Tulsa. 

W.  T.  Pugh,  a  former  member  of  the 
editorial  staff  of  the  Henryetta  (Okla.) 
Daily  Free-Lance,  but  who  was  called 
to  the  Mexican  border  as  a  member  of 
the  Oklahoma  National  Guard,  has  re¬ 
turned  to  his  old  position  on  the  Free- 
I.ance. 

Clarence  Dubose  and  Clyde  V.  Wallis, 
who  have  been  in  Austin,  Tex.,  report¬ 
ing  the  proceedings  of  the  Texas  Legis¬ 
lature  for  the  Dallas  News,  Dallas  Eve¬ 
ning  Journal,  and  Galveston  News,  the 
Belo  publications,  have  returned  to  Dal¬ 
las  and  taken  up  their  former  work  with 
the  adjournment  of  the  Legislature. 

Cfiiarles  J.  Bayne  has  joined  the  edi¬ 
torial  .staff  of  the  Macon  (Ga.)  News. 
For  the  pa.st  five  years  he  has  been  one 
of  the  editorial  writers  on  the  Wash¬ 
ington  Post.  Previous  to  going  to 
Wa.shington  he  was  on  the  editorial  .staff 
of  the  Atlanta  Journal.  He  has  also 
.served  with  the  Savannah  Pre.ss,  the 
Augu.sta  Chronicle,  and  the  Atlanta 
Georgian. 


PROVIDENCE.  R.  I.  —  Charles  B. 

Coppen,  sporting  editor  of  the  Prov¬ 
idence  Journal,  is  with  the  Grey.s,  at 
Frederick,  Md.,  during  the  spring 
training.  Martin  J.  Flaherty  is  on  the 
job  for  the  Tribune. 

.\rthur  Holland  has  returned  to  the 
Providence,  R.  I.  Tribune  after  a  se¬ 
vere  illness  of  several  -weeks. 


Visitors  to  New  York 

Mayor  H.  B.  Burgoyne,  publisher  of 
the  St.  Catherine  (Ont.)  Standard. 

P'rank  T.  Knox,  Manchester  (N.  H.) 
Union  and  Leader. 

Milton  F.  Harri.s,  as.sistant  advertising 
manager.  Armour  &  Co.,  Chicago. 


The  Omaha  Bee  haj* 
5^igned  an  agreement 


for  the  Ha^hin  Letter 
for  one 
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HOPING  FOR  THE  BEST  WHILE  FEARING  THE  WORST 

Preindent  E.  H.  Tomlinson,  of  the  National  Editorial  Association,  Discusses 
Xews  Print  Situation — Thinks  Manufacturers  and  Jobbers  Who 
Do  Not  Aid  Publisht  rs  Are  Short-Sighted. 


The  news  print  situation  at  pres¬ 
ent  is  such  that  we  can  only  hope  for 
the  best  while  fearing  for  the  worst. 
The  legi.slative  committee  of  the  Na¬ 
tional  Kditorial  Association  is  con¬ 
stantly  on  the  watch  for  any  help  it 
can  give  the  cause  of  the  smaller  pub¬ 
lishers  whom  it  particularly  repre¬ 
sents,  and  it  is  determined  to  con¬ 
tinue  exerting  its  influence  on  their 
behalf  until  they  have  definitely  se- ' 
cured  full  justice. 

Whether  the  present  plans  which 
raised  .such  hopes  with  all  of  us  will 
work  out  as  desired  I  suppose  only 
time  will  tell.  If  It  does  not  we  will 
be  up  and  at  them  again. 

It  is  too  early  to  refer  to  the  past 
except  to  gain  strength  and  courage 
for  the  future  and  for  that  purpose 
alone  1  mention  it.  Big  as  the  news 
print  prices  are  now  that  the  small 
publishers  are  paying,  I  am  satis¬ 
fied  that  they  are  in  all  cases  25  per 
cent,  le.ss  (and  in  some  50  per  cent, 
less)  than  they  would  have  been  liaxl 
there  been  no  organized  effort  In  their 
behalf. 

This  being  the  ca.se,  we  certainly* 
should  be  able  to  count  on  more  gen¬ 
eral  and  hearty  moral  and  financial 
support  for  the  continuation  of  the 
struggle  and  protection  in  the  future 
as  is  necessary  to  make  our  efforts 
effective. 


My  great  concern  has  been  to  bring 
about  conditions  so  that  all  publish¬ 
ers  can  get  paper  (and  I  believe  all 
have  so  far)  and  that  no  one  has  to 
pay  (no  matter  how  small  the  quan¬ 
tity  u.sed)  more  than  a  reason¬ 
able  extra  price  for  the  extra 
cost  of  supplying  him  because 
of  his  limited  needs,  over  what 
the  biggest  users  pay.  The 
prices  fixed  by  the  Federal  Trade 
Commission  certainly  provide  liberal¬ 
ly  for  this,  and  yet  assure  the  small 
publishers  a  .saving  from  what  they 
have  been  paying  that  affords  a  de¬ 
cided  relief. 

1  cannot  see  why  it  is  not  to  the 
interest  of  the  manufacturers  and 
jobbers,  in  the  long  run,  at  any  rate, 
to  make  every  effort  to  supply  all 
such  publishers  under  the  terms  pro¬ 
vided.  .\nything  else  I  look  on  as 
shorf^sighted.  The  amount  of  paper 
which  it  takes  to  supply  their  needs 
is  .small;  but  the  number  of  enter- 
pri.ses  affected  reaches  up  into  the 
thou.sands — many  more  thou.sands 
than  there  are  hundreds  who  use  roll 
pai)er,  and  they  are  those  who  are  so 
.situated  that  they  can  do  nothing  for 
themselves  individually.  They,  never¬ 
theless.  liave  been  hit  much  the  hard¬ 
est,  and  I  hope  that  things  will  come 
out  better  for  them  in  the  future. 

E.  H.  To.mlinson. 


PERSONALS 

Boston — The  calling  out  of  two  regi¬ 
ments  of  guardsmen  was  also  the 
signal  for  the  appearance  of  some  of 
the  correspondents  who  went  to  the 
border  for  various  Boston  papers. 
Among  those  who  appeared  at  the  East 
Newton  Street  Armory  of  the  “Fight¬ 
ing  Ninth”  and  renewed  acquaintances 
with  the  boys  were:  George  Walton, 
Itoston  Post ;  Walter  Mahan,  Boston 
Po.st;  Bert  Ford.  Boston  American,  and 
(}.  (!.  Draper,  formerly  of  the  Boston 
Journal  and  now  of  the  Post. 

Mias  Gertrude  Stevenson,  who  was  a 
“s<»b  sister"  reporter  for  the  Journal 
for  a  long  time,  is  now  trying  her  for¬ 
tunes  in  New  York. 

Georgt!  U.  C.  Bugg,  assistant  city  edi¬ 
tor  of  the  Post  and  instructor  in  jour¬ 
nalism  in  Northeastern  (College,  will 
march  in  the  inaugural  parade  with 
other  members  of  the  faculty. 

Joseph  (Jalahan,  assistant  city  editor 
of  the  Traveler,  is  ill. 

.Mulligan  Correspondent  for  Bo.ston 
i'ollege,  of  the  Boston  Journal,  is  the 
only  news|>a|H‘r  man  candidate  in  the 
coming  Constitutional  Convention.  He 
is  a  candidate  from  Ward  Sixteen. 

Josi-ph  D.  Hurley  has  joined  the  copy 
desk  staff  of  the  Post. 

Frank  Kin.sella  is  now  waterfront  cor- 
resiMindent  of  the  Post,  succeeding  Jo¬ 
seph  Brooks,  who  has  become  a  mem- 
lier  of  the  city  .staff. 

Harold  Iteni.son,  a  reporter  on  the 
staff  of  the  Journal,  has  a  new  auto¬ 
mobile. 

Fred  Spayde,  city  editor  of  the  Ameri- 
<an,  is  spending  his  vaci'ion  in  South 
America. 

Edgar  Markham,  for  the  past  year 
news  editor  of  the  St.  Paul  Pioneer 
Press  has  arrived  in  Washing:ton  where 
he  will  represent  that  newspaper  and 
the  afternoon  edition  of  the  Dispatch. 
Originally  from  Kansas,  Mr.  Markham 
started  on  the  Kansas  Qty  Star  In 
1910.  He  has  since  worked  on  the  Sioux 
(JIty  (Iowa)  Journal,  and  Des  Moines 
(Iowa)  Register  and  Leader. 


CHICAGO. — Burton  Rascoe  has  been 
appointed  editor  of  the  “bull  pup” 
edition  of  the  Chicago  Tribune.  He 
succeeds  Guy  Lee,  who  figured  in  an 
unfortunate  automobile  accident  a  few 
days  ago. 

Frank  Gardiner,  city  hall  man  for 
the  Chicago  Herald,  was  sick  for  sev¬ 
eral  days  with  ptomaine  poisoning.  He 
is  now  back  at  work. 

Grover  Sexton,  formerly  automobile 
editor  for  the  Chicago  Herald,  has 
shifted  to  the  advertising  department. 
Mr.  Sexton  is  a  captain  in  the  National 
Guard  and  is  anticipating  being  called 
out  with  the  rest  of  the  militia. 

J.  C.  Bennett,  reporter  for  the  Chi¬ 
cago  Examiner,  who  was  attacked  by 
a  man  named  Arthur  Little,  caused  the 
latter’s  arrest  with  the  result  that  Lit¬ 
tle  was  fined  |5. 

Richard  Henry  Little,  dramatic  edi¬ 
tor  of  the  Chicago  Herald,  was  toast¬ 
master  at  the  annual  dinner  of  the  Phi 
Delta  Theta  Alumni  Club  at  which  it 
was  decided  to  contribute  an  ambulance 
for  the  American  Red  Cross  service 
in  France. 

Victor  Higgins,  who  was  recently 
awarded  the  William  Randolph  Hearst 
prize  for  paintings  exhibited  at  the  Art 
Institute,  is  being  given  a  special  ex¬ 
hibition  of  his  work  at  a  Chicago  de¬ 
partment  store. 

Joseph  Q.  Davis,  golf  editor  of  the 
Chicago  Tribune  and  dean  of  American 
newspaper  golf  editors,  has  been  elec- 
ed  president  of  the  Press  (Jolf  Club,  of 


Chicago.  Basil  G.  Wyrick,  of  the  As¬ 
sociated  Press  was  elected  secretary- 
treasurer,  and  Richard  Lee,  of  the  Chi¬ 
cago  Examiner  vice-president.  Di¬ 
rectors  are:  Paul  R.  Leach,  Dally  News; 
H.  Elliott  Stuckel,  Journal;  (Clarence  L. 
Speed,  Post;  Paul  S.  Warden,  Herald; 
Paul  D.  Hammett,  Drovers’  Journal, 
and  J.  H.  Delaney,  Evening  American. 

Under  the  auspices  of  the  Chicago 
Dally  News,  Edmund  Vance  Cooke, 
writer  of  poems  for  children,  will  give 
a  series  of  readings  in  Chicago  schools, 
beginning  April  2. 


Milwaukee,  wis.— Daniel  coie- 

man,  assistant  city  editor  of  the 
Evening  Wisconsin,  and  an  ensign  in 
the  naval  reserve,  has  reported  for  duty 
to  Commandant  Moffat  at  Great  I.Akes, 
ill.  Coleman  was  married  two  weeks 
ago. 

D.  D.  Meredith,  of  the  Chicago  office 
of  the  United  Press,  is  now  in  charge 
of  the  Milwaukee  bureau.  Fred  Clap¬ 
per,  here  for  the  past  two  months,  has 
been  transferred  to  the  St.  Paul  office. 

Harry  Parker,  of  the  Chicago  Tribune 
copy  desk,  spent  a  three-day  vacation 
with  Milwaukee  friends  this  week. 

Fred  Luther  has  joined  the  staff  of 
the  Free  Press,  and  is  now  doing  police. 
Gerald  McDonough,  who  has  been  In 
the  police  run,  is  now  covering  the  com¬ 
mercial  run. 

E.  D.  Harris,  managing  editor  of  the 
Milwaukee  Leader,  luis  returned  from 
a  business  trip  to  Marshfield,  Wis. 

William  C.  Ahlhauser.  chairman  of 
the  entertainment  committee  of  the 
Milwaukee  Press  Club,  will  lead  a  dele¬ 
gation  of  members  to  Chicago  to-night 
when  the  Milwaukee  scribes  will  be  the 
guests  of  the  Chicago  Press  (Z3ub. 

Jud  Wright  has  returned  to  the  Lead¬ 
er  and  is  again  drawing  a  daily  cartoon 
for  that  paper. 

Walter  J.  Abel,  Instructor  of  first- 


year  journalism  at  the  Marquette  Uni¬ 
versity,  is  ill  with  scarlet  fever. 

Herbert  Houston,  president  of  tiie  As¬ 
sociated  Advertl.sing  (^ubs  of  the  World, 
will  address  the  Milwaukee  Advertisers’ 
(^ub  on  April  10. 


PITTSBURGH — T.  Hart  Given,  pres¬ 
ident  of  the  Pittsburgh  Post  and 
Sun,  has  been  elected  a  director  of  the 
Crucible  Steel  Company  of  America  to 
fill  the  vacancy  caused  by  the  recent 
death  of  C.  C.  Ramsey. 

J.  Lambert  Smith  is  now  connected 
with  the  advertising  department  of  the 
National  Tube  Ck)mpany,  Pittsburgh. 
He  was  formerly  engaged  in  newspaper 
work  in  Washington,  Pa. 

Theodore  G.  Huntley,  a.ssistant  city 
editor  of  the  Pittsburgh  Post,  has  re¬ 
signed  to  accept  the  post  of  private 
secretary  to  Congressman  Guy  E. 
Campbell,  of  Pittsburgh,  and  has  en¬ 
tered  upon  his  new  duties.  Mr.  Hunt- 
ley,  who  was  connected  with  the  Pitts¬ 
burgh  I.,eader  as  political  editor,  was 
engaged  in  newspaper  work  in  Mon- 
tanii,  Wyoming,  and  Cnicago  before 
taking  up  the  work  in  Pittsburgh. 

Axel  Palmgren,  a  newspaper  man  of 
Stockholm,  Sweden,  is  in  Pittsburgh, 
Pa.,  for  the  purpose  of  showing  moving- 
picture  scenes  in  Sweden  during  the 
preparedness  campaign  at  an  American 
Red  Cross  benefit.  “Sweden,  so  far  as 
the  war  is  concerned,  is  neutral,”  he 
said.  “The  idea  that  Germany  is  at  the 
end  of  her  string,  which  seems  to  pre¬ 
vail  here,  is  not  so.  But  the  war  must 
end  soon,  as  both  sides  arc  being  pushed 
to  the  limit.” 


SAN  FRANCISCO— Arthur  MacLen- 
nan,  special  writer  on  the  San  Fran¬ 
cisco  Examiner,  has  been  placed  in 
charge  of  the  Oakland  bureau  of  the  Ex¬ 
aminer.  MacLennan,  who  formerly  was 
managing  editor  of  the  Denver  Times, 
returned  last  fall  from  Shanghai,  where 
he  was  news  editor  of  the  China  Press. 


Robert  E.  Smith,  formerly  of  the  (3all 
copy  desk,  has  taken  the  Oakland  City 
Hall  run  for  the  Examiner. 

George  Hull,  magazine  writer  and  for¬ 
mer  Denver  newspaper  man,  is  now  on 
the  Examiner  staff  in  Oakland. 

D.  A.  Platt,  lately  of  the  Chronicle,  is 
now  copy  reader  on  the  Fresno  Repub¬ 
lican. 

M.  B.  Levlck,  rewrite  man  on  the  (jail, 
has  been  made  publicity  director  of  the 
Mt.  Diablo  Real  Estate  Company. 

William  Collier,  special  feature  writer 
on  the  San  Francisco  Chronicle,  cover¬ 
ed  the  annual  convention  of  the  State 
Building  Trades  Council  at  Marysville. 

Arthur  Lloyd,  writer  and  former 
newspaper  man,  has  been  in  the  city 
several  days  on  business  in  connection 
with  his  ranch  in  the  Mendocino  County 
mountains.  He  has  made  his  headquar¬ 
ters  at  the  Newspaper  Men’s  Club. 

Alan  McEwen,  special  writer  on  the 
Call,  has  joined  the  Call’s  staff  covering 
the  Legislature  at  Sacramento. 


SPOKANE,  Wash. — James  A.  Ford, 
formerly  political  editor  of  the 
Spokesman -Review  and  for  a  year  as¬ 
sistant  manager  of  the  Chamber  of  Com¬ 
merce,  has  been  elected  manager  of  that 
body,  at  a  salary  of  $3,500  per  year. 

Gordon  C.  Corbaley,  who  for  a  numbe." 
of  years  was  connected  with  the  Spokes¬ 
man-Review  in  editorial  and  business 
departments,  has  been  appointed  secre¬ 
tary  of  the  Seattle,  Wash.,  Chamber  of 
Commerce  at  a  salary  of  $8,000  per  year. 

Bh-ederic  P.  Noble,  chief  editorial 
writer  of  the  Spokesman-Review,  and 
Ralph  E.  Dyar,  publicity  man  for  that 
paper  and  for  the  Pacific-Northwest 
B'arm  Trio,  have  collaborated  in  the 
writing  of  a  novelette  called  “Therese,” 
which  is  running  serially  in  the  Sun¬ 
day  Spokesman-Review. 

Mrs.  Mark  Hawkins,  society  editor  of 
the  Spokesman-Review,  has  an  article 
on  “Feature  Writing”  in  the  March  is¬ 
sue  of  the  Washington  Newspaper,  pub- 
iished  by  the  department  of  journaiism 
at  the  University  of  Washington.  It 
is  signed  with  her  pen  name,  Hannah 
Hinsdale. 

Ashley  Holden,  formerly  one  of  the 
owners  of  the  Brewster  (Wash.)  Re¬ 
view,  has  accepted  a  position  with  the 
Wenatchee  (Wash.)  World. 

M.  V.  Rowe,  publisher  of  the  Winona 
(Wash.)  News,  is  arranging  to  start 
the  publication  of  a  paper  in  Hay, 
Wash.,  early  in  April. 


CANADA — Rex  Smith  has  resigned 
as  financial  editor  of  the  Toronto 
News  and  has  joined  a  mining  broker¬ 
age  firm  as  editor  of  a  weekly  news 
letter. 

I.«o  Devaney  has  been  appointed  as¬ 
sistant  sporting  editor  of  the  Toronto 
Globe.  He  was  formerly  with  the  To¬ 
ronto  Star. 

V.  E.  Brien  has  resigned  as  manager 
of  Le  Droit,  Ottawa,  and  has  been  suc¬ 
ceeded  by  H.  E.  Lemieux. 

Norman  Lambert,  editor  of  the  To¬ 
ronto  Globe’s  industrial  department, 
leaves  to-morrow  on  a  trip  through 
western  (janada. 

William  A.  Thomson,  director  of  the 
Bureau  of  Advertising  of  the  A.  N.  P.  A., 
was  in  Toronto  on  Tuesday  and  Wed¬ 
nesday  of  this  week. 


Sued  by  Correspondent 
Warren  B.  Bullock,  Milwaukee  news¬ 
paper  correspondent.  Is  suing  the  Esca- 
naba  Press  for  $287  which  Bullock 
claims  is  due  him  for  query  news  ser¬ 
vice.  The  case  will  be  tried  in  Escanaba, 
Mich.,  in  April. 
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LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


Tl’rning  Down  the  Forty-seventh  Spasm  kor  a  First  Page  Cartoon. 


EDITS  A  DAILY  PAPER 
IN  DAKOTA  COURT  ROOM 


E.  L.  Senn,  of  the  Deadwood  Telegram, 
Reduced  to  Sore  Straits  Through  His 
Persistent  Efforts  to  Clean  Up  Town, 
Gets  Out  His  One  Remaining  Newspa¬ 
per  Under  Difficulties. 

A  special  correspondent  of  the  New 
York  World,  writing  under  date  of 
March  24  from  Deadwood,  S.  D.,  says: 
•‘I.Awrence  County's  staid  Circuit  Court 
has  l>een  converted  into  a  bu.sy  news¬ 
paper  news  room.  At  intervals  a  young 
man  rushes  into  the  courtroom  and 
hands  a  nervously  active  little  man 
with  a  tense  face  bunches  of  telegrams, 
long  proof-sheets  and  typewritten  news 
'copy.'  When  he  leaves  he  takes  a 
bunch  back  with  him. 

“The  nervous  little  man  sits  at  a  table 
among  the  lawyers,  feverishly  working 
with  the  telegrams,  proof  sheets  and 
news  ‘copy.’  When  he  has  finished 
with  the  last  bunch  brought  to  him  by 
the  young  man  he  listens  to  the  trial 
that  is  going  on  around  him.  But  when 
the  young  man  comes  back  with  more 
papers  the  little  man  busies  himself 
once  more  at  the  table. 

“Probably  never  before  was  a  news¬ 
paper  written,  edited  and  proof-read 
in  a  courtroom.  That  is  what  the  ner¬ 
vous  little  man  does  every  day  in  the 
court  house.  He  is  the  editor,  manag¬ 
ing  editor,  telegraph  editor,  city  editor, 
.star  reporter,  and  .sometimes  com¬ 
positor  and  pressman,  of  a  daily 
newspaper  of  which  he  is  also  the 
publi.sher.  The  young  man  who  brings 
the  papers  to  him  is  his  son. 

LONG  FIGHT  FOR  RIGHT. 

“The  nervous  little  man  is  E.  L. 
Senn,  of  the  Deadwood  Telegram.  Once 
he  was  a  wealthy  owner  of  a  group  of 
small  newspapers  in  the  Black  Hills 
district.  But  he  undertook  to  clean  up 
the  immorality  and  lawlessness  of 
Deadwood,  and  some  of  the  business 
men  did  not  want  it  cleaned  up.  So 
they  organized  a  boycott  against  Senn, 
and  all  he  has  left  of  his  newspaper 
properties  is  the  Telegram,  which  he 
and  his  son  produce  editorially  and  me¬ 
chanically  by  their  own  efforts. 

“Senn  kept  on  fighting  for  a  decent 
Deadwood  all  the  time,  and  finally  some 
one  broke  into  his  little  office  in  the 
dead  of  night,  and  when  Senn  came 
down  the  next  morning  he  found  his 
machinery  wrecked.  That  was  the  re¬ 
ply  of  the  underworld  to  Senn’s  deter¬ 
mined  fight  for  decency. 

“Senn  is  now  in  court  as  the  com¬ 
plaining  witness  against  George  F. 
Brettel,  who  is  accused  of  wrecking 
the  newspaper  plant. 

“Senn’s  paper  has  never  missed  an 
edition,  as  the  nervous  little  editor  gets 
it  out  while  attending  the  trial.” 


Grant  Gets  the  Grocers. 

H.  J.  Grant,  adverti.sing  manager  of 
the  Milwaukee  Journal,  put  one  over  on 
the  opposition  when  he  got  together 
thirty  grocers  and  aided  them  in  or¬ 
ganizing  the  Grocers’  League  of  Mil¬ 
waukee.  The  result  is  that  Mr.  Grant 
i.s  bringing  the  .Touinal  a  page  of  ad¬ 
vertising  every  week  that  the  other 
papers  are  not  able  to  touch.  The  ob¬ 
ject  of  the  league  Is  cooperative  adver¬ 
tising,  the  grocers  devoting  a  full  page 
to  some  special  article  to  be  sold  at  a 
reduced  price  on  Thursday,  Friday  and 
Saturday.  The  .ol  runs  on  Wedne.sday 
and  carries  thi  signature  of  each  mem¬ 
ber  of  the  league.  The  ads  are  written 
by  Mr.  Grant. 


‘JIM’  RILEY”  OF  CARTOONISTS 


Why  J.  H.  Donahey,  of  the  Cleveland 
Plain  Dealer,  Has  Succeeded. 


J.  H.  Donahet. 


In  the  list  of  liright  young  cartoonists 
of  the  United  States  the  name  of  J.  H. 
Donahey,  of  the  Cleveland  Plain  Dealer, 
.stands  near  the  top.  He  has  been  right¬ 
ly  called  “the  Jim  Kiley  of  the  drawing- 
board,"  bccau.se  of  his  “Home  Folks" 
pictures.  In  these  his  love  of  the  coun¬ 
tryside  and  his  keen  di.scernment  of 
rural  characters  are  apparent. 

The  February  issue  of  Cartoons  Mag¬ 
azine  ran  fifteen  reproductions  of  Dona- 
hey's  “Home  h-olks”  cartoons  and  paid 
high  tribute  to  the  artist.  Of  the  secret 
of  his  siicce.ss  it  .says: 

“Donahey  is  one  of  the  few  .Vmerii'an 
cartoonists  who  have  i-ealized  that  the 
cities  are  filled  with  men-  and  women 
who,  in  spite  of  Wall  Street,  Chicago's 
grain  pit,  and  frenzied  finance,  are  at 
heart  human  beings  living  in  the  pres¬ 
ent  l)ut  thinking  o<-ca.sionally  of,  and 
much  of  the  time  yearning  for,  that  sim¬ 
ple,  restful  ’homeful'  life  they  once 
knew.” 


Eagle  to  Print  Fox  Cartoons 
The  Brooklyn  Eagle  is  to  publi.sh  the 
cartoons  of  Fontaine  Fox,  simultane¬ 
ously  w’ith  the  New  York  Evening  Post, 
commencing  April  2.  The  two  news¬ 
papers  are  exploiting  the  feature  in  a 
joint  advertising  campaign. 


ADVERTISING  DAY  PLANS 
AROUSE  SAN  FRANCISCO 


Ad  Club  of  That  City  Has  Fixed  April  JO 
as  Date  for  Purpose  of  Stimulating  Pub- 
lirity  in  State  -  Endorsed  by  President 
Wilson  and  Governor  of  California- 
On-to-S:.  Louis  Is  the  Slogan, 

Tlie  San  Franci.sco  .\dverti.sing  Clul) 
is  arranging  an  elaborate  programme 
for  the  celebi-ation  of  .-Vdverti.sing  Day, 
on  .\pril  30,  and  will  make  the  day  a 
yearly  celeta-ation  hereafter. 

The  Governor,  who  on  former  occa¬ 
sions  has  endorsed  the  .Ad  (fiub's  work, 
will  be  called  upon  to  proclaim  the  day 
throughout  the  State  and  co<)|>eration 
is  a.ssured  by  every  city  and  town,  and 
every  newspaper  throughout  Califor¬ 
nia,  in  “putting  it  over.” 

•Advertising  Day  is  intended  to  stimu¬ 
late  advertising  throughout  California. 
The  State,  which  produces  an  annual 
output  of  $250,000,000  of  adverti.sable 
goods,  but  the  national  adverti.sing  ex¬ 
penditures  of  which  never  exceed  $500,- 
(0)0,  is  not  abreast  of  the  times  in  this 
great  economic  leveller. 

"Distribution,”  which  i.s  to  be  the 
keynote  of  the  great  advertising  con¬ 
vention  in  St.  Ivouis  in  June,  will  di¬ 
rectly  deal  with  this  phase  of  Cali¬ 
fornia's  problem. 

The  Adverti.sing  Club's  programme 
for  Advertising  Day  has  been  elabo¬ 
rated  upon  until  it  stands  as  one  of  the 
most  interesting  in  pageantry  on  the 
spring  calendar. 

ENDORSED  BY  WILSON. 

In  endor.sing  .Advertising  Day  an  ex¬ 
cerpt  from  a  letter  from  President  Wil- 
.son  to  the  .Advertising  Club  .sjiys: 

’*1  want  to  express  my  sympathy 
with,  not  only,  but  my  admiration  for, 
a  body  of  men  who  think  it  i.s  worth 
while  to  get  together  in  order  to  tell 
the  truth.  The  only  thing  that  ever 
set  any  man  free,  the  only  thing  that 
ever  set  any  nation  free,  is  the  truth. 
.A  man  that  is  afraid  of  the 
truth  i.s  afraid  of  the  law  of  life. 
A  man  that  does  not  love  the  truth  is 
in  the  way  of  decay  and  failure,  and  1 
lielieve  that  if  you  will  just  let  the 
vitality  that  i.s  in  you,  and  the  enthusi- 
a.srn  that  is  in  you,  run  lieyond  the  con¬ 
fines  of  the  bu.sinesses  that  you  may  be 
intere.sted  in,  you  will  presently  feel 
tliat  infinite  reward,  as  if  the  red  blood 


of  a  whole  nation  came  surging  back 
into  your  own  veins.” 

The  day’s  programme  will  include  a 
.street  pageant  In  the  morning,  a  lunch¬ 
eon  at  noon,  and  an  “On-to-St.  Louis 
Overland  Caravan”  of  the  Ad  Club  in 
the  afternoon. 

In  the  evening  the  Ad  Fiesta  will  lie 
held  in  the  Expo.sition  .Auditorium.  The 
entire  city  will  be  invited  to  the 
.Vdmen’s  Frolic,  which  has  been  spon- 
.sored  by  many  of  the  city's  smart  set, 
and  which  will  have  on  its  list  of 
patronesses  some  of  San  Franci.sc-o’s 
foremost  society  leader.s. 

The  funds  from  Advertising  l>ay  will 
be  spent  to  advertise  San  Francisco  to 
the  ad  men  assembled  in  St.  Ixiiiis,  and 
to  st'cure  the  great  convention  of  1918. 

The  Club’s  work  i.s  .sanctioned  by  the 
Convention  League,  the  Chamber  of 
Commerce,  and  other  leading  civic 
liodies. 

Mayor  Rolph  has  expressed  his  ap¬ 
preciation  of  the  .Ad  Club’s  efforts  to 
secure  the  great  convention,  and  the 
membership  is  determined  to  have  the 
first  adverti.sing  conclave  we.st  of 
Omaha  held  in  San  Francisco  in  1918. 


San  Francisco  Seeks  Conventions 
M.  H.  de  Young,  of  the  San  Francis¬ 
co  Chronicle,  addre.ssed  the  Board  of 
Supervi.sors  of  the  City  and  County  of 
San  Francisco,  at  theli  last  meeting,  at 
the  request  of  the  local  civic  bodies,  in 
favor  of  a  two-cent  addition  to  the  tax 
rate  for  the  purpose  of  providing  a 
fund  to  aid  the  Convention  League  in 
bringing  more  of  the  great  national 
conventions  to  the  city. 


Teach  your  dollars  to  have  more  cents. 


OUR  PRICE  POLICY 

Many  syndicates  charge  “what 
they  can  get”  for  features. 
So,  many  newspapers  have 
got  the  idea  that  syndicate 
prices  are  merely  something 
put  up  to  shoot  at. 

Our  business  is  so  large  that 
we  have  found  it  necessary 
to  standardize  our  prices 
strictly.  Our  scale  of  prices 
is  based  equitably  on  the  cir¬ 
culation  of  the  papers  to 
whom  we  sell  features.  Our 
prices  are  based  scientifically 
upon  the  cost  of  our  features 
in  relation  to  possible  sales. 
We  have  been  in  the  syndicate 
business  long  enough  to  know 
how  to  make  a  fair,  correct 
scale  of  prices. 

When  The  George  Matthew 
Adams  Serv  ice  quotes  a  price 
to  you,  you  may  know  that  it 
is  the  same  price  (]uoted  to 
all  other  newspapers  of  your 
circulation,  and  that  the  (|uo- 
tation  is  final. 

In  the  long  run,  this  is  eco¬ 
nomical  for  everybody  con¬ 
cerned.  In  the  end  it  saves 
you  money. 

THE 

George  Matthew  Adams 
Service 

8  W.  40lh  ST.,  NEW  YORK 
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SKARCHLIGHT  ON 
WALL  STREET  REPORTS 

(Continued  from  page  5) 

SI  1  11  CAMPAKJNS  ARK  CXJMMON  ENOUGH. 

It  is  Ijelievod  that  a  good  share  of  the 
intelligent  public  does  actually  believe 
tliat  the  newspapers  are  somehow  paid 
for  .such  .service.  I  will  venture  that 
not  one  |MT  cent  of  the  managing  edi- 
loi-.s  of  the  ncw.-ipapors  that  tout  the 
railroads  know  until  they  read  this 
article  that  the  stuff  aripeared. 

You  do  not  And  the  financial  writers 
often  preparing  copy  thus:  “J.  Pierpont 
Morgan,  interviewed  by  a  reporter  for 
the  Hlank.  yesterday,  said,  colon  quote.” 

Not  that — it  is  a  sort  of  whispering 
I>erformance.  The  stuff  comes  from  on 
liigli  and  therefore  must  be  treated  with 
high  respect.  It  is  accepted  in  confi¬ 
dence-  The  reporter,  having,  accord¬ 
ing  to  the  system,  to  not  only  Inform 
but  to  ADVISE  his  readers,  considers 
that  he  has  done  a  good  day's  work 
when  he  has  induced  an  Insider  to  tell 
him  a  line  of  “dope”  that  he  may  put 
out  to  the  public  in  that  mystical  finan- 
<-ial-column-way,  where  so  mueh  ap- 
Iiears  between  the  lines  and  so  much 
appears  in  the  lines  that  is  not  paid  for 
at  card  rates.  Don’t  blame  the  indl- 
vidMal  reporter — but  consider  a  sys¬ 
tem  so  out  of  tune  with  every  other 
department  of  the  newspapers  with  the 
po.ssible  exception  of  the  real  estate 
pages. 

So  far  as  quotations  are  concerned 
those  of  the  Stock  Exchange  and  the 
t’onsolldated  Exchange  are  faithfully 
reported. 

Decently  some  of  the  financial  edi¬ 
tors  of  New  York  new.spapers  met  at 
the  office  of  the  New  York  Globe  and 
discu.ssed  plans  to  obtain  reliable  quo¬ 
tations  frjm  the  curb  by  Instituting  a 
newspaper  codperatlve  agency,  and  this 
certainly  should  be  done. 

Some  of  the  flotations  put  over  by 
IiroTuotcrs  dealing  on  the  curt*  are 
wicked  to  the  point  of  super-criminal- 
Ity  .\s  the  Mail  truthfully  state.s.  the 
main  Investment  is  on  the  neiw.siiaper 
advertising  account.  Often  newspiipers 
accet>t  copy  from  promoters  of  most 
unsavory  reputation,  and  run  it  in  close 
jiroximity  to  the  .announcements  of  the 
mo«t  reputable  banking  and  brokerage 
h<mses  of  Wall  Street.  If  any  conscien¬ 
tious  publisher  will  go  into  Wall  Street 
for  an  hour  and  ask  the  larger  bankers 
what  they  think  of  this  practice,  he  will 
return  to  his  office  with  burning  ears. 
What  intelligent  readers  think  of  news- 
paoers  wliich  Tiractice  this  may  only  be 
surmised. 

Not  long  ago  some  .schemers  put  out 
copy  for  a  copper  pro.spect.  By  force 
of  hot-air  blowing  through  perfecting 
presses  they  boosted  the  price  from  23 
cents  a  share  to  *2. .30  in  a  few  days. 
Tlie  copy  read  like  the  statement  of  a 
substantial,  established  mining  con¬ 
cern.  It  was  fit  to  fool  the  "snieker 
list.”  and  it  got  the  money  for  the  pro¬ 
moters 

As  a  matter  of  fact,  the  stock  was 
not  listed  on  the  emrh.  It  was  traded  in 
on  the  "unlisted”  plan.  No  one  was  re¬ 
sponsible  for  it. 

Perhaps  there  is  a  mine  worth  mil¬ 
lions  hack  of  the  paper  sold  and  per¬ 
haps  it  Is  only  a  hole  in  the  ground.  Tt 
is  a  prospect,  pure  and  simple — and 
therefore  a  gamble.  But  the  broker- 
promoters  took  no  chances.  They  wrrote 
a  bundle  of  tangle-foot  words  and 
spread  them  in  newspapers,  and  dowm  at 
the  bottom,  in  six-point,  to  save  their 
own  hides,  they  fKild;  "The  above  st.ate- 
ments  are  made  upon  information  and 
tiellef,”  which  phrase  might  not  have 
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iK-en  very  significant  to  the  class  of  in¬ 
vestors  appealed  to. 

Thi.s  stock  was  listed  in  the  news  col¬ 
umns  of  the  papers  carrying  euro 
stocks.  It  .showed  great  activity,  for 
.several  day.s.  An  investigation  will  shew 
that  the  activity  was  created  in  the  of¬ 
fice  of  the  promoters,  and  not  on  the 
curb  market.  Al.so  that  the  prices  were 
artificially  created. 

CURB  qt.arr.ATioNs  fai.sified. 


an  evening  paper  gossip  column.  It  is 
interesting  to  note  that  the  newspaper 
employing  him  gets  a  small  volume  of 
paid  financial  business.  Probably  the 
promoters  consider  that  they  would  be 
duplicating  if  they  were  to  run  border¬ 
ed  advertising  when  they  can  buy  news 
space. 

The  reputable  advertising  agencies 
reject  large  amounts  of  advertising  be¬ 
cause  it  is  unst>und. 


The  New  York  Curb,  a  weekly  publi- 
lation,  of  25  ffroad  Street,  in  an  edi¬ 
torial  recently  publi.'ihed,  alleged  that 
curb  quotations  were  sometimes  delib¬ 
erately  falsified,  both  a.s  regards  the 
.size  of  the  tran.sactlons  and  the  prices 
paid.  It  referred  to  “feigned  transac¬ 
tions  and  i)ogus  prices  for  numerous 
•stocks  having  no  real  value,  together 
with  matched  order.s,  popularly  describ¬ 
ed  as  ‘wash  sales.’  ” 

What  could  be  rriore  neat  in  crimi¬ 
nality  than  this  procedure,  assuming 
that  the  New  York  Curb  statements  are 
correct?  A  coterie  of  wolfish  parasites 
rent  offices  in  the  financial  district  and 
start  to  promote  a  mining  pro.spect,  an 
oil  Well,  a  fake  automobile  assembling 
outfit,  or  something  of  the  .sort.  ^ 
They  have  nothing  but  gall,  paper 
<-ertifi cates,  and  a  semblance  of  a  busi- 
ne.ss  enten>rise  somewhere  on  the  map. 
They  induce  a  curb  broker  or  a  number 
of  them  to  underwrite  a  portion  of  the 
stock  is.sue  at  a  low  figure.  They  agree 
to  furni.sh  the  advertising  appropria¬ 
tion.  The  copy  is  started  in  newspapers 
that  will  accept  it,  and  many  will. 
“Sucker  name.s”  are  obtained.  .Auda¬ 
cious  literature  is  forthcoming.  Out  of 
this  thin  air  a  market  is  made  for  the 
•stock.  But  the  promoters  are  impa¬ 
tient.  The  newspapers  mu.st  show  that 
there  is  feverish  activity  and  that  the 
prices  are  advancing.  And  the  news- 
pa  i>er.s,  through  a  hidden  sy.stem,  of 
which  publishers  are  not  conscloue,  are 
foolcal  into  printing  that  thousands  of 
.shares  of  this  fake  were  traded  in  on  a 
giv-en  day  at  advancing  prices,  whereas, 
there  may  have  been  few  sales,  or  only 
faked  “market  orders,”  the  prices  being 
entirely  fictitious. 


WHAT  LAWSON  CHARGES. 

Thomas  W.  I..awson,  in  discussing 
this  matter  with  the  writer  at  Wash¬ 
ington  recently,  said  that  he  had  been 
informed  that  there  was  a  schedule  of 
prices  charged  by  minions  of  the  re¬ 
porting  agencies  for  the  listing  of  cer¬ 
tain  curb  stocks  in  the  newspapers.  He 
•said  that  promoters  expected  to  pay 
fixed  amounts  for  such  listings.  It  was 
his  opinion  that  the  proceeds  went  to 
unfaithful  employees,  rather  than  to 
the  heads  of  the  agencies,  and  this  is 
unqfiestlonably  the  fact  in  one  Instance 
at  any  rate. 

There  are  a  few  in.stances  of  graft¬ 
ing  attaches  of  New  York  newspapers 
a.ssigned  to  Wall  Street.  They  are  staff 
men.  in  minor  position.^.  One  man 
charges  regular  rates  for  the  insertion 
of  cheap  little  boosts  for  promoters  in 


The  Be8t''Known  Slogan 
f  (  inTSt.  Louis  B 


-donfsay^apil?^ 

‘^'5u£J 

Rer.  U,  S.  Pit.  Office 


Foreign  Advertiaing  Representatives 

Story,  Brooks  &  Finley 

Chicago  Philadelphia  New  York 


The  New  York  Curb,  in  its  issue,  Feb¬ 
ruary  17,  under  the  caption  “Prostitut¬ 
ing  the  Press,”  said;  “Some  conception 
of  the  magnitude  of  the  temptation  pre- 
.sented  to  Wall  Street’s  new.spaper  men 
on  this  score  is  obtainable  from  the  fact 
that  the  president  of  a  well-known  fin¬ 
ancial  institution  recently  offered  and 
paid  to  a  group  of  reporters  repre.sent- 
ing  .several  metropolitan  dailies  no  less 
than  $.3,500  each,  for  the  ’boosting’  in 
the  news  columns  of  their  journals  of  a 
certain  sugar  refining  enterprise.  In 
which  this  ‘gentleman’  was  interested. 
In  this  instance,  moreover,  the  service 
expected  was  merely  hinted  at,  rather 
than  demanded.” 

M’hether  this  statement  is  justified  or 
not,  there  is  enough  smoke  in  the  finan¬ 
cial  wood  pile  at  the  pre.sent  time  to 
create  the  impression  that  fire  exists 
•somewhere. 

The  writer  does  not  believe  that  a 
con.siderable  number  of  reporters  could 
be  bribed  with  $3,500  to  “boost”  a  sugar 
refinery  or  anything  el.se,  though,  un¬ 
fortunately  it  is  al.so  of  the  writer’s 
knowledge  that  certain  whipper 
snapper  attaches  of  newspaper  offices 
have  sold  out  their  papers  within  two 
months.  One  of  them  actually  solicited 
the  bu.siness.  How  he  “gets  away  with 
it,”  so  far  as  the  financial  editor  is 
concerned,  is  the  puzzle. 

There  is  one  e.stablished  instance  of  a 
grafter  who  goes  through  Wall  Street 
with  a  card  bearing  the  names  of  some 
of  the  most  influential  dailies  of  the 
I’nitcd  States,  claiming  that  he  writes 
a  syndicate  financial,  letter  and  offering 
to  “write  up”  promotions  for  either  .stock 
or  ca.sh  consideration. 

Tt  may  be  respectfully  suggested  that 
publi.shers  consider  .standardizing  finan¬ 
cial  pages  by  the  well-known  rules  of 
reporting  and  editing,  and  scrutinize 
certain  types  of  financial  advertising, 
thus  minimizing  the  danger  pf  corrup¬ 
tion. 


No  Contract 

has  to  be  signed  to  get 
our  service,  and  any  time 
an  editor  using  it  becomes 
dissatisfied  he  can  have  it  discon¬ 
tinued  by  merely  notifying  us. 

THE  NEWSPAPER  ENTERPRISE 
ASSOCIATION 


1279  West  3rd  St. 


Cleveland,  Ohio 


The  McClure  Method 

Our  features  are  aold  on  Indirldual  merit. 

Any  service  may  be  ordered  singly. 

THIS 

The  greatest  possible  variety  from  wblcb 
to  cboose. 

The  submitting  of  each  feature  to  your 
own  editorial  Judgment. 

The  opportunity  to  order  a  budget  con- 
alsting  only  of  what  yon  want. 

A  material  reduction  from  Individual  prices 
on  budgets. 

Write  ut  lor  tamplet  of  our  Sunday  Col¬ 
ored  eotedot,  doily  oomiot,  voomen’e  fea- 

turee,  bedtime  etoriee,  fiotion,  tie. 

The  McClure  Newspaper  Syadicale 

120  West  32nd  Street.  New  York  City 


TO  ADVERTISE  FOR  PEACE 


Large  Newspaper  Space  to  be  Used  to 
Infliuence  Public  Opinion  and  Congress. 


The  Emergency  Peace  Federation, 
with  headquarters  at  70  Fifth  Avenue, 
New  York,  ha-s  started  on  a  newspaper 
advertising  campaign  to  further  the 
objects  of  a  peace  propaganda,  and  ex¬ 
pects  to  raise  a  fund  of  about  $200,000 
for  the  same.  The  woman’s  branch  of 
the  committee  is  headed  liy  Mrs.  Henry 
Villard,  mother  of  Oswald  Garrison 
Villard  of  the  New  York  Evening  Post, 
at  whose  home  the  first  meeting  was 
held  and  at  which  the  first  money  was 
contributed.  The  names  of  the  donors 
have  not  been  made  public.  The  largest 
individual  donation  was  for  $1,000. 
Rabbi  J.  L.  Magnes  turned  over  $2,000 
to  the  fund  which  he  had  collected  for 
peace  work.  Altogether  $10,000  was 
raised  at  this  meeting.  Appeals  have 
been  sent  broadcast  for  contributions 
in  an  effort  to  raise  the  sum  of  $200,000 
to  be  used  in  advertising. 

The  first  advertisements  were  sent 
out  by  the  committee  direct,  but 
Thursday’s  ads  in  the  New  York  news¬ 
papers  were  placed  by  the  Joseph  Kll- 
ner  .-Vgency,  of  35  We.st  39th  Street, 
New  York,  and  it  is  understood  that 
this  agency  will  continue  to  handle  the 
account.  Practically  ail  of  the  New 
York  papers  carried  full  page  ads  on 


Thursday.  - - 

Capper  Conference  at  Topeka 
Iteprescntatives  of  tlie  advertising  de¬ 
partments  of  the  Dapper  publications 
met  at  the  home  ottice  in  Topeka,  Kan., 
iwently  and  discussed  the  various 
luoblems  that  confront  their  particu¬ 
lar  part  of  tlie  busines.s.  All  the  out¬ 
side  ottices  except  New  York  were  rep- 


•esented.  M  noon  a  lunclieon  was 
lerved  at  the  ChamlK'r  of  Commerce, 
riie  complete  li.st  of  men  called  in  for 
he  conference  follows:  Chicago,  J.  C. 
■i'eely,  C.  C.  Clark,  and  J.  P-  Fletcher; 
<ansas  City,  it.  W.  Mitchell  and  .V.  \Y. 
-‘innell:  St.  lA>ui.s— H.  Eldridge; 
)malia,  \V.  M.  Temple  and  A.  G.  Kit- 
ell;  Oklahoma  City,  John  Fields  and 
Vf.  Jj.  Crowther. 

, - 1 

Letters  to 
Successful 
Publishers 

Mr.  P'rank  P.  MncLciinan. 

The  State  Journal, 
Topeka,  Kan. 

Dear  Mr.  MacI.ennan: 

We  presume  that  you  havc^Ji^ 
liad  your  troubles  on  account 
of  the  rising  cost  of  materials 
during  the  past  two  or  three 
years. 

Even  though  yours  is  a 
firmly  entrenched  and  sue- 
eessful  newsjiajier,  you  liave 
ItHiked  about  for  wap  to 
praetiee  eeonoiny,  without 
cutting  quality. 

You  have  been  invited  by 
others  to  leave  us  and  take 
on  <'ut-priee  feature-  proposi¬ 
tions. 

And  yet  you  have  “stotnl 
by"  through  it  all,  and  never 
once  given  a  sign  of  desire 
to  quit  us. 

Men  like  you  make  busi¬ 
ness  existence  and  success  ’ 
possible  for  men  like  us. 

We  would  like  you  to  know 
that  we  appreciate  all  this. 

Sincerely  yours. 

The  Central  Press  Ass  n. 

New  Yiirk  uiul  Cleveland. 
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however,  and  prospects  are  that  we  will 
continue  to  do  so. 

"The  cold  weather  has  enabled  us  to 
get  in  a  good  supply  of  wood,  and  if  we 
can  have  some  sun  to  loosen  up  the 
power  In  the  river  so  that  we  can  get 
some  pulp  worked  up,  we  will  be  ex¬ 
tremely  lucky. 

“We  grind  pulp  when  there  is  plenty 
of  power  in  the  river,  and  we  still  have 
an  ample  supply  of  this  to  run  us  until 
the  water  rises.  Last  year  we  bought 
some  of  our  pulp,  and  ground  only  10,- 
000  cords  of  wood.  This  year  we  are 
cutting  our  own  supply  of  wood,  and 
will  use  about  25,000  cords. 

"Because  we  have  been  sold  out  to  the 
limit  of  our  capacity,  we  could  not  ex¬ 
tend  our  territory,  but  were  forced  to 
use  all  the  paper  we  could  make  to  sup¬ 
ply  our  own  customers.  We  are  em¬ 
ploying  on  an  average  of  500  men,  in¬ 
cluding  camp  workers.  Of  these,  about 
300  are  in  the  mill  and  work  the  year 
round.” 


of  the  International  Circulation  Man- 
agcr.s’  Association.  Various  local  or¬ 
ganizations  have  joined  with  the  State 
organization  to  bring  about  that  re- 
.sult.  Letters  have  been  sent  out  to 
all  the  membars  of  the  International 


The  fundamental  laws  which  govern 
the  success  of  any  business  arc  wrapped 
up  in  the  principles  of  efficiency. 


Life  insurance  conserves  life  by  hiak- 
ing  it  fuller  and  giving  it  quality  and 


requesting  their  .support  of  Galveston,  quantity. 


Galveston  Wants  I.  C.  M.  A.  Convention 
The  Texas  Circulation  Managers’  As¬ 
sociation  is  back  of  a  movement  to 
bring  to  Galveston  the  1918  convention 


INTERTYPE 


Model  A 

Single 

^Kagazine 

$2100 


Model  B 

Two 

JHCagazines 

$2600 


Model  C 
Three 
Magazines 

$3000 


1 1' hen  a  machinery  salesman  talks  to 
you  about  SIMPLICITY,  ask  him  to  be 
specific. 

INTERTV  PE  representatives  can 
point  out  very  definite  simplifications. 
I'or  instance,  910  fewer  Escapement 
Parts  in  our 'Model  C  machine  as  com¬ 
pared  with  other  machines  of  its  class; 
one-third  as  many  parts  in  our  Screw 
Peariiiff  Knife  Block  as  in  other  devices 
of  the  same  kind. 

INTERTYPE  CORPORATION 

Terminal  Bldg.  BROOKLYN,  N.  Y 


The 

Ault  s  Wiborg  Company 

sT  NEW  YORK 


News  Ink 


CORRESPONDENTS  MUST 
CERTIFY  INDEPENDENCE 

Lawson  “Leak”  Investigation  and  Feder¬ 
al  Influence  Charges  Are  Echoed  in 
New  Regulations  Regarding  Admission 
to  the  Press  Galleries  in  Washington 
—Echoes  of  Recent  Inquiry. 
Washington,  "March  28. — Owing  to 
the  great  demand  for  tickets  to  the 
Capitol  on  Monday  and  Tuesday,  at 
the  opening  of  Congress,  and  when  the 
President  reads  his  message,  newspa¬ 
per  men  will  be  admitted  to  the  build¬ 
ing  only  upon  the  presentation  of  a 
special  card,  which  will  be  issued  by 
the  Standing  Committee  of  Washing¬ 
ton  correspondents. 

As  this  is  the  beginning  of  a  new 
Congress,  each  correspondent  whose 
name  will  appear  in  the  Congressional 
Directory,  shortly  to  bo  issued.  Is  re¬ 
quired  to  make-  out  a  new  application 
for  admission  to  the  press  gsdleries, 
and  as  a  reminder  of  the  international 
situation  and  an  echo  of  the  Lawson 
leak  investigation,  new  paragraphs  are 
found  in  the  application  blank,  which 
newspaper  correspondents,  desiring  ad¬ 
mission  to  the  press  galleries  of  the 
Capitol,  are  required  to  sign. 

OLD  SCANDALS  BCROES). 

In  one  place  In  the  application  the 
newspaper  men  are  required  to  certify, 
"I  am  not  employed  In  any  legislative 
or  executive  department  of  the  Gov¬ 
ernment,  or  by  any  foreign  Govern¬ 
ment,  or  by  any  representative  there¬ 
of.” 

In  another  place,  the  correspondents 
must  use  the  following  langruagre  to 
disclaim  any  connection  with  stock 
brokerage  houses: 

"I  am  not  employed,  directly  or  In¬ 
directly,  by  any  Stock  Exchange,  Board 
of  Trade,  or  other  organizations,  or 
member  thereof,  or  brokerage  house, 
or  broker  engaged  In  the  buying  or 
selling  of  any  security  or  commodity,” 

WHEN  IN  DOUBT  ASK  KAROEB.  i 

Gus  J.  Karger,  Washington  corre¬ 
spondent  of  the  Cincinnati  Tlmes-Star, 
has  Just  recently  been  elected  chairman 
of  the  Standing  Committee  of  Wash¬ 
ington  Correspondents,  and  Inquiries 
relating  to  matters  of  Interest  to  news¬ 
paper  men  here  should  be  directed  to 
him. 


PLENTY  OF  NEWS  PRINT 


No  Danger  of  Shortage  in  Spokane 
Country,  Says  Manufacturer. 

Spokane,  Wash,,  March  24. — That 
there  Is  no  danger  of  a  print  paper 
shortage  In  the  Spokane  country  Is  the 
as-surlng  statement  of  L.  M.  Alexander, 
vice-president  of  the  Inland  Empire  Pa¬ 
per  Company,  located  at  Millwood,  near 
Spokane. 

"There  Is  a  print  paper  shortage  In 
the  country  generally,”  said  Mr.  Alexan¬ 
der.  “We  have  been  fortunate  enough 
to  have  been  able  to  supply  our  trade. 


DOMINATES 

tt«  field  In  purcbailng  abUlty 
per  family  anl  yet  at  lowest 
advertising  cost  per  tbousaod. 

“TO-DAY'S  HOUSEWIFE” 

GEORGE  A.  McClellan 

General  Manager 
New  York 


57  Greene  St. 

Write 


New  York  City 
Us— 
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ARMOUR  TO  PUT  OUT 
LARGE  AD  CONTRACTS 

Ten  Thousand  Line  Copy  for  “Vegetole,’* 
a  Cookinf!  Oil  Product,  in  Addition 
to  Ref:ular  Advertising  Campaign  — 
New  Business  Going  Out  to  the  News¬ 
papers. 

Ten-thoiisand-line  contracts  are  to  be 
made  by  Armour  &  Co.,  of  Chicago,  for 
"Vegetole,”  a  new  product  in  the  form 
of  a  cooking  oil.  The  space  will  Ik;  .sup¬ 
plemental  to  the  regular  advertising 
•  ■ampaign.s  conducted  by  the  company. 
The  account  will  be  handled  by  Mallory, 
.Mitchell  &  Faust,  of  Chicago. 

X.  \V.  .\yer  &  Son,  300  Chestnut 
Street,  I’hiladclphia,  are  making  con¬ 
tracts  with  a  few  newspapers  in  select¬ 
ed  sections  for  “Golden  Sun  Coffee” 
c«)t>y.  for  the  Woolson  Spice  Co.,  of 
Toledo,  O. 

The  George  tiatten  Co.,  381  Fourth 
.\venue,  Xew  York  city,  handling  the 
advertising  of  the  Clicquot  Club  Co., 
“(*.  C.  C.”  Products,  Milli.s,  Mass.,  usual¬ 
ly  makes  up  the  newspaper  list  about 
this  time  of  the  year. 

The  Boston  Financial  News  Adver¬ 
tising  Agency,  of  Boston,  Mas.s.,  han¬ 
dles  the  advertising  of  the  Common¬ 
wealth  Hotel  Con.struction  Corporation, 
18  Kast  41st  Street,  New  York  city,  for 
which  it  is  placing  orders,  with  a  num- 
l>er  of  large  city  newspaper.s. 

The  Skinner  Manufacturing  Co.,  Oma¬ 
ha.  Neb.,  Is  placing  21-line  52-time  or¬ 
ders  for  “Skinner’s  Macaroni,”  through 
the  Harlow  Advertising  Agency,  World- 
Herald  Building,  Omaha,  Neb. 

The  1  >orland  Adverti.sing  Agency, 
Preston  Building,  .Atlantic  City,  N.  J., 
is  placing  orders  with  newspapers  in 
sele<-t«'d  .sections  for  “(.'’amphorole.” 

The  Richard  A.  Foley  Advertising 
.\gency.  Bulletin  Building,  I’hiladelphia, 
is  again  placing  orders  with  newspa- 
l>ers  in  sidected  sections  for  “Velvet" 
smoking  tobacco,  of  the  Liggett  & 
.Meyers  Tobacco  Co.,  of  St.  Louis,  Mo. 

The  Greenleaf  Co.,  185  Devonshire 
Street.  Boston,  Mass.,  places  “Igi  France 
Shot!”  copy,  for  Williams,  Clark  &  Co., 
Lynn,  Mass.,  in  cities  where  they  have 
agent.s. 

The  Martin  V.  Kelley  Co.,  171  Madison 
.Avenue,  New  York  city,  handles  the 
“Fisk  Tire"  copy  for  the  Fisk  Rubber 
Co..  Chicopee  Falls.  Mass.,  and  is  re¬ 
newing  newspaper  contracts  at  the  pres¬ 
ent  time. 

The  Wm.  D.  MeJunkin  .Advertising 
Agency.  35  South  Dearborn  Street.  Chi¬ 
cago,  Ill.,  is  making  5,000-line  yearly 
contracts  with  some  Middle  West  news¬ 
papers,  for  the  Barley  Motor  Car. 

The  Mor.se  Advertising  Agency,  35 
Milwaukee  Avenue,  West  Detroit,  Mich., 
is  renewing  contracts  for  "Newbro’s 
Herpicide”  of  the  Herpicide  Co.,  Detroit, 
■Mich. 

The  J.  Walter  Thompson  Co..  242 
Madison  Avenue,  New  York  city,  places 
the  “O'Sullivan  Rubber  Heels”  copy  for 
I.Amont,  Corliss  &  Co.,  131  Hudson 
Street.  New  York  city,  and  is  at  the 
pre.sent  time  making  some  new  con¬ 
tracts  with  newspapers  in  selected  sec¬ 
tion  .s. 

K.  K.  Vreeland  344  West  38th  St.,  New 
A'ork  city,  handles  the  “Monito  Hosiery” 
account  of  the  Moorehead  Knitting  Co., 
Harrisburg,  Pa. 

Power,  Alexander  &  Jenkin,  of  Detroit, 
Mich.,  handle  the  account  of  the  General 
Engineering  Co.,  120  Eighth  Street,  De¬ 
troit,  Mich. 

Street  &  Finney,  171  Madison  Ave¬ 


nue,  New  York  city,  are  sending  out 
orders  to  a  list  of  more  than  100  news¬ 
papers  for  the  spring  campaign  for 
Educator  shoes. 

The  Dudley  Advertising  Agency,  110 
West  40th  Street,  New  York,  places  the 
advertising  for  “Longtex”  fabric  copy, 
for  the  S.  S.  Ix)ng  Textile  Co.,  44  Blast 
25th  Street,  New  York  city.  New.spapers 
will  probably  be  used  early  in  the  sum¬ 
mer. 

The  Ijees  .Advertising  Agency,  202 
Ea.st  Ninth  Street,  Cleveland,  O.,  handles 
the  advertising  for  the  Hollenden  Hotel, 
and  the  K.  1).  Carburetor  Company,  both 
of  Cleveland 

The  H.  K.  McCann  Co.’s  San  F'ranci.sc-o 
office  is  sending  out  orders  to  news¬ 
paper.s  in  .selected  sections  for  the  Sav¬ 
age  Tire  Co.,  of  San  Diego,  Cal. 

Vanderhoof,  Condict  &  Comrie,  140 
South  Dearborn  Street,  Chicago,  han¬ 
dles  the  account  of  the  Bartholomew  Co., 
road.sters,  automobiles,  of  Peoria,  Ill. 

The  Nicholls-Finn  Co.,  222  South  State 
Street,  Chicago,  is  making  contracts 
with  .some  Middle  West  new.spapers  for 
the  Crow-Elkhart  Motor  Co.,  of  Fllkhart, 
Ind. 

Ihckard  &  Co.,  50  Blast  42d  Street,  New 
Vork  city,  handle  the  account  of  the 
I'nderwood  Typewriter  Co.,  30  Ve.sey 
Street,  New  York. 

The  Russell  M.  Sced-s  Co..  330  Univer¬ 
sity  Square,  Indianapolis,  Ind.,  handles 
the  account  of  the  Figure  Mould  Gar¬ 
ment  Co.,  of  New  York,  Philadelphia, 
and  Columbus,  O. 

George  W.  Tryon,  Times  Building. 
New  York,  is  sending  out  copy  for  the 
.Maje.stic  Hotel,  of  New  York  city,  on  a 
trade  basi.s. 

The  J.  H.  Cross  Co.,  214  South  12th 
Street,  Philadelphia,  handles  the  adver¬ 
ti.sing  of  Moore  &  White’s  friction  clutch 
and  the  Quaker  Kola  Co.,  all  of  Phila¬ 
delphia. 

The  Berg  .Advertising  Co.,  of  B'resno, 
Cal.,  has  the  adverti.sing  account  of  the 
Peach  Growers,  Inc.,  a  new  California 
association  with  headquarters  in  B'resno, 
that  will  spend  $30,000  in  an  advertising 
campaign. 

Charles  D.  Levin,  1269  Broadway, 
New  York,  has  the  cereal  advertising 
account  of  the  Holland  Rusk  Co.,  Hol¬ 
land,  Mich. 

Barrows  &  Richard.son.  Drexel  Build¬ 
ing,  Philadelphia,  has  the  advertising 
account  of  the  Blmpire  Tire  &  Rubber 
Co.,  Trenton,  N.  J. 

Ix)uis  E.  Anfenger,  Bhillerton  Building, 
St.  Louis,  Mo.,  places  the  advertising  for 
the  Grain  Products  Co.,  pure  food,  St 
Ix)uis,  Mo. 

The  George  1j.  Dyer  Co.,  42  Broadway, 
has  the  advertising  account  of  the  tinit- 
ed  Fruit  Co.,  17  Battery  Place,  New 
York. 

The  Blackman-Ross  Co.,  95  Madison 
.Avenue,  New  York,  is  placing  orders  for 
the  Hotel  .Astor,  New  York,  on  a  trade 
l)asis. 

Pears;ill  .Agency,  203  Broadway,  New 
York,  is  conducting  a  campaign  for 
I..<)uise  Brigham  Box  B'urniture,  of  16 
Horatio  Street,  New  York  city. 

The  J.  D.  Barnhill  Agency,  110  West 
34th  Street,  New  York  city,  is  about  to 
.start  a  campaign  on  “Gearease,"  a  new 
lubricant,  manufactured  by  the  Swan  & 
Finch  Co.,  165  Broadway,  New  York 
city. 

The  Margon-Robinson  Agency,  Lin¬ 
coln  Building,  Louisville,  Ky.,  is  making 
up  a  list  for  “Simplex  Toilet  Prepara¬ 
tions,”  manufactured  by  Dr.  William  G. 
Korony,  Louisville,  Ky. 

The  Delmonlco,  Wallace  &  Cutler 


Agency,  299  Madison  Avenue,  New  York 
city,  will  place  the  advertising  of  "Why- 
Not”  golf  balls^.  made  by  Samuel 
Buckley  &  Co.,  16  Blast  33d  Street,  New 
York  city. 

F.  W.  BYankel,  1457  Broadway,  New 
York  city,  will  place  extensive  advertis¬ 
ing  for  the  “X.  L.  Challenger"  golf  balls, 
of  the  J.  B.  Cochrane  Co.,  of  London, 
Eng. 

J.  H.  Knoll,  of  the  Knoll  Manufactur¬ 
ing  Co.,  Reading,  Pa.,  makers  of  wash¬ 
ing  machines,  will  begin  an  advertising 
campaign  in  May,  the  business  to  go 
direct. 

The  Mumm-Romer  Advertising  Co., 
Columbus,  O.,  is  planning  an  advertising 
campaign,  to  start  in  two  months,  for 
the  Monitor  Stove  and  Range  Co.,  Cin¬ 
cinnati,  O. 

The  Simplex  Short-Turn  Trailer  Co., 
of  Auburn,  Ind.,  will  begin  a  campaign 
in  May.  No  agency  has  been  selected 
as  yet.  E.  A.  Johnson,  of  the  company, 
has  the  business  In  charge.  Part  of  it 
will  go  direct. 

Lord  &  Thomas,  Mailer’s  Building, 
Chicago,  Ill.,  handle  the  advertising  for 
Lane  Bryant,  Inc.,  maternity  apparel. 
New  York  city. 

The  Chambers  Agency,  New  Orleans, 
I..a.,  has  the  account  of  the  Pelican 
Oacker  Co. 

The  Montgomery  Advertising  Agency, 
Jacksonville,  Fla.,  is  sending  out  orders 
to  large  city  papers  in  the  South  for  the 
Jack.sonville  Heights  Improvement  Co. 

The  Chattanooga  office  of  the  Nelson 
Chesman  Co.  will  send  out  orders  for 
Reif's  Special  and  Loganberry  Juice,  a 
soft  drink,  being  introduced  by  the  Chat¬ 
tanooga  Brewing  Co.  The  list  includes 
twelve  Southern  States,  it  is  said. 


FOUND  PAPER  SIDE-TRACKED 


N.  Y.  Times  Brought  500  Tons  From 
Yonkers  by  Motor  Trucks. 

The  city  of  Yonkers,  adjoining  New 
V'ork  on  the  north,  became  a  clearing 
hou.se  for  news  print  last  week,  because 
of  the  embargo  on  freight,  due  to  the 
fear  of  a  nation-wide  strike  of  railroad 
men.  As  a  result,  the  New  York  Times 
found  500  tons  of  good  news  print  tied 
up  in  freight  cars  in  the  Yonkers  freight 
yards,  when  it  should  have  been  in 
their  cellar. 

Blfforts  were  made  to  secure  a  boat  to 
bring  the  paper  down  the  river,  but  this 
was  found  Impossible.  Then  a  number 
of  large  motor  trucks  were  requisition¬ 
ed  and  for  three  days  a  constant  pro¬ 
cession  of  motor  trucks,  loaded  with 
rolls  of  news  print,  astonished  the  na¬ 
tives.  The  paper  was  thus  brought  to 
the  Times  building  in  time  to  save  the 
Sunday  edition  of  March  25. 


MORE  WORK  FOR  DREIER 


Bu.siest  American  Writer  Made  Assis¬ 
tant  to  Railway  President. 

Thomas  Dreier,  not  content  with 
editing  fourteen  monthly  house  organs, 
one  weekly,  plus  a  department  in  The 
Editor  and  Publisher,  plus  depart¬ 
ments  in  three  monthlies,  plus  weekly 
sales  letters  for  a  Boston  business 
house,  plus  countless  special  Jobs,  has 
added  to  all  his  other  work  the  duties  of 
assistant  to  the  president  of  the  Bay 
State  Street  Railway  Company.  This 
company  serves  ninety-one  cities  and 
towns  in  three  States,  employs  6,000 
men,  and  operates  944  miles  of  track. 
Mr.  Dreier  is  in  charge  of  public  re¬ 
lations  and  has  a  Job  that  is  big  enough 
to  command  his  respect  and  keep  him 
out  of  deviltry  for  some  time  to  come. 


REFERENDUM  VOTE  CALLED 


Printers  Get  Copies  of  Proposed  Inter¬ 
national  Arbitration  Agreement. 

The  report  of  the  Conference  Com¬ 
mittee  representing  the  Closed  Shop  Di¬ 
vision  of  the  United  Typothetse  and 
Franklin  C^ubs  of  America  and  the  In¬ 
ternational  Typographical  Union  has 
been  forwarded  to  members  of  the  or¬ 
ganizations  represented  in  these  confer¬ 
ences. 

The  report  recommends  the  adoption 
of  an  international  arbitration  agree¬ 
ment  between  the  organizations  named. 

Briefly  summarized,  the  agreement  is 
for  a  period  of  ten  years;  the  laws  of 
the  International  Union  in  effect  Jan¬ 
uary  1,  1916,  are  not  to  be  submitted  to 
arbitration,  and  it  is  optional  with  sub¬ 
ordinate  unions  to  issue  this  agreement 
to  members  of  closed-shop  divisions  in 
their  respective  Jurisdictions  or  to  de¬ 
cline  to  issue  the  same. 

The  referendum  vote  will  be  taken 
on  May  23  next.  The  purpose  of  the 
proposed  agreement,  as  explained  by 
the  conferrees.  Is:  "establishing  in¬ 
dustrial  peace  in  the  composing-rooms 
and  departments  of  commercial  print¬ 
ing  and  publishing  establishments  not 
classed  as  dally  newspaper  offices.” 


A  Service  Stunt 

The  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  has  engaged  Mrs.  E.  Q.  Fothergill, 
scientific  cooking  expert,  to  give  dem¬ 
onstrations  and  lectures  on  cookery  un¬ 
der  the  auspices  of  the  Star-Telegram. 
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AD  FIELD  PERSONALS 

H.  W.  Bramley  of  Kochester,  N.  Y. 
an  advertising  man  of  national  prom¬ 
inence,  addressed  the  Dallas  (Texas) 
Advertising  League  at  its  last,  meeting. 
Mr.  Bramley  traced  the  growth  of  ad¬ 
vertising,  stressing  its  influence  as  a 
national  business  force. 

M.  T.  Caine,  cartoonist  and  former 
sports  editor  of  the  St.  Paul  (Minn.) 
Pioneer  Press,  will  open  an  advertis¬ 
ing  and  publicity  bureau  in  that  city 
next  week.  For  thirteen  years  he  has 
been  connected  with  Twin  City  news¬ 
papers. 

Fenton  Kelsey  resigned  as  vice-presi¬ 
dent  of  the  Shuman  Advertising  Com¬ 
pany  to  engage  in  the  advertising  busi¬ 
ness  under  his  own  name,  in  Chicago. 
He  will  have  associated  with  him  Rus¬ 
sel  Spicer  as  agricultural  advertising 
counsel,  and  Robert  C.  Fenner,  former¬ 
ly  manager  in  turn  of  the  Boston  and 
Chicago  offices  of  the  Cutler  Hammer 
Manufacturing  Company,  Milwaukee,  as 
electrical  counsel. 

H.  M.  Applegate,  advertising  man¬ 
ager  of  the  American  Motors  Corpora¬ 
tion,  New  York,  has  been  appointed  as¬ 
sistant  sales  man£iger.  He  will  remain 
in  charge  of  the  advertising. 

Prank  A.  Arnold,  for  ten  years  gen¬ 
eral  manager  and  advertising  director 
of  Suburban  Life,  is  now  associated 
with  Frank  Seaman,  Inc.,  New  York 
as  assistant  to  the  management. 

William  Rea  has  resigned  as  assist¬ 
ant  secretary  of  the  National  Premium 
Advertising  Association,  New  York,  and 
on  April  2  will  become  advertising  man¬ 
ager  of  the  Art  Metal  Works,  Inc., 
Newark,  N.  J. 

Russell  T.  Gray,  advertising  manager 
of  the  Haynes  Automobile  CJompany, 
has  resigned  to  go  with  the  Shuman 
Advertising  Company,  Chicago. 

Louis  A.  Fehling,  who  for  the  past 
eighteen  years  has  been  connected  with 
the  advertising  departments  of  the  Phil¬ 
adelphia  Record,  and  the  Evening  Tele¬ 
graph,  has  joined  George  W.  Edwards 
&  Co.,  Philadelphia,  advertising  agency, 
where  he  will  assume  charge  of  the  sta¬ 
tistical  department. 

Gayle  Aiken,  jr.,  for  the  past  three 
years  advertising  manager  of  the  Mai- 
son  Blanche  department  store.  New 
Orleans,  has  resigned  to  become  associ¬ 
ated  with  the  Chambers  Advertising 
agency,  of  that  city. 

Hollis  ,G.  Gleason,  who  has  been  on 
the  Western  sales  force  of  the  Elaton. 
Crane  &  Pike  Company,  Pittsfield, 
Mass.,  has  been  appointed  special  rep¬ 
resentative  for  the  Inland  Printer, 
Chicago,  succeeding  James  L.  Crowder, 
who  has  resigned. 

E.  G.  Hogarth,  who  has  been  con¬ 
nected  with  the  copy  department  of 
McConnell  &  Ferguson,  advertising 
agents,  at  their  main  office  in  Ixmdon, 
Ont.,  has  been  placed  in  charge  of  their 
Windsor  branch. 

Walter  TJ.  Clark,  who  has  been  in 
charge  of  the  lard  and  oil  sales  of  Wil¬ 
son  &  Co.,  (Chicago,  for  the  past  year, 
has  been  placed  at  the  head  of  the  sales 
promotion  department. 

S.  W.  Foran  has  been  appointed  ad¬ 
vertising  manager  of  the  Scripps-Booth 
Corporation  of  Detroit. 

H.  Chamberlain  has  resigned  as  ad¬ 
vertising  manager  of  the  Aeolian  Ck)m- 
pany  to  enter  the  agency  of  Marx  &  An¬ 
gus,  Inc.,  New  York.  He  has  been  as¬ 
sociated  with  the  Aeolian  Company  for 
a  period  of  five  years. 

Matthew  G.  Pierce,  publicity  man¬ 
ager  of  the  Chicago  Daily  News  for 
the  past  four  years,  has  resigned  to 
take  charge  of  the  publicity  work  of  the 
Harris  Trust  and  Savings  Bank  of  that 
city.  Before  Joining  the  News,  he  was 
on  the  Netw  York  staff  of  the  Curtis 
Publishing  Company,  going  to  them 
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when  that  company  purchased  the 
Monthly  Style  Book  from  Cond6  Nast. 

Kenyon  W.  Mix  has  been  appointed 
advertising  manager  of  the  Dodge 
Manufacturing  Company,  Mishawaka, 
Ind.  He  retains  his  position  as  ad¬ 
vertising  manager  of  the  National 
Veneer  Products  Company.  He  suc¬ 
ceeds  C.  R.  Trowbridge,  who  has  be¬ 
come  interested  in  the  purchase  of  the 
Daily  Truth,  of  Elkhart,  Ind. 

G.  Ellsworth  Harris,  jr.,  formerly 
with  the  Outlook  and  Cosmopolitan, 
has  become  associated  with  the  Dauchy 
Company,  New  York. 

James  L.  Mogford,  who  for  the  last 
nine  years  has  been  representative  of 
the  Progressive  Ifarmer  of  Birming¬ 
ham,  Ala.,  at  Raleigh,  N.  C.,  has  joined 
the  Cecil  Advertising  Co.  of  Richmond, 
Va.,  as  manager  of  argicultural  ad¬ 
vertising. 

Hugh  M.  Smith  has  resigned  from 
the  vice-pre.sidency  of  J.  D.  Barnhill, 
Inc.,  New  York,  to  become  advertising 
manager  of  the  Keystone  Varnish  Com¬ 
pany,  Brooklyn. 

B.  R.  Barr,  for  the  past  year  assist¬ 
ant  advertising  meinager  of  the  Printz, 
Biederman  Company,  of  Cleveland,  has 
become  manager  of  the  leaders’  service 
department  of  the  Goodyear  Tire  & 
Rubber  Company,  Akron,  O. 

Jack  Harding,  of  the  Prest-O-Lite 
Company,  Indianapolis,  has  resigned  to 
return  to  the  Russel  M.  Seeds  tuivei;- 
tising  agency  of  that  city  as  vice-pres¬ 
ident.  He  left  the  agency  several  years 
ago  to  join  the  sales  promotion  depart¬ 
ment  of  the  automobile  equipment  com¬ 
pany. 

Herbert  Shryer,  for  the  past  seven 
years  reporter  on  the  Detroit  Evening 
News,  has  joined  the  advertising  de¬ 
partment  of  the  Burroughs  Adding  Ma¬ 
chine  Company. 

Edward  Hungerford,  of  New  York, 
advertising  manage!  of  Wells-Fargo  & 
Co.,  has  been  in  l,*allas,  Texas,  as  guest 
of  W.  J.  Cotterell,  general  agent  of  the 
<ompany  at  D.illus.  Mr.  Hungerford 
is  gathering  material  for  the  forthcom¬ 
ing  Texas  edition  of  the  Wells-Fargo 
Messenger,  the  Company’s  magazine  for 
its  employees,  of  which  he  is  editor. 

D.  B.  Williams,  of  the  Mutual  Motors 
Co.,  of  Jack.son,  Mich.,  will  devote  his 
attention  more  to  advertising  and  sales 
promotion  in  the  future.  In  the  past  he 
has  handled  all  matters  pertaining  to 
.sales  and  advertising.  He  will  maintain 
continuous  contact  with  the  sales  de- 
jiartment  in  an  advisory  capacity. 

Fenton  Kelsey,  has  resigned  as  vice- 
president  of  the  Shuman  Advertising 
Company  to  engage  in  the  advertising 
busine.ss  under  his  own  name,  at  514- 
515  We.stminster  Building,  Chicago.  Mr. 
Kelsey  will  have  associated  with  him  as 
adverti.sing  counsel  Russell  Spicer, 
president  of  a  string  of  banks  in  Minne¬ 
sota,  secretary  of  the  Spicer  Land  Com¬ 
pany  and  the  Anderson  Land  Company, 
who  will  serve  as  agricultural  advertis¬ 
ing  counsel:  and  Robert  C.  Fenner,  for¬ 
merly  manager  in  turn  of  the  Boston 
and  Chicago  offices  of  the  Cutler  Ham¬ 
mer  Manufacturing  Company,  makers 
of  electrical  specialties. 

Walter  M.  Ilotts,  son  of  W.  L.  Dotts, 
space  buyer  of  the  George  L.  Dyer  Ad¬ 
vertising  Agency,  New  York,  has  resign¬ 
ed  from  I^eslie- Judge  Company,  and  Is 
now  a  member  of  the  staff  of  the  Kelly- 
Smith  (’ompany,  new.spaper  representa¬ 
tives,  New  York  and  Chicago. 

Major  Mortimer  D.  Bryant,  of  the 
firm  of  Bryant,  Griffiths  &  E’redricks, 
who  is  in  command  of  the  second  squad¬ 
ron  of  the  E’ir.st  Cavalry,  has  been  se¬ 
lected  for  the  vacant  office  of  colonel  of 
the  Forty-seventh  Regflment  of  Brook¬ 
lyn. 
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ery. 


.MERCURY-HERAUD  . San  Jose 

Post  Office  Statement  . 11,434 

Member  of  A.  B.  C. 


GEORGIA 


journal  (Clr.  67,681)  . AtUnU 

CHRONIGUD  . . . AofUBta 


ILLINOIS 


HERALD-NEWS  (Clrcnlatlon  16,180) _ Joliet 


IOWA 


REGISTER  (M.  &E.)  . Des  Moines 

EVENING  TRIBUNE  (except  Sun.)  Des  Moines 
Covers  Des  Moines  in  a  complete  manner. 


SU(XDSSFDL  FARUINO  . Des  sfolnea 

More  than  700,000  clrcnlatlon  guaranteed  and 
proven  or  no  imj.  Member  Audit  Burean  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOURNAL - Louisville.  Ky. 

(Seml-Montbly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  In 
the  world.  In  excess  of  80,000  copies  monthly. 


LOUISIANA 


TIMBS-PICAYUNH  . New  Orleans 

MICHIGAN 

PATRIOT  (No  Monday  Issue) . Jackson 


lAst  Gov.  statement — Dally,  11.403;  Sunday, 
12,668.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  Rates — One  time  ads.  60  cents  Inch;  yesriy 
contracts,  35  cents  inch;  position  20%  extra. 


MINNESOTA 


TRIBUNE,  Morning  and  Evening ...  Minneapolis 


MISSOURI 


POST-DISPATCH . SL  Louis 

Dally  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  in  Its  territory  with  the 
beautiful  Rotogravure  Picture  Section. 

The  POST-DISPATCH  sells  more  papera  In 
St.  Louis  every  day  Id  the  year  than  there  are 
homes  Id  the  city. 

Circulation  entire  year,  1016 : 

Sunday  average  . 356,193 

Dally  average  . 204,201 


The  following  publishers  guarantee  circulation 
and  willingly  grant  any  adverllaer  the  privilege 
of  a  careful  and  exbauative  Inveatlgatlon. 


ILLINOIS 


SKANDINAVBN  . . Chicago 


MINER  . Butte 

Average  daily  12,470.  Sunday,'  20,371,  far  6 
months  ending  September  30,  1916. 


NEW  JERSEY 


JOURNAL  . Bllaabetb 

PRESS-CHRONICLE  . Paterson 

COURIER-NEWS  . PlalnOeld 


NEW  YORK 


COURIER  A  ENQUIRER  . Bnlfilo 


IL  PROGRE8SO  ITALO- AMERICAN.  .New  York 


The  National  Jewish  Dally  that  no  general 
advertlaer  abould  overlook. 


OHIO 


vindicator  . . . ..•••Youngstown 


PENNSYLVANIA 


times  . . 

^AiLY  DEMOCRAT.  ••.••••..••,,.  .Johnstown 
TIMES-LBADBR  . Wilkes-Barre 


TENNESSEE 


BANNER  . Nathvllls 


TEXAS 


CHRONICLE  . Houston 

The  Chronicle  gnarancees  a  drcnlatlon  of 
35,000  dally  and  45,000  Sunday. 


UTAH 


HERALD-REPUBLICAN  . Salt  Uke  City 


VIRGINIA 


DAILY  news-record  . Harrisonburg 

In  thn  famous  Vallej  of  Va.  onl/  papw  In 
tht  richest  Africultural  County  In  United  States. 


WASHINGTON 


POST- intelligencer  . Seattia 


NEBRASKA 


KRBIE  PRF.SSB  (Or.  128,384) . Lincoln 

NEW  YORK 

BOF.LLKTTINO  DELI,A  sera . New  York 
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LAW  CLEARLY  DEFINES 
FREEDOM  OF  THE  PRESS 


(Governor  Kilf^e  Signs  Measure  Whieh 
(Conforms  to  Original  Framing  of 
(^nslijutional  Statute  Respecting 
Rights  of  Newspapers  in  New  Jersey — 
Its  Terms. 

Governor  Kdge,  of  New  Jersey,  has 
ju.st  approved  an  act  by  which  the  free¬ 
dom  of  the  prc.ss  throughout  New  Jer¬ 
sey  was  broadened  and  extended  so  that 
it  conforms  to  the  ideas  of  the  original 
framers  of  the  constitutional  law  re¬ 
specting  the  rights  of  an  untrammelled 
press.  This  new  law  provides  that  no 
judge  of  any  court  in  the  State  shall 
have  power  to  commit  for  contempt, 
except  contempts  committed  within  the 
presence  of  the  court  or  of  any  lawful 
order  or  process  of  the  court. 

In  other  words,  newspaper  criticism 
of  judges,  not  obstructing  the  admini- 
.stration  of  justice,  can  no  longer  be 
c'onstrued  as  contempt  of  court.  The 
judge  has  the  same  privilege  as  any  pri¬ 
vate  citizen,  of  proceeding  again.st  the 
writer  civilly,  or  having  him  arrested, 
indicted  and  tried  before  a  jury,  but  he 
no  longer  has  the  jwwer  to  hale  the 
newsi»ai>er  man  Ijefore  him  for  con¬ 
tempt.  adjudge  the  defendant  guilty 
while  acting  as  both  judge  and  jury 
and  sentencing  him  to  a  fine  or  im¬ 
prisonment. 

STATUTE  ESTABUSHES  PRINCIPLE. 

The  statute  establishes  a  principle 
which  was  brought  out  in  the  contempt 
pro<-eedings  brought  against  the  editor 
of  the  Daily  Press  of  Atlantic  City  by 
common  pleas  Judge  Shinn.  The  editor 
wrote  an  editorial  which  the  Judge  held 
to  be  a  reflection  upon  the  court  and 
the  editor  was  cited  for  contempt. 
Ilefore  any  sentence  had  been  passed 
the  editor  appealed  to  the  higher  courts 
of  the  State  upon  the  ground  that  an 
inferior  court  had  no  right  to  commit 
for  contempts  outside  of  its  presence, 
and  that  the  common  law  and  the 
(K-ople  had  never  given  it  such  rights 
by  .statute.  The  appeal  was  lost,  al¬ 
though  the  facts  that  inferior  courts 
hail  no  such  right  at  law  nor  had  they 
acijuired  any  by  statute  were  not  con¬ 
troverted.  The  new  statute  places  the 
la'gislature  of  New  Jer.sey  on  record 
as  oiipo.sed  to  lodging  this  power  in 
the  courts. 

The  new  .statute  is  modelled  after 
the  act  of  Congress  of  March  2,  1831, 
which  has  been  in  force  with  refer¬ 
ence  to  the  Federal  courts  for  eighty- 
Hve  years. 

It  is  understood  in  Trenton  that  the 
bill  was  drawn  by  I^ee  F".  Washington, 
of  .Xtlantic  City.  The  exidanatory 
statement  attached  to  the  original  bill 
which  was  introduced  in  the  Senate 
by  Senator  MacKay,  of  Bergen,  read 
in  jiart  as  follows:  "The  judges  of 
this  State  have  power  to  .summarily 
summon  before  them  persons  criti¬ 
cising  their  official  acts  and  to  fine 


**From  Preaa  to  Homm 

Within  the  Hour^* 


It  ■  ezrlaalve  carrier  aerTice  ea- 
ablra  the  Evening  and  Snnday  Star 
to  be  delivered  on  every  city  block 
In  WaahInKton,  D.  C.,  “from  preaa 
to  borne  within  the  honr.”  The 
enormona  ezclnalve  city  circniatlon 
of  the  Star  makea  it  the  wonderfnl 
advertialnc  medlnm  that  It  ia. 


and  imprison  such  persons  at  will  and 
without  a  jury  trial.  The  very  judge 
criticised  may  exercise  this  power. 
Kven  the  truth  of  the  criticism  is 
not  a  defence.  Such  a  power  is 
truth-stilling,  desiiotic,  and  exceed¬ 
ingly  dangerous  to  liberty.  This  bill 
still  leaves  to  a  slandered  or  libelled 
judge  the  remedies  of  the  private 
citizen,  to  institute  civil  or  criminal 
proceedings  in  the  usual  way  for  libel 
or  a  civil  suit  for  slander.  In  such 
proceedings  the  defendant  has  the 
lienefit  of  a  jury  trial  before  a  dis¬ 
interested  judge  and  the  truth  of  the 
critici.sm  may  be  proven  in  defence.” 

There  was  only  slight  opposition  to 
the  MacKay  bill  in  the  Senate,  but 
the  measure  passed  in  the  House 
unanimously,  both  Republicans  and 
Democrats  voting  in  favor  of  the 
mea.sure  that  for  the  first  time  in  the 
history  of  New  Jersey  clearly  defines 
the  freedom  of  the  pre.ss. 


TO  FIGHT  FRAUDULENT  ADS 


Louisville  Rublirity  Men  Organize  a  Bet¬ 
ter  Business  Commission. 

A  “Better  Business  Commission,” 
having  as  its  object  the  suppression  of 
fraudulent  or  misleading  advertising, 
has  been  organized  by  the  Adverti.sing 
Club  of  Ixiuisville,  Ky.  The  organiza¬ 
tion  is  the  first  of  the  sort  to  be  formed 
in  this  State,  though  similar  organiza¬ 
tions  are  in  existence  in  other  com¬ 
munities. 

It  will  attempt  to  attain  its  object 
through  persuasive  methods,  but  if 
these  fail  it  has  a  powerful  weapon  at 
its  command  in  a  law  passed  at  the  last 
ses.slon  of  the  General  Assembly  of 
Kentucky,  which  provides  a  heavy  pen¬ 
alty  for  circulating  false  or  misleading 
advertising  matter. 

This  law  was  passed  largely  as  a  re¬ 
sult  of  the  effort  of  the  Advertising  Club 
of  Ijouisville,  and  of  similar  organiza¬ 
tions  in  other  towns  and  cities  of  the 
State.  Several  of  the.se  organizations 
are  expected  to  follow  in  the  steps  of 
the  Louisville  Club  in  providing  the 
machinery  to  make  the  law  effective. 


Big  Boston  Papers  Non-Returnable 

Boston,  March  28. — The  Boston  Post 
is  now  non-returnable  to  all  newsileal- 
ers.  The  .same  applies  to  the  Bo.ston 
Herald  and  Traveler. 


LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

[Under  thit  caption  tc«  thall  print,  each 
week,  letters  from  our  renders  on  subjects  of 
interest  connected  with  newspaper  publishing 
nod  iidreriioitto.  Any  vublishtr  who  desires 
help  in  the  solution  of  his  problems,  or  who  has 
pronounced  views  on  any  subject  connected 
with  the  business,  is  invited  to  contribute  to 
this  column.  We  are  confident  that  such  a  col¬ 
umn  can  be  made  of  great  value  through  the  co¬ 
operation  of  our  readers. — Ed.  1 

The  White  Paper  Situation 

IlBPiniblO.VX-IJAKR'n'E  (XIMPAN’Y, 
Liua,  O.,  March  12.  1917. 
Thh  Editor  and  ruBLisuRR: 

1  would  appreciate  It  If  you  would  advise  the 
iKeimbllcanjfiazettc  as  to  your  opinion  re- 
RardiiiR  tlie  white  pais'r  aituation. 

We  liavc  an  agreement  with  tls‘  I’ettibone- 
t'ataract  iieirple  to  supply  us  a  minimum  of 
sonie*o(i(j  tons  during  1917  at  the  market  price 
f.  o.  Ii.  milis  at  time  of  shipnmnt.  In  the 
event  tliat  the  action  by  the  Fe<i<‘ral  authorities 
re-uilM  ill  a  lowerisl  price  do  you  lieWeve  tliat 
wt  are  in  a  insition  to  participate  in  the 
ia-iielitsV  Donald  D.  Cami'BKi.l. 

[As  we  see  it.  there  should  be  no  difficuity  in 
your  |>arliei|intion  in  the  agreement  made  with 
tiw  Ketleral  Trade  UVnimiesiou  by  manufactur¬ 
ers  ami  JoblK-rs.  in  order  to  do  tills,  it  will 
ta-  necesM.iry  for  you  to  sign  tlie  agre<*ment 
witli  the  Ftsleral  Trade  Uomniisoiou  and  take 
up  with  that  Fisieral  body  the  question  of  your 
future  news  iiriiit  supply. 

'Pile  matti-r  of  distriiiutioii  is  btdng  worktsl  out 
a'  tile  present  time  and  we  would  suggest  that 
you  take  tlie  ma.tler  up  with  tlie  Commission  at 
eiiee,  giving  them  ail  of  the  information  as  to 
your  reqiiireiiieiits  ami  tlie  ]ieojile  throiigli  'Wlioin 
you  are  purchasing. — Ed.] 


Cillilan  Seeks  Information 

Boland  Park,  Md., 

March  26,  1917. 

Tub  Editor  and  Puhlisiibr  : 

I  am  interested  in  and  sympathetic  with  the 
nioveiuent  liistigatet]  liy  the  Authors’  League,  for 
lieiiiing  indigent  antliors.  1  am  for  this  thing, 
with  all  my  miglit.  However,  the  thing  gives 
me  an  uneasy  feeling.  I  don't  know  what  is  the 
matter,  but  nowadays  so  many  thinga  make  me 
uneasy.  Maybe  it  is  tbe  result  of  the  war  scare. 
I  can  see  portents  of  trouble  in  more  clouds  the 
size  of  a  man’s  handout  than  1  ever  could  before. 

Now  tills  little  innocent  and  benevolent-sound¬ 
ing  annoiiiicenient  of  the  Intent  of  the  Authors’ 
lAsgiie  to  do  needed  tilings  for  needy  writers 
makes  me  fear  In  the  marrow  of  my  bones  that 
may  Ik-  tliey  intend  making  arrangements  to 


Colorado  Springs 

and 

THE  TELEGRAPH 

An  A.  B.  C.  Paper 

j.  p.  McKinney  a  son 

New  York  Detroit  ,  Chicago 


We  can  help  you  make  more 
secure  your  place  on  advertisers’ 
lists.  The  National  Editorial 
Service  is  a  Quality  Circulation 
Builder.  The  results  it  brings 
are  the  kind  that  can  be  vividly 
impressed  upon  the  advertiser. 
Write  or  Wire, 

National  Kdltorlal  Service,  Inc., 
Fifth  .4ve.,  New  York. 

PHILADELPHIA 

America’s  Greatest 
Industrial  City. 

The  PRESS 

Philadelphia’ s  Great 
Industrial  Paper. 

RepresentntlveB 

LOUIS  OILMAN 

World  Building.  NEW  YORK 

HARRY  B.  LASHER 

Tribune  Building  ClIICAOO 

Qltir 

pttaburg  Siapatrli 

Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 

Bninawick  Building,  New  York 

THE  FORD-PARSONS  CO.. 

People,  G,i  Building,  Chicago 

H.  C.  ROOK. 

Real  Estate  Trust  Building,  Philadelphia 

NEWSPAPER 

prosperity  is  based  on  drculation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  us  ssnd  you  samplst  of  our  tot- 
orod  totnies,  daily  ond  Sunday 
pagos  in  black  and  ealart. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 

87  WEST  SSTH  8T.,  NEW  TORE 

give  poor  authors  (wonder  what  they  mean  by 
“IHior**?)  what  they  deserve. 

I  obJiK^t.  I  am  a  i>oor  author  in  one  of  tbe 
two  ways,  at  least.  And  don’t  anybody  be 
nasty  enough  to  say  which  way,  either.  And  I 
don’t  want  what  1  deserve.  I  have  been  trying 
for  years  to  avoid  just  that.  I  have  a  family 
deiieiident  upon  mo,  and  it  would  not  be  in  tbe 
line  of  true  couservation  to  do  away  with  me. 

I.et  the  Authors*  League  come  clean  with  this 
stuff,  and  say  just  what  they  propose  to  supply, 
and  to  wliicb  kind  of  poor  authors. 

!>on’t  me  in  siisiKHise. 

Yours  uneasily,  Strickland  Gillilan. 


KNOCKING  NEWSPAPER  ADS 


Outdoor  Men  Said  to  Be  Busy  Marking 
Up  National  Advertising  in  Dailies. 

It  i.s  stated  that  of  late  a  number  of 
bilLboard  and  sign-board  men  have 
employed  .some  one  to  check  up  the 
newspapers,  marking  national  advertis¬ 
ing  for  i)oor  positions  and  bad  print, 
and  sending  them  on  to  the  head  of 
the  concerns.  That  .such  a  thing  is  be¬ 
ing  done  as  the  re.sult  of  a  systematic 
effort  has  not  been  stated,  but  that  it 
has  Iteen  done  in  numerous  cases  is  as¬ 
serted  in  more  than  one  instance. 


Madsen  is  Governor’s  Secretary 
Martin  Madsen,  has  been  appointed 
private  secretary  to  Governor  Stephens 
of  California.  Madsen  was  executive 
secretary  under  Governor  Johnson  dur¬ 
ing  the  last  four  years.  Prior  to  that 
he  served  on  the  staffs  of  the  Fresno 
Republican,  the  San  Francisco  Call  and 
Chronicle,  the  Washington  Post  and 
other  dailies. 


The  Indianapolis 
Star  reaches  more 
people  on  rural 
routes  than  any  other 
Indianapolis  paper. 

The  Shaffer  Group: 
CHICAGO  EVENINp  POST 
INDIANAPOLIS  STAR 
MUNCIE  STAR 
TERRE  HAUTE  STAR 
ROCKY  MOUNTAIN  NEWS 
DENVER  TIMES 
LOUISVILLE  HERALD 

Hearty  co-operallon  extended  to 
advertisers.  Address 

Promotion  Dept. 

SHAFFER  GROUP 

12  S.  Market  Street  Chicago 


Successful 

Man  in  every  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  profeaaional  and 
butinetf  men  and  women,  public  perion- 
aget  and  the  leading  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indiapentablc  adjunct  to  every  buii- 
nest.  If  you  have  never  used  them,  write 
far  information  and  terms  to-day. 

HENRY  ROMEIKE.  INC. 

IOC-1 10  Saaaath  Aaa.  New  York  City 


POWEIiS 


oi»RN  Tm  nsnsTi 
M  HOimS  ttp  ENQRAVERSl 
rOTMfiSAON  EAKra 


(QN1VVAUJK1 
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TIPS  FOR  DEALERS 


New  Concerns  and  Old  That  Are  or  Will 
Be  in  the  Market  for  Supplies. 

New  York — The  Directorate  of  Amer¬ 
ican  Fashion.s,  publish  fashion  maga¬ 
zine;  capital,  $100,000.  Director.s,  B.  L. 
Miller,  H.  M.  K.  Smith,  B.  A.  Javitz;  87 
Stanton  Street,  New  York. 

New  York — International  Commerce 
Association;  general  advertising;  capi¬ 
tal,  $100,000;  directors,  Charles  Pich- 
ner,  Henry  L.  Sperling,  Samuel  Sperling, 
all  of  New  York. 

New  York — Heights  Sentinel  Publish¬ 
ing  Company;  publish  newspaper;  capi¬ 
tal,  $10,000;  directors,  George  Tiernan, 
Frank  H.  Parcells,  and  John  B.  Purcell, 
all  of  New  York. 

New  York — Audubon  Printery;  pub- 
li.shers;  capital,  $10,000;  directors, 
George  Tiernan,  Frank  H.  Parcells, 
John  B.  Purcell,  all  of  New  York. 

New  York — National  Ray  Company, 
adverti.sing;  capital,  $10,000;  directors, 
T.  Carson,  S.  C.  Vogel,  A.  J.  Gulotta, 
all  of  New  York. 

New  York — Sutphin  Paper  Company; 
manufacture  paper;  capital,  $50,000;  di¬ 
rectors,  H.  Sutphin,  Hartford,  Conn.; 
J.  H.  Sutphin,  J.  Y.  Leal,  Brooklyn. 

New  York — News  Print  Engraving 
Company;  journalists;  capital,  $25,000; 
directors,  J.  T.  Stack,  J.  A.  Corbalis,  D. 
C.  Broderick,  all  of  New  York. 

New  York — The  Aryans  Publishing 
Company;  general  publishers  and  ad¬ 
vertising;  capital,  $300,000;  directors,  T. 
Gilmartin,  W.  C.  Lane,  and  .1.  R.  Beck, 
alt  of  New  York. 

New  York — Arthur  Llebe.s,  Inc.;  gen¬ 
eral  advertising;  capital,  $5,000;  direc¬ 
tors,  Arthur  Liebes,  Menko  H.  and  Ar¬ 
thur  Wolfe,  all  of  New  York. 

New  York — Heraolden  Publi.shing 
Company;  publishers;  capital,  $5,000; 
directors,  K.  Olsen,  A.  GoldbeVg,  E.  An¬ 
derson,  all  of  New  Yo.rk. 

New  York — Interstate  Publicity  Cor¬ 
poration;  general  adverti.sing;  capital, 
$10,000;  directors,  A.  R.  I>?sinsky,  F.  C. 
Higgins,  I.  Prank,  all  of  New  York. 

Syracuse,  N.  Y. — Univer.sal  Press, 
Inc.;  publishing;  capital,  $5,000;  direc¬ 
tors,  Harry  S.  Kenyon,  Harris  H.  Mes- 
tler,  Edward  D.  Chapman,  Syracuse. 

Dover,  Del. — Northern  Publicity  & 
Printing  Company;  general  advertising; 
capital,  $10,000;  directors,  James  B. 
Lackey,  C.  M.  Coller,  W.  M.  Bruckner, 
all  of  New  York. 

St.  Louis,  Mo. — Checkerboard  Stores 
Advertising  Company;  advertising;  cap¬ 
ital,  $2,000;  directors,  Abraham  L.  Mey¬ 
er,  Clyde  Robertson,  George  E.  Mix. 

Typer,  Tex. — Tribune  Publishing 
Company;  capital  $2,500;  directors,  L. 
M.  Green,  E.  P.  Price,  and  T,  C.  Green, 
all  of  Tyler. 

Tui,aA.  Okla. — Tulsa  Paper  Company; 
capital,  $50,000;  directors,  Ben  Hirsch-’ 
land,  A.  N.  Jackson,  of  Oklahoma  City, 
and  Denny  Martin,  Tul.sa. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  tnd  Publisher 


"Th*  only  Buffalo  newapapei  that  cam 
ton  lit  advertiting  columnt.  Manv_  of 
our  advertiten  ute  our  colunmt  exclutiva- 
ly.  The  above  it  one  of  the  many  rea 
tont  v/hy.** 

MEMBER  A.  B.  C. 


Ferttgn  Advtrtuing  Rtprts*nlattv4t 
KELLY-SMITH  COMPANY 
ISO  Fifth  Avenue  Ljrtton  Buildini 

NEW  YORK  CHICAGO 


Jersey  City,  N.  J. — Pierson  Publish¬ 
ing  Company,  publishers.  No.  1  Ex¬ 
change  Place,  Jersey  City;  capital,  $25,- 
000;  directors  not  given. 

Middletown,  N.  Y. — E.  L.  Tichenor  & 
Co.,  printers  and  advertising;  capital, 
$50,000;  directors,  Holden,  D.  Bin- 
nenkolb,  and  G.  Van  Buren. 

Dallas,  Tex. — Farm  Tractor  Com¬ 
pany;  general  publishing;  capital,  $5,- 
000;  directors,  Arthur  Stevenson,  Wal¬ 
ter  A.  Stevens,  J.  W.  Ridgeway. 

Chicago,  111. — Forbrich-Burton  Adver¬ 
tising  Service;  capital,  $2,500;  directors, 
Charles  W.  Forbich,  Joseph  H.  Burton, 
A.  M.  Burton. 


NEW  ENTERPRISES 

Kansas  City,  Mo. — William  P.  Har¬ 
vey,  for  fifteen  years  connected  with  the 
Kan.sas  I'ity  newspapers,  is  the  editor  of 
the  .\merican  Oil  Journal,  a  new  semi¬ 
monthly  pulilication,  here.  The  publica- 
lon  is  managed  by  Frederick  Schwartz, 
who  has  been  connected  with  the  Kansas 
City  Star  for  thirteen  years. 

.Montgomery  ('ity,  -Mo. — M.  G.  l.,aven- 
der  and  Gail  Johnson,  of  this  city,  have 
purchased  a  plant  and  will  iiegin  publi¬ 
cation  of  a  new  paiier  here  as  soon  as 
possible. 

W'lLLis,  Tex. — J.  E.  Pate  has  moved 
his  printing  plant  to  this  city  from 
Huntsville.  He  will  .start  a  new  paper 
here. 

Liheral.  Kan. — The  Citizens  Bank,  of 
this  city,  will  construct  a  new  brick 
building,  25x50  feet,  for  the  exclusive 
use  of  the  Liberal  I>emocrat. 

Ri'ssell,  Kan. — .\rch  L.  Taylor,  own¬ 
er  and  editor  of  the  Rus.scll  Reformer,  is 
installing  a  modern  typesetting  machine 
for  his  paper. 

Bixuy,  Okla. — The  Bixby  Bulletin  is 
constructing  a  new  building  for  its  plant 
and  office. 

Lirekal,  Kan. — The  Lilioral  News  will 
build  a  new  office  within  the  next  few 
month.s. 

.Marianna,  .\rk. — The  Press  Publish¬ 
ing  Conijiany  has  lieen  organized  here 
and  charter  filed  with  the  Secretary  of 
State  at  Tattle  Rock.  The  company  will 
publish  the  Marianna  Courier-Index. 
It  has  a  capital  of  $4,000  and  incor¬ 
porators  are;  Griffin  Smith,  president; 
R.  C.  Wright,  vice-president;  H.  M. 


Gets  Results 

III  Wlneonnin  The  North wenterii  at 
OnhkoHh 

Can  Be  Ucllwl  upon  BecaiiKc  It  Haa  tfie  Olr- 
culatloii  ami  Stands  IBkIi  with  Tlic 
Itoador  and  the  Pulilic.  Both  News 
Assoclallons  Bosliles  Its  Own  Telegraph 
Wire. 

THE  HICKS  PRINTING  CO. 

lOshkosh,  Wis. 

The  True  News 

— Fl^T— 

A  Iways- Accurately 

International  News  Service 

38  William  St.,  New  York  City 


Jackson,  treasurer;  Hugh  Mixon  and 
C.  E.  Daggett,  directors. 

Portland,  Me. — The  ItaMan-Amerlcan 
Publishing  Company  has  started  the 
publication  of  an  Italian  newspaper 
here.  S.  Belli  is  president  of  the  com¬ 
pany  and  Louis  Osta  is  the  editor.  . 

Sulphur  Springs,  Ark. — A.  C.  Veach, 
of  Joplin,  Mo.,  has  announced  his  in¬ 
tention  of  moving  his  plant  to  this  place 
and  starting  publication  of  a  daily. 
Since  the  removal  of  the  Record  last 
spring  this  place  has  been  without  a 
newspaper. 


CHANGES  IN  INTEREST 

Waldron,  Kan. — Mr.  H.  M.  Miller 
has  transferi'cd  the  Waldron  State  Line 
Demwrat  to  Mr.  J.  H.  Blagrave,  who  is 
now  issuing  the  paper. 

Hikiker,  Kan. — F.  F.  Roddy  has  sold 
tile  Hooker  .Advance  to  his  foreman,  J. 
fienry  Sh'elds. 

Durham,  Kan. — O.  H.  Smith,  of  Lit¬ 
tle  Roi-k,  .\rk.,  has  bought  the  Durham 
Trilume  and  has  taken  control. 

.Mavpearl,  Tex. — J.  M.  ITsry  has  .sold 
tile  .Maypearl  Herald  to  Harry  B.  Merritt 
and  has  gone  to  .Miillothian,  where  he 
will  enter  the  newspaper  bu.siness. 

ItosuoE,  Tex. — 1.  E.  Hill  has  sold  a 
half  intere.st  in  the  Ito.scoi'  Times  to  J. 
G.  Whitten,  who  has  lieen  connected 
with  tliat  paper  for  eight  years. 

ItANDAi.i.,  Kan. — Francis  V.  Daily, 
formerly  of  the  Culver  Record,  will  as¬ 
sume  control  of  the  Randall  News  on 
April  1,  having  lea.sed  the  same 

West  Pal.m  Beach,  Fla. — The  Palm 
Beach  Tropical  Sun  has  been  sold  by 
Gordon  Nye  and  C.  B.  Cooke  to  H.  H. 
Curtl.s,  of  Vermontville,  Mich.  Messrs. 
Nye  and  Cooke  bought  the  Tropical 
Sun  eight  months  ago  and  the  paper 


Spring  Books 

The  New  York  Times  Review  of 

Books,  Spring  Number,  Sunday, 
.April  15,  will  publish  a  carefully  an¬ 
notated  classified  list  of  the  season’s 
three  hundred  leading  books  with  a 
view  to  giving  a  practical  guide  to 
rcpresejitative  publications  in  the 
various  departments  of  contemporary 
literature.  Book  news,  reviews,  es¬ 
says  on  literary  and  art  topics. 

Circulation  of  Sunday’s  Times  ex¬ 
ceeds  400,000  copies. 


The 

Pittsburgh  Post 

ONLY 
Democratic 
Paper  In 
Pittsburgh. 

CONE,  LORENZEN  k  WOODMAN 
Special  RepreicnUtive* 

Vrw  York.  Detroit  Kensai  City,  Cbicago 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 
Established  a  Quarter  of  a  Century 


under  Mr.  Nye’s  management  has  been 
brought  to  a  high  standard  of  efficiency 
showing  a  healthy  increase  In  circula¬ 
tion  and  a  300  per  cent,  increase  In  ad¬ 
vertising.  Mr.  Curtis  was  owner  and 
editor  of  the  Vermontville  Echo,  which 
paper  he  sold  about  one  month  ago. 

Santa  Monica,  Cal. — L.  T.  Guild, 
formerly  editor  and  publisher  of  the 
Fargo  (N.  D.)  Courier-News,  has  taken 
over  the  editorial  and  business  man¬ 
agement  of  the  Santa  Monica  Bay  Out¬ 
look,  a  daily  published  at  Santa  Monica, 
Cal.  With  Mr.  Guild  will  be  a.ssociated 
his  sons,  B.  P.  Guild  and  L.  T.  Guild,  jr. 

Marshfield,  Wis. — Michael  and  Wil¬ 
liam  Berg  have  purchased  the  Marsh¬ 
field  Times  from  E.  B.  Barr. 

Carthage,  Tex. — Walter  B.  Whitman, 
of  Dallas,  has  purchased  the  Register 
from  J.  M.  Carnes  and  Son,  and  will  re¬ 
enter  the  newspaper  work.  He  was  for¬ 
merly  pre.sldent  of  the  Texas  Press  As¬ 
sociation  and  of  the  .A.ssociated  Ad 
Clubs  of  Texas. 

Bismarck,  N.  D. — The  Tribune,  an 
afternoon  daily,  has  been  sold  in  a  re¬ 
ceiver’s  sale  to  E.  A.  Hughes  for  $13,- 
500.  The  paper  has  been  in  the  receiv¬ 
er’s  heinds  for  the  past  two  years. 

The  Boston 
Evening  Record 

Independent,  optimistic, 
published  in  the  interest 
of  its  35,000  readers,  and 
growing  every  week  be¬ 
cause  people  believe  in  it. 

Rate,  r.o.p.  12  cents  a  line,  flat 
Represented  in  New  York  by 

Bryant,  Griffith  &  Fredericks 


Hemstreet’s 


PRESS  CLIPPINGS 

Tenth  Avenue  At  45th  Street 
New  York 


Canadian  Press  Clippinfs 

The  problem  of  coTerInc  tb*  Canadlaa 
Field  la  answered  by  obtaining  tha  aerrlce 
of 

The  Dominion  Press 
Clipping  Agency 

which  eirea  the  clippings  on  all  matters  of 
Interest  to  you,  printed  In  orer  98  per  cent, 
of  the  newspapers  and  publlcatiana  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  offlee. 

74-76  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 
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DETROIT  PUBLISHERS 
DENY  WASTAGE  CHARGE 

Allegation  of  Extravagant  Use  of  News 
Print  by  Detroit  Newspapers  Resented 
by  H.  S.  Scott,  of  the  Evening  News — 
Returns  to  Be  Abolished  April  2  by 
Mutual  Agreement. 

Detroit  publishers  strongly  object  to 
the  charge,  heard  repeatedly  at  confer¬ 
ences  on  the  news  print  situation,  that 
they  have  been  wasting  white  paper  to 
the  extent  of  10,000  tons  a  year.  In  its 
i.«».sue  of  March  17  The  Ea)iTOR  and  Pub- 
t.isHER,  in  pursuance  of  Its  policy  of 
printing  the  news,  referred  to  this 
charge  of  waste  in  Detroit,  as  well  as 
in  Boston  and  other  cities. 

It  would  seem  that  the  estimate  of 
wasted  tonnage  in  Detroit  was  greatly 
exaggerated,  if  such  estimate  is  to  be 
Itased  only  upon  the  news  print  con¬ 
sumed  in  printing  papers  which  are  un¬ 
sold  and  returned  by  dealers.  It  is 
Interesting  to  note  that  the  return  priv¬ 
ilege  is  now  to  be  abolished  by  the  De¬ 
troit  publishers.  It  is  true,  however, 
that  the  waste  referred  to  by  members 
of  the  Federal  Trade  Commi.s.sion  and 
others  Includes  paper  required  for 
superfluous  extra-s,  and  for  sizes  of  is¬ 
sues  out  of  proportion  to  the  require¬ 
ments  of  the  news  and  regular  feature 
matter.  On  this  point  The  Editor  and 
Pi  BMSHER  has  not  expres.sed  any  opln- 
lion,  but  has  contented  Itself  with  print¬ 
ing  the  news  of  the  situation  as  It  de¬ 
velops. 

MR.  SrOTT  DKrENDS  DETROIT  PITBUSHERS. 


•‘We  regret  Umt  Detroit  putiltaliers  uluiuld  iio« 
r«-e|ve  a  lUtle  more  rradit  for  ooUiiary  buxl- 
ii'  vH  iiite  UyeiM-e  in  the  coniluet  of  their  prop- 
ertle-'  tliaii  '«  lmllo*te<l  hy  your  stateanent,  ami 
»’e  think  In  line  with  your  policy  of  trylnir 
to  <lii  Mu*  Miuare  thins  you  ahould  at  leant  set 
the  at-pial  flaiirea  from  all  of  the  Dertmlt  [m- 
l'e:«  repvewotins  tla-Ir  retiimn  for  last  yi-ar, 
ami  print  thnt  Information  in  the  nature  of  a 
cone'-. Ion  or  elae  adriee  y<sir  readers  that  there 
was  S' me  llMie  tyiwgraplileal  fnsslom  taken  Ih 
Til.'  iiiunlao*  wtat/kia  us^sl  when  referring  to 

th"  anioiiiit  of  returns  aiinnally  taken  baek  by 
Detroit  pntdlohers. 

TO  DISCONTINUE  RETURNS. 

•I  am  much  pleased  to  be  able  to  further 
inform  you  that  In  comparing  January,  1917, 
wltft  January,  1916,  the  News  and  Newa- 
Trlbune  cut  off  returns,  exchanges,  adrertlsers’ 
copies,  folded  waste,  etc.,  to  the  amount  of 
48  %  tons.  Furthermore,  you  may  state  that 
all  of  the  Detroit  publishers  bare  united  In 
agre<lng  to  e<«ni)letely  eliininate  returns  of  erwy 
kind  and  nature  commencing  on  April  2.  That 
means  Just  what  It  says,  no  returns  whatever. 
Even  the  papers  sent  out  to  the  sub-stations  to 
be  sold  to  carriers  will  be  non-returnable,  thus 
compelling  carrier  boys  on  their  own  routes  to 
put  In  their  orders  In  advance. 

“While  the  Detroit  publishers  have  not  sought 
the  limelight  in  all  of  this  discussion  over 
tile  print  paper  situation,  we  think  it  only  fair 
that  ymir  cIlMirtfle  alKinld  kiH>w  that  Detroit 
piildisliera  have  been  Just  as  active  as  aaiy  pa- 
IsTs  In  the  country  In  allently  co6|ierating.  so 
far  as  possible,  with  all  of  the  good  things  ad- 
liMd  by  the  Fish-ral  Trade  Comml-ssloii,  all  of 
whb1i  they  consider  Is  simply  along  the  line 
of  good  business  ami  I  trust  you  will  afford 
mwee  In  ymir  next  Issue  to  correct  that  ‘near 
criminal’  carelessness  with  wlileh  you  charge 
Detroit  publishers. ” 

After  Mr.  Scott's  letter  was  received 
The  Editor  and  Pubusher  addressed 
letters  to  the  publishers  of  the  Free 
Press,  Journal  and  Tlme.s,  asking  these 
gentlemen  to  supply  the  facts  of  al¬ 
leged  news  print  wastage  in  Detroit. 


Tender  date  of  March  22,  H.  S.  Scott, 
general  manager  of  the  Detroit  Eve¬ 
ning  News,  writes  to  The  Editor  and 
PuBi.isiiER  a  lively  protest  agal'ist  the 
wastage  charge,  as  follows; 

•We  have  read  with  considerab’e  siinirlse 
vmr  arth-t.'  In  regard  1o  th-  cooferem-e  of  N<-w 
York  lail.Hsh.Ta  with  reiireseiitativee  of  tin-  Ftsl- 
ersl  Trade  t'oiiinilsslon.  psrtleiilarly  111  reganl 
I..  IIm-  n-riiu-s  you  ipiole  as  repreoeirtliig  IJie 
t.Mi.  of  wsKte  antinally  In  Hm'  city  of  Detroit 
llinoigli  the  sbns<-  of  llw  return  prlvlleiie  by 
Ifctrolt  iiw»i«spers. 

■  Yoiir  arlb-le  slates  Mull  tills  animal  waste 
ill  lieUs.lt  exisisls  KI.IHMI  tolls  The  total  eiMi- 
siiiii-  tioii  of  white  pafHT  by  tiM'  News  and  News. 
•Irllsiiie  last  y-or  was  'JI.’JSS  tons.  •Ph'  total 
r.Tiinis  firr  llie  entire  year,  llllli.  were  l.tHMI.- 
C.'i  1  isuiiols.  iw  prai-tb’ally  .ilMi  tons.  Thus  If 
x.Mir  n-.'iirisi  are  lorrerl.  It  wim'd  sisui  that 
iPe  Krc"  Press.  Journal,  and  Times  Jidntly  must 
a<ssiiiiit  for  !t..'i(KI  tom*  of  returns  last  .vear.  My 
iiifoniiatioii.  whhdi  Is  not  only  from  aiitlmrl- 
tallve  Koiirees  but  basoil  mam  the  elalmw’.  elr- 
eiilatioii  .J  the  other  pais-ra.  would  indicate  that 
•i..*aMi  t<ma  would  represent  very  lltlle  less  than 
half  of  ihe  entire  consiiinidion  of  tlie  three 
lalH'is  ri'ferrisl  to. 

AS  TO  OTHER  PAPERS. 

•■We  kii  >w  viTy  iKwltlve'y  that  the  Journal, 
Fre  Pr  os,  aiul  Times  luive  la-eii  serlonsly  eoii- 
(s-rissl  In  tlw  reiliictton  of  returns  aial  tlie  reg¬ 
ulation  of  tin-  aliiiH»‘  of  the  return  prlviilegi',  |iar- 
llcir'arty  dining  Hie  latter  part  of  last  year, 
aisl  tls'  aggregate  returns  from  tJiose  pa|iers 
.  oiild  isd  exeeeil  more  than  a  very  small  per- 
<s'i  tage  air  what  Is  eliargvsl  to  tlnaii  in  the  ar- 
tle'e  referrtsl  t'>.  after  ibsliH'tiiig  tile  aetiial  re- 
limis  of  the  Didrolt  Xi'Tva  for  tla-  year  In  ac- 
asiidaiMS'  with  the  tlgnres  given  alaive. 


TIMER  DOWN  TO  THE  BONE. 

James  Schermerhorn,  publisher  of 
the  Detroit  Times,  has  replied  as  fol¬ 
lows: 

“Ity  trimming  tta  niargina  one-half  Inch  and 
eliminating  all  exchanges  and  charity  and  com- 
(ilUiientary  copies  and  mailing  only  the  iiapers 
In  which  their  advertisements  appear  to  adver¬ 
tisers  and  agenta,  the  Tlmea  saved  50  tons  of 
white  paper  In  1916. 

“The  return  privilege — ridiculous  offspring 
of  comiietltlon — coat  the  Tlmea  80  tona  of  print 
laat  year,  but  tbia  absurd  source  of  waste  will 
lie  cut  off  by  agreement  with  other  Detroit  pub¬ 
lishers  effective  April  2. 

“.Ml  evening  papers  have  advanced  the  price 
for  carrier  delivery  Jo  10  cents  ontaide  of  the 
city  and  the  rural  mall  rate  has  been  increased. 

“The  statement  that  the  returns  at  Detroit 
dailies  totslleil  10.000  tons  in  1916,  sounds  like 
a  wireless  via  llearsayvllle.  Somebody  la  be¬ 
speaking  for  us  too  many  unhappy  returns  of 
the  I’ear. 

BELIEVER  PAPERS  TOO  LARGE. 

“If  Detroit  were  indicted  for  wasting  10.000 
tons  last  year  by  putting  out  papers  twice  as 
large  as  necessary,  with  consequent  Impairment 
of  eilitorial  and  advertising  standaixls,  a  true  hill 
nilgb|  be  added  to  the  retnrns  under  discussion. 

“But  the  Times  could  not  be  dragged  Into 
the  IndlctmcDt.  Talking  compactness  or  retreneb- 
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ment  to  ua  would  be  tantamount  to  the  hero 
of  the  Johnstown  flood  trying  to  make  a  hit 
with  Noah.  The  paper  was  launched  In  1900  as 
something  new  under  the  sun — not  in  compe¬ 
tition  with  but  in  addition  to  the  excellent 
prints  already  In  the  fleld.  We  preferred  to  be 
a  little  farm  well-tilled,  presenting  'nothing 
but  news  and  an  opinion  or  two,'  for  one  cent. 
Sharp  editing  of  news  and  advertlaementa  and 
Insistence  upon  a  minimum  rate  of  over  two 
cents  per  Inch  per  1,000  of  circulation — or  twice 
the  rate  of  the  older  and  bulkier  papers — has 
enabled  the  Tiroes  to  keep  down  to  a  dally 
average  of  twelve  pages. 

“We  believe  the  policy  we  have  followed  from 
the  beginning  as  a  matter  of  preference  points 
the  way  to  a  solution  of  the  print  paper  strin¬ 
gency  and  to  a  marked  improvement  In  the  qual¬ 
ity  of  the  American  press,  with  reference  to 
both  news  matter  and  advertising.  Bigness  and 
banality  would  be  banished  by  the  Intensive 
utilization  of  every  square  Inch  of  the  unwasted 
web.” 

ADVERTISING  COMPARISON 


Claims  Newspapers  Are  Ten  Times  Bet¬ 
ter  Media  Than  Magazines. 

(Seorge  Howard,  sales  manager  of  the 
Pullman  Motor  Car  Company,  rates 
newspaper  advertising  as  ten  times  more 
valuable  than  magazine  advertising,  and 
he  bases  this  statement  on  a  compari¬ 
son  of  the  returns  received  from  news¬ 
paper  and  magazine  advertising  by  au¬ 
tomobile  dealers: 

"A  machine  to  be  sold  in  a  certain 
community  must  be  advertised  strictly 
liefore  the  eyes  of  those  in  that  com¬ 
munity,  and  the  newspapers  are  the  only 
medium  for  the  work,”,  he  said.  "We 
have  found  from  actual  experience  that 
newspaper  advertising  stimulates  busi¬ 
ness  under  any  conditions.  For  a  sales 
corporation  to  sell  a  machine  in  any 
given  community,  whether  it  is  a  large 
city  or  a  small  town,  the  merits  of  the 
motor  and  the  quality  of  the  car  in  gen¬ 
eral  must  be  brought  before  the  public 
of  that  community  through  the  adver- 
ti.sing  columns  of  the  newspapers. 

"As  an  example  of  this,  our  saies- 
manager  in  Atlantic  City  has  just  put  in 
an  order  for  nine  machines.  The  sale  of 
these  cars  and  the  success  of  his  work 
at  the  shore  in  the  past  he  credits  to  dis¬ 
play  advertising  in  the  newspapers, 
rather  than  to  the  fact  that  we  have 
lieen  adverti.sing  the  Pullman  nationally 
through  magazines  and  had  the  cars  on 
exhibition  at  the  auto  shows  in  Atlantic 
City.” 

Achievement  is  only  i/i  accord  with 
attempt. 


REPEAT  ORDERS 

lti>|M>8t  (irilers  are  evhlenee  that  former 
iiilvertlsliig  lias  paid.  National  advertisers 
use  the  Detroit  Free  I'n'ss  consistently. 

®l)e  Betroit  Jfree  ^ re«s( 

"MicMgan’t  Oraatmt  Kawapoftr/’ 

VERREE  4k  I  Faraita  I 

CONKLIN  i  RairwtaHvaa  )  Dctrail 

Largeat  two-eant  monUng  alromlation  in 
Amarton. 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG. 

I.  A.  KLEIN.  Metropolitan  Tcarar.  N.  Y. 
JtAn  Glnta,  Peopica  Gas  Bldg^  Queago 
Faraifa  AdvartiMnt  RtpraaantatiTaa 


DAILY  IS  COMPELLING  FACTOR 


Also  Best  Medium  lor  Advertising,  Says 
Banker  Guemey. 

That  dally  newspapers  are  unques¬ 
tionably  the  best  advertising  medium 
in  the  country  was  the  assertion  of 
R.  L.  Guerney,  mansiger  of  the  savings 
department  of  the  American  Trust 
Company,  St.  Louis,  who  addressed 
members  of  the  American  Institute  of 
Bank  Clerks  in  that  city. 

“A  bank  is  for  all  classes  of  peo¬ 
ple,”  declared  Guemey,  “and  there  is 
no  better  way  to  effectively  present 
your  appeal  to  these  classes  than 
through  the  local  newspaper.  It  not 
only  reaches  all  classes,  but  goes  in¬ 
to  every  home  and  Is  read  by  all  mem¬ 
bers  of  the  family. 


LAWRENCE  AND  KEEHN  WIN 


John  M.  Glenn  Loses  Suit  Against  Chi¬ 
cago  Newspaper  Men. 

An  important  decision  holding  that 
Andrew  M.  Lawrence,  former  managing 
editor  of  the  Chicago  Examiner,  and 
Roy  D.  Kee'hn,  general  manager  of 
the  Hearst  newspapers  in  Chicago,  were 
not  guilty  of  malicious  prosecution  in 
causing  the  arrest  of  John  M.  Glenn, 
secretary  of  the  Illinois  Manufactur- 
•ers'  Association,  was  handed  down  by 
Justice  McGoorty,  of  the  Appellate 
Court,  last  week. 

The  case  grew  out  of  the  publication  in 
the  Manufacturers’  News  atta,i;king  Mr. 
Lawrence,  and,  inferentially,  Mr.  Keehn. 
When  he  was  arrested  for  libel  and  a 
grand  jury  failed  to  vote  an  Indictment 
against  him,  Glenn  brought  suit  for 
malicious  prosecution. 


Tarrytown  Daily  News 

Is  the  largest  daily  in  Westchester 
County.  Get  acquainted  Mr. 
National  Advertiser. 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

CMeral  Oftest.  World  Bldg..  New  York 


MANHATTAN 
PHOTO- 
ENGPAVING  C? 


251  &  25'J  WILLIAM  S'l.  COP  NKW- 
CMA'MBFUS  ST.  NI-  VVYOPK. 
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FAITHFUL  PRESTON  TO 
BE  PROPERLY  REWARDED 

{Continued  from  page  7) 
spondent  of  the  Chicago  Inter-Occan 
and  Boston  Journal. 

The  press  gallery  to-day  contains  on 
its-  rolls  the  names  of  214  correspon¬ 
dents.  When  James  U.  Preston  became 
the  doorkeeper,  as  it  was  then  called, 
there  were  but  158  correspondents,  of 
these  there  are  in  the  gallery  to-day 
only  26. 

These  twenty-six  veterans  are  Charles 
S.  Albert,  David  S.  Barry,  John  Boyle, 
Arthur  W.  Dunn,  H.  Gilson  Gardner, 
Louis  Garthe,  Isaac  Gregg,  Henry  Hall, 
Charles  A.  Hamilton,  Austin  E.  Heiss, 

E.  M.  Hood,  C.  P.  Hunt,  A.  Maurice 
Low,  Angus  McSween,  Jerry  A.  Mat¬ 
hews,  N.  O.  Messenger,  George  E.  Mil¬ 
ler,  John  E.  Monk,  H.  B.  Nesbitt,  John 
Callan  O’Laughlin,  Richard  V.  Oulahan, 
Harry  C.  Stevens,  A.  J.  Stofer,  Mathew 

F.  Tighe,  Erne.st  G.  Walker,  and  Frank 
Insco  Whitehead. 

PRI-SIS  GALLERY  MEN  IN  OFFICE. 

Out  of  the  press  galleries  during 
Superintendent  Preston’s  term  of  service, 
many  men  have  gone  into  public  life  or 
other  high  positions  who  were  Washing¬ 
ton  correspondents  when  Mr.  Preston 
took  office.  President  McKinley  ap¬ 
pointed  two  men  to  be  Commissioners  of 
the  District  of  Columbia— Henry  B.  F 
MacFarland,  of  the  Boston  Herald  and 
the  Philadelphia  Record,  and  Henry  L. 
West,  now  secretary  of  the  National  Se¬ 
curity  League,  who  was  for  many  years 
political  writer  for  the  Wa.shington  Post, 
having  previously  been  its  city  editor. 
Robert  J.  Wynne,  representing  the  New 
York  Press  twenty  years  ago,  was  made 
Postmaster-General  by  President  Roose¬ 
velt,  and  served  also  as  Con.sul-General 
at  Ijondon. 

Three  Assistant  Secretaries  of  the 
Treasury  were  Ix)uis  A.  Coolidge,  Robert 
O.  Bailey,  formerly  of  the  Washington 
Ehrening  Star,  and  later  of  the  Associ¬ 
ated  Press  force  of  the  Capitol  and  the 
White  House,  and  now  of  the  National 
City  Bank,  and  Sherman  P.  Allen,  of  the 
New  York  Herald  Bureau,  now  assis¬ 
tant  secretary  of  the  Federal  Reserve 
Board.  John  Callan  O'Laughlin,  of  the 
Chicago  Tribune,  was  Assistant  Secre¬ 
tary  of  State  for  several  months  under 
President  Roosevelt,  who  also  appointed 
Walter  E.  Clark,  of  the  New  York  Sun 
Bureau,  Governor  of  Ala.ska.  John  M. 
Carson,  one  of  the  founders  of  the  Grid- 
Iron  Club  left  journalism  to  become 
Chief  of  the  Bureau  of  Manufactures. 

The  lamented  Archibald  Butt,  who 
went  down  with  the  Titanic,  was  for 
many  years  the  representative  of  South¬ 
ern  newspapers;  later  he  became  a 
major  in  the  regular  army  and  was  mili¬ 
tary  aid  to  Presidents  Roosevelt  and 
Taft.  Maurice  Splain,  after  more  than 
twenty  years  in  active  newspaper  work 
here,  on  the  Evening  Star  and  other 
papers,  became  Marshal  of  the  District 
of  Columbia  under  Pre.sident  Wilson. 
Robert  W.  Woolley,  formerly  in  charge 
of  the  New  York  World  bureau,  was  Di¬ 
rector  of  the  Mint,  and  resigned  to  be¬ 
come  publicity  manager  for  the  second 
Wilson  campaign.  Otto  Praeger,  who 
came  to  Washington  to  represent  Texas 
newspapers,  was  made  postmaster  of 
Washington  by  President  Wilson,  and  is 
now  an  Assistant  Postmaster-General. 

LONO  LIST  LBNOTHBNBD. 

Thomas  W.  Brahany  saw  a  number  of 
years  of  service  in  the  press  galleries 
before  becoming  a  secretary  to  Presi¬ 
dent  Wilson.  The  late  P.  V.  DeGraw, 
who  directed  the  old  United  Press 
Bureau,  was  for  years  Fourth  Assistant 


Po.stmaster-General.  L.  White  Busbey, 
who  came  to  Washington  in  1897  for  the 
Chicago  Intcr-Ocean,  left  the  press  gal¬ 
lery  to  l)ecome  secretary  to  Speaker 
Joseph  Cannon.  Francis  Bl.  Leupp,  of 
the  New  York  Blvening  Post,  served  as 
Commis.sioner  of  Indian  affairs  under 
President  Roosevelt.  Charles  Sessions, 
of  the  Kan.sas  City  Journal,  has  been 
elected  several  times  Secretary  of  State 
in  Kansas. 

Many  newspaper  men  have  entered 
the  consular  service.  Alliert  Halstead 
came  to  Washington  in  1891  for  the 
Cincinnati  Commercial  Gazette.  Francis 
J.  Dyer  served  long  here  for  the  Ix)s 
Angeles  Times  and  other  newspapers. 
Lucien  Memminger  rormerlv  was  a 
member  of  the  New  York  Tribune  staff, 
and  Walter  H.  Schulz  represented  the 
Oklahoma  City  Oklahoman.  The  Wil¬ 
son  Admini.stration  has  drawn  right  and 
left  upon  the  press  gallery  in  addition  to 
the  oid-timers  already  mentioned.  The 
most  notew'orthy  instances  are  of  Dis¬ 
trict  Commissioners  Oliver  P.  Newman 
and  Ijouis  Brownlow,  and  the  youthful 
Raymond  AV.  Pullman,  “major  and 
Superintendent  of  Police.’  His  prede¬ 
cessor,  Rii-hard  Sylvester,  ^had  been  a 
newspaper  correspondent. 


N.  Y.  Times’  Alumni  Banquet 

The  annual  dinner  of  the  New  York 
Time.s  ,\lumni  and  Times  As.sociation,  at 
the  Hotel  Astor,  March  25th,  was 
a  great  success.  About  125  men 
.sat  down  to  the  dinner,  which  was  serv¬ 
ed  in  the  east  ballroom.  Adolph  S.  Ochs, 
pre.sident  of  the  Times  company,  and 
Will  J.  Guard,  now  press  representative 
of  the  Metropolitan  Opera  Company, 
were  the  principal  guests.  Dr.  Van 
Buren  Thorne  wa.s  elected  president  of 
the  alumni  and  association,  and  Luther 
B.  Little  vice-president.  Will  Rogers, 
who  came  from  Washington  to  the  ban¬ 
quet,  was  unanimously  elected  an  hon¬ 
orary  memlier  of  both  organizations. 


BUSINESS  OPPORTUNITIES 


YOUR  OPPORTUNITY. 

I  Imvc  tx’cn  ai»rK>lnt<‘<l  to  a  (Jovernment  itoal- 
tliin  mjiiiriiiK  all  ni.v  time  nml  desire  to  diapoae 
of  my  dally  iiewsimisT,  loeated  In  a  small  city 
111  the  Kast.  Will  sell  all  or  .'>1%  at  a  bargain 
and  on  very  easy  terms  to  the  right  party.  Ad¬ 
dress  ‘•0|i|H)rtnnlty,''  care  FMltor  and  Piihllsher. 
State  extent  of  ex|s‘rlen<'e  and  capital. 


.\iX  E,LKPIIA-Vr  ON  MY  HANDS. 

For  .Sale.— iirliiter  vacateil  my  i>remlses, 
and  loft  f  ir  back  rent  two  t.'yllndor  Presws,  one 
a  Porter  Twi)-R«‘volittloii  Pnvw.  that  will  print 
four  iwges  of  a  Keven-colimin  newspaper,  the 

other  a  ('aiiiiilMdl  Two-Revoliillon  Press  of  siiHl- 
olent  size  to  print  four  pages  of  a  slx<'oliiina 

newspniisT. 

.V  l*rliitiiig  Press  Ex'iiert  Machinist  advises 
me  tlint  tlie  pre.s«e«  are  In  excellent  niiinlin* 
onler  nml  complete  in  every  iiartlcular.  He 

states  tlial  the  Potter  1«  wortli  $7.">0.(I0  and  the 

(':'.m|lladl  J’s.'iO.Cd,  whleli  Is  less  than  25  tier  cent, 
of  tiieir  original  cost.  NevtTtlieleas  I  ^11  take 
$4.'0.ii0  for  the  Potter  ami  I5.50.00  for  the 
rami>l«*''l,  f.  o.  h.  cars  at  Rockville  Uentre, 
Ising  Islnml.  For  further  particulars  address 
Uointis.  c.'ir<i  hklitor  and  PubMaher. 


FOR  SALE 


Aaitarligenienlt  under  thU  claeniflcation,  fifteen 
ernte  per  line,  each  tneertton.  Count  lix 
worrin  to  the  line. 

LINOTYPE — Model  .No.  3,  Serial  No.  10109, 
magazine,  assortment  of  matrices.  Fort  Wayne 
Printing  Co.,  Fort  Wayne.  Ind. 

IJ.NOTVPR — MiKlel  .No.  1,  Serial  Nol  SOlo" 
and  Moilel  No.  1,  Serial  No.  8011,  with  1  maga¬ 
zine,  liners,  ejector  blades,  font  of  matiiees 
(for  each  machine).  Tribune  Printing  C«.. 
Uharleston.  W.  Vn. 

Li.NOTYPE — .Model  .No.  4.  .Serial  No.  iTosoi 
magazine,  matrices,  spneehands.  liners,  and 
blades.  Winston  Printing  Co.,  Wlnston-.Salem, 
N.  C. 

T.INOTYPE — Three  Mmlel  1  machines  with 
complete  equipment  of  molds,  magazines  and  mat¬ 
rices.  New  Haven  Union  On..  New  Haven.  Conn. 


MECHANICAL 

SUPERINTENDENT 

A  K^uius :  known  moc  hiinioat  onil  of  newspaper 
top  to  hottoni.  Printer  tra'le.  he  quickly 
rose  to  foreman  on  necount  of  liia  unusual  com- 
IMUency.  executive  force  nml  ability  to  pet  re¬ 
sults.  Over  twelve  .vears  as  foreman  have  given 
him  n  lhor>u}fh  familiarity  with  newAi»niM’r  oon- 
qitions.  Ktuovs  no  fesr  of  mechanical  problems; 
he  aciiieves  wiirn*  others  fail.  Economical,  up- 
to-ilate.  scruimlously'  lamest,  a  worker  In  his 
employer's  Interest.  Age  41,  inai-rietl.  A  fo:  mer 
employer  writes:  ’’No  plant  is  too  large  f  r  him 
to  hamlle,  nml  he  eau  keep  <1owii  cists  while 
inenmning  pnaliictlon.”  Another,  “He  Is  a  man 
of  great  exoctitive  ability.**  Wants  lilg  poNitUui 
wtb  big  resi>onsIbilities.  Mention  No.  N271. 

FERNALD’S  EXCHANGE,  Inc. 

Tliird  Nnthina!  Bank  Bldg.,  Spriiigtield,  Mass. 


NEWSPAPER 

EFFICIENCY 

By  JASON  ROGERS 

MR.  PUHI.I.SHB;R  —  Have  you  read  it?  1 
have  for  ten  years  been  doing  the  exact  cost 
accounting  suggested,  installing  my  own  voucher 
record,  distribution  of  expense  book,  statistical 
records,  etc.,  on  a  paper  with  a  national  reputa¬ 
tion,  doing  over  half  a  million  annual  business 
and  supreme  in  its  field  because  of  its  business 
ad’ninistration.  The  accrued  records  of  ten 
years  have  proven  invaluable.  Savings  inaugur¬ 
ated  have  many  times  paid  my  salary.  I  can  do 
as  much  for  you  beside  making  good  at  anv 
important  business  ottice  position.  Not  afraid 
of  hard  work  and  long  hours.  Morning,  even¬ 
ing  and  Sunday  experience.  Do  vou  need  an 
assistant  who  can  successfully  relieve  you  of 
burdensome  detail?  Change  desired  for  good 
reasons.  Well  educated,  exceptional  recom¬ 
mendations  and  experience  such  as  breed  confi¬ 
dence  and  trust.  Address. 

EFFICIENCY  ENGINEER 

Care  of  F^Iltor  &  Publisher*^  Western  Office. 

R.  J.  Bidwell.  .Manager, 

742  Market  St.»  San  Francisco.  Cal. 


SITUATIONS  WANTED 


Advertiaemeiits  under  this  classification,  ten 
cents  per  line,  each  innertion.  Count  #ix 
word*  to  the  line.  For  those  unemploved, 
not  to  exceed  50  words,  two  insertions  FREE. 


Ilian  SCn<M>L  aUADUATE  (IS)  desires  to 
enter  offi(‘e  of  trade  publication  or  advertising 
agency  wliere  advancemeut  Is  imsaible.  Lt’Ster 
Savadel,  240  W.  50th  St.,  New  York  City. 

WOMAN  WRITER,  (27),  free-lance,  wants 
IMisidon.  Human  interest,  humorous  and  ar¬ 
ticles.  Aihlress  P.  025G.  care  Editor  and  Pub¬ 
lisher. 


EIHTOUIAIa-  I  have  had  many  years’  experi¬ 
ence  In  editorial  and  comiM)King  rooms.  My 
knowledge  would  lie  valuable  to  some  publisher 
«ho  can  use  my  services  for  part  time.  This 
is  a  money  saving  and  efficiency  proposition  for, 
say,  a  trade  publisher.  Atblress  P.  3257,  care 
Editor  and  Publisher. 

NEWSPAPERMAN. — Young,  energetic  news- 
pais'rmuu.  •xeciitive  ability,  knowing  every 
branch  of  the  business — live  wire  and  producer, 
wants  res|>onHible  |>osltion  in  newspa|>er  office. 
Own  Idt'as.  original  and  b>gicBl  thinker.  I*ub- 
llsher  doesn’t  have  to  worry  when  I  am  around. 
Able  to  build  up  business — advertising — editorial 
— -circiilatioii  deimrtments.  New  York  and  coun¬ 
try  exfsTleiiee.  Address  P.  3254,  care  Editor 
and  I*nblislier.  « 

EIHTORIAIi  MAN,  e-\|*«'ri«‘nciMl  as  house  organ 
oflitor  or  assoei'ited  on  some  live  business  jour¬ 
nal:  string,  clean-cut  writer:  familiar  with 
printing,  engraving,  make-up:  five  years’  ex|s^^i- 
eiice  on  several  big  paiM’rs :  highest  recommenda¬ 
tions  from  well  known  editors:  available  now. 
Address  P.  3250.  care  Editor  and  Publisher. 


VFHlSATITvE  AD-WRITEU,  four  .vears  pnaliicer 
of  original  promotbin  ooijy  on  big  New  York 
iilornliig  iiapiT,  offers  service,  whole  or  part- 
time.  Samples  ami  excellent  ref«Tenccs.  Ad¬ 
dress  P.  325S.  care  Editor  and  Publisher, 


YOUNG  MAN  (20).  annalist,  data  built  copy, 
t.Tiw*  faces.  Illustrations,  layouts:  composition 
for  circular  catalogs,  booklets;  desires  position 
ns  manager’s  assistant.  Address  I*.  3251,  care 
Editor  and  Publisher. 


DO  YOT’  NEED  a  competent,  bright  and  In¬ 
telligent  young  newspH|>erman  having  three  years* 
New  York  experience,  to  take  charge  as  manager 
of  small  evening  newspa[)«*r  plant  in  growing, 
progressive  city.  Willing  to  invest  small  sum 
as  part  Interest  but  wants  chance  to  make 
paper  grow.  Now  connerte#!  with  New  York 
morning  dall.v.  but  desires  day  hours  and  work 
outside  New  York.  For  particulars  address  P. 
3245.  csre  Editor  and  Publisher. 


GOSS  HIGH  SPEED  FIVE  ROLL  STRAIGHTLINE 
FOUR  PAGE  WIDE  PRESS  with  Two  Folders 

For  .sale  hv 

WALTER  SCOTT  &  COMPANY,  Plainfield,  New  Jersey 


$50,0(X5  cash  available  for  first 
payment  on  a  newspaper  prop¬ 
erty  actually  worth  $150,000  or 
more.  Buyer  wishes  to  cease 
occupying  high  salaried  positions 
and  become  an  owner.  Propo¬ 
sition  O.  T. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 


$100,000  Cash 

We  have  available  $100,000  in  cash 
as  first  payment  on  a  (icsirable  Even¬ 
ing  newspaper  property.  Eastern  or 
Middle  Atlantic  States  preferred. 
Customer  may  be  met  in  our  office  by 
appointment. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
Tine*  Buildinf,  New  York 

EASTERN  PAPER 

City  of  3o,cxx),  evening  paper 
established  nearly  loo  years; 
assets  $47,000,  indebtedness 
$13,000,  circulation  5700.  Earn¬ 
ings  in  1916,  $32,989.92,  expenses 
$27,038.91,  profit  $5,951.01.  Ex¬ 
penses  include  owner’s  salary  of 
$3,400.  Price,  ^  interest  for 
$18,000.  Proposition  433X. 

H.  F.  HENRICHS 

NmwMpapnr  Properties 

LITCHFIELD,  ILL. 

PUB  Lis  H  E  R  S  ’  ”n  OT I C  E . 


The  Rditor  anil  Pnblliiher  maintains 
an  efficient  c«)rps  of  paid  corrcsiKuidenta  at  the 
following  important  trade  centres:  Rngton.  Phila¬ 
delphia,  Detroit,  rievelnnd.  Pittsburgh,  Cincin¬ 
nati,  St.  Ix)uis,  Chicago,  Atlanta.  New 
Orleans.  Dallas,  Indianapolis,  Washington,  Hnlti- 
more,  and  San  Francisco.  Other  correspondents 
will  be  added  from  time  to  time.  Adverti«*Ts 
and  newspaper  men  will  (Ind  a  ready  market  for 
stories  of  advertising  achievements,  news  l*eats. 
etc.,  by  addressing  the  main  office.  1117  World 
Riiildlng.  New  York  City. 

Branch  office  San  Franclsc*),  742  Market  St,, 
R.  J.  Bidwell,  manager,  ’phone  Kearney  2121. 

The  FTdItor  and  Pnbliciher  page  contains 
672  agate  lines,  168  on  four.  Uolumns  are  13 
plcaa  wide  and  twelve  inches  deep. 

Advertising  Rate  Is  25c.  an  agate  Bne,  $100 
a  page.  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  clnss!fle«. 
tion  will  J>e  charced  as  follows;  For  Sale  and 
Help  Wanted,  fifteen  cents  a  lino:  Business  Op¬ 
portunity  and  Miscellaneous,  fifteen  cents  a 
lino,  and  Situation  Wante#!.  ten  cents  a  Die. 
count  six  words  to  the  line.  For  those  unem¬ 
ployed  a  fifty-word  or  eight-line  advertisement 
will  be  published  two  times  FREE. 

Renders  are  urged  to  have  the  paper  mailed  to 
the  home  address.  This  will  insure  prompt  de¬ 
livery. 

The  Rilltor  nnd  PnhIInher  sells  regnlarlj 
at  10c.  a  copy.  $3.00  jter  year  In  the  United 
States  an*!  Colonial  Possessions.  $3.50  In  Can¬ 
ada  and  $4.00  foreign,  nnd  is  on  sale  each  week 
at  the  following  news  stands: 

New  York — World  Building.  Tribune  Building, 
Park  Row  Building,  140  Nassau  Street.  Man¬ 
ning’s  (opi>oslte  the  World  Building).  3.3  Park 
Bow:  The  WoMworth  Building.  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentsno’s  Book  Store. 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack’s.  Macy’a  corner,  at  Thirty-fourth  St.  en¬ 
trance. 

Baltimore — B.  K.  Edwards,  American  Building. 

Philadelphia — L.  G.  Rau,  7tb  and  Chestnut 
Streets ;  Wm.  Sobcl,  Bulletin  Building  New* 
Stand. 

Boston — Parker  House  News  Stgnd. 

IMttHburgh— Davla  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  K.  Trenis,  511  Four¬ 
teenth  Street,  N.  W.,  Riggs  Bldg.,  News  Stand. 

Chicago — Powner’s  Book  Store,  37  N.  Clark 
Street:  Poat  Ofllce  Newa  Co.,  Monroe  Street; 
(’has.  Ijevy  Clrc.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Schroeder’s  News  Store,  Superior 
Street,  opposite  Pf>8t  Office;  Solomon  News  Co., 
nil  Walnut  Street. 

Detroit — Solomon  News  Co..  60  Lamed  St.,  W, 
San  Francisco— R.  J.  Bidwell  Oo.,  742  Market. 
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OBITUARY  NOTES 

'William  C.  Magowan  Dead 

William  G.  Magowan,  of  the  publica¬ 
tion  ofBce  of  the  World,  died  suddenly 
of  heart  failure  on  March  27,  after  a 
short  illness,  at  his  home  in  New  York 
city.  For  three  years  Mr.  Magowan 
was  employed  on  the  World  as  a  sta- 
ti.stician,  and  was  well  liked  by  his  co¬ 
workers.  He  was  a  member  of  the 
Anglers’  Club,  and  a  more  .than  enthusi¬ 
astic  fisherman.  The  World  Bowling 
Club,  some  of  the  members  of  which 
were  numbered  among  his  co-workers, 
came  in  for  a  share  of  his  interest. 


WiLLiA.M  Franklin  Mayhall,  for  forty 
years  editor  of  the  Bowling  Green  (Mo.) 
Times,  died  at  his  home  here  of  heart 
di.s<-ase. 

Braoijjy  B.  Huff,  for  six  years  politi¬ 
cal  w  riter  for  the  St.  Louis  Globe-Demo¬ 
crat,  died  in  Jefferson  City,  March  18. 

ItowLANo  Bobbins  Murdoch,  aged 
forty-two  years,  of  Pittsburgh,  asso- 
<  iated  with  the  Pittsburgh  Gaaette- 
Times  and  Chronicle  Telegraph  and 
Widely  known  throughout  the  country 
as  an  artist,  is  dead.  He  covered  the 
Bus.so- Japanese  war  for  a  syndicate 
and  was  a  former  director  of  the  Pitts¬ 
burgh  ITess  Club.  He  leaves  his  wid¬ 
ow  and  two  sons. 

Mrs.  Carrie  A.  Hope,  wife  of  Edward 
Hofie,  business  manager  of  the  Pitts¬ 
burgh  Leader,  died  Saturday,  March 
24,  at  the  Presbyterian  Hospital,  Pitts¬ 
burgh.  She  was  w'ell  known  in  church 
and  charitable  work  in  her  native  city 
of  Ihttsburgh  and  took  great  interest 
in  all  public  affairs,  having  an  exten¬ 
sive  acquaintance  in  fraternal  circles 
owing  to  the  prominence  of  her  hus¬ 
band's  extensive  connections. 

Lynne  Lawson  Rupekt,  aged  forty- 
two,  junior  editor  of  the  Conneautville, 
(Pa.)  Courier,  is  dead.  He  was  a  promi¬ 
nent  Mason  and  the  son  of  James  En¬ 
sign  Rupert,  a  newspaper  man.  He 
leaves  a  wife  and  a  small  daughter. 

Frank  Smith,  formerly  a  newspaper 
publisher  at  Perry,  N.  Y.,  who  lately 
was  connected  with  the  Senate  revision 
department  at  Albany,  died  March  22 
in  the  Albany  Homoepathic  Hospital. 
Mr.  Smith  is  survived  by  his  wife,  a  son 
and  daughter. 

Harry  G.  Stevens,  Civil  War  veteran, 
and  former  well  known  New  York 
newspaper  man,  died  at  bis  home  in 
Stratford,  Conn.,  aged  eighty  years.  He 
was  at  one  time  employed  on  the  New 
York  Herald  and  later  on  the  Press, 
leaving  there  to  take  charge  of  the  Five 
Points  Mission. 

Joseph  Paine,  founder  of  the  Har¬ 
wich  Independent,  of  Cape  Cod,  died 
this  week  in  his  eightieth  year.  He 
traced  his  descent  from  John  Howard 
Paine,  author  of  “Home,  Sweet  Home.” 

John  C.  Thorn,  Chicago  publisher, 
died  at  his  home  in  Chicago,  March  26. 
His  widow  and  one  son  survive. 

■^’iLUAM  L.  Abbott,  publisher  of  the 
St.  Paul  (Minn.)  Enterprise,  which  he 
founded,  died  in  a  Mounds  Park  sani¬ 
tarium,  of  a  complication  of  kidney  and 
heart  trouble. 


The  New  Orleans  Item 

Largest  Circulation  of  any  Louisiana 
Newspaper 

Largest  afternoon  Circulation  in  the 
entire  South 

(October  Poet  Office  Statemeot) 

Sunday  68,942 
Daily  55,365 


Weld  T.  Burdick,  former  Lansing, 
Mich.,  newspaper  man,  died  at  his  home 
in  Lansing,  March  26.  He  was  forty- 
two  years  of  age. 

Captain  Robert  George,  for  many 
years  city  editor  of  the  Fort  Scott 
(Kan.),  Monitor,  died  at  his  home  in 
Port  Chester,  N.  Y.,  on  lyiarch  24.  He 
was  a  veteran  of  the  (2ivil  War, 

Irving  W.  Smith,  a  newspaper  pho¬ 
tographer  employed  by  the  Evening 
Post,  of  New  York,  was  killed  in  an 
elevator  at  the  Statler  Hotel,  in  Buffalo 
on  March  28.  Hi|  wife  was  with  him  at 
the  time. 

John  J.  Farrell,  chief  assistant  to 
the  (Herk  of  Part  I  of  the  New  York 
Supreme  Court  in  New  York  city,  died 
at  his  home  in  New  York  March  26. 
He  formerly  worked  on  several  New 
York  papers  before  his  appointment  to 
his  latest  position. 

Bert  Gipple,  editor  and  publisher  of 
the  Galesville  (Wis.)  Republican,  is 
dead  as  a  result  of  a  throat  Infection 
which  claimed  ten  lives  in  Galesville 
within  three  weeks. 

Ho.mer  Tappins,  aged  twenty-six, 
former  Milwaukee  and  Denver  news¬ 
paper  reporter,  died  at  the  home  of  his 
father,  M.  J.  Tappins,  in  Madison,  Wis., 
la.st  week. 

Paul  R.  Shipman,  aged  ninety-one, 
died  a  few  days  ago  at  his  home  in 
Edgewater  Park,  N.  J.  He  was  an  as¬ 
sociate  of  George  D.  Prentice  on  the 
Louisville  (Ky.)  Journal  during  the 
CSvil  War  and  the  years  Immediately 
following. 

F.  D.  Copping,  aged  thirty-eight,  well 
known  newspaper  man  of  Oklahoma 
and  Kansa.s,  died  in  a  hospital  at  Paris, 
Texas,  on  March  19.  He  was  a  na¬ 
tive  of  Kansas,  but  had  been  in  Okla¬ 
homa  at  Hugo  and  .Antlers  for  a  num¬ 
ber  of  years. 

Colonel  William  C.  Hunter,  of  the 
Hunter  Service  Agency,  Kansas  C^ty, 
died  March  18,  at  Emmett,  Idaho. 
Among  the  older  generation  of  adver¬ 
tising  men  he  was  well-known.  Previ¬ 
ous  to  going  into  business  for  himself, 
Mr.  Hunter  was  for  twelve  years  ad¬ 
vertising  manager  of  Boyce’s  Weeklies. 


WEDDING  BELLS 
Frank  F.  Black,  junior  member  of 
the  firm  of  Black  &  Son,  publishers,  of 
the  Preston  (Iowa)  Times,  and  Miss 
Adah  Miller,  were  married  in  the  Meth¬ 
odist  Episcopal  Church  at  Preston.  The 
young  couple  are  on  a  honeymoon  trip 
to  the  South. 


A.  P.  Moves  Louisville  Office 
The  Associated  Press  has  moved  its 
Louisville,  Ky.,  offices  to  the  building 
occupied  by  the  Courier- Journal  and 
the  Times.  The  space  was  carefully 
prepared  for  the  use  of  the  Associated 
Press,  and  now  great  cables  transmit 
to  the  new  office  the  happenings  of  the 
world.  The  news  office  is  In  charge  of 
H.  M.  Sheppard,  local  correspondent  of 
the  Associated  Press,  and  C.  J.  King  is 
traffic  chief. 


There  is  always  room  for  the  best 
feature 

Goldberg’s 

Cartoons 


for  example 

The  Evening  Mail  Syndicate 

203  Broadway,  New  York 


DAILY  NEWSPAPERS  BEST 

Ads  in  Them  Sure  to  Be  Read,  Says 
Charles  E.  Carpenter. 

That  there  can  be  no  doubt  about 
daily  newspapers  being  by  far  the  best 
media  for  reaching  the  people  in  the 
community  in  which  they  circulate,  is 
the  statement  of  Charles  E.  Carpenter, 
president  of  E.  F.  Houghton  &  Co., 
Philadelphia,  who  addressed  two  busi¬ 
ness  meetings  in  St.  Louis  this  week. 
His  subject  was  “Advertising  from  the 
Viewpoint  of  a  Successful  Advertiser." 

“In  both  cases,"  continued  the  speak¬ 
er,  “the  periodical  is  purchased  for  the 
reacting  matter,  but  the  reader  of  the 
magazine  may  or  may  not  refer  to  the 
advertising  pages,  as  they  are  frequent¬ 
ly  segregated,  and  very  often  the  peru¬ 
sal  of  a  single  article  or  story  termin¬ 
ates  the  reader’s  interest  In  the  maga¬ 
zine.  The  reader  of  the  newspaper, 
even  though  he  be  of  the  sort  who  nev¬ 
er  reads  the  paper  thoroughly,  will  scan 
each  page  for  news  Items,  and  It  is  then 
that  the  advertisements  catch  his  eye, 
and  In  direct  proportion  to  their  size  and 
attractiveness  of  copy.”  Mr.  Carpenter 
.said  that  he  spoke  as  an  exten.sive  user 
of  advertising. 


EWART  MacKAY  INJI  RED 


Injured,  He  Brought  His  Entire  Crew 
Bark  to  Lines. 

Captain  Ewart  MacKay,-  son  of  J.  F. 
MacKay,  publisher  of  the  Toronto 
(Can.)  Globe  after  bringing  down  sev¬ 
en  German  aeroplanes  in  a  recent  ac¬ 
tion  during  which  his  machine  assist- 
ent  was  injured  and  his  observer  was 
killed  and  he  was  wounded,  yet  he 
managed  to  make  a  .safe  descent  of  4,000 
feet.  Captain  MacKay  was  over  enemy 
linos  at  the  time  of  the  battle  in  mid¬ 
air.  When  his  machine  was  disabled 
it  looked  to  those  on  the  ground  as 
though  he  would  be  killed.  He  manag¬ 
ed,  however,  to  handle  his  aeroplane  In 
such  a  manner  that  he  dropped  safely. 
He  steered  for  the  Allied  lines,  within 
which  he  managed  to  alight.  He  was 
wounded  in  the  back  of  the  heeid,  the 
bullet  going  close  to  the  brain. 


This  is  the  new  day.  A  new  philoso¬ 
phy  is  necessary  to  read  its  riddle.  Busi¬ 
ness  will  never  again '  be  a  happy-go- 
lucky  occupation. 


FLAGS-MAPS-ATLASES 

TIMELY  SUGGESTIVE 

PREMIUMS 


V 

Patriotic,  Educational,  Historic  * 
Write  today  for  Samples  and  Quantity 
Prices— ACT  PROMPTLY 
DELIVERY  GUARANTEED 

S.  BLAKE  WILLSDEN 

Premium  and  Advertiting  Boeoiaitiet. 
1G<M)  Hey  worth  Bldg.,  ChlcaKO 


MOTORIST 

PRACTICAL 

ARTICLES 

Dept,  of  Questions  and  Answers 
Handled  by  an  Elxpert 

The  International  Syndicate 

Faalurta  and  Newtpapera 
Estafaluhed  1889  Baltimore,  Md. 


CALIFORNIA’S  COUPON  FIGHT 

Advantage  Seems  to  Be  With  Anti-Trad¬ 
ing  Stamp  Forces. 

Encouraged  by  the  success  of  the  an¬ 
ti-coupon  legislation,  which  has  been  in 
force  in  the  States  of  Washington  and 
Oregon  during  the  past  year,  the  San 
Franci.sco  Retail  Chgar  Dealers’  Asso¬ 
ciation.  and  the  Retail  Grocers’  Asso¬ 
ciation  are  putting  up  a  strenuous  fight 
against  the  coupons  in  the  California 
Lc-gislature,  new  in  session  in  Sacra¬ 
mento. 

The  trading  stamp  companies  and 
some  of  the  large  tobacco  interests  are 
vigorously  opposing  the  Chandler  Trad¬ 
ing  Stamp  License  bill,  but  the  advan¬ 
tage,  thus  far,  seems  to  be  with  the 
anti-coupon  forces. 

After  the  bill  was  favorably  reported 
upon  by  the  .Senate  Judiciary  Commit¬ 
tee,  the  Senate  passed  it.  Then  the  bill 
was  reconsidered  and  again  passed  by 
the  Senate.  The  final  battle  on  the 
measure  will  come  off,  very  shortly,  in 
the  Assembly.  A  number  of  the  As¬ 
semblymen  from  San  Francisco  are  said 
to  be  opposed  to  the  bill,  as  they  are 
pledged  to  stand  by  some  of  the  groups 
of  small  local  merchants,  who  are  con¬ 
ducting  coupon  systems  of  their  own 
to  meet  the  competition  of  those  who 
are  using  the  trading  stamps  of  the  big 
Eastern  concerns. 

The  proposed  California  law  is  sub¬ 
stantially  the  .same  as  that  now  in  force 
in  the  State  of  Washington.  The  li¬ 
cense-tax,  however,  would  be  paid  to 
the  State  Treasurer,  instead  of  going  to 
the  different  counties  in  which  the 
stores  paying  licenses  for  the  use  of 
trading  stamps  are  located.  An  annual 
license  of  $6,000  will  be  imposed  upon 
each  store  using  coupons,  if  the  Cihan- 
dler  bill  becomes  a  law. 


Character  is  speedily  recognized  regard¬ 
less  of  Us  location. 

Sketches 
from  Life 

2-column  or  3-column  size, 
mat  form,  is  distinctive  charac¬ 
ter  service.  Six  installments  a 
week. 

It  appeals  to  the  advertisers 
because  it  is  different. 

Send  for  proofs. 

World  Color  Printing  Company 

R.  S.  GRABLE,  Mgr. 
Established  1900  ST.  LOUIS,  MO . 


R.J.BIDWELLCO. 

Pacific  Coast  Repreaentative  of 

DAIIY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  th« 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


“OHIO 


’^HESE  OHIO  newspapers  are  especially  active  in  educational  matters, 
^  in  which  all  Ohio  is  intensely  interested.  The  Ohio  State  School  System, 
in  1916,  spent 

$46,000,000 

for  the  support  of  schools,  the  comfort  and  convenience  of  30,000  teachers 
and  930,738  pupils. 

It  is  safe  to  assume  that  a  sum  equally  as  large  will  be  expended  during 
the  current  year. 

National  Advertisers  and  Manufacturers  who  sell  School  Supplies, 
Building  Materials,  Heating  Appliances,  Toilet  Requisites,  Desks,  etc.,  will 
find  in  Ohio  many  opportunities  for  the  development  of  an  exceptional 
trade. 

Any  intelligent  test  in  these  OHIO  newspapers  will  demonstrate  this. 

OHIO  newspapers  are  more  than  mere  publicity  media — they  ARE 
ACTUAL  BUSINESS  PROMOTERS  AND  PRODUCERS,  WIELDING  A 
POWERFUL  INFLUENCE  IN  ALL  PARTS  OF  THE  STATE. 


“Ohio  First”  Newspapers  Are  Best 


Net  paid  2,500  10,000 

Circulation  lines  lines 


Akron  Beacon-Journal 

(E) 

26,541 

.035 

.035 

Canton  News  (E  &  S) 

12,316 

.0214 

.0214 

Chillicothe  Scioto 

Gazette 

(E) 

2,436 

.0057 

.0057 

Chillicothe  News 

Advertiser 

(E) 

2,451 

.0085 

.0072 

Cincinnati  Commercial 

Tribune 

(M) 

*60,723 

.11 

.09 

Cincinnati  Commercial 

Tribune 

(S) 

*26,339 

.14 

.12 

Cincinnati  Morning 

Enquirer,  5c.  (M  &  S) 

56,583 

.14 

.12 

Cleveland  Leader 

(S) 

*145,000 

.17 

.15 

Cleveland  News 

(E) 

*125-,OOOj 

I  .18 

.16 

Combination  L.  &  N. 

*270,000  J 

1  .30 

.26 

Cleveland  Leader 

(M) 

*85,000 

.15 

.13 

Cleveland  News 

(E) 

*  125,000 1 

.18 

.16 

Combination  L.  &  N. 

*210,000  J 

.27 

.23 

Cleveland  Plain  Dealer  (M) 

*145,000 

.18 

.18 

Cleveland  Plain  Dealer 

(S)  *210,000 

.22 

.22 

Columbus  Dispatch 

(E) 

72,120 

.10 

.09 

Columbus  Dispatch 

(S) 

67,528 

.10 

.09 

Dayton  Herald** 

(E) 

t22,114 

.05 

.035 

Dayton  Journal**  (M  &  S) 

122,430 

.05 

.035 

**Combination  (M  &  S)  6c.  per  line. 

Dayton  Jov  mal 

(S) 

t22,000 

.07 

.045 

Dayton  News 

(E) 

33,958 

.045 

.045 

Net  paid 

2.500 

10,000 

Circulation 

lines 

lines 

Dayton  News 

(S) 

20,388 

.03 

.03 

East  Liverpool  Tribune  (M) 

4,392 

.0115 

.01 

Findlay  Republican 

(M) 

5,950 

.0093 

.0093 

Lima  News 

(E) 

19,322 

.02 

.0172 

Mansfield  News 

(E). 

17,631 

.019 

.019 

Marion  Daily  Star 

(E) 

7,467 

.0129 

.0129 

Newark  American- ' 

Tribune 

(E) 

5,318 

.0085 

.0085 

Piqua  Daily  Call 

(E) 

4,012 

.0072 

.0072 

Portsmouth  Daily  Times  (E) 

9,075 

.015 

.015 

Sandusky  Register 

(M) 

4,660 

.0093 

.0093 

Springfield  News  (E  &  S) 

12,453 

.02 

.02 

Steubenville  Gazette 

(E) 

3,620 

.0143 

.0071 

Toledo  Blade 

(E) 

50,508 

.11 

.09 

Youngstown  Telegram 

(E) 

16,199 

.03 

.03 

Youngstown  Vindicator 

(E) 

18,658 

.03 

.03 

Youngstown  Vindicator 

(S) 

16,716 

.03 

.03 

Zanesville  Signal 

(E) 

*10,000 

.02 

.02 

Zanesville  Times- 

Recorder 

(M) 

16,711 

.025 

.025 

Totals, 

1,792,253 

2.9476 

2.5983 

fApril,  1916,  Gov.  statement. 

^Publishers’  statement. 

Other  ratings  Gov.  statement  Oct.  1,  1916. 

National  Advertisers  and  Advertising  Agents  wishing  detailed  in¬ 
formation  in  respect  to  market  conditions  and  distributing  facilities 
in  OHIO  should  communicate  with  The  Editor  &  Publisher,  New 
York  City. 


Service  To  The  Advertiser 


The  New  York  Globe  not  only  gives  the  advertiser  the 
privilege  of  addressing  its  200,000  daily 
subscribers,  but  renders  advisory 
service,  regardless  of 
selfish  interests 


Extract  from  The  Washington  Newspaper,  March,  1917,  published  by  the  Depart¬ 
ment  of  Journalism  of  the  University  of  Washington 


To  Jason  Rogers,  business  manager  of 
the  New  York  Globe,  was  sent  recently  a 
letter  regarding  a  proposed  industrial  adver¬ 
tising  campaign  by  Washington  newspapers. 
The  contemplated  campaign  was  part  of 
the  program  of  the  Washington  Newspaper 
association,  which  believed  the  Globe  the 
best  daily  newspaper  medium  in  New  York 
for  its  peculiar  purpose,  but  which  solicited 
Mr.  Rogers’  advice.  The  business  offered 
was  a  goodly  item  financially. 

Mr.  Rogers  replied  under  date  of  February 
23  that  the  Globe  was  a  good  medium,  but 


that  he  placed  it  second  to  a  rival,  the  New 
York  Times,  for  the  special  purposes  of  the 
the  Washington  Newspaper  association  and 
advised  use  of  the  Times.  He  offered  to 
go  over  the  advertising  plans  in  detail. 

Mr.  Rogers  represents  the  newest  and 
highest  class  type  of  advertising  man.  He 
seeks,  first  of  all,  results  for  the  advertisers. 
He  places  that  above  the  concern  of  his  own 
pocketbook.  When  his  kind  is  in  the  ma¬ 
jority  in  the  advertising  world,  advertising 
will  be  much  easier  to  get  and  will  bring 
considerably  higher  rates. 


The  Globe  does  not  hesitate  to  suggest  the  use  of  other  newspapers 
which  it  thinks  essential  to  produce  results,  and  in 
some  cases  recommends  another  newspaper 
in  place  of  the  Globe  for  certain 
propositions,  as  above. 


CHICAGO 
Tribune  Bldg. 


O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 


NEW  YORK 
Brunswick  Bldg. 


Tlie  Nation  F’ress,  Inc.,  20  Vesej  St.,  N.  Y. 


